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ANOTHER BOOST 


OR WEBSTER DEALERS 





The advertisement at the right 
will appear in the Saturday 
Evening Post on November 
14th and the Literary Digest 


on October 24th. 






Use it to increase your busi- a 


ness. Show it to your prospects. If you agree that clear, easy to read businesss records are impor- 
And ask your Webster sales- tant... if you agree that your letters should be neatly typed to 

, make good impressions on customers and prospects, then you 
man to show you thenewdirect will be interested in our free survey of your business record 
requirements. It will help you get the best results from type- 
vriters old or new. It costs you nothing and places you under 
no obligation, It is provided by the F. S. Webster Company, for 
forty-eight years a leading manufacturer in its field. 


HOW A UTILITY PROFITED 

on request. It is now being \ large Eastern utility was having trouble in one of its branches 
with faulty carbon copies, A simple change in the weight and 
: finish of the carbon paper was recommended, The trouble was 
Webster dealers in all parts remedied instantly. We can show you how thousands of busi- 
nesses have benefited from this extra Webster service. 


HOW TO OBTAIN THIS FREE SERVICE 


operation, Will make available 


mail piece which ties in with 
this national advertising cam- 


paign. It is available to you 


used with splendid results by 


of the country. 


Your Webster dealer, with ow 







this free survey without obligatic 1 case you do not know his 


erhead, and we will see 












name, write to 


PANY 


n Paper . . MICROMETRIC 
irbon Paper . . STAR SILK 
. HUB Typewriter Ribbons. 





mpewriter Ribbons 


F. S. WEBSTER COMPANY canseioce, mass. 











“OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves 2 clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 


{No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its renders in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it. will give prompt and 
earnest consideration 
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4 OFFICE APPLIANCES 


 FHE ADVERTISEMENTS 


These advertisements present the ovedine ts of the leading manufacturers in each division of the industry. Becawse of the grownd 

for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 

customers. They do, however, offer their services in resolving any disagreements which result from relations established 
through the journal. 











A ; E L Reliable Tw. & A. M. Cp. .124 
Acco Products, I 66 Eagle Ottawa Leather Co.164 Lackawanna Leather Co. .156 Rishel, J. K., Furn. Co. ...165 
Ace I astener Corp 141 Bator Pape r Corp 168 Lefebure Corp. ..... -. 160 Rivet-O Mfg. Co. ......... 148 
Acme Staple ( o. ; 172 Ee liott-F isher 67, Bac kK Cov er Little, A. P.. Ine. . oes -159 Roberts, Weldon, Rubr. Co.133 
Adams, Henry T., Mfg. Co.17 Esterbrook Steel Pen Co 167 Loose Leaf Metals Co. ..152 Ro« kwell-Barnes a “<e-aau 117 
Allen & Co 169 Evansville Desk Co 158 Lynn Paper Prod. Co. ....159 PoeGem, Be Bee GU cs cceess 172 
Allen-Wales Add. Mch. Cp.174 ; Lyon Metal Prod., Inc. ..164 Royal Typewriter Co 178 
All-Steel-Equip. Co 148 Faber, A. W., In 73 M 
Alma Desk Co 147 Faries Mfg. Co 92 Majestic Lounge Co swane - . s 
Amer. Manif. Products Cp.155 Faultless Caster Corp S7 Manifold Supplies Co. . 65 Sameco ee 163 
Amer. Number. Mach. Co 72 F. B. Mfg. Co 172 Marber Company .173 Sanymetal Products Co. ..148 
Amer. Writing Mach. C 69 Fibroin Stencil Corp 173 Markilo Co ; 175 Sengbusch S-C Inkstd. Co. 112 
Artility Met. Products, Inc.106 Finch & MeCullouch 159 Markwell Mfg. Co 128 Shaw-Walker Company...107 
Art Metal Constr. C 71 Fox, George E., & Co 96 Martens Type Clean. Co. 177 Sheaffer, W. A., Pen Co... .104 
Art Steel Co., Ir 162 Fritz-Cross Co 165 Meilicke Systems, Inc. 172 ‘Sheppard, C. E., Co. sie 
Autocopy. In« 95 Fulton Specialty Co 84 Meilink Steel Safe Co 113 Sherman-Manson Mfg. Co..102 
Autmt. Pencil Sharpnr. Co.146 Melind, Louis. Co 170 Shipman-Ward Mfg. Co 111 
Autopoint Company 129 Gaylo Mfg. Co 166 Metal Office Furn. Co. ...116 Smith, Bradner & Co. ....175 
General Duplicator Corp. .138 Metal Specialties Mfg. Co. 74 Smith, L. C., & Cor.Tw. Inc. 61 
Bankers Box Co 68 General Fireproof Co..62, 63 Metalstand Co : ? 172 Speedex Co., The.........176 
Barkley, Cc. L.. & Co 161 Globe-Wernicke Co 85 Methodes 0177 Speed Key Mfg. Co. .173 
Bassick Company 94 Graff, Geo. B., Co 154 Meyer & Wenthe one Speed-O-Print Corp .1438 
Bates Mfg. Co 137 Graphic Duplicator Co 156 Millfred Mfg. Co., In .122 Spencerian Pen Co. ....... 79 
Be ntson Mfg. Co 160 Greist Mfg. Co 131 Milwaukee Chair Co. .....140 Stein Brothers Mfg. Co. ..118 
Bickett, L. M., C 156 Guide System & Supp. Co. 90 Mimeograph, The......... 59 St. Johns Table Co, ...... 53 
Soorum & Pease Co 108 Gunn Furniture Co 136 Mitchell Binder Co 162 ee, Ie Bg GO, cg ccsics 139 
Borg, George, Corp 163 H Mittag & Volger, In 101 Sturgis Posture Chair Co. .99 
Bridges, F. W., Ltd 176 H. A. Ink Eradicator C 175 Moore Push-Pin Co 174 Sundstrand... 67, Back Cover 
Bright Chair Co 163 Hall-Welter Co 167 Munson Supply Co 167 Superior Type Co. .......172 
Bristow, Stanley R 77 Hanson Scale Co 167 Murphy Chair Co 152 
Brown, L. L., Paper Co. 97, 98 Harriman-Welts Prod. Co.174 _ — on — 
Browne-Morse Co 174 Harter Corp., The.. 115, 121 Nagel-Chase i Co 144 Technygraph, d he. Endy 176 
- : . ge go ant vod i. + - ~ ‘ : ; Toledo Metal Furn. Co. ...147 
. K 7 ye Ribb a Ca Co.134 + te cra A 177 National Blank Book Co 89 Triner Scale & Mfg Co 170 
jushnell, Alvah, Co 159 erring-Ha Marvin Safe lat’ trief Case Mfg. Co a6 "P 7 Ure ¥ : : , 
Co | » wae 136 ‘Trussell Mfg. Co. .......: 148 
Calvert Lamp C 161 Heyer Corporation i79 Nat’l Vulcanized Fibre Co. 151 Tubular Specialty C 0. .. --171 
Cameron. Cal 168 Higgins, Chas. M., & Co 157 Neva-Clog Products, In . 64 Turner & Harrison Pen Co. 175 
Carpenter, FE. W Mfe. Co.158 High Point Bd. & Chr. Co..154 New Indiana Chair Co 144 
Cel-U-Dex Corp 174 Hotchkiss Sales Co 81 Niagara Duplicator Co. ...103 Underwood-Elliott-F isher 
Clarotype Co., The 176 I oO oak « . 67, Back Cover 
Clip-On Corp 15 Imperial Desk Co 139 Oxford Filing Supply Co. .119 Union Rubber & Asbs. Co. 172 
one Mts Corp +4 he per ~ ~s § 142 Pp U. 8. Tw tib. Mfe. Co 171 
Collier-Keyworth Co 16 mperial Methods C 130 rer e Ch > ih fo Co 9 
Columbia Rib. & Carb. Co Indiana Desk Co 144 — och Watiaett te +H : . v ’ 
Columbia Steel Eq. C 1 Internat’l Bus. Mach. Cp..132 Peerless Key Co.. Int aa Vail Manufa¢ turing Co. .. 91 
Colytt Laboratories l Invincible Met. Furn. Co..1 Peerless Products Co 174 Veit Co., The... seeeees 150 
Cook, H. ¢ V0 15% Peerless Steel Equip. Co. .120 Victor Safe & Eq. Co. ....175 
Corona rypewriter 61 : ; J Pelouze Mfg. Co 173 Ww 
Sorry Jamestown Mfg Cp 125 Jasper Chair Co 100 Perfect R. 8 Cushion Co. .171 Wagemaker Co. .......... 152 
Crown Ribbon & Carb. Co.163 jasper Desk Co Ao 151 Phillips Process Co ; 150 Warshaw Mfg. Co a 169 
Darnell Corp - 164 _—— ° Seating Co ay 151 Pronto File Corp 82, 83 Webster, F. S., Co. ..... a 
Dick , R q at , a M ‘ 160 Pruitt, In ...166 Weeks, Frank A., Mfg Co. 177 
k ; . sephson fg. Corp ) Q Weis Mfg. Co id, 6, 7, 8 
Dictaphone Sa a ada ++ ‘ . K Pa tv Park I ( 142 Wiggins, John B., Co. ....173 
Doppelt, Chas., & Co 155 Kamket Corp 93 — wo lina Wonder-Lock 171 
Dorson Time Instrur Co.114 Karl Mfe. Co 168 R Le a pws 
Downey, C. I Co 155 kK in Mfg. Corp 153 Rand MeNally & Co 199 Y < 
Dunham-Watson Co 176 K I-Noor Pencil Co 88 Regal Typewriter Co. . 175 Yawman & Erbe Mfg. Co. .123 


THE CLASSIFICATIONS 


For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 

are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 

communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, 
without obligation. 





Adding Machine Rolls and Paper G e-Wernicke ( ‘ g5 Cameron, Cal 168 Fritz-Cross Co 165 
Lynn Pape Pr ducts Mfg. 15 Shaw-Walker ( The 107 ( mbia Steel Equip. Co 127 Gaylo Mfg. Co 166 
Rockwell-Barnes Co 117 Yawman and Erbe Mfg. ¢ 13 Corry-Jamestown Mfg. Cort 125 General Fireproofing ( 62 
Smith, Rradner, & ( 175 Bond Boxes Globe-Wernicke Co. . 85 Harter Corp 115, 121 

Adding Machines Art Steel Co 162 Guide System & Supply 0 High Point Bending & Chair Co..154 
Allen-Wales Add. Mach. ¢ 174 General Fireproof ‘ t Imperial Methods Co 130 Jasper Chair Co 1” 
Sundstrand Rack Cover Globe-Wernicke (¢ g Invincible Metal Furn. Co 135 Jasper Seating Co 151 

Adding Machines (Stylus a Cases Metal Office Furn Co.. 116 Milwaukee Chair Co 140 
Reliable Typewr. & A. M. Corp..124 1-Equip. ¢ 148 Shaw-Walker Co., The 107 Sturgis Posture Chair Co 99 

Adding Machines, Rebuilt and Used Air a Desk Co 147 Warshaw Mfg Co 169 Toledo Metal Furniture Co 147 
Pruitt, Ine 166 Art Metal Construction ¢ 71 Weis Mfg. ¢ 75, 6, 7. 8 Check Protectors and Writers 
Reliable Typewr. & A. M. Corp 124 Browne-Morse Co 174 Yawman and Erbe Mfg. Co 123 Hall-Welter Co 167 

Adding Typewriters Corry-Jamestown Mfg. Cor 125 Cash Boxes Check Protectors and Writers, Used 
Underwood | F. ¢ Tt, Back Cov General Fireproofing ( 62 Art Steel Cx 182 Pruitt, Inc ° cocccckee 

Adhesives Globe-Wernicke Co gn General Fireproofing 62. 3 Pee gs Tw ‘A M Corp 24 
(See Inks. Adhes Gunn Furniture ¢ 138 Checks, Stampe etal 

Arch and Clipbeards Shaw-Walker ¢ 107 ome, Suew Bearings, Slides “4 Meyer and Wenthe . 173 
Globe-Wernicke ( 85 Wels Mfg. C 76, 6, 7, 8 Darnell Corp. ...... 164 Coin Bags, Trays and Wrappers 
Rockwell-Barnes Co 117 Yawman and Erbe Mfg. ¢ 12 Faultless Caster Corp. RT Art Steel Co .--162 

ae = Wa wt Co 107 Seek Ringe Kilian Mfg. Corp ae 153 Perey L Cc. L., Co 55 
8 rays. ce Henry T., Mfa. CC 175 opy ers 
Nagel-Chase Mfg. C 144 arpenter, E. W.. Mfg. ¢ 15g | CRS Envelopes _ Acco Products, In: 66 

Banker's Note Cases Bookkeeping Machines Chair trea . = Costumers 
Art Steel Co 1462 Ir ternat 2 | usiness Machs. Cy 132 aastele 3 94 Sanymetal Products ¢ 148 
General Fireproofing ¢ 62 Underwood E. F. Co...67, Back Cover Collier-Keyworth ¢ oon Crayon 
Globe-Wernicke Co i Box Letter Files Chair M _— , Markwell Mfg. Co 128 
Victor Safe & Equip. ¢ 175 Art Steel ¢ P coe 162 Bick - ats Cushions and vate. Chair 

Billing Machines Globe-Wernicke ¢ 85 Pe = L ma Co Lif Bickett, L. M.,. 156 
Underwood E. F. Co...47. Back Cover Rockwell ‘Barnes Co 117 aq he-Woer sic 5 . + Fox, Geo. E & 6 

Binders, Catalog and Periodical Weis Mfz. Co 3.678 cur Perfect Rubber Seat Cushion Co. .171 
Acco Products, Inc 66 Brief. and Zipper Cases “hod . Cuspidor Mats 
Mitchell Binder C 162 Doppelt, Charles. & ( 155 Artility Metal Products, Inc 10 Bickett, L. M., Co 156 

Binders, Permanent Storage National Brief Case Mfg. Co 156 ’ ~ 0 y a + ~ Cuspiders 1c no 
Bankers Bor Co 68 Stein Bros. Mfg. Co 118 Gaylo Mfc. Co. - 1a Ar P. + Co.. . - 162 

Binders, String Calculating Devices General Fireproofing Co @9 D A mba Co - 96 
Bankers Box Co £8 Meilicke Systems, Ince 172 High Point Rend ‘in & Chair Co “1n4 — Z ag - Mam « e 

Blank Books Reliable Tw. & A. M. Cory 124 Jasper Chair Co, ......... 100 Fulton Specialiy C 84 
Boorum & Pease ( 108 Cee , Machines Jasper Seating Co 151 Mel aa > Cc A + 
Nat'l Blank Book ¢ &9 n es Add. & Mach. Corp..174 Lyon Metal Products, Ine 1nd Mever & ‘Went! .. 173 
Rockwell - Barn: ( 117 Sund wand 67. Back Cover Majestic Lounge Co 11 Rivet-O Mfg Co 148 

Blotting sa Calculating Machines. Used Milwaukee Chair Co 140 Superior "Type cm 172 
Sn : ; r. & Co 175 1H Murphy Chair Co 152 sie 

Blue Print and toy 3 Fite Cabinets it able Tr & A. M. Corp 124 New Indiana Chair Co 144 oon ns & 96 
= + er, uly 148 Carbon Papers Sturgis Posture Chair ¢ a9 Marber Co. _ 172 

rt Metal Constru of n Co Tl (See K:bbons and Cerbons) Toledo Metal Furn. Co 147 = 
Art Steel Co 162 Card Index Boxes and Trays Chairs, Folding Desk Calendar Pads 159 
Browne Morse Co 174 All-Steel : Co 148 Gaylo Mfc. Co 4 186 i Gao 7 & Co on 
Columbia Steel Equip. ( 127 Art Me truction Co 71 Lyon Metal Products, In 164 Weeks, Frank A., Mfg. ¢ 177 
ry poment wn Mf Cor 125 Art Steel Co p 1842 Chairs (Posture) Desk Lamps, Electric . oe 
jeneral Fireproofing ( ° Bentson Mfg. Co 160 Artility Metal Products, In 10 Calvert Lamp Co 161 
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Faries Mfg. Co....---- 92 
Gros . Co é 131 
Desk Pads iin 
Bickett, L. ow Co ates 156 
Fox, Geo. & Co 96 


Pen & ink Sets 
a *h Self-Clos. Inkstd. Co...112 
Desk Pending-Letters Welders 


Acco — Ime... 20+ 66 
Desk Tray 
Art Meal Construction Co.. 71 
Art Steel Co., Inc.... 162 
Corry-Jamestown Mfg. Corp 125 
Fox, Geo, E., & Co.... 96 
General Fireproofing Co 62, 3 
Globe-Wernicke Co. 85 
Imperial seotheds ele « 130 
Shaw-Walker Co 2: - 107 
Weis Mfg. Co. .75, 6, 7. 8 


Yawman & Erbe Mfg. Co.........123 
Desk Work Distributors 


Art Steel Co........- . 162 
Bristow, Stanley R 17 
Globe-Wernicke Co scene ~ 
Lyon Metal Products, Inc 164 
Victor Safe & Equip. Co.... 175 
Weis Mfg. Co.....-.- sucetls Vee 
Desks e 
Alma Desk Co........-- evens 147 
Art Metal Construction Co ee 7 
Browne-Morse Co. ...-- nah ane 
Cameron, Cal. . eee aes 168 
Columbia Steel Equip Co wene 127 
Corry-Jamestown Mfg. Corp 125 


Evansville Desk Co..... . = 28 8 
General Fireproofing Co.. ; 2 


Globe-Wernicke Co. 85 
Gunn Furniture Co.... 136 
Imperial Desk Co.. 139 
Indiana Desk Co - --144 
Invincible Metal Furn. Co . 135 
Jasper Desk Co........-- 151 
Jasper Office Furniture Co , -- 140 
Metal Office Furniture Co........116 
Rishel, J. K., Furniture Co.......165 
Shaw-Walker Co., The ...107 
Wagemaker Co. ... wrese eee 152 
Weis Mfg. Co...... 15, 6, 7, 8 
Yawman and Erbe Mfg. Co......125 
Dictation Machines 7 
Dictaphone Sales Corp.... 126 
Duplicating Machines sal 
Autocopy, Inc. ....-. dake ++ 95 
Dick, A. B., Co.. . 59 
General Duplicator Corp. 138 
Graphic Duplicator Co..... ‘ 156 
Hectographia Co. .. 177 
Heyer Corporation, The. 179 
Mimeograph, The . sae ou 
Niagara Duplicator Co. . ..108 
Rivet-O Mfg. Co.........- . 148 
Shipman-Ward Mfg. Co conchae 
Smith, L. C., & Corona Tws 61 
Speed-O-Print Corporation 148 


Duplicating Machines, Used 


Pruitt, IMG, ...2csees 166 
Duplicating Machine Supplies 

Columbia Ribb. & Carb. Co RG 

Dick, A. B., Co...... ; 59 


Dunham-Watson Co 1 
Fibroin Stencil Corp 1 
General Duplicator Corp 138 
Graphic Duplicator Co. : 


Heyer Corporation, The 79 
Manifold Supplies Co.. 65 
Mimeograph, The 59 
Mittag & Volger, Inc 101 
Niagara Duplicator Co 103 
Peerless Products Co... 174 
Roosen, H. D., Co...... 72 
Shipman-Ward Mfg. Co ooo 


Smith, L. C., & Corona Tws...... 61 

Speed-O-Print Corporation , 143 

Technygraph, The : ‘ 176 

Victor Safe & Equip. Co : 175 
Engraving, Copper Plate 


Wiggins, The John B., Co 173 
Envelopes 
Bushnell, Alvah, Co.. 159 
Globe-Wernicke Co 5 
Josephson Mfg. Corp.. 160 
Quality Park Envelope Co 143 
Envelopes, Celluloid 
Markilo Co. . senused 175 
Eradicators, ink 
H. A. Ink Eradicator Co 175 
Heyer Corporation, The 179 
Erasers, Rubber 
a. Pencil opener C 146 
Fabe A. W., Ine Sere 73 
Koh 1 Noor Pencil Co : nivcnai ae 
Roberts, Weldon, Rubber Co —_ 
Eyelets & Eyelet Fastening Machines 
BRED EE, GBriccccccscccccscces 137 
Markwell Mfg. Co 128 
Rivet-O Mfg. Co .148 
File Boxes, Collapsible Corrug. 
SO EE Gc cccccccccccece 68 
ee, ee, BP Gin sc cccccecess 161 
Globe-Wernicke Co seem Oe 
Guide System & Supply Co....... 0 
Oxford Filing Supply Co sana 
Pronto File Corp....... — f 
Weis Mfg. Co....... 75, 6, 7, 8 
File Boxes, Metal 
Art Metal Construction Co........ 71 
Art Steel Co........ cast ensccoune 162 
Corry-Jamestown Mfg. Corp .125 
Pronzo File Corp......... socine 
Rockwell-Barnes Co. ....... senenen 
Victor Safe & Equip. Co 175 
Filing Cab. a and Roller ‘Bearings 
Kilian Mfg. Corp.. 15 
Filing Cabinets, Metal 
All-Steel-Equip. Co. . .148 
Art Meta! Construction Co 71 
BEG Tee Giscccoces ‘ 162 
Bentson Mfg. Co........ , 160 
Browne-Morse Co. ... sone 174 
Cameron, Cal 168 
Columbia Steel Equip. Co 27 
Corry-Jamestown Mfg Corp 125 
Jeneral Fireproofing Co 62, 3 
Globe-Wernicke Co. ..... 85 
Invincible Metal Furn. Co 35 
Metal Office Furniture Co 116 
Peerless Steel Equipment Co 120 
Pronto File Corp............... 82, 3 
Shaw-Walker Co., Mh iscanuncad 107 
dana Safe & Equip Pepe: 75 
Yawman and Erbe Mfg. Co....... 23 
Filing Cabinets, Wood 
Globe-Wernicke Co. ............. 85 
Imperial Methods Co.............130 





Wagemaker (« 

Weis Mfg. Co 75, 6 

Yawman and Erbe Mfg. Co 
Filing Supplies 





Acco Products, Inc . 66 
Art Metal Construction Co .. 
Barkley, C. L., & Co -161 
Browne- Morse Co ..174 
Bushnell, Alvah, Co 159 
Cameron, Cal . 168 
Corry-Jamestown Mfg. Corp 125 
General Fireproofing Co 62, 3 
Globe-Wernicke Co . 85 
Guide System & Supply Co . 90 
Imperial Methods Co 130 
Josephson Mfg. Corp ..-160 
Metal Office Furniture Co 116 
Oxford Filing Supply Co — | 
Parrot Speed Fastener Corp .145 
Pronto File Corp.. ~~ 
Quality Park Envelope Co 143 
Rockwell-Barnes Co : ovccenn 
Shaw-Walker Co.. The... 107 
Victor Safe & a Co — 
Wagemaker Co . eockee 
Warshaw Mfg. Co 169 
Weis Mfg. Co 75, 6. 7. § 
Yawman and Erbe Mfg. Co .123 
Folders (See Filing Supplies) 
Fountain Pens 
Autopoint Company . 129 
Esterbrook Steel Pen Co .167 
Sheaffer, W. A., Pen Co el 
Globes, Geographical 
Rand, McNally & Co 109 
Gummed Cloth Rings 
Graff, Geo. B., Co 154 
Warshaw Mfg. Co 169 
Gummed Tape Machines 
Metal Specialties Mfg. Co . 
index Card Signals 
Cook, H. C., Co.... ‘ 157 
Graff, Geo. B., Co.... .. 154 
Victor Safe & Equip. Co......... 175 
Index Tabs 
Barkley, C. L., & Co ee 
Cel-U-Dex Corp ..174 
Globe-Wernicke Co .. 85 
Guide System & ) Co 90 
Markilo Co = 175 
Shaw-Walker Co., The : .107 
Veit Co., The.... .150 
Victor Safe & Equi p Co .175 


Inks, Adhesives, Etc. 
Harriman-Welts Prod. (« 1 
Higgins, Chas. M., & Co 1 
Melind, Louis Co... — 
Rivet-O Mfg. Co 1 
Sheaffer, W. A., Pen Mfg. Co 1 
Superior Type Co 1 
Union Rubber & Asbestos Co 1 

Inkstands 


Sengbusch Self-Clos. Inkstd. C« 112 
Weeks, Frank A., Mfg. Co 177 
Leads for Mechanical Pencils 
Autopoint Company ..... 129 
Faber, A. W., Inc....... 73 
Sheaffer, W. A., Pen Co 104 
Leather Goods 
Doppelt, Charles, & Co... 155 
National Brief Case Mfg. Co 156 
Stein Bros. Mfg. Co.... : 118 
Leather Upholstered vuratave 
Bright Chair Co...... eS 
Jasper Chair Co.......... seeokoe 
Majestic Lounge (Co.............. 110 
Leathers, Upholstering 
Eagle Ottawa Leather Co.........164 
Lackawanna Leather Co .. 156 
Letter Trays (See Desk Trays) 
Letterheads 
National Engraving (Co... _— 
Wiggins, The John B., Co..... 173 
Library Equipment 
All-Steel-Equip. Co .148 
Art Metal Construction Co ove. On 
Art Steel Co.......... .162 
Corry-Jamestown Mfg. C orp .125 
General Fireproofing Co... 62, 3 
Globe-Wernicke Co ee -- 85 
Shaw-Walker Co., The... ..107 
Lockers and Storage Cabinets 
All-Steel-Equip. Co - nae nase 
Art Metal Construction Co . so oe 
BEG GRE Becoccsceses .- 162 
Browne-Morse Co. . 174 
Corry-Jamestown Mfg. Cor 125 
General Fireproofing Co..... 62, 3 
Globe-Wernicke Co se 
Invincible Metal Furn. Co 135 
Lyon Metal Products, Inc secoseee 


Metal Office Furniture Co. 

Shaw-Walker Co., The...... 

Yawman and Erbe Mfg. Co. 
Locks, Desk, Showcase, Ete. 

WENGE os coenanbsnbectevscee 
Loose Leaf Books and Systems 

Adams, Henry T., Mfg. Co........ 

Boorum & Pease Co.... , 

F. B. Mfg. Co... 

Lefebure Corp 

Nat'l Blank Book Co...... 

Sheppard, The C. E., Co. 

Trussell Mfg. Co. om 
Loose Leaf Envelopes, ‘Celluloid 

Markilo (¢ 


..172 
. 160 
-. 89 
.105 
..148 


.175 


Loose Leaf Binding Metals and d Devices 
: 5 


Adams lenry T., Mfg. Co. 





Kamket SK enneks vanes selie 93 
Loose Leaf Metals Co..... 12. 152 
Mail Distributors 
Bristow, Stanley R.......... .177 
Globe-Wernicke Co. .. vei 85 
Victor Safe & Equip. Co.... 2175 
Maps 
Rand, McNally & Co............. 109 
Map Tacks 
Graff, George B., Co.... .154 
Moore Push-Pin Co.... 174 
Matched Office Suites 
Art Metal Construction Co.. os UE 
General Fireproofing Co....... 62, 3 
Globe-Wernicke Co. ...... .. 85 
Memorandum Books 
Boorum & Pease Co.... .108 
Nat'l Blank Book Co..... . 89 
Rockwell-Barnes Co. 117 
Trussell Mfg. Co.. .148 
Memorandum Devices 
Bates Mfg. Co.............. oe AST 
Bristow, Stanley R — ere: | 
Colytt Laboratories .............. 171 
Finch & McCullouch .159 
Mending Tape 
Warshaw Mfg. Co .169 
Moisteners 
Colytt Laboratories ............ .171 
Metal Specialties Mfg. Co.. .174 
Rivet-O Mfg. Co.. ee 
Sengbusch Self-Clos. Inkstd. Co..112 
Numbering Machines 
American Numbering Mach. Co... 72 
Bates Mfg. Co.......... : .137 
Office Partitions and Railings 
Globe-Wernicke Co . 85 
Pads, Figuring 
Boorum & Pease Co .108 
Rockwell-Barnes Co 117 
Paper 
Brown, L. L., Paper Co .97, 8 
Eaton Paper Corporation..........168 
Rockwell-Barnes Co aezee 117 
GRRE, TOG ..covccccccccccces 175 
Paper Clips 
Acco Products, Inc. ..... 66 
COG, GA. ccc sc cscces .155 
Cook, H. C., Co - 157 
Fulton Specialty gages 2 84 
Gea, Geer Be, GR cccecscoccss 154 
Josephson Mfg. Corp. ............ 160 
Parrot Speed Fastener Corp....... 145 
Vail Manufacturing Co. ......... 91 
Paper Fastening Machines 
Ace Fastener Corp. ...........+: 141 
Acme Staple Co. ...... ee 
Autmt. Pencil Sharpener Co.. .146 
es Se . bceehosessescvens 137 
me em Far 168 
Hotchkiss Sales Co. ............. 81 
“ _; *. Fare 128 
Neva-Clog Products, Inc. ........ 64 
Parrot Speed Fastener Corp...... 145 
Victor Safe & Equip. Co — 
Paste (See Inks, Adhesives, Etc.) 
Pencil Sharpeners 
Autmt. Pencil Sharpener Co ..146 
ret, Geen Th. GR cccccovevccke 
Koh-I-Noor Pencil Co, .- 88 
Be DO gernancenhoedsesecc one 173 
Pencils, Wood Cased Lead 
Faber, A. W., Ine as 7 
Koh-I-Noor Pencil Co 8&8 
Pencils, Mechanical 
Autopoint Company bn daakeanens 129 
Esterbrook Steel Pen Co ; 167 
Sheaffer, W. A., Pen Mfg. Co 104 
Pens 
Esterbrook Steel Pen Co. ........ lf 


Sengbusch Self-Clos, Inkstd Co.... 
Spencerian Pen Co 
Turner & Harrison Pen Mfg. Co.. 

Picture Hooks 
Moore Push-Pin Co 





field have evidence of its 
requests for catalogues to 
or to replace the 


THRE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
roved value. 
ring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


desirable agents and 
Pavel an 


Subscribers’ 








Pins and Pin Containers 


Vail Manufacturing Co. ......... 91 
Platens, Typewriter 
American Writing Mach. Co...... 69 
Shipman a B06 Ge, GA scecccvsc lll 
Postal 
Borg, om, GH ~cacveccseces 163 
Hanson Scale Co. ...... .167 
Poelouse Mfg. Co. ....scsecccsese 173 
Triner Scale & Mfg. Co...... ..170 
Price & Sign Markers 
Superior Type Co. .... ..172 
Publications 
fridges, F. W., Lad AS 
Punches 
Acco Products, Inc. .. . . 66 
Bates Mfg. Co. ....... . «137 
Boorum & Pease Co. . . 108 
Globe-Wernicke ©o. .. -- 
"= BE GD, waeanvccnseeceeee 
ay Pins 
RPE OPrcccccccescese ivé 
Ribbons aoe Carbens 
OG Orn 169 
Amer. Manif, Products Corp. .....155 
Buckeye Ribbon & Carbon Co.....134 
Codo Mfg. Corp. ...... ov cecqunn 
Columbia R. & C. Mfg. Co........ 86 
Crown Ribbon & Carb. Co.......168 
Ee, Gh, cisce+ct ce sened 142 
TD, An Wee Eh acccecdceecesss 159 
Manifold Su —~_ GU.«cseveesoas 65 
Mittag & Volger, Inc. .........s.+ 101 
Pacific Carbon & mitten Gecosec 149 
Phillips Process Co. 150 
Royal ‘ Co, 
Smith, C., 4. Corona Tws 








Storms, H., 5 % 139 
2 Inderwood, 67, Back Cover 
8. Typewrier Rib. Mfg. Co.. ad | 
Webster’ We Die GOs cvocccccvccees 
Rubber Bands 
Faber, hs DA cvegesevencvie 
Rubber Stam 
Melind, = , <ebson<coesanee 
Meyer & Wenthe..... , 173 
Rubber Type Outfits 
Fulton Specialty Co. ............. 84 
es 
Art Metal Construction Co........ 
General Fireproofing Co......... 2 
Globe-Wernicke Co, .........6665 
Herring-Hall-Marvin Safe Co.. 
Mellink Steel Safe Co. .......... 
Shaw-Walker Co., es, pebeocedeces 
Victor Safe & Equip. beeee 
ee. and Erbe Mite. “Co. 
Scrap 
Globe. Wernicke GR wbacsasavesve 85 
Wes BER, Giiccccvccecses 75, 6, 7, 8 
Secretary Desks 
Art Metal Construction Co........ 71 
General Fireproofing Co.........62, 3 
Globe-Wernicke Co, .......... 85 
Shelving 
All-Steel-Equip. Co. ............ 148 
Art Metal Construction Co........ 71 
Be Gs Ginnsscevcecvesecsware 162 
Browne-Morse Co. .. 2... 6.66. 6645 174 
Corry-Jamestown Mfg. Corp -125 
General Fireproofing Co........ 62, 3 
Globe-Wernicke Co. ............. 85 
Invincible Metal Furn, Co........135 
Lyon Metal Products, Inc........164 
Sleeve Protectors 
ND GO, TE cacevscscces .163 
Smoking Stands, Office 
Nagel-Chase Mfg. Co..... ...144 
Stamp Pads 
Ds Ge RS cases decks ccndeus 137 
Fulton Specialty Co.............. 84 
BE, EOE, CBiccocecccscocces 170 
Meyer & Wenthe............ +eoekl3 
Par mn, Win snceaveceneencee 148 
Rockwell - —y. Se. sons 0dcanceee 117 
Superior Type Co................. 172 
Victor Safe me Sawin — ee 175 
Stands for Office Machines 
All-Steel-Equip. Co. ............. 148 
BS Gs Fa 56a 050 cba ccscnvede 162 
Corry-Jamestown Mfg. Corp....... 125 
General Fireproofing Co........ 8 
Globe-Wernicke Co. ...........6. 85 
Harter Corp., The.......... 115, 121 
Karl Mfg. Co...... wT 
BOONE GID skis 60 cidiecccevec 172 
Sherman-Manson Mfg. Co......... 102 
Sturgis Posture Chair Co......... 99 
Toledo Metal Furniture Co........ 147 
Tubular Specialty Mfg. Co........ 171 
Staple Extractors 
Ace Fastener Corp..............+. 141 
Markwell Mfg. Co. -»+- 128 
Staples and Stapling Machines 
Ace Fastener Corp..... -++141 
Acme Staple Co...... , — 
Cameron, Cal. ........ 168 
Hotchkiss Sales Co... .. .. 81 
Markwell Mfg. Co..... -- 128 
Neva-Clog Products, Inc ne 
vere Speed Fastener Corp.......145 
Vail Manufacturing Co.. 91 
Stationery, Engraved, Litheoraphed 
iggins, The John B., ¢ .178 
Stationery, Wholesale 
yeeks, Frank A.. Mfg. Co...... 177 
Storage and Transfer Cases 
All-Steel-Equip. Co. o6e6eue 
Art Metal Construction OM acces 7 
"SF 2 Peres - ++ 162 
Bankers — ery 68 
Barkley, C. L., & Co 161 
Bentson Mfg. Co....... 160 
Browne-Morse Co. ..... «+17 
Columbia Steel Equip. Co ..127 
Corry-Jamestown Mfg. Corp.. .125 
General Fireproofing Co.. 62, 3 
Globe-Wernicke Co, . as woke, 
Guide System & Supply Co....... 90 
Imperial Methods Co......... ...130 
Invincible Metal Furn. Co..... 135 
Metal Office Furniture Co.........116 
Oxford Filing Supply Co......... 119 
Peerless Steel Equipment Co.. 120 
Pronto File Corp............... 82, 2 
Rockwell-Barnes Co. ............ 117 
Shaw-Walker Co., The........... 107 
Wee SE GNecacdscasces 75, 7, & 


x 
Yawman and Erbe Mfg. Go....... i232 
rotected 


Strong Boxes, Fire P 


Herring-Hall-Marvin Safe Co 0 

Meilink Steel Safe Co 

THE Tone 
continued on 











CLASSIFIATIONS crate from Telephone Stands 
age 


pag Art Metal Construction ( ose. ee 
Sw'nging Typewriter Stands Art Steel Co. . .162 
Globe-Wernicke Co. . 85 General Fi reproofi ng Co 62, 3 
Wels Mfg. Co ; 75, 6, 7, & Globe-Wernicke Co. ..... -- 85 
Tables Shaw-Walker Co. ....... .107 
Art Metal Construction Co 71 Yawman and Erbe Mfg. Co 2 
Art Steel Co 162 Thumb Tacks 
Hrowne-Morse Co. 174 Graff, George B., Co 154 
Corry-Jamestown Mfg. Cor 125 Moore Push-Pin Co couckee 
General Fireproofing ( 62, 3 Vall Manufacturing Co co 
Globe-Wernicke ¢ . 85 Time Clocks and Recorders 
Lyon Metal Products, Inc 164 Dorson Time Instruments Cx .-114 
Shaw-Walker Co., The 107 Internat’] Business Machs. C; - 132 
St. Johns Table Co 153 Type, Typewriter 
Tabulating & Statistic Machines American Writing Machine Co.. 69 
Internat’! Business Mach. Cr — Shipman-Ward Mfg. Co. . -lll 
Telephone Accessories Typewriter Cleaning Material 
Bates Mfg. ¢ 137 Amer. Manif. Products Co. . o She 
Colytt Laboratories 171 American Writing Machine Co 69 
Meilicke Systems, Inc 172 Clarotype Co 17¢ 
Milfred Mfg. Co., Inc 122 Martens Type ( le aner ‘Co 177 
Speedex Co., The 176 Mittag & Volger, In 101 
Vietor Safe & Equip. C 175 Parrot Speed Fastener Corp 145 


OFFICE APPLIANCES 


Regal Typewriter Co. .... noone 
Reliable Tw. & A. M. Corp 124 
Shipman-Ward Mfg. Co .-lll 


Rivet-O Mfg. Co 
Webster, F. S., Co 
Typewriter Cushion Keys 


Munson Supply Co 167 Visible Systems Equipment 
Parrot Speed Fastener Cory .-145 Art Metal Construction Co rn 
PO De UE, seccccecocececees 70 toorum & Pease Co -108 
Speed Key Mfg. Co. ............. 173 Globe-Wernicke Co sovccucses 5 
Typewriter Cushion Knobs and Bases Nat'l Blank Book Co ail 89 
American Writing Machine Co . 69 Shaw-W — OR cocses ene 107 
9 L. M., Co oeee .156 Sheppard, E. GA. cacccese 105 
Fox, Geo. E., & Co seanedesctes Victor Safe & Equip. Co 175 
Peerless Key Co. .......cseces 70 Yawman and Erbe Mfg. Co -123 
Typewriter Parts and Tools Waste Baskets 
American Writing Machine Co... 69 Art Steel Co ° os .162 
Shipman-Ward Mfg. C coocee Akl Cameron, Cal : - .168 
Typewriters, Mfrs. of Corry-Jamestown Mfg. Corp....... 125 
Corona Typewriter sesccese GE Fox, Geo. E., & Co see soca OF 
Internat’] Business Machs. Cp. 132 General Fireproofing Co ...62, 3 
Royal Typewriter Co. ........... 178 Globe-Wernicke Co. .......+++++. 85 
Smith L. C., & Corona Tws..... 61 Metal Office Furniture Co. .......116 
Underwood, E. F 67, Back Cover Nat'l Vulcanized Fibre Co ~e-eA5l 
Typewriters, Rebuilt and Used Shaw-Walker Co., The .. 107 
American Writing Machine Co 69 Work Distributors 
Pruitt, Ine 166 Fox, Geo. E., & Co. 96 








WANTS AND TOR SALE | 


The rate for ¢ 
SITUATIONS WANTED 


STATIONERY SALESMAN with ten years’ experience as manager of sta 
tionery department for enterprising concern in the South is open for new 
connection preferably with manufacturer. Has good job now but prefers 
one with larger possibilities. Is well acquainted with other dealers and 
their buyers throughout the Southwest. Fully versed in all lines of com 
mercial stationery, loose leaf, files and office furniture First-class ref 
erences Address L-128, care Office Appliances, Chicago 

CAPABLE SALES PRODUCER with established dealer active in associa- 
tion work and well known by other dealers in territory has the desire to 
change from retail to wholesale and represent some stationery manufacturer 
Interested particularly in middle western territory Well informed on 
ill regular stationery lines. Has the necessary qualifications to do first 
class work for some manufacturer seeking new middle western representa 
tion Can show a good record and furnish a long list of references 
Address L-126, care Office Appliances, Chicago 

SALES EXECUTIVE with engineering training and experience as sales 
man, branch manager, division manager and sales manager is open for 
connection in the office specialty field after a brief absence in another 
industry Thoroughly qualified to head up a sales organization or to 
serve as branch manager or sales agent Twelve years office specialty 
experience Has operated in the East, Middle West, Pacific Coast and 
South Interested in any location which offers suitable opportunity for 
man of demonstrated ability Address L-125, care Office Appliances 
Chicago 

SALES PRODUCER with sixteen years successful experience is looking 
for a connection where he will have an opportunity to buy an interest 
in the business Sixteen years In the office appliance field as salesman 
ind branch manager Would want to sell and to direct sales work 
Might also consider taking over exclusive sales rights on some new and 
meritorious office device Can show first-class record Address L-129 
are Office Appliances, Chicago 

SALESMAN WITH FINE RECORD as actual producer and as branch 
nanager desires to return to office equipment field Principal experience 
in files and desks. Will travel for manufacturer selling to the trade or 
will gladly consider branch office or agency In a position to do a first 
class job for some office equipment company Address L-131, care Office 
Appliances, Chicago 

EXPERIENCED AND CAPABLE office 
new connection, preferably with some well established dealer Would 
ilso be glad to consider sales connection with manufacturer. Thoroughly 
apable In a position to do a good job for someone without loss of time 
Address L-130, care Office Appliances, Chicago 

rHOROUGHLY EXPERIENCED typewriter man, whose entire business 
areer of twenty-eight years has been in typewriter sales and service, is 
open for new connection in either capacity Has worked for others and 
has been part owner of important business Thoroughly capable and 
reliable Not particular as to location. Address L-127, care Office Ap 
pliances, Chicago 

MECHANIC 
ind combination. Can 
knowledge of adding machines Can 
Address L-124, care Office Appliances, 


equipment and supply man seeks 


experience as outside man also inside 
Also have 
married 


with over 15 years’ 
repair or sell any make of typewriter 
furnish tools—have car 
Chicago 


SALESMEN WANTED 


WANTED 

AGENCY SUPERVISORS—AGENCY SALESMEN—DIRECT SALESMEN 
Postindex sales are increasing due to a rapidly expanding market and 
to demonstrably superior features in the product The Postindex Divi 
sion of Art Metal Construction Company, Jamestown, New York, has 
several openings in its sales organization, and will welcome correspondence 
from men with visible record or system selling experience, or those who 
think they might qualify We pay salary and expenses for travelers 
ind salary plus commission to branch salesmen Several of our agents 
ilso have openings for men whom we = train at our expense. Apply 
by letter only, and let your letter tell a complete story of your experi 
ence, with photograph if possible Address THE POSTINDEX COMPANY, 
Jamestown, N. Y¥ 


YEAR'S INCOME IN 3 MONTHS 

New Federal and State Tax Laws now command every business keep Tax 
Records. None dares risk heavy fines and penalties. Tremendous forced 
demand. Make year’s income next 3 months selling Liberty Tax Records 
Officially approved Satisfies legal requirements Endorsed by business 
leaders. New and countless thousands established users eagerly order now 
to comply with law Up to $4.10 profit per sale Repeat commissions 
without callbacks. Salesmen coining money on leads furnished. One sold 
22 first 2 days. Another filled 500 repeat mail orders in 2 months. Write 
quick. Commonwealth Publishing Co., 508 So. Dearborn, Chicago. 
WOOD DESK SALESMEN: Manufacturer of low to medium priced wood 
office furniture, centrally located, needs strong representation in territory 
omprising N. Dak., 8. Dak., Minn., Wisc., excepting Milwaukee, Ill 
except Cook County, Mo., Iowa, Kans., and Neb., also territory from 
Denver west, including Pacific Coast states Product has strong appeal 
to dealers and competent salesmen can derive good income on commissior 
basis from these territories Outline past experience in full and give 


references Address Z-174, Cat Office Appliances, Chicago 


lassified advertisements is cig! 


t cents a word, minimum charge, $1.60 

SALESMAN WANTED: Carbon and Ribbon manufacturer, manufacturing 
quality line, has an opportunity for an experienced carbon and ribbon 
salesman to call on retailers and jobbers in the Central West—TIndiana, 
Illinois, Wisconsin, Western Ohio and Kentucky A permanent and 
profitable opportunity for one competent to handle and supervise factory 
representation on a wholesale basis. Address Z-168, care Office Appliances, 
Chicago 

WANTED SALESMAN to cover southern states including eastern Texas 
for well established and thoroughly responsible manufacturer of high 
grade bound and loose leaf record books. Must have good knowledge of 
record pages and worthwhile following in southern territory, particularly 
imong state, county and municipal officials A profitable opportunity 
for someone with necessary qualifications. Give full details and include 
photo Address Z-175, care Office Appliances, Chicago 

WELL ESTABLISHED MANUFACTURER of staple stationery products 
has opening for representative in territory from Chicago to Denver. Must 
be a man with real sales ability. Will consider someone who has one or 
more non-competing lines or an exclusive arrangement. References neces- 
sary. This is a good opportunity for reliable salesman who has necessary 
ability Address Z-167, care Office Appliances, Chicago. 


REPRESENTATIVES AVAILABLE - 
AMPLY FINANCED sales organization and expert mechanical force. Sell- 
ing two high grade office appliance specialties direct to users in New York 
area and to dealers throughout the world Seek additional item for sale 
or service Address L-132, care Office Appliances, Chicago 


REPRESE NTATIVES WANTED 


IF YOU SELL DIRECT to offices, you can sell our high grade Typewriter 
Specialty profitably Liberal profit on each sale Protection given 
Quickly becomes a major line Write for details, giving territory you 


cover. Address Z-171, care Office Appliances, Chicago 


MECHANICS WANTED | 
DEALER in one of the smaller middle western cities has opening “for a 
mechanic competent to rebuild Burroughs bookkeeping and posting ma 
chines, Moon Hopkins machines, adders and calculators. Prefer one also 
familiar with typewriters but the other experience is more essential. A 
good opportunity for the right man. Address Z-166, care Office Appliances, 
Chicago 
AN ENTERPRISING COLORADO DEALER in typewriters, adding ma- 
chines and duplicators needs another mechanic on account of steadily 
nereasing volume. Should be experienced in all makes of typewriters as 
well as adding machines. Stencil duplicator experience preferred This 
is good opportunity for man who is capable and dependable. Address 
Z-165, care Office Appliances, Chicago 
ESTABLISHED TYPEWRITER EXCHANGE in a leading southern city 
requires a first-class mechanic acquainted with all makes of typewriters 
and with adding machine experience A good opportunity for man of 
ability who is reliable and industrious. Send complete information to 
Z-164, care Office Appliances, Chicago 
TYPEWRITER MECHANIC wanted by prominent dealer in leading south 
ern city. Prefer someone between twenty-five and thirty-five years of age 
A good opening ready for person who has had the necessary training 
Address Z-173, care Office Appliances, Chicago 
TYPEWRITER and adding machine mechanic wanted by well established 
dealer in important city not far from Eastern seaboard. Give complete 
information, including previous connections. Address Z-172, care Office 
Appliances, , Chicago 


2 BUSINESS “OPPORTUNITIES 
FOR SALE—Half interest in a profitable . Office supply store located in 
the progressive Fox River valley of Wisconsin. Investment can be made 
with or without services of purchaser. A fine opportunity for young man 
Address Z-169, care Office Appliances, Chicago. _ 
OFFICE MACHINE BUSINESS in South Texas. Exclusive 
typewriter, adding machines, etc. Excellent opportunity for 
dress Z-170, care Office Appliances, Chicago 
FOR SALE—Established office supply business with traveling 
Ohio, Indiana and Southern Michigan. Inquire of W. W. Runser, 
Ada, Ohio 


agencies for 
$5,000 Ad 





routes in 
Attorney, 


ADDING MACHINE PARTS, TYPE, ETC. os 
'37-°38 YEAR TYPE—SPECIAL CHARACTER TYPE made to order 
Orders filled promptly—Send your old type with order—-Adding Machine 


Parts—-Keytops—Adding Machine Ribbons I. A. Dehn, Jr., 1450 102d 
Ave., Oakland, Calif. a 

BURROUGHS ADDING MACHINES—200 Class—three-column keyboard, 
four-column total Suitable for servicing for sale, but worth the low 


price we ask even if used for parts. Win B. Phillips, Box 183, Oakland 


California 


SALES LETTERS 
LETTERS WILL BUILD SALES: For years I have built letters that pull 
You need them more than ever now. Send me your data for new 
letters, or unsuccessful letters for reshaping. Particulars on request 
Address H. M. Goldthwait, 123 Washington Ave., Santa Fe, N. Mex 


WANTS AND FOR SALE—Continued on page 7 


sales 


NOVEMBER, 


WANTS AND FOR SALE—Continued from page 6. 


FOUNTAIN PEN REPAIRING 


ALL MAKES FOUNTAIN PENS REPAIRED for the trade since 1904 
Standard prices—regular trade discount. All work guaranteed Prompt 
service. Send all makes to one place—saves postage and time. Send a 


trial package today. Welty Pen & Repair Co., 38 S. State St., Chicago 


FOR SALE AND WANTED TO BUY —* 
ELLIOTT-FISHER MACHINES Moon Hopkins—Adding Ma 
chines— Addressographs—bought Chicago Office Appliance Co., 
533 S. Dearborn, Chicago 
ELLIOTT-FISHER Machines, 
and Monroe Calculators, Typewriters, 
chines bought and sold Teeter-Warsh Co., 309 W 
waukee, Wis 
ELLIOTT-FISHER machines 
equipment, bought and sold. W. J 
Milwaukee, Wisconsin 

BURROUGHS MOTORS’ 


Burroughs 
and sold 


Adding Machines, Comptometers, Burroughs 
Checkwriters, and all office ma- 
Kilbourn Ave., Mil- 


machines—all office 


typewriters, adding 
, 434 Caswell Bidg., 


Crowley Company 
Universal and AC 


Complete with transmission, 


for all style machines Adding Machine Sales & Service Co., 1004 
Superior Ave., Cleveland, O z ~~ 

ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, 
Folders, Typewriters, Adding Machines. Write for FREE Money Making 


Cireular Pruitt, 527 Pruitt Bldg., Chicago 


7 


DICTAPHONES, EDIPHONES—We are largest dealers rebuilt dictating 
machines in world—specialists for twelve years—rock bottom prices—tre 
mendous stock all models! Also manufacturers ‘“‘Stentor’’ Processed Rec 
ord. Agents’ territories open. Write us for available protected territories 
Dictating Machine & Record Corp., 156 East 42nd Street, New York City 


EDIPHONES 





DICTAPHONES rough or rebuilt—special prices to deal 


ers Increase your sales and profits—write us. American Dictating 
Machine Co., 1141 Broadway, New York City. 

DICTAPHONES, EDIPHONES SUPPLIES — headquarters — machines 
bought, sold——Wholesale, Retail—Write us. Chicago Dictating Machine 
Co., 19 S. Wells St., Chicago 


Acme, Postindex, etc 

1000 “‘5x20"’ Kardex 
all at $1.00 each 
Commer 


VISIBLE EQUIPMENT bought and sold-—Kardex, 
1000 “‘6x20"’ Acme panels for flexoline or tubes, 
duplex panels, 1000 ‘‘8x24’’ IVI panels with channels, 
Special attention to dealers and detailed information furnished. 
cial Card System Co., 401 Broadway, New York. 


CASH for New or Used Office Equipment and Furniture—such as Kardex, 
Acme, Visible Cabinets and Equipment, Steel Files, Portable Typewriters, 
Adding Machines, Calculators, Comptometers. Send particulars ELMAN'S, 
308-OA West Madison, Chicago. 

renewed 26x18x18” $22.00 each in lots of six or more 
Inquiries for other sizes invited. 700 renewed safes on 
216 Centre St., New York City 


SAFES-— National 
while they last. 
hand. Acme Safe Co., 


Export Statistics by United States Department of Commerce 


United States Exports of eae aemames 1936 
7770 777 





















Standard Portable Used and Type 
ypewriters, typewriters, rebuilt writer 
new new. typewriters. arts 
Countries, N Value. No Value No Value. yalue. 
Amstria, cccocccscece $ 3,161 3 $ 97 80 $1,779 $ 64 
Azores and Madeira 
TetaMGS cccccess — 2 148 eee . sa anus onus 
Belgium oe ee -» 163 10,979 28 1,001 17 617 846 
Czec hoslovakia eavercete Se 7,632 37 1,237 181 5,765 243 
Denmark . es eee 25 1,565 6 114 oe A eens 
Estonia ..... ° coe ©6861 2,844 200 3.394 — ose 19 
Finland . ° ae 45 3,198 49 1,556 . , cose 
France . - 202 12,284 100 2,339 178 7,931 1,503 
Germany . 30 1,170 ° éees 297 
Gibraltar ‘ 2 77 ‘ 
Greece ee . ‘ 22 1,435 20 70 18 144 
Hungary .. 61 3,445 30 920 
Irish Free State 214 «12,842 25 742 17 
i”? satecee sens ‘ 22 1,650 176 
Lithuania ... ee 25 1,957 see 
Malta, Gozo, and ¢ yprus 219 ae ; sees 
Netherlands ..... 79 ’ 71 1,764 112 3.911 947 
POO ccncenecoecs : 51 25 645 10 330 71 
Poland and Danzig <a 155 3,005 : 896 
Portugal ........+.. . é 3 852 15 629 38 
Rumania .... on 4 44 
U. 8S. 8S. R. (Russia 6 26 941 ee 204s 
BUGGER cocccccsccses o 163 121 3,820 : 85 
Switzerland ‘ coos Ee 132 4,249 12 496 218 
Albania .... nsoe ve cece os 1 50 sane 
United Kingdom. 1,681 189 5,603 233 6,340 11,546 
Yugoslavia .... asees 11 ee . . 
Canada .... eoasnees 9 ; 5 156 145 5,230 48,963 
Costa Rica..... en ae 4 144 1 55 sean 
Guatemala .. seeckees el 2,748 5 181 hin oecs 121 
Honduras .. eeee . 2 237 ll 211 4 250 1 
Nicaragua ......... ae 2 220 oes ee 10 550 41 
Panama eCeneveccoces 16 1,116 2 93 3 112 158 
Salvador ....... eocece 5 360 3 135 seen 9 
Dt hcteanesnaveseee 429 28,039 19 611 144 4,409 1,046 
Newfoundiand and 
BOOED ccccccccccce 14 988 1 36 24 
Bermuda ........ee0005 : 3 108 1 21 oe 
DEEREED ccccccsesccess 1 65 1 28 os ee 
GEE gee ccocseecenes 3 229 1 32 T eee 
— and Tobago ° 6 487 5 156 2 81 29 
CE sessee soon © 3,138 1 72 74 1,758 189 
Dominican Republic. bere 23 1,375 ° es cose 
Netherland West Indies. 8 683 —_ ‘ 4 103 71 
French West Indies... .. 6 449 3 80 aati 
Haiti, arm of. - 1 84 ows ee cess 6sKe esas 
Argentina .. socsceee DS TR 76 2,566 193 6,036 1,145 
PD sedcesccoscevoes 4 3 . ; ; 26 
Brazil .... coccssee 470 53,814 41 5 2,082 1,030 
CRED acccccccecese coce SED 12,824 81 25 956 695 
CD. scesene 146 9,631 72 35 1 41 175 
Ecuador l 2 3 117 26 
British Guian ee 2 107 1 41 3 123 1 
Surinam nas vee 2 160 3 95 ose eee ce 
Paraguay = 17 1,200 4 108 o <0 
Peru . o< 89 5,986 78 2,432 27 972 174 
SET Keeetesasquawee 29 1,977 14 561 16 612 
Venezuela oeee 51 4,456 25 921 42 2,065 
Aden .... - suebs See ease 6 162 - as 
Saudi Arabia. ‘ oe 4 256 aa 
British India.. : 92 6,448 396 9,487 95 » 694 4.025 
British Malaya . 42 2,832 66 = «1.94 14 52 nt 
Coylom .ccceoss : ee 16 1,030 20 30 . 93 
Ge saeanes 45 3,345 29 828 6 1,068 333 
Netherland Inidia.. . 201 12,478 20 432 os 169 
Hong Kong. 86s , 8 1,090 6 198 10 434 : 
TTAQ sees. esennccs 22 1,315 pons on ute or 85 
Japan ..... sone . 88 3,762 13 370 99 3,243 68 
Kwantung . eeee e eee ° . ee 4 155 
Palestine . i 531 ee art 
Philippine Islands. . 133 «8,414 70 62 120 246 
SIAMR cccccccccess 41 3,239 10 
th sheeubherens 2 150 1 Bets 
SD sinkens ets 39 2,872 30 270 
Other Asia. : ‘ . 4 7 
Australia ... 641 29,481 344 7 325 539 
French Oceania. - pene Saee0 1 30 é 
New Zealand.... s 38 2,681 és aps 25 459 "4185 
Belgian Congo.... Fi ae 2 95 . : ; 
British East Africa. 5 2,562 12 30 8 
Union of South Africa... 361 23,809 56 1,616 177 7 097 865 
Gee Geis ccccceces ° ; 263 1 26 
Nigeria .......cccecccc. 9 72 2 42 mre 
i ih hsebvauneneus’ 108 6,550 rhe ‘i 45 537 “174 
Other French Africa.... 17 1,314 9 289 _ - 
MED chcksédeceeeose 8 585 bes bis ake 
Mozambique .......... eee sees 5 117 ecee eee 
Other Portuguese Africa. eee ene esse oeee 2 50 
Canary Islands....... 3 193 14 372 14 738 "15 
EAEUEE wocccscccgessces ee ese oes aces i 
WEE Ghbhotsces 7,291 $465,722 2,824 $74,542 2,199 $74,038 $80,022 


7770 7772 7774 7775 

Standard Portable Used and Type- 

typewriters, typewriters, rebuilt writer 

new. ew. a ay re. 

Countries, No. Value. No. Value. No. Value. yalue. 

Shipments to: 
MeWOM ccccscccces .. 94$ 6,954 5 $ 240 183 $5,764 $ 290 
Puerto Rico. . vcenna~ ae 8,031 39 1,077 1 15 14 
Virgin Islands........ 4 206 2 83 2 155 


United States Exports of Adding, Coteutating, Bing Machines and Cash Registers 
A 





ugust, 19 
7752 7753 
Listing- Typewriter- 7756 
adding- bookkeeping- Listing- 7757 
bookkeeping billing adding Calculating 
machines. machines. machines. machines. 
Countries, No. Value. No. Value. No. Value. No. Value 
DE, coc200esse aes sate >ken 14 $ 1,281 6 $ 510 
pT RR Rien on li $ 4,479 22 2,999 ll 1,206 
Bulgaria ......... ose eee l 756 3 225 aces ease 
Czechoslovakia - s 3 2,327 30 2,637 17 476 
nm ee : 1 S85 cess TTT 
Finland 1 $ 870 7 4,476 55 6. 066 35 5,236 
France 1 1,320 0) 28,892 76 12:743 154 8,526 
Greece - : 2 190 1 300 
Hungary ‘ 2 1,722 1 162 ee Sess 
Iceland “ee ey 2 98 " cece 
Irish Free State... i 3 1,950 2 160 : ease 
EP cocccccocsse 2 1,500 12 8,980 89 11,122 3 41,083 
TAtIS cccsccccses = was , 1 105 ‘us cobs 
Netherlands ...... 3 540 7 4,55 47 4,376 4 925 
NOTWAY ..--2-0.0% . ove 5 3, Hy 64 3,332 2 220 
Poland and 
BEE wccccees 2 611 10 1,006 coee case 
Rumania ........ 1 925 Seas oho 4 1,539 
Sweden .......... 7 7,287 18 11,081 63 6,609 20 3,493 
Switzerland ...... 3 2,310 1 199 37 4,067 4 1,328 
Albania ......... oes os . nine oases ons 1 14 
United Kingdom.. 27 28,302 Tl 28,825 277 39,526 336 048=—- 77,045 
Yugoslavia ...... ess , oes ose 3 180 eens ease 
COMOGR cosiccoccs 8 3,174 & 3,964 33 2,508 18 4,370 
Costa Rica........ ees Kno _ once 5 363 eave 2ane 
Guatenala ....... 58 ooo a ones see 9290 2 306 
DEES acecesce eve eens 1 1,125 2 73 6 805 
Nicaragua ....... — eens a ional 3 250 1 8 
Panama ......... ays seée 2 204 23 3, ft 12 2,599 
Salvador ......... oa ones 1 er 
BESEEED coccccccee 4 2,669 68 5, 500 34 4,267 
Newfoundland 
and Labrador... os sess 1 93 . 
Bermuda ........ 5 4,314 owe ‘as 
Barbados ........ ee cee 1 77 
SEE. cnncceces 2 180 
Trinidad and 
Tobago ........ ; ee je : 1 138 1 135 
GEE cccodsencecs 1 1,110 vi 5,275 20 1,898 4 823 
Dominican 
Republic ... . pewe oa eee 8 849 1 185 
Netherland West 
BEGND nccccsees oes once eT — 8 1,275 oss ones 
Argentina ....... eee _— 18 4,110 51 3,852 38 7,852 
Bolivia .......... oe sie osm paee 1 15 
Brazil ...... seus 1 120 109 8,401 7 581 
GED so0es.cocves 2 4,728 : secs 13 2,004 ees ‘ 
Colombia ........ 7 6,369 3 820 
Ecuador ......... ° seus 3 375 ees 
aa 1 445 ae oete 3 261 4 1,938 
WEED. asccncsse Sex sees 1 925 1 153 3 72 
Venezuela ........ eons 4 885 7 1,824 
Saudi Arabia..... ... Seen ‘aa onal 2 389 3 1,250 
British India..... ... poco 16 4,085 1 249 4l 6,225 
British Malaya Si ene conitied 2 789 3 225 q 782 
COBEN ccccccccncs _— sae 1 337 . ee cen oe 
GRENR cocsesecece ‘ — ve ace hon scan 8 1,747 
Netherland India. 5 6.990 : abea 1 197 2 627 
French Indo- 
GHEE. ccccccecs as os 1 284 
Hong Kong....... ove eose ee , 1 75 unee TT 
Philippine Islands .. ease 1 763 49 3,165 8 795 
Australia ... - 1 1,068 104 41,051 211 24,304 163 36,421 
French Oceania... .. bees eos oees 1 90 sone eese 
New Zealand..... 1 1,165 12 8,920 74 10,670 10 1,875 
Belgian Congo.... ... ont see ooat Sees shot 1 297 
British East 
EB hnnin sd Maan 1 766 6 540 
Union of South 
Africa ...... 16 §=16, 365 14 13,924 50 6,317 23 3,690 
BED ccocecesces bee wean eee oven ose sae 3 532 
Other French 
BED occcccess _ osus eee ease e@es oeee 3 262 
Mozambique ..... ‘ vtes 6 3,270 3 165 naan eves 
SURE sccosces sae cine oe eave 1 170 eens ooee 
Total -. 79 $77,174 399 $201,151 1,639 $182,691 1,185 $224,690 
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Countr N : N \ N \ i \ 


Austria 
Belg : 

Bulgaria ) 
Czechoslovakia 4 
Denmark . : 
Finland ! _ vis ; . 
France 8 ‘7 
Germany . . > . 
(ireece 

Hungary l 


im 





Gogo and 
Cyprus 
Netherlands 7 5,4 ‘ l 1,048 





Guatemala s 
Honduras 


Barbados : 
Jamaica - 
Trinidad and 
Tobago ee 
Other British West : 
Indies . es : 
Cuba .... 2 ; 
Dominican Repul l 0 
Netherland Ws 
Indies .. : 618 
Argentina I 82 ] . : 
Rolivia . . i 
Hrazil ... 8 793 3 67 
Chile lf 1,45 14 1] 
Colombia 4 18 124 l 8 
Eeuador + ! 
Peru I 4,742 ‘1 
Uruguay eee 
enezuela 1 21 . - 1 ot 
British India . ‘ 138 
Ceylon ‘ 
China 


Netherland India ' me... 


Japan .. y ‘ . 8 f nat 


Philippine Island = ‘ 2,961 
Australia ; l I 

New Zealand 14 
Ur n f Sout) 

Africa 2 a74 2 : 
Eaypt : 2 438 
Tunisia 
Other Frenct 

Africa - , ] ! 


’ 
‘A 
“a 

a 


United States Exports of Metal Office Furniture—August, 1936 


Norway 1k 9 , ! 
Portugal { 18 
Sweder 41 
Switzerland 


Unit 





Newfoundland 

Labrador d 
Bermuda 2 2 8 
Jamaica l 
Trinidad and 7 ae 4 
Other British Wes 

Indies ecce 1 40 
Cuba . 6° g 11 
Dominican Reput 4 118 
Netherland West Indies 2 10 3.4 775 
Haiti, Republic of 143 
Argentina . i 1,484 
tolivia 123 g 
Brazil j 
Chile 14 ‘ 14 
Colombia 75 
Ecuador 
British Guiana 
Peru 
Uruguay 


OFFICE APPLIANCES 








] ~ 
a) 4 
kers and iving Sheet-meta 
storage & wa hiing ses, 
ubinets bi nsulated 
( No \ \ N Value 
i 1,368 
¥ ‘ ' @ 9 
! : 44 8 
, . 12 27t 
‘ 4 8 
Ne 1 India 7 | 4 t 
! Jo-China x l 4 
JAPON ..ccccees 
i stine 2 q 
! ippin I i 7 22 388 7,49 , 
sin s bones 633 
rurkey 12 4 
\ustral 2 2 4 if 
New Zealand . ti 322 l 991 
Union of South Afri 4 74 2,901 2 642 
(ther B hs h 
847 Af 1 1 14 : 
71 yp l 15 4 227 
eria 2 g4 
Morocco 2 35 
Other Por 4 " 2 1 
0 . 
a T 1,274  $7,64 $7,046 2,283 $41,548 264 $12,967 
Shipments 
Hawaii 105 $ 946 $ ¢ 78 $2.2 2 $ 215 
Puerto Ki 41 41 140 131 1,802 l v12 
\ n Island 2 l¢ ’ 242 


775 Office Machines at Vienna Fair 








44 
From Die Biiro Industrie, Berlin, we learn that the fall fair at Vienna 
was favored by an excellent attendance, including an unusual number of 
126 buyers from abroad. The displays included Continental, Gardner, Addo, 
5 Austria, Victor, Mauser, Brunsviga and Astra adding machines 
Calculating machines were represented by the Maddas, Triumphator, 
Monroe, Addo, Odhner, Mercedes, Brunsviga, Marchant and Torpedo 
The typewriters shown were Continental, Hermes, L. C. Smith & Corona, 
Patria, Underwood, Olivetti, Astoria, Oliver, Royal, Mercedes. 
44 Duplicators shown were Geha, Roto, Multigraph, Gestetner and Remo 
= Adding machine displays included the Adrema and the Addressograph. 
The Dictaphone was the only dictating machine listed 
294 In addition to office machines the Vienna fair included various book- 
‘i eping devices, and registers, and office requisites 
21 Export f Typewriter Ribbons, et Appear gn Page 177. 
48 
8 STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, 


ETC., REQUIRED BY THE ACT OF CONGRESS 
1 OF MARCH 3, 1933 


49 
7H f Office Appliances, published monthly at Chicago, Illinois, for October 1, 
642 1936 
H STATE OF ILLINOIS, County of Cook—ss 
123 tefore me, a Notary Public in and for the State and county aforesaid, 

3 personally appeared John A. Gilbert, who, having been duly sworn accord 
ng to law, deposes and says that he is the Business Manager of The Office 
Appliance C pany and that the following i to the best of his knowledge 
ind belief, a true statement of the ownership, management (and if a daily 
paper, the circulation), etc., of the aforesaid publication for the date 

344 wn in the above caption, required by the Act of August 24, 1912, em- 
bodied in section 411, Postal Laws and Regulations, printed on the reverse 
f this form, to wit: 

1 1. That the names and addresses of the publisher, editor, managing 
editor, and business managers ar Publisher—The Office Appliance 
Company, 417 South Dearborn street, Chicago, Il. Editor—Evan Johnson, 
$12 North Kenilworth avenue, Oak Park, Iil.: Managing Editor—Evan 
Johnson, 312 North Kenilworth avenue, Oak Park, Ill. ; Business Manager, 
john A. Gilbert, 310 Forest avenue, Glen Ellyn, Ill 

2. That the owner is: (If owned by a corporation, its name and address 
ust be stated and also immediately thereunder the names and addresses 
f stockholders owning or holding one per cent or more of total amount 
etal f stock. If not owned by a corporation, the names and addresses of the 
ts ndividual owners must be given. If owned by a firm, company, or other 
ed nincorporated concern, its name and address, as well as those of each 
1e ndividual member, must be given.) The Office Appliance Company, 417 
South Dearborn street, Chicago, Il Evan Johnson, 312 North Kenilworth 
enue, Oak Park, Ill Donald C. Miller, 6756 Cornell avenue, Chicago, 
ll!.; John A. Gilbert, 310 Forest avenue, Glen Ellyn, Ill.; C. F. Mala- 
testa, 7205 Yates avenue, Chicago, Ill 
oF 3. That the known bondholders, mortgagees, and other security holders 
87 vning or holding 1 per cent or more of total amount of bonds, mort- 
gages, or other securities are (If there are none, so state.) None 

: 1. That the two paragraphs next above, giving the names of the owners, 

kholders, and security holders, if any, contain not only the list of 

8 tockholders and security holders as they appear upon the books of the 

pany but also, in cases where the stockholder or security holder ap 

irs upon the books of the company as trustee or in any other fiduciary 

* moe relation, the name of the person or corporation for whom such trustee is 
571 icting, is given; also that the said two paragraphs contain statements em 
10 bracing affiant’s full knowledge and belief as to the circumstances and 
nditions under which stockholders and security holders who do not ap 

ir upon the books of the company as trustees, hold stock and securities 

a capacity other than that of a bona fide owner; and this affiant has 

) reason to believe that any other person, association, or corporation has 

ny interest direct or indirect in the said stock, bonds, or other securities 

. than as so stated by him 


5. That the average number of pies of each issue of this publication 

ld or distributed, through the mails or otherwise, to paid subscribers 

luring the twelve months preceding the date shown above is - - (This 

required from daily publications only.) 
JOHN A. GILBERT 


Business Manager. 


Sworn to and bseribed before me this 25th day of September, 1936 
[Seal.] ALICE M. WALLSTEN, Notary Public 
My ex] March 21, 1939.) 


NOVEMBER, 193¢ 
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PATENTS 





Copies of patents shown here can be obtained 

frem the Commissioner of Patents, Washington, 

D. C., for ten cents each in cash, postoffice 

money orders or certified check. Stamps and 
personal checks not accepted. 


2,055,552. Calculating Machine. Robert L. Muller, 
Detroit, Michigan, assigner to Burroughs Adding Ma- 
chine Company, Detroit, Mich., a corporation of Michi- 
gan. Application April 22, 1935, Serial No. 17,627. 
Granted September 29, 1936. ' : 

2,055,623. Calculating Machine. Loring Pickering 
Crosman, Maplewood, N. J., assignor te Gardner Com- 
pany, Orange, N. J., a corporation of Delaware. Ap- 
plication October 2, 1935, Serial No. 43,145. Granted 
eptember 29, 1936. 
septs. 005. Loose Leaf Binder. Adolph G. Lotter, 
Milwaukee, Wis., assignor to Stationers Loose Leaf 
Company, Milwaukee, Wis., a corporation of Wisconsin. 
Application November 6, (933, Serial No, 696,823. 
Granted September 29, 1936 

2,055,937. Loose Leaf Binder. Adolph G. Lotter, 
Milwaukee, Wis., assignor to Stationers Loose Leaf 
Company, Milwaukee, Wis., a corporation of Wiscon- 
sin. Application February 7, 1935, Serial No. 5,320. 
Granted September 29, 1936. 

2,056,055. Self Filling Fountain Pen. Edward 
Stephen Sears, Oshey, England, assignor to Mabie, 
Todd & Company, Limited, London, England. Appli- 
cation, October 11, 1935, Serial No. 44,579. Granted 

tember 29, 1936. 
5p 06, 132. Envelope. Joseph A. Chadbourne, West- 
field, Mass., assignor to Old Colony Envelope Company, 
Westfield, Massachusetts, a corporation of Massachu- 
setts. Application December 20, 1935, Serial No. 55,- 
448. Granted September 29, 1936. L 

2,056,139. Paper Clip. Richard S. Kelly, Ridgefield 
Park, N. J. Application September 22, 1934, Serial 
No. 745,038. Granted September 29, 1936. 

2,056,143. Pencil. Jesse J. Robbins, Hollywood, 
Calif., assignor to Stylofede Corporation, a corpora- 
tion of California. Application October 29, 1932. Se- 
rial No. 640,315. Renewed February 25, 1936. Granted 
September 29, 1936. : ’ 

2,056,215. Wire Clip for Paper. William H. Smith, 
Rochester, N. Y. Application April 2, 1935, Serial No. 
14,293. Granted October 6, 1936. 

2,056,292. Check Writer. Edgar Ellsworth Phinney, 
West Orange, N. J., assignor to Defiance Manufactur- 
ing Corporation, Orange, N. J., a corporation of New 
York. Application February 5, 1936. Serial No. 62,- 
419. Granted October 6, 1936. 

2,056,384. Combination Pencil Holder. Alfred E. 
Brandon, New York, . Y. Original application July 
19, 1934, Serial No. 735,997. Divided and this appli- 
cation January 21, 1936. Serial No. 60,042. Granted 
October 6, 1936. : 

2,056,480. Stapling Device. William G. Pankonin. 
Chicago, I1l., assignor to Ace Fastener Corporation, 
Chicago, tll., a corporation of Illinois. Application 
‘ge 7, 1932, Serial No. 585,241. Granted October 
6, 1936. 

2,956,570. Calculating Machine. Gustav Lerch, Oak- 
land, Calif., assignor to Marchant Calculating Ma- 
chine Company, a corporation of California. Applica- 
tion November 13, 1929, Serial No. 406,840. Granted 
October 6, 1936. 

2.056.747. Bookkeeping Machine. Oscar J. Sund- 
strand and Walter A. Anderson, Rockford, Ill, as- 
signors, by mesne assignments to Underwood Elliott 
Fisher Company, New York, -» @ corporation of 
Delaware. Application November 7, 1929. Serial No. 
405,359. Granted October 6, 1936. 

2,056,798. Loose-Leaf Binder. Arthur W. McClure, 
Syracuse, N. Y., assignor to McMillan Book Com- 
pany, Syracuse, N. Y., a corporation of New York. 
Application May 25, 1933, Serial No. 672,845. Granted 
October 6, 1936. 

2,056,801. Loose-Leaf Binder, William Nelson, Chi- 
cago, Ill., assignor te Wilson-Jones Company, Chicago. 
ill., a corporation of Massachusetts. Application 
March 9, 1934, Serial No. 714,759. Granted October 
6, 19. 


2,056,853. Filing Cabinet. James A. Hedges, Chi- 
cago, Iilinols. Application June 2, 1934. Serial No. 
728,760. Granted October 6, 1936. 

2,056,965. Posture Chair. Walter F. Herold, Bridge- 
port, Conn., assignor to The Bassick Company, Bridge- 
port, Conn., a corporation of Connecticut. Application 
December 20, 1934, Serial No. 758,382. Granted Oct. 


13, 1936, 

2,057,022. Typewriter Type Cleaner. Walter Gerard 
Gies, Waterbury, Md. Application February 4, 1936, 
Serial No. 62,364. Granted Oct. 13, 1936. 

2,057,161. Calculating Machine. Ernest Racz, De- 
troit, Mich., assignor te Burroughs Adding Machine 
Company, Detroit, Mich., a corporation of Michigan. 


Application December i, 1933, Serial No. 700,403. 
Granted Oct. 13, 1936. 
2,057,379. Dictating Machine. Manfred J. Johnson, 


Naugatuck, Conn., assignor to Dictaphone Corporation, 
New York, N. Y., a corporation of New York. Appli- 
cation October 24, 1929, Serial No. 402,247. Granted 
Oct. 13, 1936. 

2,057,438. Multiple Totalizer Cash Register. Karl 
August Lehmann and Ernst Breitling, Essen, Germany, 
assignors, by mesne assignments, to The National Cash 
Register Co., Dayton, Ohio, a corporation of Maryland. 
Application July 31, 1928, Serial No. 296,445. Granted 
Oct. 13, 1936, 

2,057,487. Binder. Russell C. Hill, San Antonio, 
Tex. Application September 30, 1935, Serial No. 42,- 
790. Granted Oct. 13, 1936. 

2,057,514. Loose Leaf Binder. George H. Dawson, 
Chicago, and Fred D. Wedge, Lombard, Hil., assignors 
te Wilson-jJones Company, Chicago, Ill. a corporation 
of Massachusetts. Application March 15, 1934, Serial 
No. 715,600. Granted Oct. 13, 1936. 

2,067,606. Calculating Machine. Francisco Campos, 
Paris, France, assignor to Accounting Machines, Ltd., 
London, England, a corporation of Great Britain. Ap- 
plication January 19, 1932, Serial No. 587.544. Granted 
Oct. 13, 1936. 

2,057,621. Dictating Machine. Leland D. Norton, 
Bridgeport, Conn., assignor to Dictaphone Corporation, 
New York. N. Y., a corporation of New York. Appli- 
cation July 24, 1934, Serial No. 736,639. Granted 
Oct. 13 1936. 
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2,057,626. Pencil Plunger. Frank C. Deli, Chicago, 
ill., assignor to Autopoint Company, Chicago, IHil., a 
corporation of Illinois. Application july 15, 1935, 
Serial No. 31,334. Granted Oct. 13, 1936. 

2,057,662. Self-Filling Fountain Pen. Erskine 
Long, Pittsburgh, Pa. Application September 11, 1934, 
Serial No. 743,520. Renewed August 20, 1936. Granted 
October 20, 1936. 

2,057,782. Combination Pencil and Eraser. Noboru 
Sakai, Lodi, Calif. Application July 3, 1935, Serial 
No. 29,654. Granted October 20, 1936. 

2,057,981. Typewriter. Dwight P. Rowland and 
Raymond G. Bower, Detroit, Mich., assignors te Bur- 
roughs ae Machine Company, Detroit, Mich., a 
corporation of Michigan. Application February 23, 
1933. Serial No. 657,992. Granted October 20, 1936. 
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2,057,022 20571 16/ 


2057487 






a 
2057,626 


Sar 


2057662 
P 4 
| “ . =A 
+ gael “ 2<058,201 
2087904 2058,2035 
40/1471 
2,057,984. Metallic Ink Eraser. Weltha Joanne 


Staples, Burlington Junction, Mo. Application Jan- 
aay 15, 1936, Serial No. 59,283. Granted October 20, 


2,058,203. Inkstand Set. Frank M. Ashley, Brook- 
lyn, N. Y. Application January 17, 1935, ‘Seriat No. 
2,233. Granted October 20, 1936. 

2,058,291. Pencil. Harold H. Belcher, Philadelphia, 
Pa., Application February 17, 1934, Serial No. 71i,- 
804. Granted October 20, 1936. 


DESIGN PATENT 


101.471. Design for a Hand Stamp. Louis Melind. 
Chicago, IMinois. Application August 17, 1935. Serial 
No. 58,175. Granted October 6, 1936. 
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The Status of Rebuilt Machines 


Note.—The following article 
is timely in that it deals with 
matters of significance to re- 
built machine dealers and their 
standing in their communities 
as far as city governments and 
their license bureaus are con- 
cerned. In using the word 
“junk” Mr. Albright seeks to 
drive home to the industry at 
large the fact that regardless 
of size, payroll, financial con- 
dition or location, owners of re- 
built machine establishments 
are listed in the city archives 
as junk dealers. Throughout 
its entire length the article is a 
splendid comment upon condi- 
tions as they are today with 
regard to the used machine 
dealer’s standing in his com- 
munity and is without doubt an 


excellent subject for discussion, 


particularly among dealers 
whose organizations are locat- 
ed in cities where the “junk” 
classification exists. 

HEN does a new typewri- 

ter cease to be a new ma- 
chine and turn into “junk?” 
We know that it ceases to be a 
new machine, in the common 
understanding, as soon as it 
has been used. But when does 
it change from a used machine 
into “junk ?” 

Typewriter and office ma- 
chine dealers in the large cities 
frequently have to pay stiff 
city licenses for a little sticker 
permitting them to operate in 
the “second-hand or junk” 
business. Certainly there is a 
harshness in the sound of these 


®@ By L. M. Albright of Hol- 

brook & Gibson, Chicago, 

and Past President of the 

Chicago Typewriter Deal- 
ers Association 


words not in keeping with the 
smooth mechanical operation 
and the bright, shiny appear- 
ance of the rebuilt machines 
which typewriter dealers sell to 
their customers. If they are 
“junk,” they are pretty expen- 
sive junk, because there are 
lots of people willing to pay up- 
ward of $1 or $1.50 a pound for 
them. 

Of course the plain facts of 
the case indicate that they are 
not “junk.”’ They are used ma- 
chines. That cannot be denied. 
But the rebuilding process it- 
self does something to them 
that, both in operation and fin- 
ish, changes them so that in 
the eyes of a host of people 
they assume a dignity verging 
on newness. 

Every dealer, I believe, feels 
that a good rebuilt typewriter 





Mr. Albright 


offers the customer a good and 
substantial value per dollar ex- 
pended. The time was when 
there was an implication of in- 
feriority in the second-hand or 
used machine. This inferiority, 
if it exists, is not evident as far 
as appearance goes, what with 
baked enamel and nickel and 
chrome plating, processes 
which are available to practi- 
cally every dealer today. And 
when to this fine appearance 
there is added new rubber, 
thorough cleaning, oiling, 
alignment, and the replace- 
ment of worn parts, the opera- 
tion and efficiency of the ma- 
chine are greatly increased. 
The definition of a rebuilt 
typewriter, jointly arrived at 
by the National Typewriter & 
Office Machine Dealers Associ- 
ation and the Federal Trade 
Commission, calls for the 
complete dismantling of the 
machine and processing as de- 
scribed in the preceding para- 
graph. Thus, rebuilding results 
to a high degree in the restora- 
tion of the original value of the 
typewriter. Generally, a rebuilt 
machine is backed by a guaran- 
tee practically as inclusive as 
one accompanying a new type- 
writer. Many machines are 
“fixed up,” reconditioned, over- 
hauled, repaired, etc., and each 
process has its place in the 
merchandising of machines 
that are in operating condition. 
Generally, the used typewriter 
is worth the money asked, from 
the rough machine taken in on 
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trade to the genuine rebuilt. 

The intrinsic value of the 
used machine is recognized to- 
day. This is particularly true 
when the sale of a new type- 
writer involves the acceptance 
of an old machine in trade 
where the allowance on the lat- 
ter may run from $2.50 to up- 
ward of $40, depending on the 
model, serial number, age, etc. 
And most certainly anything 
that has a trade-in value of $40 
can hardly be considered as 
“junk,” regardless of how dis- 
pensers of city licenses talk. 

This brings us to the realiza- 
tion that there is something 
obviously wrong with the ter- 
minology used in our cities in 
issuing licenses to typewriter 
dealers when the municipal 
governments place the dealers 
under a “junk” classification. 

Many things have happened 
in the last seven or eight years 
to alter the general opnion re- 
garding the status of a rebuilt 
machine. During the boom 
times of the 1920’s, money was 
so plentiful and profit so easy 
that many companies felt their 
efforts would be more produc- 
tive if confined to just selling 
their own goods, and many of 
them were told that in order to 
keep their office equipment in 
a high state of efficiency the 
logical thing to do was to trade 
out their typewriters every 
three years. 

When the depression came 
along the same companies 
found their cash possessions so 
weakened that they had to for- 
get the three-year policy and 
quite a number of them were 
surprised to discover that their 
machines kept right on operat- 
ing even after the three-year 


period was up. Some office 
managers who had never been 
reduced to having their type- 
writers overhauled or rebuilt 
before, were forced by the 
emergency to try these reju- 
venating processes and were 
agreeably astonished at the re- 
sults obtained. On the other 
hand, a still larger number of 
companies had always had 
their own machines overhauled 
or rebuilt periodically, even 
though they never bought any- 
thing but new machines when 
adding to their equipment. The 
fact, however, that they had 
their own equipment rebuilt 
and found it a profitable ven- 
ture indicated to them that 
they could with reasonable as- 
surance rely on these machines. 
At any rate, there is no ques- 
tion about the growing pres- 
tige attached to the rebuilt 
machine. Practically all the 
used machines traded in on 
new typewriters are being fac- 
tory rebuilt and find their way 
back to the dealer’s shelves to 
be again offered for sale. 
Expansion of Field 
Another factor—and a not 
pleasant one from the dealer’s 
standpoint—which has added 
to the consumer acceptance and 
enhanced the public opinion re- 
garding rebuilt office machines, 
is that sales outlets for these 
machines have been vastly ex- 
tended in the past few years. 
Not so long ago the dealer had 
the rebuilt typewriter field 
pretty much to himself. Today, 
however, he faces department 
store competitors in many of 
the large cities. Coupled to this 
he has another form of outside- 
the-industry competition—one 
which he fears more than any- 
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thing else—department store 
merchandising in which the re- 
built machine is used as a 
“leader.” A department store 
“leader” is usually a popular 
piece of merchandise sold at 
cost or so close to cost that 
there is little profit in it, in or- 
der to get people into the store 
on the assumption that once 
they are in the establishment 
they will see and buy other 
merchandise in addition to the 
item for which they came. A 
“leader” in department store 
merchandising presupposes 
wide public acceptance and 
popularity of the item offered, 
but the prices are hamstrung 
and cut to the bone. However 
questionable may be the good 
that can come to the dealer out 
of this type of competition, 
there is no denying the pres- 
tige the product gains. 

It would certainly be too bad 
if after years of effort typewrit- 
er dealers finally were able to 
achieve the fruits of their ef- 
fort and get their merchandise 
generally accepted only to find 
department stores and other 
large merchandising units tak- 
ing advantage of the ground 
work which has been done. 
What a shallow reward that 
would be for building a piece 
of “junk” up into a position of 
respectability. 

Of course, the “leader” com- 
petition situation is pretty well 
confined to the larger metro- 
politan centers, where it has 
negative influence upon dealer 
sales. In many business com- 
munities the problem does not 
exist. Perhaps then in general, 
benefits accrue to the industry 
from the enhanced prestige of 
rebuilt machines. 


HOOK UP WITH OTHERS’ ADVERTISING 
Every man ought to be able to find a way in which his business can be hooked 
up with some of the millions spent by others for advertising, whether he himself 


is an advertiser or not. 


The retailer should feature and display the advertised lines for the prestige 
they offer his store and stock, for their greater consumer acceptance and for 
their swifter turnover. It is good advertising to advertise the fact that all things 
you use or sell are themselves advertised before they come into your hands.— 


Frank Farrington. 


(All rights reserved) 
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Plugging Leaks in Calculating 


ETAIL stationery account- 
ing presents a number of 
special problems which may 
seriously affect the dealer’s 
profit if they are inadequately 
provided for. Many stationers 
ask this question: “How should 
I properly figure my margin?” 
First, we must establish the 
true character of margin. Sim- 
ply stated, margin in a station- 
ery business is the total of all 
expenses plus NET profit. 
Where oversights are involved 
in figuring margin there is a 
definite reduction in estimated 

NET. 

In the average retail station- 
ery business these cost factors 
are: 

—Rent, or the amount you 
could rent your store for— 
if you own it. 

—Taxes. 

—Allowance for merchandise 
“shrinkage.” 

—Bad debts, collection costs. 

—Interest on investment at six 
per cent. 

—Depreciation of store equip- 
ment. 

—Phone-telegraph tolls. 

—Parceling supplies. 

—Cost of money borrowed. 

—Heat, light, power, water, ice. 

—TInsurance, donations. 


This Attractive Dis- 


play of Globe-Wer- 
nicke Products Was 
Featured in the Fa- 


mous Du Pont Ex- 
hibits on the Board- 
walk at Atlantic 


City During Sep- 
tember and Octo- 
ber.—The __ illustra- 


tion shows Globe- 
Wernicke wood 
and steel vertical 
letter files, a smart. 


Margin 


@ By E. J. Clary, Consultant 


—NMiscellaneous expenses (ex- 
traordinary). 
—Advertising. . 
—Delivery costs. 
—Repairs, painting, 
only. 
—Wages, salaries. 
—Allowance for markdowns. 
—NET PROFIT (based on 
sales). 

In the stationery business, 
NET profit is the profit over 
and above the salary the dealer 
takes for himself, and the best 
practice is for the dealer to al- 
lot to himself a definite salary 
equal to what he would pay a 
competent manager. 

Experience has shown that 
many stationers who think they 
are right in their margin fig- 
ures are actually losing money 
because they overlook certain 
items. 

Such “leaks” are not only 
hard to find later but work their 
damage before they are found. 

I have gone over the books 
of scores of stationers in recent 
years, most of them fully com- 


interior 
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petent buyers and merchan- 
disers, but many of them have 
over-looked the importance of 
a proper computation of mar- 
gin factors. A most common 
error is where the owner takes 
“what he needs,” or what the 
business will seem to stand. 

The time the dealer gives to 
running the business should be 
paid for as salary, just as a 
clerk draws his wages. The 
NET profit earned is the return 
to the dealer on his capital in- 
vestment. The two are too 
often confused. 

Another common error is to 
overlook a definite charge-off 
against depreciation of equip- 
ment. It is plain that when you 
buy new fixtures they will last 
only for a certain period before 
they become obsolete. Know- 
ing this, the estimated period of 
service should be established, 
and annual charge-off made in 
the margin account. 

To put it simply, let’s say that 
fixtures cost $1000 and their 
period of usefulness is ten 
years. A hundred dollars a year 
should be charged in margin for 
ten years thus assessing every 
sale made proportionately for 
the expense. 


modern Ardmore 
bookcase, Claren- 
don executive desk 
and celluloid an- 
gular tab guides. 
The display piece 
on the desk is a re- 
production of 
“Great Gusto” a 
well-known char- 
acter in Globe- 
Wernicke advertis- 
ing. 
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EDITORIAL 


Some Thoughts on the Robinson- 
Patman Act 


#4 Printers Ink of October 15 indicates that in 
many respects Mr. Patman himself is not sure of 
what the Robinson-Patman Act means. The legis- 
lator, a good sportsman, presented himself before 
the Association of National Advertisers in their 
recent annual convention. They asked him many 
questions, and only a quarter of them, in the opin- 
ion of that publication, were adequately answered. 
Very gratifying is the evident fact that the adver- 
tisers, the press (represented by the journal 
named) and the congressman got together for a 
session without any hair-pulling. Restraints or a 
decent regard for the opinions of mankind made 
the occasion one that reflects favorably on the 
potentiality of human beings to function as ra- 
tional creatures. And the point of that seems to 
be that an apparent conflict may dissolve into 
nothingness if bogies are barred from the confer- 
ence table, and the conferees park their preju- 
dices outside. 

The Congressman’s inability to answer ques- 
tions about the law evoked no ungentleness from 
the editors of the publication reporting the con- 
ference. Their good will does them credit, and it 
must be admitted that Mr. Patman is not alone 
in his uncertainties. There are a good many un- 
certainties to be silent about. 

There are, however, some things that ought to 
be stated, and stated definitely. The Robinson- 
Patman Act is law; it must be recognized, and 
business men must make necessary adjustments 
to it. There is some tendency to consider it in the 
light of the country’s experience with the unpopu- 
lar Prohibition law and the NRA. These, however, 
are not analogous to the act designed to eliminate 
unfair discrimination. They represent a two-sided 
situation: a statute theoretically representing 
government, on one hand, and the will of the peo- 
ple, which is the essential of real government, on 
the other. The Robinson-Patman Act represents a 
triangle, which may or may not be of the eternal 
type. The points are the statute, the business 
man—let us say specifically the man who is doing 
his best to mind his own business, and not overly 
regardful of government or competitors—and the 
competitor. Prohibition was enforced by official 
authorities aided in petty ways by busybodies. 
The Robinson-Patman Act offers a man’s competi- 
tors an inducement to enlist as invokers of the 
law if they see possible advantages—in the form 
of triple damages—for themselves. 

Gilbert H. Montague of the New York Bar states 
in the October issue of the International Blue 
Printer: 





“Hundreds of business men, unwittingly or 
heedlessly, are today probably violating one or 
another provision of the Robinson-Patman Act in 
thousands of daily selling and buying transac- 
tions. The delusion is widespread that compliance 
with, and enforcement of, this Act are bound to 
be as casual and as inconsequential as were com- 
pliance with, and enforcement of, the Prohibition 
Act and the trade practice provisions of some of 
the NRA codes. 

“Had the Prohibition Act and the National In- 
dustrial Recovery Act empowered every ‘injured’ 
competitor and customer to sue for an ample and 
readily provable measure of damages for each 
violation of the Prohibition Act and for each vio- 
lation of every trade practice provision in every 
NRA code, there probably would have been noth- 
ing casual or inconsequential about the flood of 
claims and suits that would have resulted. 

“To these possibilities, which are multiplying 
every day that the Act is unconsciously or care- 
lessly being violated, there must be added the pos- 
sibilities of Federal Trade Commission proceed- 
ings, suits for injunction by the Attorney General, 
criminal prosecutions, fines, and imprisonment, 
which are also provided in the Act.” 

As Charles P. Garvin pointed out at the N.S. A. 
convention, no legitimate business man wants to 
discriminate unjustly against another. But it 
would seem that no business man may safely carry 
on at peace in a sense of his own right motives. 
He must awaken to the situation confronting him, 
and keep himself conscious of it. 


Ohio Dealer Commments Upon Mark-Up 
4 Charles W. Roth of The Roth Office Equip- 
ment Company, Dayton, expresses an interesting 
opinion upon arriving at retail prices by stand- 
ardized percentage, and hopes that his remarks 
may lead to a discussion of the subject on the part 
of the dealers. Mr. Roth says: 

“While listening to the various papers on sales 
at the recent Stationers’ convention, I gathered 
the impression that a good many of the dealers 
marked their merchandise at a fixed percentage, 
regardless of the marketing value of the article. 
In fact, in discussing mark-up on desks, chairs, 
tables, and accessories with quite a few of the 
merchants, I found it was customary, in every in- 
stance where a double list prevailed, the selling 
price of the article was marked at fixed percentage 
from list. Or, figuring from the other basis, at a 
fixed percentage above cost which established the 
selling price at an invariable mark-up percentage. 

“Personally, I do not consider this good mer- 
chandising, because all goods purchased do not 
have the same sales value. To explain more 
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clearly, we have purchased some desks, chairs, 
and other items, which, when received, could not 
possibly have been marked up as indicated above. 
Their sales appeal and construction were such as 
would have prevented their moving quickly, and 
they would have become ‘stickers.’ Shop-worn, 
they would have had to be sold only slightly above, 
or at cost. 

“There is, on the other hand, merchandise that 
stands out arrestingly in its attractiveness, that 
has everything—that is an answer to a merchant’s 
dream of real value and quick sales appeal. Should 
this merchandise be marked at the above fixed 
percentage? I don’t think so. If a merchant 
knows his merchandise, keeps alert, and visits 
various manufacturing centers, he can pick up 
wonderful values that have immense sales possi- 
bilities at very profitable figures. 

“IT believe that a good many of us merchants 
are inclined to take the easiest way to mark mer- 
chandise, instead of setting our prices as a result 
of our study of the market and the profit angle of 
our goods.” 


—o— 
An Inspiration to Graduates 


4 Following out a custom established some 
years ago as a means of instilling confidence and 
encouragement in the minds of Connecticut gram- 
mar school graduates, Gustave Fischer, head of 
the Hartford, Conn., company bearing his name, 
recently addressed a personal letter to graduating 
students of five schools. 

Mr. Fischer’s letter was addressed to the young- 
sters entering high school from grammar schools 
at Hartford, West Hartford, South Hartford, Glas- 
tonbury and Windsor, Conn. It was a personal 
message of cheer, encouragement and good advice 
calculated to inspire students with a proper and 
fitting understanding of the untold value of an 
education. 

One paragraph of the letter, picked at random, 
follows: ‘Few are born with a golden spoon 

. Some of us have to work, and in every cir- 
cle of life—business—professional—social—prog- 
ress comes easier to those fortified with educa- 
tion.”’ 

It is a fine thing to guide, with a cheerful word, 
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a boy or girl onward to his or her most cherished 
and useful possession—an education. 


ro od 


G-W Beats OA to it 


& The late George H. Patterson established this 
journal in 1904 as The Typewriter Trade Journal 
with the sub-title of “Office Systems.” In accord- 
ance with a definite plan for a title to embrace the 
entire field of office equipment, the sub-title was 
enlarged each month. At the end of a year, both 
titles were discarded for the more comprehensive 
—Office Appliances. 

For thirty-two years the publishers have ex- 
pressed their satisfaction over having been first to 
use the term Office Appliances and in establishing 
the term in the markets of the world. Office Ap- 
pliance Companies have been formed in several 
countries. But in the July number of the journal 
is the story of The Globe-Wernicke Co.’s compli- 
mentary dinner to old employees. With the story 
a picture of the building which housed the busi- 
ness fifty-one years ago. And on the side of the 
building, painted in large letters, the following— 
“The Globe Files Co., manufacturers of letter files 
& filing cabinets. Office appliances & stationers 
goods. Office and sales rooms 139 & 141 W. 6th 
St.” 

It is interesting that while the words ap- 
peared on the sign on the building they were 
apparently not used in any of the company’s 
printed matter. 

How long the sign was painted before the pic- 
ture was taken fifty-one years ago, we do not 
know. But certainly the words appeared more 
than twenty years before they were chosen as a 
title for this publication. 


od 


“Political Economy” 


An opinion expressed in The South African 
Printer and Stationer for September, 1936: 

“As we see it, America made a pile of money 
out of Europe by flooding it with mass-produced 
manufactured goods and setting up high Tariff 
Walls to keep European wares from entering 
America. Then Europe borrowed all the money 
from America and just didn’t pay it back.” 


Goldthwaite Art Shown 


H. M. Goldthwaite, of the Santa Fe 
Book & Stationery Company, Santa Fe, 
N. M., recently exhibited some water 
colors and a charcoal portrait at the 
Santa Fe Art Museum. In the Santa 
Fe New Mexican for October 6, the 
portrait is described as a masterly and 
striking achievement. 


Mr. Goldthwaite finds his artistic 


Here and There 


skill a practical asset as well as a source 
of recreation. Readers of Office Appli- 
ances will remember sketches he made 
to illustrate an article on the installa- 
tion of equipment in a bank. 


Typewriter Dealer Defends 
Old Mill Stream 


Our good friend D. C. Baldwin of 
Fort Smith, Ark.,.sends us an item 





carrying a Findlay, Ohio, date line, 
which shows that typewriter men are as 
sensitive to emotional values as any 
other people are. 

The Old Mill Stream, down by 
which I First Met You, just ain’t what 
she used to be. Where romantic lovers 
once vowed eternal passion—if tradi- 
tion is to be believed—now runs a 
stream polluted by industrial wastes, in 
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which little except the hardy mosquito 
wriggler seems to thrive. 

Cloyce Oxley, typewriter exchange 
proprietor, collected four quart jars of 
fluid from the winding and placid 
Blanchard river, as the Old Mill Stream 
is known to the unsentimental, for sam- 
ples to turn over to the state health 
department, which, he hopes, will take 
action. 

Ohio’s chief health engineer, Fred 
Waring, has expressed doubt over any 
possibility of altering the situation, but 
has promised an investigation. 


Pencil Collector Has 40 
Years Accumulation 





There are many collectors of strange 
objects, ranging all the way from auto- 
graph hunters to searchers for ancient 
typewriters. But S. J. Lookabaugh, of 
367 West Wilson avenue, Glendale, 
Calif., comes to light as something dif- 
ferent. 

Mr. Lookabaugh collects pencils. He 
started forty years ago and today his 
collection totals 3375 pencils which are 
on exhibition on the walls of a room 
in his Southern California home. 

From every state in the union and 
from almost every civilized country in 
the world are pencils in this novel col- 
lection. There are long pencils, short 
pencils, fat pencils and thin pencils. 
Freak pencils are there in plenty which, 
Mr. Lookabaugh is sure to point out, 
are merely sidelines to the main collec- 
tion and are presented solely because, 
despite their strangeness, they are still 
pencils. In this group are pencils 
shaped like parasols, pipes, cigars and 
cinderella dolls. One particularly fancy 
item is a two-foot sleek pencil from 


Mr. and Mrs. S. J. 
Lookabaugh and 
the Unique Collec- 
tion of Lead-pen- 


Scotland while another,—a_ two-inch 
silver object—is equipped with a crystal 
through which one may view a picture 
of the original Chicago World’s Fair. 
Mr. Lookabaugh retired in 1934 
after serving forty-six years with the 
American Railway Express Company. 





Typewriter Points Out 
Extortionist’s Trail 


When Harry R. Kendall of Evans- 
ton, Ill., received two notes demanding 
that he contribute largesse—one of them 
specifying $2,000—to the writer, he re- 
ceived also an approach to the identity 
of his would-be beneficiary. The notes 
were typewritten. 

Government agents captured a sus- 
pect through a . package. Then 
they turned typists—writing samples 
on the typewriters found in the offices 
that were accessible to the suspect. 
These samples were sent to the govern- 
ment laboratory at Washington, where 
one of them was found to check with 
the samples provided by the person who 
started the whole business. 

Oddly enough, the typewriter used 
by both the plotter and the G-man was 
found in the office of a company of 
which the intended victim was board 
chairman, filling a role which, it would 
seem, should provide incipient worries 
enough without those that can be con- 
jured up by such correspondence. 

Real brilliance of the wrong kind 
can’t compete with the lesser brightness 
of the right kind that serves organized 
society in the everyday walks of life. 
The most intelligent crook is less smart 
than the flock of common people who 
get on his trail when he rouses them. 
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Tom McMahon Sets Us Right 


Thomas J. McMahon is Underwood 
Elliott Fisher manager in Albany, N. Y. 
He has been in the typewriter business 
for forty-three years. He knows his 
“bars and segments.” And knows a lot 
of other things besides. His rich humor 
and apt stories have made him an after 
dinner speaker much in demand in Al- 
bany. His letter: 

“My dear Evan: 

“Here we have been friends these 
many, many years. And now you have 
turned against me. That article about a 
Ripley picture with comment by Doc 
Hanson on page 14 of the September 
number. I suspect that you wrote the 
last paragraph. 

“T do not know Doc Hanson, but the 
article states that he wrote Mr. Ripley 
‘without any reservations, that no hu- 
man being can tear down any standard 
typewriter for a rebuild job and assem- 
ble it in 2:53.’ 

“Now, let us put first things first. I 
am going to ask you to recall, first, that 
I am the originator of the Uniform 
Demonstration. Secondly, I am going 
to ask you to recall Saturday afternoon, 
June 6, 1914, when you and the late 
G. W. McClellan and H. O. Blaisdell 
of our New York office were judges in 
our Chicago office of the fifteen con- 
testants who appeared at the above time 
and place to contend for the title of 
Champion Demonstrator. Next, I am 
going to ask you to recall that George 
F. Pinne of Rockford, IIl., made the 
demonstration in 3:5334 and won the 
title of Champion Demonstrator. At- 
tached you will find a copy of the rec- 
ords made by the fifteen contestants 


cils. (Photo by 
Courtesy Glendale 
New-Press) 
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that day. I was present on that occa- 
sion. 

“Next, I want you to recall that in 
April, 1921, we received that demon- 
stration and on August 23, 1921, Mr. 
E. B. Peterson of our Salt Lake City 
office made the demonstration in the 
Underwood service building, 63 Vesey 
street, New York, in the record time of 
2:57%, which made him the new cham- 
pion. He is the man referred to in Rip- 
ley’s Believe It or Not. I witnessed Mr. 
Peterson make the demonstration that 
day and others present included the late 
J. E. Neahr, the late D. W. Bergen, 
treasurer of Underwood Typewriter 
Company, Mr. Blaine Rawdon of our 
Philadelphia office and Mr. George But- 
ton of our wholesale typewriter division. 

“Where Doc Hanson fell down in 


his statement is when he assumed that 


(B) Replacing parts. 

Reverse operation. 

Note.—Of course we remember the 
June 6, 1914 dismantling test. That 
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writer added, “accounts for his being on 
the other side.” 

But many’s the time we've sung to- 
gether “The Harp That Once”—over 
a pail-o-suds in the old days. 


Another “Believe It or Not’ 


The recent “Believe It or Not” type- 
writer dismantling picture was not the 
first. Two years ago the series featured 
Fred R. Scroggins dismantling and as- 
sembling a standard Underwood type- 
writer while blindfolded. He made 
what is termed a complete dismantle, 
stripping the machine down to the key 
and sublevers. The inner carriage was 
dismantled and escapement, type bars, 
segment, ribbon mechanism, space bar, 
and shift lock removed. The parts were 
mixed up and screws placed in a ribbon 
box. Mr Scroggins has an affidavit 








Automobile Which Fred R. Scroggins, Underwood Elliott 


Fisher Agent in Harlingen, Texas, Uses in Covering His 


the machine was dismantled for rebuild- 
ing purposes, whereas the purpose was 
to show the simplicity and accuracy of 
Underwood construction. Moreover, 
Mr. Hanson, in his article in your mag- 
azine uses the word ‘segments’ whereas 
there is only one segment in an Under- 
wood typewriter. I am attaching here- 
to a list of parts removed from the ma- 
chine in order to make the demonstra- 
tion. I am also writing ‘Doc’ and 
sending him a list of the parts removed 
and replaced in the record time of 
2:57% done in my presence. I am at- 
taching copy of that letter.” 

Here is the “Peterson” operation 
done in the time reported. A consid- 
erable achievement. 

(A) Removing parts. 

1. Insert a sheet of paper in the ma- 
chine and write—“Do you know why 
the Underwood always wins?” 

2. Remove front scale plate and car- 
riage from the machine, but do not re- 
move the paper. 

3. Remove the ribbon and ribbon 
spools. 

4. Take out all of the type bars. 

5. Remove ribbon mechanism. 


6. Remove the segment and ribbon 
guide. 


Territory. 


and other contests of the same kind. 
They are recorded in the volumes of 
OA and are thus embalmed in the hbis- 
tory of the industry. We remember 
when Tom came down from Albany to 
Underwood headquarters to present his 
big idea and establish the demonstra- 
tion. It took big and was used in 
every Underwood branch office. 

When the Ripley picture with Doc 
Hanson’s comment was received, our 
minds should have clicked back to the 
“Uniform Demonstration.” We had 
forgotten the name Peterson and had 
in mind the entire dismantling of a ma- 
chine. 

We wonder Tom did not hurl what 
he calls a projectile of the Irish navy at 
us. Maybe he did. We heard some- 
thing bang on the roof outside the day 
before his letter came. That’s Tom’s 
way. To make his bricks fall short. 
Sending them just to reveal his posi- 
tion. Tom’s Irish forebears and mine 
were on opposite sides at the battle of 
the Boyne. 

Tom says the family records dis- 
close that the McMahon at the Boyne 
brought down a Johnson whose skull 
proved to be empty. “Which,” the 


showing that it took him eleven minutes 
and fifteen seconds to dismantle and 
forty minutes and thirty seconds to as- 
semble, the affidavit certifying that the 
machine was in complete and perfect 
working condition when the assembling 
was finished. 

Mr. Scroggins’ first demonstration of 
the kind was in San Antonio, Tex., back 
in 1922 and duly recorded in Office Ap- 
pliances at the time. For the past nine 
years he has been U. E. F. exclusive 
agent for the “garden spot of the 
world” which, as everyone knows, is 
the lower Rio Grande valley section of 
the Lone Star state where that “good 
old sweet Texas grapefruit is grown” 
and from which section, by way of gen- 
eral information, it is estimated that 
twenty thousand cars will be required to 
transport the new crop. 

Business in the lower Rio Grande 
valley is pretty much in flourish. The 
U. E. F. agency’s ae in the 
increase during the last three years has 
required a doubling of the floor space 
there as well as doubling the eA: wy 
ical force within the same period. 

Since Mr. ins’ “blindfolded” 
demonstration he has used the “Believe 


It or Not” phrase in connection with 
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4 Night Lighted Ath. 
letic Field at Monroe, 
Mich.—M aking these 
lights available to sport 
lovers whose daylight 
time is limited was a 


his “We know—We know” typewriters, 
to good account as will be seen in the 
accompanying picture of his business 
1utomobile. 


Weis Officials Bring Night 
Lighting to Monroe 
Athletic Field 


H. C. McPike, manager of Weis 
Manufacturing Company. Monroe 
Mich., being a native of Wabash, Ind., 
finds occasion to visit that city quite 
frequently. Last year during such a 
sojourn, he discovered that the athletic 
department of the Wa 
bash high school had 
erected electric lights on 
the athletic field for use 
in night games. Fur 
ther, he learned that as 
a result the department 
had acquired surplusses 
instead of deficits in its 





cash account 

The idea took root, 
so that on returning to 
Monroe, he broached 
the subject of installing 
lights on the six-acre ath 
letic field of the board 
of education in his pres 
ent home city Having 
been a member of the 
board for several years 


STATIONERY AND OFFICE 
Macuines as Morton 
Picrure Props. 

At the top: Charlie Rug- 
gles “sights” a rule to 
see if it’s really straight. 
The camera at the left 
follows Actor Ruggles 
around as he visits a sta- 
tionery store involved in 
the motion picture 
“Early to Bed.” 
Bottom left: “Some- 
thing to Cry About”— 
Jack Oakie explains his 
grief to Sally Eilers, as 
he tries to arrive at a 
figure for his income 
tax return which is due 
in a very few days. In 
the lower left corner of 
the picture may be 
glimpsed the Dalton 


| ee ei Oe we 





helped some, but when it is revealed 
that R. H. Sprague, secretary of the 
Weis Manufacturing Company, has 
been secretary of the board of educa- 
tion for years, it becomes apparent that 
it was only a matter of time before 
“Mac’s” enthusiastic suggestion _ be- 
came a reality. 

The picture shows the result. Since 
the installation of the lights, committees 
from five other colleges and schools 
have visited the Monroe field and re- 
ceived a convincing demonstration of 
successful night lighting of athletic 
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project initiated by H. 
C. McPike, Manager, 
and R. H. Sprague, sec- 
retary, Weis Manufac- 
turing Company. 


ae Fe. 


fields. Messrs. McPike and Sprague 
are happy in the realization that the 
project is a success, as measured by the 
crowds that are attracted. 





Sanford Utilizes Plane Between 
Two Jobs 


When Harrison “Stork” Sanford, 
who sells Browne-Morse filing equip- 
ment in Seattle, Wash., recently ac- 
cepted a position as crew coach at Cor- 
nell university, all his friends wondered 
how he was going to hold down two jobs 
at once. 

The mystery deep- 
ened considerably when 
the same friends also re- 
called the fact that Mr. 
Sanford’s job as secre- 
tary of the Seattle Office 
Supply Company kept 
him fairly busy many 
hours of each day. 

But Mr. Sanford in 
addition to knowing all 
there is to know about 
Seattle’s need of filing 
equipment also knew a 
thing or two about air- 
planes. And, he rea- 
soned, there are quite 
efficient airports at both 


adding machine which 
Jack used in making his 
calculations. (Photo by 
Paramount.) 
Bottom right: Custom- 
Built—for the recording 
of story conferences is 
this machine purchased 
by Cecil B. DeMille 
(left) from its inventor, 
Robert Sherwood, right. 
The device includes a 
radio and can record 
programs as they are re- 
ceived. Sherwood 
broadcasts from Holly- 
wood as the “Voice of 
the Globe.” DeMille is 
using the machine in- 
stead of a stenographer 
as he prepares for his 
sixty-second feature film 
io date. 
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Dancing On the Keys.—The 
famous dance team of Mills & 
Cappy demonstrates its ability 
on an unusual dance platform 
made up of a giant replica of a 


Seattle and Cornell U. so what was to 
prevent him doing a little fancy flying 
between the two points? 

The answer did not require much fig- 
uring and so, for the benefit of his won- 
dering friends, Mr. Sanford explained 
that on the days when he is due at the 
university for crew practice he takes a 
plane from Seattle in the morning, ar- 
riving at Ithaca in the afternoon, and 
after putting the crews through their 
paces flies home to Seattle at night. 





Royal Typewriter on Stage 


Paul Jones, Chicago manager of the 
Royal Typewriter Company, believes in 
advertising. One day in making some 
mental searching for an appropriate me- 
dium, he conceived the idea of putting 
an enlarged Royal typewriter on the 
stage. He consulted the dance team of 
Mills & Cappy and found them recep- 
tive. As a result, he had the big Royal 
shown in the accompanying picture built 
and it became a background for an in- 





teresting bit of stage entertainment. It 
was shown in all of the Balaban & Katz 
theaters in Chicago, which present stage 
productions. Each member of the dance 
chorus participating in the act carried 
a Royal portable to complete the theme. 

As this story is being written, Mills 
& Cappy are in New York at the busi- 
ness show putting on their act for the 
entertainment of visitors. 





Prominent Germans Visit 


Globe-Wernicke 


As part of a visit to several cities in 
the United States during which they 
made exhaustive studies of the meth- 
ods and equipment used in American 
wood furniture factories, a group of 
prominent German industrialists _re- 
cently made a tour of inspection of the 
plant of the Globe-Wernicke Co. in 
Cincinnati. 

The visitors, who spent more than 


a half-day in the Globe-Wernicke 
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Royal typewriter. This unique 
and clever act won consider- 
able acclaim in theaters of 
Chicago and other cities 
throughout the country. 


plant, represented lumber, furniture, 
veneer and plywood business from all 
parts of Germany. In addition to the 
visit at Cincinnati, the German busi- 
ness men have visited or will visit New 
York, Washington, Chicago, Grand 
Rapids, Detroit, Buffalo, and Tona- 
wanda, N. Y. 

Dr. Franz Stahl, Karlsruhe, Ger- 
many, is leader of the party and E. S. 
Meyer, representative of the American 
Express Company travel service, is 
tour manager. Members of the group 
include Rudolf Becker, Mr. Honig- 
baum, Karl Hilport, Karl Schmide, 
Oskar Wolfe, Egon Weber, Karl Op- 
penlaender, Otto Berger, Paul Forcke, 
Heinrich Leonhard, Karl Stoelker, Hans 
Meyer, Friedrich Kuennemeyer, August 
Hartmann, C. J. Koch, Mr. Taube, Karl 
Becker, Mrs. Karl Becker, Dr. Helfrich, 
Fritz Turban, Albert Vohl, Mr. Mang, 
Fritz Niestrath, Wilhelm Henzee, 
Guenther Rose, Erwin Kasper, Wilhelm 
Laborenz, and Franz Weber. 





Noted German Visitors Who Inspected Globe-Wernicke Offices and Plant Recently. 








Scholarships Sell Typewriters 


BRIGHT thought growing out 
of the now famed Radio 
School of the Air formerly pro- 
moted by Remington Rand, Inc., 
is the night school scholarship of- 
fered by certain stores in Los 
Angeles with typewriter purchases. 
These scholarships offered in 
cooperation with the Sawyer 
School of Business, Eighth Street 
at Flower, have been used very ef- 
fectively by Sears, Roebuck and 
Company and The Eastern, both 
conducting large typewriter and 
office appliance retail depart- 
ments. Several other stores in the 
territory, however, have likewise 
used the plan with profit. 

It should be noted at the outset 
that these are not essentially 
“free courses,” they are scholar- 
ships. The Sears-Roebuck adver- 
tisement carried a head-line like 
this, “Wanted Five Hundred Type- 
writing Students.” The Sawyer 
School of Business, according to 
London P. Corbett, vice-president, 
was prepared to take care of that 
number at its night school, but 
this has not been necessary, due 
to the fact that the consuming 
public spread its purchasing 
power over many brands of type- 
writers and only one brand en- 
titled the buyer to a scholarship. 
It should be emphasized, however, 
that the interest of the public was 
aroused. The plan developed type- 
writer consciousness, and that is a 
consciousness into which people 
must be brought if the typewriter 
is to become used universally. It 
is pointed out by department 


These Typew riter 
Students Are Striv- 
ing Hard to Gain 
Scholarships Such 
as Are Described 
in the Accompany- 
ing Article.—The 
earnestness with 
which these young- 


@ By J. Edw. Tuift 


heads in these stores and the 
heads of this college that no one 
is too old and few are too young 
to use the typewriter, and espe- 
cially the portable typewriter, for 
all correspondence. The road 
these people are surfacing leads 
in that direction. 


All Makes of Portables Sold 

The scholarship plan has not 
been favorable to sales of one 
make of portable only. While the 
idea started perhaps with the sales 
insight of one company salesman 
yet all have profited in the Los 
Angeles area through the plan. 
Sears, Roebuck and Company 
found the choices on well known 
portables comparatively well bal- 
anced. 

It can readily be seen that the 
Sawyer School of Business secured 
good publicity through this work- 
together plan, for the name of the 
school played up in advertise- 
ments of concerns like Sears, Roe- 
buck and Company, etc., meant 
wide circulation. 


Earlier Moves 


Preliminary to this general 
move to sell portables on a 


broad front were several more lim- 
ited moves involving scholarships. 
Early in the game, following the 
radio school experience, Rem- 
mington Rand, Inc. began its 
schools in Los Angeles and sur- 





rounding area for firemen. These 
schools were conducted at the fire 
halls and gave firemen, men who 
have a variety of reports to make 
out, the rudimentary knowledge 
of typing. Six classes of firemen 
were interested including a large 
personnel. 

The unique step which followed 
was the offering of a six-months’ 
scholarships in Sawyer’s to the 
best typists, one in each firemen 
group. All of the firemen winning 
such scholarships took advantage 
of the offer without exception and 
practically all became reasonably 
expert. Naturally enough with 
scores of firemen in Los Angeles 
working typewriters the contagion 
has spread with good sales re- 
sults. Portables of course have 
been in more demand than 
standards. 


No One Loses 


Codperation of a large business 
college in the manner indicated 
means that colleges have not suf- 
fered, but really have profited, 
from the elementary’ typing 
schools which have been con- 
ducted through the inspiration of 
Remington Rand, Inc. during the 
last year and more in the southern 
California area. For instance, Mr. 
Corbett states that when business 
college men heard of the plan 
many said it meant the ruin of the 
business college industry. Mr. 
Corbett with others took the op- 
posite view and welcomed the 
plan. The more schools in stores, 
the better, they said. 


sters seize the op- 
portunity to be- 
come expert typists 
is indicative of the 
enthusiasm with 
which the scholar- 
ship idea has cap- 
tured their atten- 
tion. 
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What the Department of Com- 
merce is Doing for the Office 
Equipment Industry 


Note.—The “Market Research 
Project” referred to in the opening 
of Mr. Fawcett’s article is pre- 
sented in a pamphlet entitled 
“Store Modernization Needs” is- 
sued by the Department of Com- 
merce. In making the survey the 
Bureau of Foreign and Domestic 
Commerce cooperated with the 
Federal Housing Administration. 
The major conclusion reached is 
that the merchant of the average 
medium size or small independent 
store is apparently not as progres- 
sive as he should be. The survey 
discloses a good many store fronts 
that need painting; showcases 
which need refinishing; counters, 
shelves and floors which need re- 
varnishing or replacing. 

No doubt the situation is accu- 
rately enough disclosed but from 
the findings it would appear that 
many of the stores inspected are 
not in the commercial stationery 
class. For there is reference to 
the absence of “vending ma- 
chines” and in a few cases refer- 
ence to the absence of telephones. 
To proprietors of stores of the 
kind indicated by some of the 
comment, the department’s sug- 
gestion that “modernization credit 
offers the business men of 
America an opportunity to protect 
themselves against the costly re- 
sults of obsolescence and to mod- 
ernize for profit” probably has 
little appeal. The decreptitude 
and decay, into which the worst 
examples disclosed by the survey 
have fallen, is doubtless due to 
low volume potentiality for which 
no merchant would risk debt for 
refurnishing. Among the others, 
however, perhaps a goodly num- 
ber might increase their business 
by greater enterprise. 

I T LOOKS as though the skeptics 

in office equipment circles were 
a bit too pessimistic when they 
figured that the trade might not 
fare too well in the New Deal 
shake-ups at the Department of 
Commerce. Fact is, it is pretty 
hard for the Commerce Depart- 
ment to attempt anything con- 
structive and not give a share to 
the office outfitting wing. Proof 


® By Waldon Fawcett 


of that is found in the latest mar- 
ket research project at the Bureau 
of Foreign and Domestic Com- 
merce. Meaning, the Study of 
Store Modernization Needs. 

A muster of 112 stationery and 
office-supply stores—a representa- 
tive cross-section of the trade— 
were subjected to intimate and in- 
tensive study in respect to their 
physical condition and the im- 
provements desirable to bring 
them to the highest plane of 
profitable usefulness. The people 
at the Department admit that the 
scope of investigation can let it 
rank only as a “limited sample.” 
But, with observations carried out 
by trained observers in twenty- 
three cities or areas, and confined 
to the small and medium-sized re- 
tail stores, it is felt that at least a 
beginning has been made in study- 
ing a species of needs that are 
primary and vital if retail business 
is to be brought back to its old 
gait, or better. 

The office supply and stationery 
stores were appraised, both as to 
exteriors and interiors in terms of 
appearance, appointments, display 
facilities, etc. On the score of 
“General Impression” of the ex- 
terior fifty-five per cent of the 
stores qualified as “Good,” thirty- 
six per cent as “Fair” and nine per 
cent as “Poor.” In the matter of 
outside signs forty-eight per cent 
of the stores are good, thirty-four 
per cent are fair and eighteen per 
cent are poor. When it came to 
display windows fifty-nine per 
cent made good, thirty-three per 
cent were fair and eight per cent 
were poor. The store entrance 
showed up to advantage in sixty- 
two per cent of the stores whereas 
thirty-one per cent had only fair 
entrances, and seven per cent were 
downright poor. When it came 
to registering their impressions of 
the interiors of the one hundred 
odd office supply stores, the scouts 
said more than half, fifty-three 


per cent, to be exact—measured up 
as good. Only nine per cent were 
actually of poor appearance and 
the remaining thirty-eight per 
cent were fair. 

The government sleuths were 
shocked to find that more than 
one-fourth of all the office supply 
stores visited had steps at the en- 
trances. They reported that in 
more than two-thirds of the cases 
the difficulty could be overcome by 
the construction of ramps which 
would have advantages of their 
own. Considering the extent to 
which vending machines have 
been introduced in many mercan- 
tile lines, the sharps from the 
Commerce Bureau were impressed 
by the discovery that only three 
per cent of the office outfitting 
stores have vending machines. 

Windows Not Up to Par 

Not only are the display win- 
dows and entrances in four out of 
ten office equipment stores some- 
thing short of being entirely satis- 
factory, but not one store in four 
on an average is making any use 
of electric or neon signs. About 
the same small quota has gone in 
for lighted showcases, although 
fully sixty per cent of the stores 
have modern fixtures and more 
than eighty per cent have cash 
registers. It is surprising how 
many of the smaller stationery 
and office outfitting stores visited 
by the Federal agents do not have 
telephones. 

Uncle Sam’s_ trouble-shooters 
reached the conclusion that what 
is most needed to modernize the 
exteriors of the laggard office 
equipment stores is painting or re- 
finishing of store fronts and in- 
stallation or replacement of out- 
side signs. Going inside the stores, 
the official critics observed that 
more than one-third need paint- 
ing or repairing of walls and ceil- 
ings. New or additional lighting 
fixtures are a major want in many 
establishments. New shelves and 
cases are indicated for not a few 
of the stores and in about one- 
fourth of the stores there is a 
“must” recommendation for the 
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refinishing, covering or rebuilding 
of the floors. Finally, the official 
Snoopers make bold to suggest 
that quite a few of the office out- 
fitters would be better off if they 
would eliminate some of their 
counters whereas a _ proportion 
would further serve their interests 
if they would install open shelv- 
ing for self-service. 

Specialists on efficiency sent out 
to enter up Uncle Sam’s score 
cards in the office outfitting belt 
were surprised to find many of the 
older stores suffering the handi- 
caps of “structural obstacles.” 
Structural obstacles, which are 
often the most difficult to remove 
of all the objectionable features 
of stores, are defined as parts of 
the structure of a building which 
interfere with a good store layout. 
As examples there may be cited 
pillars and columns, badly-placed 
stairways, varying floor levels, and 
odd-shaped or inconvenient angles 
in the store caused by the peculiar 
shape of the building. In making 
their rounds the _ investigators 
pointed out solutions or escapes for 
some of the most frequent ob- 
stacles. For example the installa- 
tion of mirrors or specially con- 
structed display cases around a 
column. 

Proposed Economic Divisions 

With this instance before us of 
what the Marketing Research and 
Service Division can do by way of 
practical “intelligence” for the 
office equipment industry it is 
worth while to mention the addi- 
tion which has been proposed to 
the Economic Divisions of the 
Bureau of Foreign and Domestic 
Commerce. Ten of the eleven sub- 
sections contact, more or less ex- 
tensively, the office equipment 
trade. First, the Commercial In- 
telligence Division which ferrets 
“trade opportunities” and bulle- 
tins to business men current credit 
and collection conditions. Second, 
is the Division of Conferences and 
Expositions which collects and dis- 
seminates information regarding 
conferences and expositions in all 
categories, commercial missions, 
and the like. 

Third in the directory of wickets 
for office outfitters in quest of 
handy information is the Division 
of Commercial Laws which advises 
on the various aspects of interna- 
tional commercial law and arbi- 
tration, rendering particularly 
valuable service to firms that have 
patents and trade marks to pro- 
tect or need inside information on 
the cost of doing business abroad. 
Number Four is the Division of 


Economic Research which issues 
the Survey of Current Business 
and the Statistical Abstract of the 
United States, gets up estimates 
on the national income that are 
useful to sales managers and 
dishes out, upon request, current 
information on economic trends in 
the domestic field. In the fifth 
pew we find the Division of 
Finance, a clearing house for in- 
formation on monetary, financial 
and budgetary developments all 
over the world, exchange pro- 
cedure, etc. 


Presumably only office outfitters 
who have a finger in the export 
pie have any need for the first aid 
of the Division of Foreign Tariffs, 
which is No. 6 on the organization 
chart. But it must be remembered 
that Canada and Cuba and Mexico 
and other near-neighbors come 
within the jurisdiction of this unit. 
The function of No. 7 may be sur- 
mised from its name—i.e. Division 
of Foreign Trade Statistics. It 
keeps tab on both imports and ex- 
ports and can answer your ques- 
tions, if, for example, you are curi- 
ous to what extent the Japanese 
commercial invasion is penetrat- 
ing the office supply field. 


What the eighth member of the 
family does is indicated by Exhibit 
A at the outset of this article. But 
it is only fair to add that a major 
objective of the Division of Mar- 
keting Research and Service is aid 
in the adaptation of American en- 
terprise to the changing conditions 
of our modern world. 


No. 9, the Division of Regional 
Information, is of interest for our 
audience chiefly because it supple- 
ments and supports the commod- 
ity and technical work of the In- 
dustrial Divisions of the Bureau, 
one of which, the Specialties Divi- 
sion is specifically detailed as the 
servitor of the office equipment 
and supply industry. With the 
American office machine industry 
exporting upward of thirty per 
cent of annual production it goes 
without saying that the Specialties 
Division and its co-agency the 
Regional Information unit are in 
a position to render real service in 
plotting the contacts which bring 
together sellers and buyers who 
are widely separated geographic- 
ally. Last of the existing eco- 
nomic divisions is that alloted to 
transportation. Here you may 
hope to get answers to your ques- 
tions as to rates and services of 
foreign land and water traffic, as 
well as cable, radio and telegraph 
rates. 
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To this grave array of informa- 
tive and promotional agencies it is 
now proposed that the Depart- 
ment of Commerce shall add a 
Division of Industrial Economics 
designed to do for industry what 
the Bureau of Agricultural Eco- 
nomics in the Department of Agri- 
culture does for the farming busi- 
ness. It may seem not to make 
sense to say that the main func- 
tion of the projected fifth wheel 
would be to study distribution. 
Seeing as how distribution, in one 
guise or another, has already been 
under the microscope of the exist- 
ing research subsidiaries. But that 
is the way the planners have it on 
their blue prints—a Division of In- 
dustrial Economics that will do X- 
ray work upon distribution that 
has never before been attempted. 


Without waiting, though, for the 
extra, added Division that is as yet 
on paper, the Marketing Research 
and Service Division is trying its 
hand at a number of new or 
modified fact-quests that later if 
not sooner should add to the use- 
ful knowledge of the office equip- 
ment group. As a sample of the 
new models take the collection and 
dissemination of monthly sales 
figures on retail trade. To start 
with, this service was confined to 
the sales of chain-store companies. 
But gradually the inquisitive ten- 
acles are reaching out and the 
division is now issuing facts on the 
retail sales of independent stores 
in certain sections of the country. 
And plans to go farther in all di- 
rections. The big news in this de- 
velopment is that the recent prog- 
ress demonstrates how promising 
are the results which may be ex- 
pected from a new pattern of co- 
operation in which the Commerce 
Bureau and its District Offices are 
teamed with the Federal Reserve 
Board and with the Bureaus of 
Business Research of the leading 
universities of the country. 


In much of its work that holds 
the most promise for the office 
equipment trade, the Marketing 
Research Division is feeling its 
way. Certain standard chores the 
reorganized unit has taken over 
and is continuing along the old 
lines. For example, the issuance 
at intervals of Handbooks on 
Market Data and Market Research 
Sources. But, in the unexplored 
quarters, the Marketing Research 
organization is proceeding slowly 
—waiting to get the reactions of 
the business community to each 
new venture that is tentatively 
added to the continuing program. 
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Social Writing Papers in the 
Commercial Stationery Store 


P. G.: Is Bill Greenleaf in the 
* room? 

W. H. G.: Here I am, Charlie. 

C. P. G.: Come on up here, will 
you, Bill? 

(W. H. G. coming forward.) 

C. P. G.: Bill, what do you know? 

W. H. G.: Nothing, Charlie. I 
came to the convention to learn 
something. 

C. P. G.: What line are you in? 

W. H. G.: I am connected with 
the social stationery industry. 

C.P.G.: Social stationery! That’s 
funny. I don’t think you are a 
very sociable fellow. 

W. H. G.: That’s another reason 
I came to the Convention, Charlie. 
I want to learn to be sociable. 
Maybe I could get that way. I 
could hardly help it with this 
bunch of good-natured stationers. 

C. P. G.: Well, Bill, when I called 
you up here, I had in mind the fact 
that this was a convention of com- 
mercial stationers, not social sta- 
tioners. You know that that’s 
what we are, don’t you? 

W.H.G.: Yes, Charlie, but I sup- 
pose there is no harm in remind- 
ing any stationer that his store is 
a good place, even now, to buy sta- 
tionery. So, now you’ve got me up 
here, to my great embarrassment, 
I want to stay. 

C. P. G.: Well, we’ve got five 
hundred years of history back of 
us, so I guess we can use up three 
minutes on hearing from you. 

W. H. G.: Thank you, Charlie. 
And I must say that you all carry 
your five hundred years remark- 
ably well. This must be a good 
business, Charlie. And, if you will 
forgive the remark, I represent an 
industry that was old before com- 
mercial stationery ever was heard 
of. People wrote social letters 
‘way back before Anthony and 
Cleopatra, you know. It was the 
thing to do thousands of years ago. 
And it’s still going strong. In fact, 
it is going stronger today than 
ever. 

Letter writing is on the increase. 
We mustn’t be fooled by the fact 
that men are too busy, and women 
are too rushed to sit down and 
write long, breezy letters about the 
kitchen sink and the neighbor’s 
chickens that people have stopped 
writing letters. They haven’t. Ask 


® Dialogue Between Charles P. 
Garvin, General Manager of the 
National Stationers Association 
and W. H. Greenleaf, Paper Sta- 
tionery & Tablet Manufacturers 
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tioners May Increase the Sale 
of Papeteries. 


the radio artists, the radio com- 
panies, the advertisers who call for 
response. Watch the newspapers, 
the magazines, for the increasing 
number of articles on letters and 
letter writing—the art, the fun, 
the benefit of writing letters. If 
you haven’t noted this in the past, 
watch during the coming year. 
Letter writing isn’t a lost art. 
Don’t think for a minute that be- 
cause we have the telephone, the 
automobile, the radio and the air- 
plane that the day has passed 
when a friendly note isn’t worth 
while; and don’t think, for a min- 
ute, that the friendly notes aren’t 
being written. This is a business 
convention, and yet I'll bet you 
hundreds of friendly notes are go- 
ing to follow this convention; for 
friendship still stands as one of 
the most potent factors in our 
whole business and social life. I’m 
going to write you a friendly note 
myself if you let me get off this 
platform without a harsh look. 

Here is another fact that I have 
observed: The commercial sta- 
tioners can get a larger slice of 
this writing paper business than 
they are getting. There is no rea- 
son in the world why the station- 
ery store shouldn’t be a proper 
place to look for stationery. 

C. P. G.: What do you think the 
commercial stationer should do to 
benefit by the situation? 

W. H. G.: First of all, Charlie, 
where the stationer doesn’t give 
much thought to writing papers, 
he should realize that there is a 
line that is being sold and that is 
going to be sold, and he ought to 
do constructive thinking about 
display and sales argument and 
really getting in a punch for his 
own advantage—make the public 


conscious that the stationer is a 
logical man to sell stationery for 
every purpose. 

C. P. G.: What are one or two 
points of constructive thinking in 
this line? 

W. H. G.: Well, here is just one, 
but it illustrates a lot of possibil- 
ities. There isn’t a business man 
or a business woman that doesn’t 
actually need two or three kinds of 
note paper in his or her office desk, 
aside from what he or she may 
have at home, to take care of the 
little social obligations that con- 
tinually arise. 

Here is another: Social station- 
ery is not simply a thing to be 
called for. It is a thing to be sold, 
and 75 per cent of the customers 
who come into a store are short on 
writing paper. 

C. P. G.: What is the key to good 
salesmanship where writing pa- 
pers are concerned? Give us one 
word on that. 

W. H. G.: You ask for one word. 
Here it is: Imagination. A lot of 
people think imagination means 
inventing something, that isn’t so. 
Imagination that sells carbon pa- 
pers sees, not stuff, but office use 
and efficiency. Imagination that 
sells office desks sees, not wood and 
glue and steel and rivets, but com- 
fort, ease, quality of thinking on 
the part of the man who sits be- 
hind the desk and uses it. 

Imagination that sells writing 
paper sees every Mr. Smith that 
comes into the door of the store as 
a man related to other Smiths, 
older, younger and far and near; 
folks who like to get letters, folks 
that have to write some letters 
whether they want to or not. Im- 
agination forgets the merchants’ 
need for the moment and sees 
what the public needs, sees what 
is meant by the ancient art of let- 
ter writing that can be brought 
right down to date, the art that 
everybody can enjoy and practice, 
the art that gives pleasure to the 
writer and the recipient of a let- 
ter. Imagination that sells writing 
paper senses the fact that society 
is a pretty solid sort of thing, that 
friendships are vital, that human 
contacts are permanent things 
that give real meaning to business 
and to living itself. 
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RICE-CUTTING, it seems, like 

the poor, we have with us al- 
ways, and the office furniture field 
has not been left untouched by the 
far reaching influences of this 
trade abuse. Can it be stopped? 
What can be done to lessen the evil 
effects? State and Federal laws 
prevent any constructive effort to 
maintain prices, but there are no 
laws that afford any protection 
against the promiscuous price- 
cutting which does such an untold 
amount of harm throughout the 
industry. 

The persistent price-cutter, sad 
to say, seems not to sense the fact 
that his actions are not only in- 
jurious to himself, but force his 
competitors to suffer; and the ill 
effects reach farther, even to the 
general public, for promiscuous 
price-cutting most certainly edu- 
cates customers in a manner that 
falls far short of being in the best 
interests of the industry and of 
society. As with so many evils, the 
effects of price-cutting reach out 
like tentacles in all directions. 





® Two Dealers Look at and 

Dissect the Price Cutter 

and His Ways as Well as 

Tell Their Views on What 

Can be Done With Regard 
to This Evil. 


It goes without saying that in 
order to maintain any business on 
a sound footing there must be an 
adequate profit made. If that 
profit is reduced, as it is through 
price-cutting, then there must be a 
corresponding cutting down of ex- 
penses somewhere, and usually the 
first place looked to is the salary 
list. If prices are cut below what 
is proper to allow an adequate 
profit, the clerks or salespeople 
and other workers are denied their 
proper remuneration, and so the 
vicious cycle keeps revolving. 

There are so many ramifications 
to the effects of this evil it is un- 
necessary to enumerate them. And 
as to the causes, we are led to won- 
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der whether there are really any 
causes that can be considered jus- 
tifiable. Oh, yes, arguments can 
be presented in an attempt to show 
just cause, but while there may be 
some few exceptions, as a general 
rule it will be found that all the 
excuses offered for cutting prices 
can be summed up in one phrase: 
the insatiable urge to beat the 
other fellow. 

There are cases, undoubtedly, 
where price-cutting has been done 
by dealers due to pressure applied 
by customers, for there are always 
those customers who try to beat 
down prices, and who always 
threaten to go elsewhere unless the 
prices are lowered. And weaken- 
ing under such pressure, bowing 
to the demands of such customers, 
proves costly, the result being, at 
times, a large volume at prices 
which will not cover operating 
costs. 

Without elaborating further on 
this problem, we simply pose the 
question as to whether it is not 
far better to do business on the 
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basis of a smaller volume at a 
proper margin of profit. True, it is 
a slower process building a busi- 
ness on this basis, but it is more 
enduring. 

In order to get some outside 
views on this problem, we have 
written several in the office furni- 
ture field asking their comments. 
We append two replies which we 
have received. 

Sometimes Better to Lose an Order 

Our first reply comes from E. S. 
Pierce, of the E. S. Pierce Com- 
pany, of Hartford, Connecticut, 
who writes: 

“Any price to get the order is too 
often the general policy followed 
by distributors of office equipment. 
The temptation to cut prices dur- 
ing the past few years has been 
very great. During this so-called 
buyers’ market there are very few 
salesmen who have not cut prices 
in their desire to secure an order. 

“The market can produce only a 
certain volume of business in good 
times and bad. No salesman or 
organization can secure all of the 
business regardless of business 
conditions. The success of any 
distributor is dependent on the 
profits derived from sales. When 
the volume of business drops, over- 
head cannot be decreased as rap- 
idly as the drop in profits, conse- 
quently the need for maintenance 
of fair profits increases. 

“The buyer, however, is ‘in the 
saddle,’ and invariably he informs 
competition that he is able to se- 
cure better prices and terms from 
another source, with the result 
that in spite of good intentions 
some salesmen will make a conces- 
sion. Statements regarding a prod- 
uct that are impossible of fulfill- 
ment, or delivery promises that 
can not be kept, are frequently 
made, and the completion of the 
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transaction finds the seller with 
no profit and the purchaser dis- 
satisfied. 

“Every salesman should remem- 
ber that one sale with normal 
profit will often exceed the com- 
bined profits of several cut-price 
sales. There is absolutely no ques- 
tion that both buyer and seller are 
better satisfied when they know 
that the sale has been mutually 
satisfactory and profitable. The 
salesman who can lose an order 
gracefully on occasion and con- 
tinue his best effort can not fail 
to show results that mean success. 
Sometimes it is far better to lose 
an order than to take it. 

“This past spring the Connecti- 
cut Valley suffered from a severe 
flood. The damage to office equip- 
ment was considerable, and over- 
night an unexpected market de- 
veloped. The activity of salesmen 
was amazing, and before many or- 
ders had been placed all thought 
of profits was lost and the scram- 
ble to secure an order at any price 
was on. At this writing there can 
not be one distributor in this terri- 
tory who can look back and feel 
pleased with his profit from so- 
called flood business. Had the 
salesmen realized that there would 
naturally be some profitable busi- 
ness for all if they maintained 
prices, this market would not have 
been so seriously demoralized. 

“Manufacturers selling through 
direct branches have generally 
maintained better prices, and it 
would seem that this should be a 
strong influence on the dealer to 
secure better profits. Certainly 


those manufacturers selling 
through dealers should emphasize 
sales at normal profits; their sales- 
men can sow the seed that will do 
much to reduce price-cutting. 
“There is no doubt that buyers 
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will have greater respect for the 
organization that will maintain 
prices, and although it may re- 
quire more time to build a busi- 
ness, assuredly that business will 
be more enduring and an asset to 
the community in which it is lo- 
cated.” 

Price-Cutting Lewers Both Profit 

and Efficiency 

Our second letter is from Her- 
man P. Dean, of the Standard 
Printing and Publishing Company, 
Huntington, West Virginia. 

“I do not know of anything of 
great importance that I can add 
to the volume of argument which 
has already been presented from 
time to time against the nefarious 
practice of cutting prices,” writes 
Mr. Dean, continuing: 

“T do think, however, that if we 
are to properly rid the industry of 
price-cutters we must begin at the 
source and do some missionary 
work with the manufacturers 
themselves. In many instances 
manufacturers not only tolerate 
but actually encourage the cutting 
of prices. It is a fact, and well 
known, that such practice lowers 
both the profit and efficiency 
throughout the entire industry. 
As business returns more nearly 
to normal there should be less in- 
clination to cut the profit out of 
every sale, but unfortunately we 
have not been able to notice any 
improvement in this regard so far. 

“It is a serious indictment, 
though a true one, that the price- 
cutters are doing more to damage 
the stationery industry than the 
depression itself did. Price-cut- 
ters, by their own policy, make it 
impossible to make money for 
themselves, and at the same time 
they jeopardize the opportunities 
of legitimate competition, those 
who do not believe in price-cutting 


San Diego, Calif. 

This fine installa- 

tion was made by 

the Austin Safe & 

Desk Company, 
Ltd. 








26 


and cutthroat methods. The whole 
problem seems to be that there are 
too many in the industry who can 
not bear to forego a sale even 
though no profit is attached. 
“When the industry wakes up to 
the fact that when we cut prices 
we are not selling volume so muc!: 


as giving away profit, then, I think, 


we will be in a better position to 
rectify the ills which beset us. 
‘Any price to get the order,’ as a 
policy, eventually results in bank- 
ruptcy for any firm that follows it, 
and it is tragic indeed that even 
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legitimate competitors are affected 
by such a policy. The price-cut- 
ters are continually educating the 
public in a direction which is con- 
trary to the best interests of the 
industry, and also contrary to the 
best interests of the public in the 
long run.” 


Paving the Way 


Note—The appended article re- 
cords an experience of a salesman 
who has represented a well-known 
manufacturer of steel office furni- 
ture for more than twenty years. 


AST Monday morning I started 
out to call on nine bankers I 

believed were prospects for a cer- 
tain piece of equipment they did 
not have. I came home after 
banking hours with six orders in 
my pocket. One banker was al- 
ready supplied and two promised 
me their orders later. I have al- 
ready received an order from one 
of the two and the other will come 
through as soon as the banker 
gets ready to adopt the plans for 
which the equipment is to be used 

I had called on and sold only 
two of those banks before. The 
other seven were new customers 
This was my first call on them. 

This looks like good salesman- 
ship—seven actual sales and one 
good prospect out of nine calls 
But let me tell you why the aver- 
age was so high. It was simply 
because I had paved the way. 

Some months ago I decided to 
go after certain business from the 
banks. I was selling steel office 
furniture. I had been working 
with business offices, but neglect- 
ing the banks, but in looking for 
prospects it seemed the banks 
ought to be considered, even dur- 
ing a time when they might not 
be as prosperous as usual. I made 
out a mailing list of the banks in 
my county, with the name of the 
officer, in each instance, respon- 
sible for the buying. I got this 
information from a banker friend 
who was acquainted with the ter- 
ritory. 

To this list I sent a letter stating 
I was selling a certain line of 
equipment. I named several well 
known users of the line and spoke 
of its quality. I said, “I shall mail 
you literature about this line oc- 
casionally and I hope you may 
find it of interest.” 

This letter was followed at in- 
tervals of ten days with ten pieces 
of advertising literature, compris- 


ing folders supplied by the manu- 
facturer and stamped with my 
name. Each piece was addressed 
to the individual bank official I 
wanted to contact and was mailed 
to reach its destination on Tues- 
day morning, when the banker’s 
mail would probably be lightest. 

The last of the ten folders was 
followed by a letter again, a per- 
sonal letter as before, calling at- 
tention to my line and conclud- 
ing as follows: 


“Drop the enclosed postal card 
in the mail and I will see you and 
give you information and prices 
on anything that interests you. In 
inviting me to call, you incur not 
the slightest obligation to buy. 

“T appreciate the attention you 
have given the various pieces of 
advertising I have sent you and I 
hope I may be of service.” 


The self addressed postal cards 
enclosed were typed in blank on 
the back to enable the prospect to 
fill in the name of any item in 
which he might be interested. 

The number of postal cards re- 
turned was negligible. I was not 
disappointed, however. The whole 
plan was evolved and carried out, 
not to make immediate sales, but 
to give me a good standing with 
those banks, to make it possible 
to call on them without having to 
begin at the beginning and ex- 
plain who I was and what was 
my line. It was when I went out 
last Monday to call on some of 
those banks, that I made possible 
the reward of my missionary work. 

Value of Advance Work 

The salesman who seeks to 
build up a following needs to do 
something in the way of advertis- 
ing or letter writing to bring 
himself to his prospects’ attention 
oftener than he can do it with ac- 
tual visits. 

Calls can be made only at the 
cost of a good deal of time and 
money. Mail contacts can be kept 
up by the use of spare time at 
home and at small cost for post- 
age and stationery. Every sales- 
man can find time any day to 
write one letter to a prospect. He 
may have time to write a dozen. 
If he is selling a product that may 


involve a good deal of money, he 
can afford to spend time in care- 
ful letter writing to pave the way 
for his calls. 

Next to the prospect’s unwilling- 
ness to buy, the greatest obstacle 
to the salesman’s success is usu- 
ally competition. When a man 
finds a selling field in which 
there is no competition, he finds 
a field in which there is no de- 
mand. If there is opportunity 
worth considering, there is also 
competition that must be consid- 
ered. 

The writing of letters and the 
use of some mail advertising is 
one of the most helpful factors in 
combating competition. 

A certain saleswoman selling 
rayon products calls on my wife 
more or less regularly. Evidently 
she covers a considerable terri- 
tory, for she does not get 
around oftener than once in three 
months, but she does not allow 
her existence to be forgotten in 
the meantime. She doesn’t intend 
that my wife shall have the excuse 
for buying elsewhere that she has 
forgotten this saleswoman. Before 
she comes there is a card saying 
when she expects to be in town 
again. After she has gone there is 
a card, even if no sale was made, 
suggesting that she hopes to get 
an order next time. And once or 
twice in the interim there will be 
reminders of her business and 
something to arouse curiosity 
about a forthcoming proposition 
in the way of a special value. 

I have had prospective purchas- 
ers of steel equipment who were 
personal acquaintances, not to say 
friends, buy from competitors who 
were strangers, and most salesmen 
have had similar experiences. In 
every instance where I dug out 
the facts, I found that one of two 
things had happened. The buyer 
had forgotten I was selling that 
line, or the salesman had offered 
some item the buyer had not seen 
mentioned in my advertising, and 
did not realize I could sell it to 
him. 

Both situations were my own 
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fault. I had not reminded that 
acquaintance often enough of my 
business and he had forgotten it. 
I had not covered my line well 
enough in appeals to him to in- 
form him about what I had to sell. 
If I fail to get the business of 
people who are willing to and 
probably would even prefer to buy 
from me, it is certainly my own 
fault and neglect. If I cannot get 
to see them often enough to hold 
them, I must fill in the gaps be- 
tween calls with mail appeals. 
Volume Increased by Mail Contact 
There are many salesmen who 
are satisfied just to plug along 
month after month, calling and 
selling, calling and _ selling—or 
calling and not selling. They may 
be successful or they may 
be unsuccessful. The only 
difference is in the 
amount of their immedi- 
ate commissions. In 
neither case are they 
building up a business and 
accumulating a perma- 
nent clientele. One of the 
opportunities of the sales- 
man is that of developing 
a following that will stay 
with him when he makes 
a change of firm. It is 
only with the help of fre- 
quent reminders that such 
a following is secured. 
There have been times 
when I have had a lim- 
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ited number of prospects right in 
my own city within easy reach, so 
situated that I could have called 
on them every few days. I could 
have called so often that they 
could not possibly have forgotten 
me, but they probably would have 
become weary of my presence. In- 
stead of hounding them so closely, 
I have resorted to frequent mail 
reminders, while calling as often 
as seemed advisable. 

The work the salesman does 
through the mail will not get 
orders, not to any appreciable ex- 
tent. Mail order selling is a busi- 
ness by itself and calls for a dif- 
ferent type of letters and litera- 
ture from that suited to reminding 
prospects of the salesman who ex- 





27 


pects to see them in due time. 
Don’t count on sales by mail or on 
many requests to call, as a result 
of letters and circulars sent out. 
But count decidedly on that sort 
of thing helping to keep prospects 
and customers in line for future 
business that will be secured in 
person. 

Referring again to selling to 
banks, since I began writing this, 
an acquaintance dropped in who 
sells advertising novelties, includ- 
ing calendars, pencils, memos, etc. 
He told me of a little plan that has 
worked well in his case in getting 
bank prospects. He was carrying 
a savings account in one bank, a 
perfectly good bank, where he car- 
ried his checking account as well. 
Struck with an idea, he 
withdrew that savings ac- 
count and has split it up, 
depositing some in each of 
four banks. Now, when he 
wants to sell to one of 
those banks, he walks in 
with his savings account 
book in his hand. He goes 
into the president’s office 
and introduces his sales 
talk, meanwhile saying, 
“T’ll be having one of the 
tellers write up my book 
while I’m here.” No 
banker can refuse to listen 
to his story when he is a 
depositor. Similarly he 
has split his checking ac- 
count in two banks. 


pany. Top picture shows the 

plant while the three lower 
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EW YORK CITY. Commerce 

Hall, Port of New York Au- 
thority building, Fifteenth street 
and Eighth avenue. Monday the 
nineteenth of October. Two-thirty 
in the afternoon. ... 

And who is that vivacious chap 
there at the gate with that tre- 
mendous pair of shears in his 
hands? Right you are! None 
other than His Honor, Mayor 
LaGuardia of New York City cut- 
ting the symbolic red tape and 
thereby officially opening the 
Thirty-third Annual National 
business show. The deftness the 
Mayor exhibited suggested a fa- 
miliarity only acquired by long 
and constant practice. 

Like every visitor who entered 
the hall during the week, the 
Mayor was deeply and thoroughly 
impressed with the colorful pres- 
entation of over one hundred of 
the industry’s leading manufac- 
turers. Traversing the long aisles 
with their variety of pleasing color 
combinations, their precision of 
spacing, lined with enticing ex- 
hibits of individual machines, de- 
vices and equipment all demand- 
ing explanation, it is no wonder 
the Mayor was heard to say to his 
party of officials and reporters, 
“Look around, fellows. If govern- 
ment could progress as rapidly as 
invention, mechanisms and sci- 
ence, we wouldn’t be burdened 
with all the troubles we have now.” 
Quite right, Mayor, for assembled 
in the Hall were some marvelous 
developments, all designed to ac- 
celerate the operation of business, 
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National Business 


obliterate the specter of overhead 
as well as reduce much of the or- 
dinary drudgery. 

Speed with Accuracy 

Speed, speed and more speed!— 
but with accuracy. This was the 
keynote everywhere. It is an in- 
spiration to everyone engaged in 
this business to witness the en- 
thusiasm and confidence with 
which the challenge of business is 
accepted and met with ingenious 
developments to reduce the man- 
ual, physical and mental efforts to 
the minimum and thereby make 
business procedure cheaper, faster 
and practically error-proof. 

The widespread application of 
electricity to mechanisms, the 
adaptation of modern designing 
and coloring, the ingenuity of rec- 
ords and forms, enable to help 
business to meet new and more ex- 
acting demands for definite statis- 
tic information required by the so- 
cial security laws. Reduction of 
noise, the use of the latest devel- 
opments in materials for the ac- 
tual manufacture of equipment, 
give factual evidence of the alert- 
ness of the manufacturers in this 
industry. A fact with which every- 
one must have been impressed. 

Good showmanship was every- 
where. This industry is wide 
awake to the employment of every 
good, modern and proved means 
of impressing prospects with the 
value of its products. The use of 
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History of the Business 
Show Company. 


modified forms of public address 
systems enabled demonstrators to 
address greater numbers of people 
with less effort. Particularly in- 
teresting was the ease with which 
the visitor could cover the whole 
show, see and hear all even at the 
peak of the crowds. And believe 
you me, when the Hall is crowded 
as it was twice a day there were a 
lot of people there. But because 
of the careful planning on the 
part of the Business Show Com- 
pany and with the complete co- 





F. E. Tupper 


President 
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PRESIDENTS AND Orner Members or COMPANIES EXuipiTING AT THE New York Bustness SHow, 
3. R. A. Jonas, Sr., president, Oxford Filing Supply Company, 





4. William A. Force, president, William A. Force & Company. 


5. Carl M. Friden, president, and John M. Lund, sales man- 


1. J. L. MelIntosh, president, Dictaphone Sales Corporation, 
right, in interested conversation with C. H. Everly, Office Ap- right, and Robert P. Jonas. 
pliances. 

2. Edgar B. Jessup, president, Marchant Calculating Machine 
Company, talking to a friend whose attention suddenly was at- 


tracted elsewhere. 


Exhibitors Report Fifty Per 
Cent Increase in Sales and 
Orders: Attendance Is 
Greater Than Record. 
Made at Show Last Year. 





“SFA yes 
operation of the exhibitors it was 
possible to make a thorough ex- 
amination of everything with a 
minimum of lost motion and time. 


Telegrams of Congratulations 


Congratulatory telegrams from 
President Roosevelt and Governor 
Lehman, who were unable to at- 
tend the opening of the Show were 
received by Frank E. Tupper, presi- 
dent of the Business Show Com- 
pany. On Wednesday, Daniel C. 
Roper, Secretary of Commerce, 





C. H. Hunter 


Chicago Manager 


wwWRecord-Breaking Success 


Grover A. Whalen, and Deputy 
Police Commissioner Byrnes Mac- 
Donald were present. They, with 
W. R. Greenwood, president of the 
Office Equipment Manufacturers 
Institute, spoke at a business sym- 
posium at the exhibition hall. 

Lest you gather the idea that the 
Show was all work and no play let 
us tell you about some of the en- 
tertainment features. Entertain- 
ment, yes, but carefully designed 
to further impress the merits of 
particular products. 

And so, we stop at the Royal 
typewriter booth, or rather we are 
stopped at the Royal booth for this 
was one of the favorite exhibits 
where crowds were always to be 
found. Like as not we would stop 
and listen to King Football carry 
on his pleasant patter enticing 
people to try the Royal portable. 
Regardless of the fun the old boy 
had with the crowd he never failed 
to remember to sell his product. 
And there was Albert Tangora, 
who was acclaimed world’s cham- 
pion typist demonstrating the 
prowess at the Royal keys which 
brought him the title for two con- 
secutive years. Two pleasing per- 
sonalities, Mills and Cappy, dem- 
onstrated graphically (or should 
we say tappily for they were tap 
dancing), the difference in touch 
and the need for touch control on 
the giant reproduction of a Royal. 
And there was Eddie Dooley, Roy- 


ager, Friden Calculating Machine Company. 


al’s Radio football reporter who 
entertained with rapid fire pre- 
dictions of football games and 
comments on various teams and 
principals. Also we found the de- 
mure little damsel, Miss Secretary 
of 1908, plugging away on the first 
model of the Royal, overshadowed 
completely by her prototype of 
modern times, Miss Secretary of 
1936, speeding along on the new 
Royal. Some difference. 

So we amble on but are shortly 
stopped by “See this demonstra- 
tion of the worlds’ fastest adding 
machine operation” as announced 
by a genial demonstrator of the 
Burroughs Adding Machine Com- 
pany. We stop—and so did a lot 
of other people, but Burroughs an- 
ticipated that and so they had a 
large mirror placed behind the 
operator on the platform so that 
every movement could be seen just 
as though you were right beside 
her. We liked that idea. We lis- 
tened to this exhortation and 
moved over to watch a demonstra- 
tion of the Burroughs typewriter. 
That mirror idea was great. 

About that time we were con- 
scious of hearing a sharp metallic 
sound at regular intervals. Our 
curiosity got the better of us. We 
found it. Over in the exhibit of 
the International Business Ma- 
chines Company — a machine 
which was counting individual 
units of metal by weight. It was 
probably one of the most simple 
of all the wonderful machines we 
found here, for some of them, for 
all the complexities seem posi- 
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tively intelligent. There was Miss 
Margeret Hamma whizzing along 
on an electric typewriter at great 
rate of speed. We watched that 
speedometer hooked up with the 
machine and once or twice we held 
our breath for fear she would out- 
speed it. 

Shades of Jesse James, what’s 
this. Ahold-up? Nope! Justa lovely 
little lady blindfolded while she 
demonstrates the ease and preci- 
sion with which the Standard du- 
plicator can be operated. We have 
a couple of operators in our office 
whom we have suspected of fail- 


transcribers. Just look at them go. 

Oh, yes. There’s the Mimeo- 
graph, we know all about that. 
Say, wait a minute. What’s that. 
Look at those colors. I wasn’t 
aware that kind of work could be 
done on the Mimeograph. So we 
stopped in and watched a demon- 
stration. Then we had to see that 
photographic stencil, too. Guess 
we didn’t know as much as we 
thought. Beautiful display this, 
with its harmonious blue and 
white with a dash of red inserted 
here and there. And quite a dis- 
play of colors, too. 


OFFICE APPLIANCES 


utes looking over these visible sys- 
tems. Acme Card Systems and the 
Postindex Company are right here 
fairly close together. We won’t 
say anything to either of them but 
it is a great chance to compare the 
merits of both. That’s one reason 
I never miss these shows. 

We ought to do something about 
our office furniture and filing 
equipment soon. It’s getting rather 
antiquated by comparison with 
this new Shaw-Walker equipment. 
Those new modern design desks 
ought to be the thing. Keen look- 
ing, aren’t they? “Yes,” said a 





More Curer Executives or Business SHow EXHIBITORS. 


1. Harmon Elliott, president, S$. M. Mershon, Philadelphia 
manager, Elliott Addressing Machine Company. 
Brainard, president. The General Fireproofing 


2. George C. 
Company. 


ing eyesight. Guess we will have 
to look into this. “Have a sales- 
man come over to the office next 
week” we said to one of the dem- 
onstrators 

There was a giant reproduction 
of a cash register in the exhibit of 
The National Cash Register Com- 
pany that caught our eye. We al- 
ways were interested in the siren 
voice of that cash register bell 

Voice Vibrations Registered 

What's that dizzy looking pho- 
tographic line scooting across that 
instrument over there. Look, look 
at it shimmy and turn hand 
springs. Some one was talking 
into a microphone to which it was 
attached. Oh, yes, it registers the 
voice vibrations. Sure, enough, we 
are in the Dictaphone booth. 
Clever, isn’t it?—and darned in- 
triguing method of attracting at- 
tention. Might as well watch this 
speed competition for Dictaphone 


3. J. R. Monroe (right) president and Leighton Forbes, Mon- 
roe Calculating Machine Company. 
4. Col. H. M. Sonneborn (right) president, and George Nei- 


dich, Neison Corporation. 


Guess we'll have to get one of 
these Ediphones for our cars when 
we are out on the road. Doesn't 
seem to need much space and it 
would save us a great deal of time. 

There is speed for you. Look at 
that Marchant calculating ma- 
chine being put through its paces. 
Twelve hundred cycles per min- 
ute. That’s going some. I see 
they are celebrating their twenty- 
fifth anniversary, too. Time does 
fly. 

Social security forms, eh? 
Whether we like it or not guess we 
better get some dope on them. 
Master-Craft Corporation — we’ve 
heard of them. Looks like we are 
going to need some help in the sta- 
tistical department. Not neces- 
sarily, said the demonstrator, 
these forms and records will en- 
able you to keep the necessary in- 
formation with a minimum of lost 
motion. 

Say I want to spend a few min- 


voice at our elbows, “and just as 
serviceable and practical as they 
are beautiful.” 

There’s the Ditto. Must stop in 
to watch that demonstration of 
color reproduction. Think of six- 
teen colors in one operation. Go- 
ing some, isn’t it? And that big 
machine for departmental statis- 
tical information or orders ought 
to be a big help. 

What’s this! Corrugated board 
storage files made fire-resistive 

-and with steel ball-bearing 
drawers too. Transfile. Guess we 
had better ask for some more dope. 

Here’s the Allen-Wales Adding 
machine you wanted to see that. 
Looks like these chaps mean busi- 
ness. We soon found out as we 
listened to a careful demonstra- 
tion of its merits. 

We found more very interesting 
exhibits but the modern office ar- 
ranged by the combined efforts of 
General Fireproofing Company, 
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DICTAPHONE 


TRANSCRIPTION SPEED s, ACCURACY CONTEST 


WINNERS 1936 


PRIZES NAMES COMPANY rd t 
i Miss Anne Sheppard Elliott Service Ca 412.78 
2M Miss Mildred Preston Dictograph Products Cain: 393.36 
3e Miss Helen Condts Shell Lastern Rirokeun finda ac 380.38 
4m Miss Helen Busse TheGet AcPkaGo 378.51 














TYPING ChAup 
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Here AND THERE AT THE SHOW. 

1. Blindfolded operator demonstrates the simplicity of the 3. A view giving some indication of the crowds which visited 
Standard duplicating machine made by the Standard Mailing the show each day. 
Machines Company. 4. Staff of demonstrators maintained by The National Cash 

2. The prize winners in the Dictaphone transcription speed Register Company for the benefit of oe : 
and accuracy contest. Left to right: Miss Anne Sheppard. De Albert Tangora giving a speed typing demonstration as 
Elliott Service Company, first place; Miss Mildred Preston, Die- Wesley Beckwith, advertising manager of the Royal Typewriter 
tograph Products Company, Inc., second place; Miss Helen ©ompany, keeps the crowd informed through a loud speaker. 
Cordts, Shell Eastern Petroleum Products Company, third place; 6. Mayor F. H. LaGuardia (right) inspecting the results of 
Miss Helen Busse. The Great A & P Tea Company, fourth place. tabulating machine in I. B. M. booth, 

(Pt s by Aped xcept No. 2, which is by Newspictures 








E. F. Hauserman Company, Con- 
solidated Edison, and Armstrong 
Cork Products Company claimed 
our attention. What a relief to sit 
in those easy chairs of aluminum, 
at a beautifully finished desk, in 
an air-conditioned office, properly 
lighted; cushioned floor. It set us 
thinking. 


l. Dictaphone 
tion. 


Sales Corpora- 


2. Accesso Desk Tray Agency. 
3. Allen Calculators, Ine. 


4. A. B. Dick Company. 


5. A. B. Dick Company. 


6 Markwell Manufacturing 
Company. 

. Guide System & Supply Com- 
pany. 

8. International Business Ma- 


chines Corporation, Time Re- 
cording Division. 


9. International Business Ma- 
chines Corporation, Tabulat- 
ing Machine Division. 


(Photos by Apeda) 


We arrived at the Dictaphone 
theatre just as the interesting skit 
entitled “Two Salesmen in Quest 
of an Order” was presented. We 
enjoyed it and incidentally picked 
up an idea or two. 

We paused to watch the giant 
Markwell stapler. We listened to 
the Dictagraph. There was The 
Pronto corrugated board file with 








suspension roller bearing drawers. 
Interesting how substantial these 
files are. The Niagara duplicators 
caught our attention for a while as 
did the Hunter Electro-Copyst 
with which we observed original 
manuscripts being reproduced by 
photographic process. Then we 
saw letters ground out at a great 
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rate by the Auto-Typist. Watched 
them select any paragraph froma 
letter and reproduce it on the 
typewriter. By this time we were 
of the opinion that the reproduc- 
tion is a mighty important part of 
business. 

At the exhibit of Friden Calcu- 
lators we saw the two new models 
put through their paces. And we 
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watched the Tykar automatic car- 
riage return device. Stopped to 
observe several new models of 
adaptations of Force numbering 
machine devices, price tag mark- 
ers and a new check endorser. It 
was a rather unusual looking 
chemical reproducing machine we 
found in the Neison Corporation 








exhibit. Modern to the last min- 
ute; we found the performance 
claims were not exaggerated. 

The new R. C. Allen ten-key cal- 
culator proved very interesting. It 
was a neat demonstration of me- 
chanical genius. Couldn’t resist 
the temptation to rest our com- 
plaining feet sitting in those Gun- 
locke chairs. We appreciated that 
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brief respite before carrying on to 
examine the comprehensive line of 
addressing machines in the Elliott 
addressing machine exhibit where 
we watched the preparation of 
stencils and the addressing. 

In the Monroe Calculating Ma- 
chine exhibit there were several 
dozen interesting models featuring 


. Oxford Filing Supply Com- 
pany. 


2. Standard Mailing Machines 
Company. 


Royal Typewriter Company, 
Ine. 


. Niagara Duplicator Com- 
pany. 


. Automatic Business Ma- 
chines, Ine. 


. Ditto, Ine. 


. Marchant Calculating Ma- 
chine Company. 


. Elliott Addressing Machine 
Company. 


. Pronto File Corporation. 


(Photos by Apeda) 


many new developments. Couldn’t 
help but remark as we left of the 
neatness of the colorful layout 
here. Down the next aisle we saw 
the Varityper put through its 
paces with its varied type faces. Of 
course, we had to get one of those 
filing folders Oxford Filing Supply 
Company so obligingly handed 
to us to hold the various pieces of 








1. Andy Cerruti and Tom Hughes. Un- 


derwood Elliott Fisher Company. 

2. Robert Mould, Utica agent and P. A 
Bennett, New York manager, A. B. Dick 
Company. 


3. L. C. Myers, vice-president and H. A. 


Way, secretary, Royal Typewriter Com- 
pany. 

1. L. BE. Thompson, W. L. Poulton, Na- 
tional Cash Register Company. 

5. W. L. Stevens, W. L. Stevens Sales 
Company, Toronto agents for Niagara 
Duplicator L. T. Schreiber, 
sales manager, Niagara Duplicator Com- 
pany. 

6. E. L. Brady, assistant New York man- 
ager, A. L. Davis, Boston sales agent, Ad- 
dressograph. 

7. Two high-powered Merchant sales 
agents, Harry Shifflette, Chicago and 
Dwight Cooke, Washington. 


Company; 
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PERSONALITIES AT THE SHOW 


8. Laurence J. Martin, assistant to presi- 
dent; Nelson C. Durand, vice-president, 


Thomas A. Edison, Inc. 


9. George H. Crossan, Underwood Elli- 
ott Fisher Company, about to sign the 


Guest Book, and J. A. Lyons, Reliable 
Typewriter & Adding Machine Corpora- 
tion, who has just finished signing. 

10. Walter F. Titus, vice-president, Fred 
M. Farwell, Jr., sales manager, tabulating 
machine division, International Business 
Machines Corporation. 

11. Owen B. Ash, Deemer & Company, 
Seranton, Penna.; Paul Buckwalter, Na- 
tional Blank Book Company. 

12. Irving Kremsdorf, Philip Zalkind. 
Guide System & Supply Company. 

13. R. E. Maloney, vice-president, Mas- 
tercraft Corporation. 

14. T. J. Cassels, New York manager. 
F. J. Roderick, sales manager, Barrett 





Adding Machine Division, Lanston Mono- 
type Machine Company. 

15. G. D. Emtage, Columbia Steel 
Equipment Company; Thomas O. Laird, 
Thomas O. Laird & Company, Charleston, 
W. Va. 

16. Henry Simler, president, C. 
derwood, secretary, American 
Machine Company. 

17. Mrs. Frank E. Tupper; E. J. Kast- 
ner, L. E. Waterman Company. 

18. Sol Obstfeld, Margo LaMont, Mark- 
well Manufacturing Company. 

19. Frank E. Tupper, National Business 
Show Company; J. L. Stewart, Burroughs 
Adding Machine Company. 

20. Zdenek Vagner, K. Vagner Com- 
pany, Brno, Czechoslovakia. 

21. Marcus Harwitz, Regal Typewriter 
Company. 

22. C. S. McAlister, 
ator Company. 


R. Un- 


Writing 


American Perfor- 
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literature we had accumulated. 
We stayed to examine the semi- 
steel corrugated file. 

On Saturday night, The Dicta- 
phone Sales Corporation an- 
nounced the awards and the win- 
ners of the Dictaphone speed and 
accuracy contest which ran during 
the show. Operators from com- 
mercial houses competed at stated 
times during the week. 

The winners were: 

Anne Sheppard, Elliott Service 
Company, 412.78 net lines per 
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TYPEWRITER & BOXED PAPERS 
TESTED FOR OUALITY 
HSBNAR 
Site 
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1. Addressograph - Multigraph 
Corporation. 


2. Monroe Calculating Ma- 
chine Company. 


3. Postage Meter Company. 


A. J. Amberg Business 
Equipment Corporation. 


. Standard Register Company. 


hour, first prize of $35 and a four- 
teen-carat gaqid pin set with a dia- 
mond; Mildred Preston, Dicto- 
graph Products, Inc., second prize 
of $25 and a fourteen-carat gold 
pin; Helen Cordts, Shell Eastern 
Petroleum Products, Inc., third 
prize of $15 and a sterling silver 
pin, and Helen Busse, Great At- 
lantic and Pacific Tea Company, 
fourth prize of $10 and a sterling 
silver pin. 

Bronze pins of a design similar 
to that given the above winners 






Thomas A. Edison, Ine. 







7. Dun & Bradstreet, Inc. 


Apeda Studio, Inc. 






. Baltimore & Ohio Railway. 


American Writing Paper 
Company, Ine. 


. Lehigh Valley Railway. 


(Photos by Apeda) 
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l. Neison Corporation. 
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2. Visible Records Equipment 
Company. 


3. Tykar Corporation. 


4. Progressive Mechanical Cor- 
poration. 


5. National Cash Register 
Company. 


were awarded to all other con- 
testants achieving a rate of 300 
lines or more per hour, with cer- 
tificates of proficiency given to all 
contestants achieving a rate of 
150 lines or more per hour. 

The prizes were presented be- 
fore a record-breaking crowd by 
J. L. McIntosh, the president of 
the Dictaphone Sales Corporation, 
who delivered a presentation 
speech which brought forth thun- 
derous applause from the large 


Du-All Check Book Com- 
pany, Ine. 


New York Telephone Com- 
pany. 


Burroughs Adding Machine 
Corporation, 


American Business. 
New York Central Railway. 


Brooklyn Edison Company. 


(Photos by Apeda) 
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number of spectators. 

To Apeda Studios, Inc., 212 West 
Forty-eight street, New York, N. Y., 
we offer our thanks for these 
splendid views of the business 
show. And to the Royal Type- 
writer company our appreciation 
for the use of the typewriters dur- 
ing the show. And to Remington- 
Rand, Inc., for their courtesy in 
providing us with the equipment 
necessary. 

(Turn to page 102, please) 


{CHECK BOOK THAT REVOLUTIONIZES BOOKKEEPING 
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INSTANT AVANABILITY 
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NEW MACUINES AND DEVICES 
fe ail 


ILLUMINATED RAND McNALLY GLOBES 
Rand McNally & Company, 536 South Clark street, 
Chicago, Ill., now offers the market globes of the world 
which are also lamps. Unlighted, they are hardly to 
be distinguished from any other globe. The map, 
which is accurate and up-to-date, may be read with no 





the Stanley and the 


Rand MeNally Globes 


Livingston 


Illuminated 


difficulty whether the light is turned on or off. The 
spheres of these models are blown of glass 

Two models are available, the Stanley table model 
with a base of statuary bronze or of chromium finish, 
and the Livingston floor model with a solid walnut base 

An illustrated catalogue describes the new Rand Mc- 
Nally globes in detail. It is specified as No. 336. 

> 

QUIK-COPY DUPLICATOR BY AUTOCOPY, INC. 

An inexpensive and simple duplicator for use by 
teachers, small business organizations, and for inci- 
dental use by larger organizations as supplementary 





\utocopy’s Quik-Copy Duplicator 


equipment, the Quik-Copy duplicator, made by Auto- 
copy, Inc., 450-460 West Superior street, Chicago, makes 
copies ranging in size up to eight and three-fourths 


inches by fourteen. Over all a little larger than the 
dimensions cited, it stands two inches tall on rubber 
cups which prevent slipping when it is used on a 
smooth surface. It is portable, weighing only four 
pounds. 

The frame is steel. It has a rubber bed plate and 
adjustable margin bar. A drawer convenient for stor- 
ing films—it employs gelatin films for making repro- 
ductions—may also be used as a paper selector. 

ean 
NEW LAMPS BY FARIES 

Faries Manufacturing Company, Decatur, Ill., has in- 
troduced two new floor lamps, a lamp that is designed 
to be clamped onto adding machines and other office 
mechanisms, and the new Guardsman series of lamps 
for desks, tables, or counters. 

No. ES 1934 is a floor lamp suitable for general office 
use. It may be had with a fourteen inch parchment or 
aluminum shade. In statuary bronze finish, it is a 
lamp that can be extended from its normal height of 
thirty-five to a maximum of sixty-one inches. 

No. ES 1935 is suitable for the private office or home. 
It has a swinging arm that extends sixteen inches. 





Phe Guardsman, Faries’ New No. 1575 Lamp 


Forty-eight inches tall, it comes in statuary bronze or 
satin nickel, with fourteen-inch parchment or alumi- 
num shade. 

Nos. ES 1998 and ES 1997 are lamps that can be 
clamped to round or square legs of office machine 
stands. They can be raised or lowered from a height 
of twenty to thirty-five inches. No. ES 1998 swings in 
a radius of nineteen inches. No. ES 1997 has an arm 
that extends from sixteen and a half to twenty-four 
and a half inches. Both have fourteen-inch parch- 
ment or aluminum shades. 

In the Guardsman line are No. 1575, No. 2242 
(Guardsman Junior), and No. 2207 (Guardsman 
Clamp). 

They are very similar in general appearance save 
that the last named has a clamp base that supports 
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a double arm which swings horizontally. All three 
come in Normandie bronze and gold finish; the first 
two are available also in polished chrome, with satin- 
polished shade or cloister bronze shade, and in all- 
chromium finish. No. 1575 is eighteen inches tall, with 
a shade thirteen and three-fourths inches in diameter, 
and a six inch base. No. 2242 is slightly smaller. 
More details will be supplied by the manufacturer on 
request. 
ee 
ROTO-DEX, NEW TELEPHONE INDEX 
Of pressed steel construction, with a renewable tape 
which provides space for 736 names, a new telephone 

















Telephone Index by Millfred Manufacturing 
Company 


index called the Roto-Dex is now being made by Mill- 
fred Manufacturing Company, Inc., 757 Venice boule- 
vard, Los Angeles, Calif. Distributors are Defiance 
Sales Corporation, 72 Spring street, New York, and 
Frank A. Weeks Manufacturing Company, 311 Broad- 
way, New York. 

In the modern mode, its shape is suggestive of stream 
lines. All the mechanism is concealed. The finish is 
a non-tarnishing brushed bronze. It comes packed in 
an individual carton. 

i ae - 
NEW CHAIRS BY MARBLE 

Designed to harmonize with the recently introduced 
Airline and Dynamique desks by Art Metal Construc- 
tion Company, twelve new chairs are being distributed 
by the B. L. Marble Chair Company, of Bedford, O. 
No. X-3860 is in a green stain gunmetal finish to match 





Arm-leg Chair and Arm-Swivel Chair of the X-3860 Line 


the Airline desk. It is upholstered in black leather 
matching the desk top, and trimmed with oxidized 
Silver nails, and it may be had with front leg or base 
foot sockets in satin chromium like that of the desk. 
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Styles are with arms or without, with swivel or leg 
construction. No. X-3645 is finished in grey-black gun- 
metal, with silver-black leather, trimmed with oxidized 





Side-leg Chair and Side-Swivel Chair of the X-3860 Line 


silver nails. Ferrules and foot sockets are in satin- 
finish chromium. This line is designed to harmonize 
with the Dynamique desks. Round backs and square 
backs are offered. 

An attractive folder in two colors, with fine illustra- 
tions, is available. 

—_—_—__ 
PARKER SEALOMATIC DESK SET 

A new desk set has been designed by The Parker Pen 
Company, Janesville, Wis. It is called the Sealomatic 
rocker bowl set. When the pen is withdrawn, the re- 
ceiver tips to a convenient slant for reinsertion; when 
the pen is inserted, the handle swings to a horizontal 
level at which the ink will remain in the pen. The pen 
is held in an air-tight grip which prevents the ink 
from drying. 

New designs for 1937 are now available, showing new 
materials, colors, and sizes, at new prices. Many of the 





The Sealomatic Rocker Bowl Set by Parker 


new models are offered in combination with desk ac- 
cessories such as clocks, lamps, photo frames, cigarette 
boxes, and roll blotters. 
——_—_»—————. 

IBM SCHEDULE SIGNAL AND ALARM SYSTEM 

A new electric time and signal system which auto- 
matically schedules every edition of a newspaper 
through the mechanical departments has just been 
introduced by International Business Machines Cor- 
poration. It carries out the ideas of L. B. Rock, 
publisher, and H. H. Irish, business manager, of the 
Dayton, Ohio, Journal-Herald. In addition to a self- 
regulating electric clock system, this equipment pro- 
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vides three series of lamp and bell signals throughout 
the building arranged to indicate visibly and audibly 
any failure to maintain the edition schedules of the 
newspaper. 

The system follows through stereotyping department 
and press room and applies to each of the several regu- 
lar daily editions. 

—— 
GLOBE-WERNICKE CHAIR MAT 

A new use for Masonite is now seen in a mat made by 
The Globe-Wernicke Co., to be used under desk chairs. 
Like the G-W clip boards described in Office Appli- 
ances for October, the mat is proof against chipping, 
warping, splitting or cracking, and is unharmed by 
water. It will add to the appearance ef an office floor 
that has not had proper protection, and will’safeguard 





Masonite Desk Chair Mat by Globe-Wernicke 


the floor that has been well-cared for. It provides an 
excellent rolling surface for casters, and thus has a 
special value where rugs are used. 

The new mat can be ordered in green, walnut brown, 
or mahogany red. Inquiries may be addressed to the 
company, at Cincinnati, O. 

————>— 
WEBER COSTELLO GLOBES WITH NEW MAPS 

Produced in limited editions, the globes made by 
Weber Costello Company, Chicago Heights, IIl., bear 
maps brought up to date by the addition of new place 
names that have gained recent significance. Those 





One of the New Weber Costello Globes 


on the market now represent also new improvements 
typographically. Several months ago the type faces 
and layouts in use were abandoned, and new types 
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were selected. Those chosen were picked for their read- 
ability, distinctiveness, and compactness. The new lay- 
outs have made possible the inclusion of a third more 
information, the manufacturers say, and this is 
achieved without undue crowding. 

The new globes present a wealth of current informa- 
tion. On the six and eight inch models are located 
short wave radio stations with call letters, all im- 
portant dams, the site of the Post-Rogers crash, of 
the United States pioneer colony in Alaska, and the 
routes of noted air voyages. That followed by the China 
Clipper is shown. The ten and twelve inch globes show 
in addition more than four hundred cities located on 
postal air routes, the route of the Hindenburg, steam- 
ship routes, and ocean currents. The home of the 
famous quintuplets is also indicated. 

New color schemes in pastel shades, and new metal 
fittings and designs are embodied in the models of 
Weber Costello globes now being distributed. 

a 
“yY AND E” EXPANDING INDEX IMPROVED 

The direct reference expanding card index produced 
by Yawman and Erbe Manufacturing Company, Roch- 
ester, N. Y., has been improved by changes increasing 
its flexibility. The changes have not destroyed its sim- 
plicity and directness. The main alphabetical guides 
from the primary divisions, which are further subdi- 
vided by special name guides, leading the searcher 
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New Y and E Expanding Index 


directly to what he seeks by easily-taken clean-cut 
steps. Reading from left to right are the alphabetical 
division guides, with labels an inch and an eighth wide; 
surname guides, with two-inch labels; first-initial or 
given name guides, with inch and an eighth labels; 
and second initial given name guides, with an inch 
and an eighth labels. End guides to mark the limit 
of any group are also included in the last position. 

It is possible to add new subdivisions wherever de- 
sired without making any other changes, for open 
notations are used. Special surname or common name 
labels are provided in book form. 

Flat celluloid insertable guides, direct vision tri- 
angulated, as shown in the illustration, or Econotab 
celluloid insertable guides are available in the new “Y 
and E” expanding index. 

—_—_—_—p__—_ 
TWELVE-CURRENCY SPEEDRITE CHECK WRITER 

A new “World Model” Speedrite check writer has 
been brought to the market by The Hall-Welter Com- 
pany, Rochester, N. Y. Specified as Model B, it will 
write checks in twelve languages. It is sold equipped 
with the buyer’s choice of currency symbols. Measures 
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or units such as tons, liters, gallons, bushels, etc., can 
also be expressed. Its maximum capacity is within one 
unit of a billion, American count: a row of nine nines. 

Great pressure forces two colors of ink into the fibers 
of the macerated paper on which the device makes its 
impressions. The ink is acid-proof. 

Built of a special alloy with the strength of steel, 
with type of the same material, guaranteed indefinitely, 
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material designed to withstand constant use without 
breaking. The covers come in all sizes, opening at the 
side or at the end. 
ae 
NEW NEISON DUPLICATOR 

The Neison Corporation, 2 West 45 street, New York, 
N. Y., has brought out a duplicator of the rotary type. 

A master made with hectograph ink is employed 





Hall-Welter Speedrite Check Writer 


the Speedrite Model B is designed for permanent 
service. It is said to be simple and easy to operate. 

The manufacturers report that some foreign terri- 
tory is available. Inquiries as to details or as to the de- 
vice will be given prompt attention. An illustrated 
circular is available for interested persons. 

The Hall-Welter Company, a pioneer in this field, has 
developed another check writer for those who wish to 


write in only one currency, the Model M. 
~~ 


NEW QUALITY PARK BINDERS 
Quality Park Envelope Company, 11-116 Merchandise 
Mart, Chicago, Ill., announces a new line of press-board 
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Quality Park Pressboard Binders 

binder covers, offered under the name of “Quality-Bilt.” 
Attractive in appearance, with embossed title plates, 
they are said to be very durably constructed. They 
are of two-piece style, with strongly made cloth hinges. 
The new type of Quality Park fasteners are employed 
in their construction; these fasteners are of special 


Neison Liquid Rotary Duplicator 


with this device, which is said to be very rapid in op- 
eration, clean, and simple. Registration is achieved 
with a high degree of exactness, automatically. Posi- 
tive fluid control, mechanically regulating the number 
and the sharpness of copies, and positive engagement 
of copy sheets, making feeding fast and easy, are 
claimed for the Neison duplicator. The master can be 
changed in three seconds, according to report. 

Made of a new metal, the color of the duplicator is 
that of the material itself. The mechanical design is 
such as to eliminate need for external bolts and nuts. 
As the illustration shows, the appearance of the dupli- 
cator is such as to harmonize with fixtures of the 
modern office. Inquiries are invited. 

é +> 
THE “LITE-MASTER,” GREIST’S NEW LAMP 

The Greist Manufacturing Company, New Haven, 

Conn., has brought out a new lamp suitable for exec- 





Greist’s New “Litemaster” 


utives’ offices or libraries. It is called the Lite-Master. 

Designed to throw an adequate supply of light over a 

desk of average size, in its construction the factor of 

appearance has not been forgotten. It is available in 
(Turn to page 66, please) 
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POVULCLAMTH. 


Some of the Booths whid 
Graced the “Five Centuries @ 
Progress” at the Recent N.S.A 
Convention.—Top row (l tor 
F. S. Webster Company, Ar 
Metal Construction Company 
Frank Mashek & Company. 


Second row: J. L. Hanso 
Company, Stationers Loose Lea 
Company, Chas. M. Higgins | 
Company, Inc. 


Third row: Ever Ready Calet 
dar Manufacturing Compan 
Sanford Manufacturing Con 
pany, Spencerian Pen Compam 


Fourth row: Globe-Wernick 
Co. Rite-Rite Manufacturi! 
Company. 


Fifth row: Scripto Manufa 
turing Company, Vail Manufs 
turing Company. 


Photographs of a large numb 
of exhibitors were unavailab 
at the time of going to press at 
consequently could not be | 
cluded in these pages. 
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Some More Booths Which At- 
tracted Hundreds of Visitors to 
the “Five Centuries of Progress” 
at the Palmer House, Chicago. 
Top row (1 to r) Bankers Box 
Company, The Heyer Corpora- 
tion, Eaton Paper Corporation. 


Second row: Victor Safe & 
Equipment Company, Inc., Oak- 
ville Company Division Scovill 
Manufacturing Company, Boo- 
rum & Pease Company. 


Third row: Wilson-Jones 
Company, Parker Pen Com- 
pany, Markwell Manufacturing 
Company. 


Fourth row: Pelouze Manu- 
facturing Company, Trussell 
Manufacturing Company. 


Fifth row: Automatic Pencil 
Sharpener Company, General 
Fireproofing Company. 


No picture was available of the 

Frank A. Weeks Mfg. Company 

booth. This illustration, how- 

ever, was presented in the pages 

of a previous issue of Office Ap- 
pliances 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 


offices of this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, 


and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 


St. and Park Ave., New York, will be happy to be of any possible service. 


While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cordially invited to call 
upon Vincent Jackson at 22 St. Andrew street, Holborn Circus, London EC4. 
Mr. Jackson’s association with the trade and his contacts with its organiza- 
tions afford him information valuable to those desiring to cultivate the Brit- 


ish market. 


In subscription matters, O. Viborg-Larsen, Dalforet 16, Copen- 


hagen, Denmark, is the authorized representative of Office Appliances in the 
British Isles. 


London, October 9, 1936 

Although I was not fortunate enough to be able to 
accept the invitation to the opening of the recent Bir- 
mingham Business Efficiency Exhibition, I did have the 
opportunity of paying a visit one evening. It certainly 
was an excellent show. Bingley Hall, the scene of this 
show, is a most unattractive building both externally 
and internally. I believe they even have cattle shows 
here, so your readers will guess that this old building 
would not appear suitable for a modern exhibition. 
However, under the guidance of our Exhibition Direc- 
tor, Mr. A. C. McLellan, the stand fitters had completely 
transformed the interior which presented a pleasing, 
business-like atmosphere. 





Booth of Underwood Elliott Fisher Limited at the Busi- 
ness Efficiency Exhibition, Bingley Hall, Birmingham 


I have had to go on hearsay as far as the opening 
of the Exhibition is concerned. All told me that it was 
a very successful beginning. The actual opening cere- 
mony was performed by the Right Honourable, the Earl 
of Dudley, M.C. D.L., supported by the Worshipful, The 
Lord Mayor of Birmingham (Alderman S. J. Grey, J.P.) 
who presided. The Earl of Dudley is a prominent com- 
mercial magnate who was rightly fitted to open such 
a business exhibition, and his introductory speech left 
nothing to be desired. I heard also that Mr. Edgar 
Smith, the chairman of the Office Appliance Trades 
Association, was in particularly good fettle and gave 
one of the finest speeches that any chairman has given 
at an exhibition opening. More power was given to the 
ceremony by the presence of a number of local Mem- 
bers of Parliament, while the Earl of Dudley brought 
along with him as guests for the opening luncheon two 
of his American friends, one of whom is a prominent 
member of one of your Steel Corporations. 

The attendance was a decided improvement on the 
last Birmingham Exhibition of several years ago, par- 
ticularly in quality. Four thousand four hundred folk 
paid to come into the exhibition against eighteen hun- 
dred last year. This does not of course include the 
many thousands of complimentary tickets which are 
issued by the exhibitors. The day I went, although 
there was a goodly crowd, one could see the exhibits in 
comfort. However much some people like to report big 
attendance figures, I certainly think record crowds do 
not mean good business. I have vivid recollections of a 
visit to the Motor Show at Olympia, when it was diffi- 
cult to move, let alone see any of the cars! At the Effi- 
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ciency Exhibition I stopped and talked to a large num- 
ber of friends on the various stands. They all had a 
smile. They all seemed pleased and felt it was well 
worth while. This says something when one remembers 
that it was late in the evening towards the end of the 
run of the Exhibition, when one could expect jagged 
nerves and a natural tiredness! 

There are two worth-while features in connection 
with this (and in fact all) Association Exhibitions. First 
is the catalogue which is an extremely well produced 
piece of literature. In truth, it is more than a piece 
of literature but a book in which each exhibitor is al- 
lotted a certain number of pages in which are descrip- 
tions of their products with illustrations, and not the 
usual type of display advertisement. The descriptions 
are informative; the type and lay-out excellent. The 
book is well cross-indexed so that any visitor could 
easily find a particular firm or machine or group of 
machines appertaining to such things as sales promo- 
tion, correspondence, filing, and so on. 

The other feature (to which I referred last month) 
was the series of lectures given in the evenings by 
prominent men expert in particular phases of business 
administration. I believe these were very well at- 
tended. I was rather interested while on the Dicta- 
phone stand to “listen in” to a record on which was 
the tail end of a lecture that had finished just ten 
minutes previously. The Dictaphone company had 
their telecord equipment connected with loud speaker 
apparatus, and as fast as one cylinder was filled, the 
matter was transcribed and issued to the Press. In 
effect, within a quarter of an hour of the lecture fin- 
ishing a complete report was available for the reporters. 

The following list of exhibitors contains a number 


of names well known to your readers: 


Addo Company (Britain) Ltd. Imperial Typewriter Co. Ltd. 
Addressall Machine Co. International Time Recording Co. 
Addressograph-Multigraph Ltd. Ltd. 

Adrema Ltd. Jones, Percy (Twinlock), Ltd. 
Automatic Electric Co., Ltd. Kalamazoo (Sales) Ltd. 
Bar-Lock (1925) Co. Kaye's Rotaprint Agency Ltd. 
Bell Punch Co., Ltd. Lamson Paragon Supply Co. Ltd. 
Blick Time Recorders Ltd. Library Bureau Ltd. 

Block & Anderson Ltd. vi Lion Typewriter Supplies Co. Ltd. 
— Tabulating Machine Co. Merkham Trading Co. Ltd. 


m3 hs Adding Machine Ltd. 
Carter-Davis Ltd 

Carter-Parratt Ltd. 

Chatwood Safe Co. Ltd. 


Moore’s Modern Methods Ltd. 
— Calculating Machine Co. 
td. 


National Cash Register Co. Ltd. 
——- Ribbon & Carbon Mfg. a — } ma _— 
o. Ltd. "” . 
 \ (Felt & Tarrant we BA , ene Ma- 
td. =e 
- . chines Ltd. 
Constructors Ltd. Reliance Telephone Co. Ltd. 


Continental Typewriter Co. Ltd. - . 
‘cocked Chatasven Co. Ltd. Remington Typewriter Co. Ltd. 
Roneo, Ltd. 


Dictaphone Co. Ltd. 


Dict h Teleph Ltd. Seldex Ltd. 

Siok “hemes A. Led. ; Smith, L. C., & Corona Typewrit- 
Egry Ltd. ers Ltd. _ 

Ellams Duplicator Co. Ltd. Tan-Sad Chair Co. (1931) Ltd. 
Fanfold Ltd. Telephone Rentals ( Midlands) 
Frank R. Ford, Ltd. Ltd. 

Gestetner, D., Ltd. Tollit & Harvey, Ltd. 


Gledhill, G. H., & Sons Ltd Underwood Elliott Fisher Ltd. 


Gledhill-Brook Time Recorders Universal Postal Frankers Ltd. 
Ltd West, A., & Partners 
Haltby & Co. Ltd. Wood, Gilbert (Arithmetical Ma- 
Hayward Company (Addressing chines), Ltd. 
Machines) Ltd. Woodstock Typewriter Co. Ltd. 
6 & Ss 


The other day I met my old friend Mr. C. L. Bur- 
dick, whom many of you will remember as being in- 
ventor of a number of coin-counting and handling ma- 
chines, and also of specialized equipment for paying 
out both wages and notes. The same principle has 
been applied to a cash register which automatically 
gives change in notes and coins. Mr. Burdick is grad- 
ually relinquishing his business activities, and is most 
anxious to dispose of the patent rights in these cash 
register and coin note change-giving machines. If any 
readers of Office Appliances have any interest in this 
equipment, and will get in touch with me, I will pass 
the information on to Mr. Burdick. I have seen this 
equipment and there is immense possibility in it for 
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those who are prepared to develop the machines with 
their existing sales organization. 

I have been extremely interested in a transcript of 
a telephone conversation between Mr. William Dixon, 
director of the Dictaphone Company, Ltd., on Board 
HMS Queen Mary, Mr.Thomas Dixon, managing director 
of the Dictaphone Company, and the editorial offices 
of The Times, Press Association, Daily Mirror and Eve- 
ning Standard. I should very much like to publish 
the whole of this but I doubt if the editor could find 
room for it. The conversation must have been ex- 
tremely clear for even such remarks as “Yes” are faith- 
fully recorded in the transcript. Again towards the 
end of the conversation is the record of a conversation 
between the General Post Office in London and the 
operator on the Queen Mary. It appears that someone 
had intruded into the telephone conversation irregu- 
larly. Mr. William Dixon’s five-cornered conversation 
with his own offices and the newspapers was inter- 
rupted while the G.P.O. and the Queen Mary operators 
discussed who was the ship operator daring to trespass 





Three General Views of the Business Efficiency Exhibition Held 
at Bingley Hall, Birmingham, England, in September 


on the Queen Mary’s wave length. It really is an amaz- 


ing document. 
* * + 


Incidentally, Mr. William Dixon tells me he had the 
pleasure of meeting my chairman, Mr. Fred Jefferson, 
when the latter arrived at New York last month. Need- 
less to say, Iam very anxious to “interview” Mr. Jeffer- 
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son on his return! This, his first visit to the U.S.A., is 
sure to have left a strong impression on him. 
. . * 

Next month I shall be able to report on the result of 
the annual meeting, dinner and election of officers of 
the Office Appliance Trades Association, which is one 
of the big events of the year —VEJ 

—— > 
NEW EAST AFRICAN JOURNAL 

The East African Traders Magazine, a quarterly of 
thirty-six pages and covers, and official organ of the 
East African Traders Association, made its initial ap- 
pearance with the August number. The chief object 
of the journal is to promote codperation between the 
trading interests in the territory and to develop con- 
certed action on matters of importance to the trading 
interests, as well as to assist the traders in many ways 
through the association in the conduct of their in- 
dividual businesses. 

In black face type on several pages of the journal is 
the line “Help East Africa: Spend Your Money Where 
You Earn It.” Which would indicate that East African 
traders have problems similar to those of traders else- 
where. 

Among the advertisements in the publication is that 
of Taws Ltd., agents for a considerable variety of 
U. S. lines, which include Underwood typewriters; 
Sundstrand adding machines; Marchant calculating 
machines; Sheaffer pens; Kalamazoo loose leaf 
ledgers; Globe-Wernicke steel furniture and Waterman 
pens. 

There is also an advertisement for lime for all pur- 
poses and the “finest limestone in Kenya” by Mr. D. 
Newmark, who was at one time interested in office 
equipment in Nairobi and has written several articles 
for Office Appliances about business conditions there. 


BOOK AIR TRAVEL IN MID-OCEAN 
Anglo-American News, published by the American 
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Chamber of Commerce in London, reports that air line 
passages are now being booked for travelers on ocean 
vessels while en route over the sea. Combined air and 
sea passages can be engaged at Cunard-White Star 
agencies. Pursers on ocean vessels can arrange for air- 
taxis to meet passengers at Cherbourg, and urgent 
freight can be handled on combined journies by land, 
sea and air. 





New Home of Elliott-Fisher Organization Company, Place 


de Brouckere, 1, Boulevard Emile Jacqmain, Brussells, 
Belgium 





CARBON PAPER INDUSTRY IN PALESTINE 

Burghagen’s Zeitschrift fiir Biirobedarf (Hamburg) 
reports that a factory has been established at Tel Aviv, 
Palestine, for the manufacture of typewriter ribbons, 
carbon paper, sten- 
cils, and other 
typewriter supplies. 
This industry is 
fostered by Dr. W. 
Riese. The brand 
name is “Oniyah.” 


Office Appliance Com- 
pany, Ltd. 150 Nan- 
king Road, Shanghai. 
China, Makes Holiday 
September 13 on a 
Chartered Boat Down 
the Wangpoo to Woo- 
sung on the Yangtsze- 
poo River. Basketball. 
football, races, and tug- 
of-war. P. S. Widdup. 
managing director, on 
business in Hong 
Kong, missed the out- 
ing. Upper Left: Mis: 
Coyle holds Donald. 
the cairn, on the after- 
deck. Upper Right: F. 
Fair of the sales staif 
running a race. Below: 
Group shown on cam- 
pus where games were 
played. 
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MAX BODENHOFF, COPENHAGEN, COMPLETES 
TWENTY-FIFTH YEAR AS IMPORTER 
Max Bodenhoff, 77 St. Kongensgade, Copenhagen, 
Denmark, recently celebrated his twenty-fifth anni- 
versary as a representutive of American office machine 
manufacturers. When Mr. Bodenhoff began business 


he sold twenty Royal typewriters annually, he declared, 





Max Bodenhoff Surrounded by Floral Tributes on his Twenty- 
fifth Anniversary as Importer 


a number which grew until it reached the level of 800. 
Restrictions on American manufactured typewriters, 
however, have prevented the achieving of a larger 
distribution. 

In addition to his interest in the Royal typewriter, 
Mr. Bodenhoff is active as distributor for the Interna- 
tional Business Machines Corporation, manufacturer 
of card punching, sorting, and tabulating machines. 


Above, left. The Me- 
Farland Typewriter 
Company, Ltd., at 
Burapha & Charoen 
Krung Road, Bangkok, 
Siam. Center, Dr. 
George B. McFarland. 
Above, right, Siamese 
Typewriter Mechanics. 
Right, center, Class 
Room Scene. Below, 
Siamese Students of 
Typewriting. 


sib A 


May 
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Some years ago Mr. Bodenhoff introduced a new 
type of field life for sales representatives: camping. He 
found he could keep seven men, together with a cook, 
active in his field as a camping unit at about a fifth, 
per man, what it cost to keep one man alone under the 
conditions normal to the times. The practice was 
highly successful, according to report. 

Of his views on the administrative problems of a 
sales manager the following statement may be cited: 

“I like the employee in my firm who dares say to me 
‘No,’ as about him I know he thinks for me.” This, 
Mr. Bodenhoff maintains, reduces his own obligation to 


think for everybody in the business. 
i 


ORIGIN OF CARBON PAPER 

Papier Zeitung (Berlin) reminds us of the origin of 
carbon paper in 1826, crediting its conception to Cyrus 
P. Dakin, New York, N. Y. In 1868, H. Rogers, of Cin- 
cinnati, used carbon paper for manifolding in connec- 
tion with bookkeeping. The typewriter brought use for 
carbon paper, as it was discovered that strips of carbon 
paper could be used to make impressions on paper. 
Credit is given to Lebbeus H. Rogers. The use of carbon 
paper for manifolding typewritten matter was a part 
of this evolution. 

The history of the development of carbon paper was 
exhaustively covered in a special section of Office 
Appliances two years ago, devoted to that subject, in 
the issue of March, 1934, page 22. 

——$——>—_—_ 
ITALIAN PUBLICATION FEATURES LINOLEUM 

L’Ufficio Moderno (Milan) devoted the greater part 
of the September issue to the subject of linoleum for 
offices. A number of illustrations showed office ar- 
rangements, depicting some of the various linoleum 
patterns available in Italy. 


| 
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DOUGLAS MOVES NEWS-DISPATCH 

A new home for Oklahoma’s oldest stationers was 
established in September at 123 West First street, in 
Oklahoma City, Okla. A new name, a new sign, a new 
building, new equipment, new stock and several new 
departments, completely modernize this pioneer firm 
as the News-Dispatch Company, stationers, printers, 
lithographers, formerly located in Shawnee, gives place 
to H. Dorsey Douglas, stationers, lithographers, office 
outfitters, located in Oklahoma City. 

Founded in Shawnee, in 1900, seven years before 
Oklahoma became a state, the News-Dispatch Com- 
pany is the oldest manufacturing stationery plant in 
Oklahoma. For these many years, its chief business 
has been the manufacture and lithographing of blank 
books, forms and stationery, and at the present time, 
the firm is serving every county, city and school dis- 
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H. Dorsey Douglas, Jr., is vice-president, in charge of 
city sales and of the retail store. 

In the retail department, direct and indirect lighting 
equipment combine to eliminate shadows, and white 
ceilings assist in making this store one of the best 
lighted in the city. All display cases are spot-lighted, 
as are the various display spaces built in the wall fix- 
tures, giving full visibility to all displays. 

Store fixtures are of Oriental walnut with “Prima 
Vera” to give a light effect inside the cases, with a har- 
monizing band inlaid in all borders. The first floor 
lighting fixtures are a unique combination of opaque 
glass and scored copper circlets. The copper of the 
light fixtures is repeated in the drawer pulls of the wall 
cabinets. 

Counters, display tables and cases, and storage cab- 
inets are fitted with adjustable shelves. Display tables 





Four Views of the News-Dispatch Plant Since Being Moved to Oklahoma City by Dorsey Douglas. 


trict in the state of Oklahoma and in addition many of 
the schools throughout forty-four states in the union, 
including Alaska. H. Dorsey Douglas, Sr., for many 
years associated with the office supply business in 
Oklahoma City, acquired control of the firm last year, 
and within a few months, established an executive and 
sales office at 136 West First street, First National 
building, in Oklahoma City. 

The rambling structure which housed the firm’s main 
plant and two warehouses in Shawnee, has been va- 
cated, and the Oklahoma City office has been moved 
across the street, where the new three-story-and-base- 
ment building, at 123 West First street, now houses the 
complete establishment. All activities and depart- 
ments of the News-Dispatch Company are retained, 
and office supplies, office machines, office furniture and 
equipment have been added. 

The firm now operating as H. Dorsey Douglas, is 
headed by Mr. Douglas, Sr., as president, who puts his 
attention to the manufacturing end and to the firm’s 
general business in and out of the state, while his son, 


are fitted with removable tops which are divided into 
compartments designed especially to accommodate 
certain items. With compartment tops removed, the 
tables are desk-smooth, suitable for displaying any sort 
of desk ensemble or other special merchandise. 

Special thought and planning were given to the show 
windows, which incorporate several unusual features. 
The show windows are paneled in walnut, with a re- 
movable molding at the top, so when period furniture 
is being displayed the molding can be changed to har- 
monize. The floors of the windows are of oak with wal- 
nut trim, effective with any change of floor covering; 
and the window ceiling fixture is removable. A stock 
of ceiling fixtures is on hand to harmonize with any 
period furniture or other display of merchandise. A 
picture molding is provided in the show windows, so 
that suitable pictures may be displayed with any office 
ensemble. 

The first floor is given to general office supplies, with 
steel filing equipment, systems, and office machines in 
the rear under the mezzanine.—EVH 
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This Impressive Building is Being Erected by the W. A. Sheaffer Pen Company at Fort Madison, Iowa, on the Site of Zachary 


Taylor’s Fort. 


SHEAFFER ERECTS BUILDING ON HISTORIC SITE 

Planned to house the administrative offices of the 
firm, a modernistic white brick, air-conditioned office 
building is being erected by the W. A. Sheaffer Pen 
Company of Fort Madison, Iowa. The building is rising 
on the site of Zachary Taylor’s Fort which the Indians 
sacked and burned in 1812. 

The new structure, which faces the Mississippi river 
as it flows past the city of Fort Madison, will be the 
last word in new office building science. The exterior 
finish is glazed white brick, with the exception of a 
large panel in the center which will be made of glass 
brick. 

The dimensions are approximately fifty by one hun- 
dred-seventy feet, with almost forty thousand square 
feet of floor space contained in the three-story and 
basement structure which is planned for occupancy by 
January 1. In addition, according to officials of the 
company, the equipment throughout the building will 
be of the most modern design possible to obtain. 

—_—__>>——_ 
CRANE & COMPANY COMPLETES CONSOLIDATION 
DURING ANNIVERSARY 

Crane & Company, one of the oldest and best known 
printing supply houses in the middle west, celebrated 
its eighty-sixth anniversary on November 1 when it 
completed the consolidation of all parts of the business 
in one large building at 110-112 E. Eighth avenue, To- 
peka, Kansas. 


ee Pe 





The structure was designed by the Austin Company, prominent architects of Cleveland, Ohio. 


In 1934, a consolidation of the factory at the above 
address was effected so that only two floors were occu- 
pied and two were left vacant, leaving the offices and 
the retail store of the company elsewhere. In explain- 
ing the benefits of the consolidation, Chas. L. Mitchell, 
secretary and sales manager of the company said: 

“Now that we are through with this consolidation 
we believe we have the most compact and most com- 
plete printing and binding establishment and retail 
stationery and office equipment store in the middle 
west. Under our present plans, we expect to rent the 
structure at 812 Kansas avenue in which our store and 
offices were formerly located.” 

The new home of the entire organization is a four 
story building in which the retail store is located on 
the first or basement floor. On the second are the sales 
and purchase department and factory offices. The 
store room occupies the third floor, while the fourth is 
devoted to the general offices in front with a large of- 
fice furniture display room at the rear. 

Crane & Company has occupied the former building 
since 1892. 

—_>—__—_—_ 
MIDGET GERMAN PRESS 

The Irish Printer reports that at Hamburg, Ger- 
many, was displayed a small, operating rotary printing 
press, producing tiny newspapers, 3144x434. This is said 
to be the smallest working rotary press known. 
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Koch Bros. New Home.—By January 1 this fine building is expected to be completed and ready for occupancy by the Koch Bros., 


stationery and office outfitting company of Des Moines, Iowa. 


The structure will cover an area of 132 by 118 feet and will be com. 


pletely modern. 
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\ Typical Crowd of Interested Visitors at the Underwood Elliott Fisher Office Machine Exhibit 
at 1 Park Avenue, N. Y. C. 


UEF HOLDS OFFICE MACHINE EXHIBITION 

Occupying a spacious showroom on the ground floor 
of the company’s building at One Park avenue, New 
York, N. Y., an office machine exhibition was staged 
by the Underwood Elliott Fisher Company from Octo- 
ber 19 to 24 inclusive. 

One of the principal features of the exhibition was a 
demonstration of speed and accuracy of the Underwood 
Standard by George L. Hossfield, nine times world’s 
champion typist. At the same time Barney Stapert, 
former world’s amateur typist, gave demonstrations of 
speed on the Underwood portable to the delight of 
throngs of school children who dropped in on their way 
from school every day during the week. 

Speed adding and figuring were ably demonstrated 
on the ten-key keyboard of the Sundstrand adding ma- 
chine by operators selected from various New York 
banks and commercial houses where speed listing is 
necessary due to the tremendous volume of work han- 
dled. 

Another attraction which drew the attention of the 
hundreds of visitors every day was a demonstration of 
the various accounting machines and methods em- 
ployed by Marshall Field & Company of Chicago in 
handling its complex accounting work. Through this 
exhibit visitors learned how the large department store 
mails out approximately 75,000 statements each month, 
how the sales checks are verified and separated alpha- 
betically by ledger controls and how the total of each 
sales check is added on a Sundstrand adding machine 
which automatically counts the number of checks 
listed. The demonstration took the onlookers clear 
through the various mechanical manipulations 
which go to make up the vast job of keeping correct 
the Marshall Field accounting work 

_ 
ROCKEFELLER CENTER STAGES BUSINESS SHOW 

A record number of business executives and scores 
of other men and women outside of the industry were 
visitors at the Rockefeller Center Business Show held 
in the International building, 630 Fifth avenue, New 
York, October 8 to October 15. The displays were on 
the mezzanine floor the lobby of which was attractively 
decorated with evergreens and flags, which formed an 
appropriate gateway to the exposition. 

Among the companies exhibiting their products at 
the business show were: 

Underwood Elliott Fisher Company. A complete dis- 
play of standard and portable typewriters, Elliott- 


Fisher bookkeeping machines and Sundstrand adding 
accounting machines. In the Underwood Elliott Fisher 
line the display included not only accounting machines 
but the Double Cross footer, while the Underwood 
Typewriter line included the Fanfold machine and the 
Underwood accounting machine. A number of sales- 
men were on hand to explain the various machines to 
visitors, while Barney Stapert was in attendance for 
the purpose of giving speed demonstrations. 

Art Metal Construction Company. This booth in- 
cluded a fine display of the company’s new “Air Line”’ 
desks. The line included general office, secretarial, 
clerical and typewriter desks, as well as a display of 
Art Metal chairs to match the various types of desks. 

Allen-Wales Adding Machine Corporation. This was 
a display of electrical and hand operated adding ma- 
chines with many salesmen on hand to explain and 
demonstrate the application of the models’ adaptability 
to various types of business. 

Remington Rand, Inc. Here were shown the Powers 
tabulating machine, Remington accounting machine, 
the dual bookkeeping machine, the Remington stand- 
ard and portable typewriters, electrical and hand oper- 
ated Remington adding machines and a display of 
Kardex visible systems, Library Bureau systems, and 
Multisort and Line-A-Time. 

Costometer Corporation. A display of machines for 
computing payrolls, job costs, overhead costs of various 
kinds, taxes and other mathematical problems which 
are greatly simplified by the use of this device. 

Addressograph-Multigraph Corporation. A feature 
of this display was the Multilith with which demon- 
strations were given throughout the length of the show 
showing the elasticity of the applications of the metal 
stencil to varied types of business systems. A compre- 
hensive display of the work capable of being produced 
through the use of the Multilith was also featured. 

International Business Machines Corporation. This 
display included accounting scales, mailing scales, elec- 
trical writing machines and various tabulating ma- 
chines including the sorting, recording, bookkeeping 
and accounting applications as well as a fine showing 
of the company’s electrical time systems, payroll and 
time recording devices. 

Other exhibitors included the Eilert Printing Com- 
pany, with a complete printing service on display, and 
the McGraw-Hill Company with a fine showing of busi- 
ness books published by that organization. The display 
was in charge of Van Dyke Hill. 
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THE GUEST BOOK 


A. J. Nordstrom of the Smead Manufacturing Com- 
pany, Hastings, Minnesota, and correspondent of the 
Northwest Travelers Club, signed the Guest Book Octo- 
ber 5. Business brought him back to Chicago for a 
couple of days although he had been in the city shortly 
before at the stationers’ convention. He found time 
to take care of some news matters for the Travelers 
Club and in particular to deliver pictures shown else- 
where in this issue, which finally caught up with him 
after traveling hither and thither through the mails 
in his territory. 

R. W. Starreveld, managing director of the Interna- 
tional Office Machines Research Corporation, Amster- 
dam, Holland, paid us a pleasant call and inscribed his 
name in the Guest Book, October 10. The purpose of 
Mr. Starreveld’s visit to the United States is to study 
the latest developments in office machinery in this 
country. The organization he represents is a study 
and research bureau specializing in office machines and 
edits “De Kantoormachinegids” (published by N. V. de 
Boer, Den Helder, Holland) and “The Office Machine 
Manual” (pubiished by Gee & Company, Ltd., London), 
loose leaf office machine manuals with monthly supple- 
ments. 

Mr. Starreveld is a member of the Netherland Insti- 
tute of Accountants. Several years ago the members 
of this organization realized their need for complete 
and accurate information on office machines and mod- 
ern office methods. This realization eventuated in Mr. 
Starreveld’s discontinuing his ordinary accountant’s 
practice for the purpose of concentrating on the study 
of office machines and to assist other members as a 
specialist. The idea met with success and Mr. Star- 
reveld now heads an organization with agents in sev- 


New Yorkers May be the Busiest People in the 
World But They Have All the Time in the World 
During Worlds Series Time.—As proof of this is 
offered the two accompanying pictures of (above) 
the electrical score board of Ganz Bros., a sta- 
tionery house at 26 West Thirtieth street, and (be- 
low) a similar device operated outside the store 
of Adam Kunze, 212 Broadway. Both establish- 
ments witnessed record-breaking throngs blocking 
traffic for every game of the series and both re- 
ported the advertising effort more than worthwhile. 
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eral countries and its own publication in Holland and 
England. One of the objectives of his visit is to estab- 
lish contact with independent specialists in order to 
coéperate with them in organizing an American agency 
of the International Office Machines Research Cor- 
poration. Mr. Starreveld has an engaging personality 
backed by a sound and extensive knowledge of ac- 
countancy and the machines by which this work is 
facilitated. 
—_—>__———_ 


TWO N. Y. DEALERS FEATURE WORLD'S SERIES 


Realizing the importance of combining timely sport- 
ing events with their general advertising plans, two 
promiment New York stationers last month operated 
electrical scoreboards outside their respective stores 
during all the games of the World’s Series between the 
Yankees and the Giants. 

One of the firms to take advantage of the series as 
a means of calling attention of New Yorkers to its place 
of business was Ganz Brothers, a stationery house at 
26 West Thirtieth street. This company operated an 
electrical twenty-foot scoreboard which gave the vari- 
ous games play-by-play and attracted such a crowd 
that the services of several mounted policemen were 
required to keep traffic moving in the vicinity of the 
store. 

The second firm to entertain Manhattanites during 
the series was that of Adam Kunze at 212 Broadway. 
Huge crowds congregated at this location, gathering 
long before the various games were scheduled to start 
and blocking traffic despite the best efforts of a squad 
of policemen. 

Prominently displayed signs proclaimed the score- 
board activities in such a manner as to advertise to 
passersby for several blocks around the two stores the 
fact that the establishments were offering an oppor- 
tunity to see the games play by play. 
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BAKER-VAWTER CORPORATION FORMED 

Formed for the purpose of producing and marketing 
loose leaf systems and equipment, Baker-Vawter, Inc., 
a Delaware corporation, was organized last month. The 
company will maintain general offices and a factory at 
Benton Harbor, Mich. 

Baker-Vawter, Inc., specializing in accounting sys- 
tems for banks, public utilities and general commercial 
houses, is headed by A. R. Rumbles, president; Walter 
H. Dautel, vice-president; J. A. W. Simson, secretary, 
and William M. Huber, treasurer. The board of direc- 
tors includes W. A. Vawter, II, and Messrs. Rumbles, 
Simson and Huber. 

According to officials of the newly organized corpora- 
tion, national distribution of Baker-Vawter products is 
now in effect and will be backed by a vigorous national 
advertising campaign as soon as the company places 
its new organization into permanent shape. The prod- 
ucts manufactured by this firm will also include ma- 
chine bookkeeping binders and trays, loose leaf forms 
and lithography. Mr. Dautel will be in charge of sales 
on a direct-to-user basis and will maintain headquar- 
ters at Benton Harbor. 

This reorganization is another step in the progress 
of two old established and respected houses. The new 
concern will market the products made famous over a 
long period of years by the Baker-Vawter Company 
and the Kalamazoo Loose Leaf Binder Company. The 
number of lines manufactured at present by the organ- 
ization will soon be augmented by several new products 
now being perfected by Baker-Vawter engineers, ac- 
cording to President Rumbles. 





4. R. Rumbles 





Walter H. Dautel 
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AMERICAN WRITING MACHINE COMPANY 
IN NEW QUARTERS 

One of the oldest and best known typewriter stores in 
New York City changed location recently when the 
American Writing Machine Company, Inc., moved from 
374 Broadway to newer and greatly enlarged quarters 
at 115 Worth street. 

Before occupancy of the new quarters considerable 
remodeling was done to allow greater space for the 
executive and administration offices as well as for ship- 
ping, stock, etc., according to C. R. Underwood, secre- 
tary of the company, which was established in 1880. 

Further details of the American Writing Machine 
Company’s new location will be included in the Decem- 
ber issue of Office Appliances. 

SES 
NEW TYPEWRITER HOUSE OPENS IN MILWAUKEE 

Marked by an enthusiastic housewarming at which 
hundreds of local business men were guests at a lunch- 
eon and all-day celebration, the recently organized 
American Typewriter & Office Machine Corporation, 
Milwaukee, opened its doors at 623 North Water street 
on Monday, October 5. 

The guests, a great many of whom were numbered 
among competitive houses of the new firm, were met 
and heartily welcomed by the organizers of the new 
company and their salesmen. Despite the fact that 
business was taboo on the opening day, practically all 
of the visitors became interested in and inspected the 
attractive displays in the salesrooms. Combined with 
modern stock rooms in the rear, the display depart- 
ment contained more than 350 typewriters and other 
office machines, new and renewed, this stock making 








John A. W. Simson 
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the store one of the largest of its kind in the Middle 
West. 

A particular boast of officials of the corporation was 
the establishment’s new service department which, it 
was said, is so equipped and manned as to make it ca- 
pable of equalling the facilities of the largest compan- 
ies in the territory surrounding Chicago. 

The new company is headed by men of long experi- 
ence in the typewriter and office equipment field. The 


AMERICAN TYPEWRITER & Neeire 








New Milwaukee House Opens.—Here are two views of the new 

American Typewriter & Office Machine Corporation recently 

opened in Milwaukee by E. L. (Bud) Weiser. Top is attractive 

window of the store and (lower) is the fine arrangement of the 
office machine department. 


president, E. L. (Bud) Weiser, possesses a record in the 
field of more than thirty years. It was in 1905 that he 
started to boost the sale of Monarch typewriters in St. 
Louis, remaining with the manufacturer of that ma- 
chine until a considerable time after Monarch was con- 
solidated with the Remington. 

In 1916 he struck out for other territories, handling 
typewriter sales in St. Louis, Indianapolis, Springfield, 
Mo., Memphis and Kansas City. Later he was asso- 
ciated in various sales and executive capacities with 
the Irving-Pitt Manufacturing Company of Kansas 
City, The Wahl Company of Chicago, the W. A. Sheaffer 
Pen Company of Fort Madison, Iowa, and P. F. Volland 
& Company of Joliet, Ill., until in January, 1930, he 
returned to the Remington sales force in Chicago. In 
June of the same year he was transferred to the whole- 
Sale division handling all dealer contacts for portable 
typewriters and typewriter supply sales in Chicago and 
the Chicago area, remaining with this post until Jan- 
uary, 1932. 

From January, 1932, to September he returned to the 
regular sales force in Chicago and then was called to 
the home office of Remington Rand Inc., at Buffalo to 
organize and head the then recently formed depart- 
ment known as the home sales division. He acted as 
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manager of this department in Buffalo and Chicago 
until July, 1934, when he was appointed branch man- 
ager of the typewriter division at Milwaukee. 

Associated with Mr. Weiser is Charles Lines, who is 
vice-president in charge of the service department of 
the company. Through Mr. Lines’ efforts and those of 
a corps of salesmen of long experience in the type- 
writer and office machine field, who form the sales 
personnel of the new company, it is expected that the 
local field will be thoroughly covered. 

In speaking of the proposed activities of his organi- 
zation Mr. Weiser said: 

“Although Milwaukee has always had its full quota 
of typewriter and office equipment agencies, with nu- 
merous dealers in rebuilt machines, we feel that there 
was and is a place in Milwaukee for an agency which 
will not be confined to any one make of machine but 
which will give the customer the choice of standard 
makes of new machines as well as renewed typewriters 
and other pieces of office equipment. Such an agency 
is exemplified by the new store and service depart- 
ments of our corporation.” 

In addition to being the authorized agents for Wood- 
stock typewriters and Allen-Wales adding machines 
this agency deals in all makes of portable typewriters— 
Underwood, Remington, Corona and Royal. In addi- 
tion to this, all makes of factory renewed typewriters 
are offered. Other than typewriters the company han- 
dles all makes of used and renewed adding, billing, 
bookkeeping, calculating, dictating, duplicating, num- 
bering, folding, addressing, sealing, stapling, letter 
opening and check protecting machines.—_JEH 








ExcCUSE US, Pee 


ERROR IN TYPING SPEED FIGURES 


A misinterpretation of figures resulted in an incor- 
rect statement on page 100 of the October issue. 

There George Hossfield was credited with typing 
speed in 1929 of 135-29/100 words per minute. The fig- 
ures should have been 135-29/60, the slight difference 
making the latter the greatest speed thus far attained 
on a typewriter. 





——_<———_ 
THE WRONG VICTOR 
In the October issue appeared a report of the estab- 

lishing of three branch agencies of the Victor Safe & 
Equipment Company in western states. This statement 
was in error in that the company referred to should 
have been the Victor Adding Machine Company, and 
not the Victor Safe & Equipment Company. We apolo- 
gize for this mistake. 

——_——__ 

ROY D. ROLPH IS MISPLACED 


In the October issue appeared a story of the opening 
of three Shipman-Ward Company branches in which 
Roy D. Rolph was named an associate of James Trea- 
nor at the New York branch. This was an error, Mr. 
Rolph being associated at the Minneapolis branch with 
L. H. Wittgraf. We apologize. 

—_——_@—_—_——_ 
GLOBE-WERNICKE MISLOCATED 

In the item describing the handsome new catalogue 
of The Globe-Wernicke Co., the address of the G-W 
organization was erroneously given as Cleveland, Ohio. 
Of course, as the trade well knows, the Globe-Wernicke 
Co. is located in Cincinnati, Ohio. The mistake in 
geography is sincerely regretted. 
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CURRENT FINANCIAL STATEMENTS 


Marchant Calculating Machine Company reports 
earnings for year ended September 16, 1936, of $478,788. 
(Chicago Tribune, October 16, 1936.) 

Scovill Manufacturing Company, dividend seventy- 
five cents, payable October 1 to stock of record Septem- 
ber 15. (Chicago Daily News, August 29, 1935.) 


* . * 


Underwood Elliott Fisher and subsidiaries for quarter 
ended September 30 common net income $658,897, or 
eighty-five cents a share, against net profit of $657,964, 
or ninety-one cents a share in preceding quarter and 
$526,019, or seventy-two cents a share in September 
quarter of last year. For nine months ended Septem- 
ber 30 net income $2,145,522, or $2.76 a common share; 
for same period last year net income $1,995,919, or $2.78 
a share. (New York Herald Tribune, October 16, 1936.) 


x «© * 


The Parker Pen Company last month announced that 
its net United States sales for September were 13°. 
greater than in August and 43.82% ahead of September 
1935. The first nine months of 1936 showed a 25.81% 
gain over the same period of 1935, the report concludes 


ol * * 


Net income of the Wilson-Jones Company for the 
fiscal year ended August 31, 1936, amounted to $451,858 
after all charges, including provision for federal in- 
come taxes, equal to $3.31 per share on 136,400 shares 
of common stock outstanding, Benjamin Kulp, presi- 
dent, announced today. These earnings compare with 
net of $328,267 for the previous year, equal to $2.41 per 
share on 136,140 shares outstanding. Net sales for the 
fiscal year just closed were fifteen per cent ahead of 
1935, which were thirteen per cent over 1934. Current 
assets gained $313,168 during the year and stood at 
$2,536,451 August 31, 1936. 

Cash amounted to $842,995, an increase of $261,715, 
and was 2.74 times the company’s total indebtedness. 
The company paid a year end dividend of $1.00 per 
share November 1, 1935, and an interim dividend of 
$1.00 per share May 1, 1936. (Chicago Tribune, October 
18, 1936.) 

Stockholders of General Fireproofing Co., Youngs- 
town, O., received $76,125 in dividends on October 1 
the largest dividend payment in years—as a result of 
the company’s excellent business during spring and 


the Pride of San 
Diego.—This fine store 
is headquarters of the 
San Diego Office Sup- 
ply & Equipment Com- 
pany which recently 
completed a moving 
job into the down. 
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summer of 1936. The directors authorized two ten-cent 
dividend payments on the 315,000 shares of outstanding 
common stock, payable Oct. 1 to stock of record Sept. 
15. They also authorized the regular quarterly divi- 
dends of $1.75 a share on the 7500 shares of preferred 
stock.—AK 
—_——~<__—_—— 
EBERHARD FABER IV 

Representing the seventh generation in direct line of 
the Faber family in the lead pencil industry, Eberhard 
Faber IV was born to Mr. and Mrs. E. L. Faber on Octo- 
ber 22, 1936. 

The new arrival, who also bears the distinction of 
representing the fourth generation of American citi- 
zenship, will doubtless carry on the work of producing 
and marketing lead pencils started by his great-grand- 
father, Caspar Faber, in Nuremberg, Bavaria, in the 
year 1761. The firm was launched in the United States 
by Caspar Faber in 1849, and in 1861 Eberhard Faber 
erected the pencil factory which is now the oldest plant 
of its kind in America. 

In 1879 Eberhard Faber, Sr., died and was succeeded 
by his two sons, Eberhard and Lothar W. Faber, both 
of whom are still active in the business together with 
the son of the latter who in turn is father of the new 
arrival. 

> 
NSA ISSUES MINUTE BOOK 

The September number of the National Stationer. 
official organ of the National Stationers Association, 
presents the complete minutes of the thirty-first an- 
nual convention held in Chicago at the end of Septem- 
ber. 

The covers of the journal are of tough fiber paper 
having the appearance of leather and are printed in 
the design of a ledger cover. The binding edge and 
corner are in dark red with the remaining surface in 
black with the lettering in gold. 

All text contained in the seventy-six pages relates to 
the convention. The number serves as a “year book” 
which association members will wish to preserve. 

—_—_-»__—— 
ERICSON RECOVERS FROM OPERATION 

W. A. Ericson, foreign sales manager of the Allen 
Wales Adding Machine Corporation, returned to his 
desk last month following an operation for appendi- 
citis. Upon his return Mr. Ericson was kept busy 
answering scores of messages of congratulation from 
his friends throughout the field who were gratified to 
hear of his return to work. 


town commercial dis- 
trict of the thriving 
California city. The 
firm is a local agent 
for the Wilson-Jones 
Company and features 
all of that firms prod- 
ucts. 
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NASHVILLE BOARD ISSUES CONTRACTS 


The Nashville, Tenn., Board of Public Works on Sep- 
tember 22 accepted bids of the Southern Desk Com- 
pany and the American Seating Company for equip- 
ment at Waverly-Belmont Junior High School, Cohn 
Junior High, R. W. Jones Elementary and East Nash- 
ville Junior High Schools. The American Seating Com- 
pany was awarded a contract to supply lockers at Cohn 
school on its bid of $609.60. The Southern Desk Com- 
pany bid was accepted at $24,657.94—CG 


SEATTLE 0.A. CLUB STAGES BUSINESS SHOW 


With a wealth of exhibits displayed and the intro- 
duction of several new and unusual features, the Seat- 
tle Office Appliance Club held its annual business show 
on September 22 and 23. Admission was by invitation 
only and the event included a dinner for the guests and 
also a fine floor show. 

The show was held in the Chamber of Commerce 
banquet hall the capacity of which was tested on both 
evenings by record breaking crowds, the major portion 
of which were company executives and representatives 
from the business population of Seattle. The first eve- 
ning was ladies’ night and was attended by a large 
number of people. As a special feature of the evening, 
W. A. Cooley, district agent for the Marchant Calculat- 
ing Machine Company, presented each lady visitor with 
a beautiful corsage. 

The second night was devoted to men exclusively and 
was, according to officials of the show, the most out- 
standing event of this type ever held in Seattle. On 
both evenings guests were invited to arrive early and 
inspect the exhibits before dinner, and to remain after 
the floor show. Those exhibiting at the business show 
and the men in charge of the booths were: 

Addressograph Company, E. R. Spies; Bank & Office 
Equipment Company, F. R. Johnson; Ditto, Inc., A. B. 
Lanning, R. D. Cole and Chester Smith; Thomas A. 
Edison, Inc.; Charles R. Hadley Company, J. W. Rus- 
sell; H. & M. Ribbon & Carbon Company, S. H. Mc- 
Elfatrick and R. Brown; Marchant Calculating Ma- 
chine Company, W. A. Cooley, Mrs. Cooley, Miss Bea- 
trice Creel, O. W. Cooley of Seattle, and E. S. Stinsman 
of Tacoma; Multigraph Company, H. D. Kippen; North- 
west Envelope Manufacturing Company, F. R. English; 
Pacific Manifolding Book Company, H. W. Rodgers and 
E. D. Crawford; Postage Meter Company, A. W. Newth, 
Seattle manager, Miss M. L. Trimble and T. A. Coles; 
Royal Typewriter Company, H. P. Peterson and Frank 
H. Norby, Seattle office manager; Todd Sales Company, 
A. D. Estes; Tourtellotte Bradley, Inc., George W. Ham- 
ilton, and the Underwood Elliott Fisher Company, E. R. 
McMahon and Ear! Smith. 


SILENT SPEED 
/ | MARCHANT 


Three of the Many Companies That Exhibited Their Products at the Seattle Club Business Show. 
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Seen and Heard 
in Southern California 


By Hobart W. Martin 
230 Avenue D, Redondo Beach 


Judging from the weather signs the rainy season has 
commenced, starting with a two day and two night 
downpour that effectively washed the air and laid the 
dust which was threatening a dust storm or “Santana” 
from the grim desert that lies beyond the mountains 
to the east. 

Nearly all who went to the Chicago stationers con- 
vention have returned, and without exception they 
were glad they went. It was evidently a wonderful 
convention wonderfully attended and delightfully en- 
tertained. When Chicago gets into the “I will” spirit— 
and when is she out of it?—things do move. I note, 
too, that the Office Appliances boys let no grass grow 
under their feet. Since looking through the October 
issue my chest has expanded about two inches. A man 
is permitted to brag of his friends. I should not fail to 
mention the fact that Los Angeles is a friendly place, 
too. 

+ ca * 

Politics and football!—Landon heading west—Roose- 
velt heading east! Straw votes—take your choice— 
prove anything you want to prove. 

But it is tough for the newsgatherer whose duties lie 
outside of sports and politics. 


* * * 


Advertising Blotters “by Request.”—The Grimes- 
Stassforth Stationery Company of Los Angeles some 
months ago started an advertising campaign by the 
use of blotters advertising the several leading lines of 
office equipment to be found at their Spring street 
establishment. But at the top of each successive issue 
was presented a picture of some outstanding work of 
progress in the transportation field, some feat of engi- 
neering or some event of interest to a great number of 
people. At the top of one series was a picture of the 
newest streamlined train done in silver to approximate 
the color of the real 100-miles-an-hour space eater. 
This was the reverse of displeasing to the railroads, 
whose publicity departments hailed the series as a wel- 
come infant in their families of advertising. A second 
blotter presented a picture of the Royal Mail Steam- 
ship Queen Mary, with the principal data concerning 
this newest of ocean greyhounds. The lower half of 
the blotter mentioned Shaw-Walker steel office furni- 

(Turn to page 134 please) 


THe Postace Meter Company 








Marchant Calculator Company, 


Charles R. Hadley Company and the Postage Meter Company. 
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MEETINGS—CONVENTIONS—DINNERS 


0. E. M. INSTITUTE HOLDS MEETING 

Portraits of the new officers will be found on the 
frontispiece. 

With President W. R. Greenwood wielding the gavel, 
the twentieth anniversary annual meeting of the Of- 
fice Equipment Manufacturers Institute was held at 
the Waldorf-Astoria in New York on October 22 and 23. 

Following a greeting by Mr. Greenwood the meeting 
was Officially opened with a reading of reports by 
Vice-president P. D. Wagoner, Vice-president W. R. 
Hickok, Treasurer W. F. Arnold and Secretary E. D. 
Taylor. 

After the reading of reports the election of officers 
was held, each officer being reelected with the excep- 
tion of Mr. Wagoner who was succeeded by L. C. 
Stowell, vice-president of Underwood Elliott Fisher 
Company. 

Dr. Nathaniel H. Engle, assistant director of the 
Bureau of Foreign and Domestic Commerce was the 
guest speaker at a luncheon held in the hotel. In the 
afternoon session, which was called to order at 2:30 
o'clock the assembled members were addressed by M. 
B. Folsom, treasurer of the Eastman Kodak Company, 
Rochester, N. Y., who spoke on “Social Security Legis- 
lation.” He was followed by Mr. Stowell who explained 


spellbound with‘an interesting story of the birth and 
infant days of the institute. His short address follows: 

“T am indeed greatly pleased to be with you on this 
twentieth anniversary occasion. Twenty years does 
not seem to be a long period when looking backward, 
nor does it seem to be too long a period to the younger 
minds and hearts when they are looking forward to 
life’s plans and ambitions. 

“It is only twenty years ago when a handful of 
earnest and hopeful men of the office appliance indus- 
try met to consider and discuss whether anything 
might be done to make possible, or improve personal 
contacts and friendships among the leaders of the 
industry and among individuals of the different lines 
composing the office appliance industry. 

“Some thought it would indeed be a very ambitious 
undertaking, which, in those days, possibly it was. 
Nevertheless the belief prevailed unanimously that the 
cause was worthy and possible of accomplishment. 
Thus, the National Association of Office Appliance 
Manufacturers was founded and started on its way. 

“The principle upon which the Institute was founded 
was sound and is as sound today as it was twenty years 
ago. 

“It requires no argument, or reiteration of the fact 





In AtreNnDANCE At O.E.M. Institute MEETING 
1. W. R. Greenwood and L. C. Stowell, president and vice-president respectively of the Institute. 2. H. R. Russell, 
National Cash Register Company; W. R. Cummings, vice-president, Monroe Calculating Machine Company. 3. M. B. Fol- 
som, treasurer, Eastman Kodak Company. 4. Thomas Burke and Dr. N. H. Engle, Bureau of Foreign & Domestic Com- 
5. M. B. Sands, vice-president, Dictaphone Sales Corporation; F. J. Yawman, president, Yawman and Erbe Manu- 


merce. v0. 


facturing Company. 


the Walsh-Healy Act and then the visitors witnessed 
the new Dictaphone Sales Corporation film entitled 
“Two Salesmen in Search of an Order.” Homes S. 
Pace, president, Pace Institute, New York, was the 
guest speaker at the dinner held in the evening. 

The second day saw only a morning session which 
was called to order at 10 o’clock and was open to de- 
partment heads, administrative executives and com- 
pany attorneys. The feature of this meeting was an 
address by Gilbert Montague, attorney, on the Robin- 
son-Patman Bill, following which the meeting ad- 
journed. 

Members were vividly and agreeably reminded of the 
founding of their organization, which at its birth was 
christened The National Association of Office Appliance 
Manufacturers, when at a dinner given in honor of 
presidents of the companies making up the member- 
ship, Francis E. Van Buskirk, of L. C. Smith & Corona 
Typewriters, Inc., was the guest of honor and principal 
speaker. 

Mr. Van Buskirk was one of the founders and first 
president of the association and held his listeners 


that when honorable gentlemen know and respect 
others and so conduct themselves towards each other 
as to command continued respect and confidence, the 
way is made easier and clearer for reconciliation and 
sympathetic and mutually advantageous understand- 
ing of divergent views. Suspicions are avoided by 
friendly relations; misunderstandings are cleared up 
before they reach that stage. When gentlemen become 
friends under such auspices the possibilities of selfish 
and sharp practices diminish, life flows more happily, 
the human that is in us sweetens our own lives and 
that of those with whom we must meet in the busy 
careers we call business. 

“Such, Mr. President, were the ideals and hopes of 
the founders of this Institute whose twentieth anni- 
versary you celebrate this evening. It is a matter of 
perhaps modest pride and gratification to be able to 
count myself among the founders, and know that 
twenty years of existence of the Institute have justi- 
fied the hopes of the founders. I hope for the Insti- 
tute long continuance as a useful factor in the forming 
of enduring business and personal friendships.” 
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Tuose Wuo ATTENDED THE CuIco Gotr Outine at NAvAJo Fietps 


Standing, left to right: James Hackett, Navajo Fields Golf Club; Bob Pieritz, Pieritz Bros.; W. S. Saunders, Hub 
Office Supply Company; Charles Jones, C. L. Barkley & Company; Roy F. Kirk, Office Supply Company; Leo 
Gould, Wilson-Jones Company; John Smythe, Geyer’s Stationer; Ollie Hamilton, F. S. Webster Company; Bob 
Lauder, Englewood Blue Print Shop; B. J. Powell, A. W. Faber, Inc.; Chuck Lofgren, Sanford Manufacturing Com- 
pany; Tom Gillice, Rockwell-Barnes Company; Clarence Hinkle, Englewood Blue Print Shop; H. C. Craig, F. S. 
Webster Company; Bill Cox, Carter’s Ink Company; Rudy Janovsky, Wilson-Jones Company; Bill Boyd, Acco 
Products, Inc.: Cless Burras, Oak Park, Ill. 
Seated, left to right: G. J. Aigner, G. J. Aigner Company ; Saul Hurtig, Wicker Park Stationers; Harry Balch, Qual- 
ity Park Envelope Company; Gordon Kickels, (on the ttoor) Globe-Wernicke Co.; Bill Schuster, National Blank 


Book Company; Bob Overend, Eagle Pencil Company; Bill Sahm, Eagle Pencil Company, with his goatee resting 
on the head of Ernie Lund, Englewood Blue Print Shop; Harold Atwood, Eberhard Faber Pencil Company. 


CHICO STATIONERS GATHER AT NAVAJO FIELDS 

The Chico Stationers Club had its second golf outing 
of the season on October 7 at the Navajo Fields Coun- 
try Club located near Blue Island, Ill. The sun did not 
make its appearance during the entire day which was 
pleasant nevertheless. Golf started at two, followed by 
dinner at seven. Some who could not get away in time 
for golf came for the evening part of the program. 
The president of the club is E. R. Lund of the Engle- 
wood Blue Print Shop, who returned from a vacation 
in the South just in time to make arrangements for the 
outing by telephone instead of the novel blue print 
circular ordinarily used. 


In Attendance at Standard Mid-West Meet- 
ing.-L to R: A. E. Bruce, George White, 
Harry Doherty, Hal Steeves, Herman Mod- 
lin, Gus Rechtien, George Georgeson, 
Frank Alford, Harry Gevaart, Vern Evans, 
Elinor Alford, Charlie Piper, John 
Thompson, Miss G. H. Longshore, Van 
Evans, A. W. Vanderhoof. 


STANDARD MAILING MACHINES CONFERENCE 

Attended by officials of the company and agents from 
twelve of the nation’s principal cities, the Mid-Western 
Sales Conference of the Standard Mailing Machines 
Company, Everett, Mass., was held at the Edgewater 
Beach hotel in Chicago on September 13, 14 and 15. 

The conference, led by Albert W. Vanderhoof, vice- 
president and general sales manager, had for its prin- 
cipal subject of discussion the hiring, training and 
handling of salesmen. A comprehensive address on this 
subject was a highlight of the first meeting and was 
given by Van W. Evans, Chicago district representative, 
whose talk represented a cross-section of the opinions 
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and ideas of the delegates present. Another big feature 
was the presentation by Assistant Sales Manager Alan 
Bruce of the Standard company’s quota cup, emblem 
of sales leadership, to Hal Steeves, of Indianapolis, for 
leading the August sales race. At the same time pre- 
vious winners of the quota cup were introduced and 
applauded: George White of Denver, Charles Piper of 
Kansas City, and Herman Modlin of Cincinnati. 

On Tuesday evening the conference came to an end 
with a banquet held in the Marine dining room, for 
which the entire list of delegates gathered. 


— . 
N. Y¥. STATIONERS TOURNAMENT ENDS 
Bringing to a close one of the most successful seasons 
ever experienced by members of the organization, the 
New York Stationers Golf Association ended its annual 
golf tournament on October 20 at the Richmond County 
Country Club on Staten Island. 
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New York Srationers Gor 


1. R. R. Ballinger, Dowst Manufacturing Company. 

2. (L to r) Larry Schmidt, manufacturers’ representa- 
tive; Leo Wertheimer, J. Redegeld Company; Roy Bas- 
sett, guest. 

3. Lou Carll, Kingsbury Manufacturing Company. 

4. (Lte r) Andy Pfaff, Joseph Dixon Crucible Com- 
pany; William Welsh, D. Crossman & Company, Ine.: 
W. J. Bell, St. Lawrence Tablet Company; J. J. Me- 
Donough, Plymouth Rubber Company. 

5. (te r) Ray Urmston, J. Staedtler Pencil Company : 
Julius Kahn, David Kahn, Inc.; Lou Tavernier, Fulton 
Specialty Company and president of the association; 
D. Dories. 

6. (Lte r) Fred Christensen, 5S. E. & M. Vernon Com- 
pany; Fred Huber, Eberhard Faber; E. H. MeCulley, 
Wallace Pencil Company; Murray Vernon, S. E. & M. 
Vernon Company. 

7. (Lto r) Max Stuart, New York; Jim Neary, Geyer’s 
Stationer; Charlie Cheringal, New York; Bill Evans, W. 
\. Sheaffer Pen Company. 

8. (l to r) Harold Whittemore, secretary, Wholesale 


OFFICE APPLIANCES 


In the fight for the Class A and Class B cups, known 
respectively as the Eberhard Faber Cup and the Louis 
Tavernier cup, the standings of the two class winners 
and the balance of the field were as follows: 

Class A. J. Kemp (winner of the cup), A. Ficks, G. 
Morrisey, L. Tavernier, J. Kahn, R. Sainberg, R. Urm- 
ston, L. Carll, W. Evans, L. McCready, R. Kennedy and 
D. Davies. 

Class B. S. Kahn (winner of the cup), P. Elias, L. 
Schmidt, H. Copeland, J. Bosworth, L. Messina, H. Ma- 
dell, E. MacIntyre, E. Dooley, R. Franz, E. Geehring, 
H. Yager, J. Bell, H. Price and W. Whittemore. 

The winners of the tournament for the day in Class A 
were Ray Weissenborn, 69; W. D. Evans, 70; Rudy Franz, 
72, and Fred Huber, 73. Class B winners for the day 
were: E. T. MacIntyre, 70; Harry Levy, 71; L. J. Messina, 
74, and Harry Yager, 76. 

Harrie Copeland was the winner of the J. Kemp tro- 
phy, Julius Kahn won the Morris Popper cup, and Ray 


ASSOCIATION TOURNAMENT 


Stationers Association; George Riley, guest; George 
Minett, guest; Chester Poling, guest. 

9. (lL to r) Tom Ruedel, Carl Fincke, Joe Campbell. 
all of Eberhard Faber Pencil Company. 

10. (Lto r) Harold Barnett, public accountam; FE. T. 
MacIntyre, Defiance Sales Corporation. 

ll. (1 to r) Karl Tiebel, Wilson-Jones Company: 
Edwin Francis Dooley, Wilson-Jones Company: AI 
Ficks, Wilson-Jones Company. 

12. (ltor) A. O. Jennings, guest; L. J. Messina, Office 
Forms Printing Company: FE. Payne, Payne & Walsh; 
Dr. A. K. Foster, guest. 

13. (Lteo r) W. G. Whittemore, American News Com- 
pany; John Eberhard Faber, Eberhard Faber Pencil 
Company; Jack Kemp, Eveready Calendar Manufactur- 
ing Company; Ray Weissenborn, General Pencil Com.- 
pany. 

14. (lto r) Charles Kuehne, S. E. & M. Vernon Com- 
pany: Rudy Mueller, Harry Lynn, both of Esterbrook 
Steel Pen Manufacturing Company. 
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CHARTING THE COURSE 
\merica is today finding its way to new horizons. 
W ith intriguing seas ahead, the Mimeograph becomes 
an increasingly important tool in safe navigation. First 
in the field of stencil duplication, it has pioneered 
every far-reaching betterment of the art. On perform- 
ance, it rates as the standard duplicator of the world, 


with a range of effective action which defies imitation. 





Today its complete mastery of its job is highlighted by 
clear-cut reproductions of cartoons, charts, diagrams, pic- 
tures—almost any kind of illustration workable in line. 
Krom simple typing to elaborate design, the Mimeograph 
makes finely printed copies at low cost and with matchless 


speed, For better navigation in business and education, learn 


what it can do for you today. Address A. B. Dick Company, 


| Chicago, or see classified telephone directory for local address. 





MIMEOGRAPH 
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Urmston was awarded the Bainbridge medal as win- 
ner of a special tournament held at the Pelham Country 
Club earlier in the season. Special prizes for their play 
in the tournament of the day were won by Bill Evans, 
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Harry Levy, Rudy Franz, Fred Huber and L. J. Messina, 
while two guest prizes for the day were won by R. 


Jacobson and R. Bassett. 
(Turn to page 117, please) 


14, 


Twin Cities Stationers Goir OuTING. 


1. Al Sundberg, A & E Supply Company, 
Duluth; Charley Reagan, Globe Publishing 
Company. 

2. Merrill Hasty, Sengbusch Self-Closing Ink- 
stand Company; L. M. Busch, Wilcox Mosher 
Leffholm Company; Larry Ackert, Eaton Paper 
Corporation; Bob Roberts, St. Paul Office 
Equipment. 

3. Herb. Morgan, Associated Stationers Sup- 
ply Company; Stan Griebel, Yawman and Erbe 
Manufacturing Company. 

t. Dick Conell, Stationers Loose Leaf Com- 
pany 
5. Kay Chase, Dennison Manufacturing 
Company; Ed. Geiger, H. A. Rogers Com- 
pany; Billy Allen, Joseph Dixon Crucible 
Company; Herb. Fall, Japs-Olson Company. 

6. Tom Erickson, Bertelson Brothers. 

7. Dick Gingland, Esterbrook Steel Pen 
Manufacturing Company. 

8. Fred Schaefer, Sanford Ink Company; 
Marion Follin, manufacturers’ representative; 
Roy Clarke, F. S. Webster Company; Ed. 
Friedman, Signet Ink Company; Ed. Fried- 





man, Jr. (in front). 

9. Dan McDougall, Stationers Loose Leaf 
Company. 

10. Floyd Kongsvik, Curtis 1000, Inc. 

ll. Bill Smith, Ace Fastener Corporation; 
Art Bergstrom, Perkins Brothers, Sioux City, 
Iowa; Art Grayston, Thomas & Grayston Com- 
pany; Milt Schuster, Charles M. Higgins & 
Company; Ed. Hansen, Miller-Davis Company ; 
Bob Davis, Miller-Davis Company. 

12. Marshall Dahlen, Dahlen Printing Com- 
pany. 

13. Oscar Bertelson, Bertelson Brothers; 
Frank Cooper, Codo Manufacturing Company. 

14, Bill Troost, John Leslie Paper Company ; 
Dabney Miller, Nassau Paper Company; Al 
Boxrud, Mittag & Volger, Inc.; Doug Roos 
(385 pounds of dynamite). 

15. Carl Peterson, Paper Supply Company; 
Ed. Cooper, Boerum & Pease Company. 

This tournament was held August 28 at the 
Southview Golf Club, St. Paul, Minn., and was 
reported in the October issue on page 130. 
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rour one UOURT REPORTERS 
FOUR to ONE 
PREFER L G SMITH | see 


They buy their own type- 
writers. They are paid on 
a piece work basis. 

Who should know better 
than they which typewriter 
runs easiest, stands up best, 
and does the most work in the 
fastest time? 





















More L C SMITHS are 
used by Court Reporters 
than all other makes 
combined! 









































Whether it’s the magnificent new “Silent” or the rugged 
every-day “‘Standard’”’—every L C Smith Typewriter moves 
on ball bearings! Add the famous Floating Shift (for 30 
years a Smith feature), and you understand why “Smith 
users stick to Smiths!” Telephone for free demonstra- 


tion—right in your office. 


LC SMITH 


TYPEWRITERS 


MAIL COUPON FOR THIS HELPFUL pOOKIN > 





L C SMITH & CORONA TYPEWRITERS INC 
Desk 11, 191 Almond Street, Syracuse, N. Y. 


I am interested in 
O Silent L C Smith O Standard L C Smith 





Please send booklet. 





Ee 


For your personal use at home, or for your children 
in school or college or in business, try the new Corona 
Portables. Fast, quiet, sturdy—and easy to pay for! -—_o is * ~sensees.- A 


Address......... 
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dienes Satisfaction and Dealer 


tor Every GF TRANSFER 


FORECAST 


More records will be 





















TRANSFERRED in the 
next three months 
than in any other 


transfer period since 


1929. 











ALL SIZES— 


Letter, Cap, 
Bill, Ledger, 
Check, Card 


and Tabulating. 


OPTIONAL DRAWER 
ROLLERS 


Where transferred 
records are consulted 
very frequently,added 
ease of operation is 
secured by the use of 
rollers as here illus- 
trated. 





At the left is shown 
a drawer roller and at 
the right a case roller. 
Rollers are used in 
pairs. Transfer Cases 
are supplied with and 
without rollers as 


4 ordered. 








GENERAL 
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Reputation Are in the Specifications 





brings a revival of postponed projects—and the Transfer Files you sell your 
customers may contain the facts on many a project that will again come to life in the new prosperity. 
Dealers cannot afford to treat lightly the importance of good Transfer Files — Transfer Files that really 
protect their contents, not merely hide them. Transfer Files so well built that every folder is accessible 
no matter how long it may have been inactive. Transfer Files that never irritate their owners — that deliver 
the records quickly when called for, and in good order. This is the only kind of Transfer File that a good 
dealer can afford to sell. 


Dealer reputation is safe where GF Transfer Files are sold because they are built to satisfy customers. 


T Made of steel throughout — welded and reinforced, not merely 


steel bound. 


2 Drawers that actually fit their cases without binding — exclud- 
ing dust, dirt and rodents. 


Interlocking cases with load carried down to the floor through 
steel channels, preventing distortion of drawers and cases. 


4 Optional drawer rollers to increase ease of operation where 
loads are excessive. 


Finished in oven-baked, durable enamel. 


The Transfer File you sell today can make or spoil a sale for other office equipment later. Make sure it 
correctly represents your own opinion of what a good Transfer File should really be. 


Order your stock of GF Transfer Files now and be prepared to serve your customers in the greatest 


transfer period since 1929. 





























FIREPROOFING COMPANY, YOUNGSTOWN, OHIO 
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MODEL D-30 DESK STAPLER, $3.00 MODEL J-30 STAPLING PLIER. $3.50 


MODEL D-40 DESK STAPLER, $4.00 


MODEL D-40X EXTENSION TYPE, $4.50 MODEL B-100 STAPLING PLIER, $5.00 


A COMPLETE LINE OF DEPENDABLE STAPLERS 
“FASTEN THINGS TOGETHER” 


NEVA-CLOG PRODUCTS, INC., Bridgeport, Conn. 
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BLADE COMPANY ISSUES USEFUL BOOKLET 

Containing brief biographies of all the presidents of 
the United States from Washington to Franklin D. 
Roosevelt together with other valuable data, a handy 
and unique booklet has recently been issued to the 
trade by the Blade Printing & Paper Company, Toledo, 
Ohio. 

The booklet which is issued with the compliments of 
the company to everyone in the trade contains forty 
pages, and in addition to the stories of the various 
presidents gives much political information. This in- 
cludes the electoral votes by states, the method by 
which presidents are elected, the causes of death of 
the various presidents and their place of burial. 

In the center of the booklet is an attractive four 
page insert bearing a picture of the Blade Company’s 
plant as well as considerable information regarding the 
firm’s activities. The booklet measures approximately 
three by five-and-one-half inches and is an ideal ready 
reference book for those interested in past and present 
politics of the nation. 


————————— 


TIPPINS & BURCHETT OPEN AT SAVANNAH 

Tippins & Burchett, 16 West Bryan street, Savannah, 
Ga., have opened an independent service business for 
office machines of various types. This organization is 
staffed to render an independent service to the busi- 
ness houses of Savannah and vicinity. Mr. Tippins 
had been formerly representative of the Underwood 
Elliott Fisher Company for the sale of new equipment. 
H. A. Tippins son of one of the proprietors, is service 
manager for typewriters, and F. E. Burchett conducts 
the service work on Elliott-Fisher machines, adding 
machines and calculators. The staff includes a shop 
foreman, who handles monthly inspections, who has an 
assistant; a supply department manager handles that 
division of the business. 

Sniaiceieennen 
DICK MOVES ST. LOUIS BRANCH 

A new address for Mimeograph service and supplies 
at 1222 Olive street in St. Louis has been announced by 
the A. B. Dick Company. The new quarters are more 
efficient and more conveniently located, company offi- 
cials said. The old business location was at 1011 Locust 
street.—HB 








WEDDINGS 
EDWARD JEFFERSON’S DAUGHTER MARRIED 
Saturday, October 3, Diana Mary, elder daughter of 
Mr. and Mrs. Edward Jefferson, was united in marriage 
to Mr. Douglas Halfhead at St. Dunstan’s in the West, 
London, England. Mr. Edward Jefferson is joint man- 


aging director of Kenrick & Jefferson, Ltd., Westbrom- 
wich, England. 
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MEL BAILEY WHEELER 

Mel Wheeler, genial and well-known representative 
of the American Lead Pencil Company in the New Eng- 
land district, is still receiving congratulations upon the 
arrival of a son, Mel Bailey Wheeler, born to Mrs. 
Wheeler on October 9. While no plans have been made 
for the young man’s future as yet, it is rumored that 
his first reading matter will be a map of the New 


England district and his first toy will be a lead pencil. | 188 THIRD AVENUE 
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} Each sheet watermarked to GUARANTEE utility! 
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If carbon paper 
came in paint cans 
—you'd buy more carefully! 


You'd want to know something about the PIGMENT on 


your carbon purchase. 


On Carbon Paper (as in Paint) it’s the PIGMENT that 


counts. 


But a fading carbon copy is a more serious matter than 
a disappointing paint job. 


There's more at stake in your bookkeeping dept. than 
on your house. Clerical errors can cost you plenty! 


You can always re-paint: can you re-copy an illegible 
office record? 


Identified PANAMA and 
BEAVER Carbon Papers 


—like a good paint job—are as protective as they are 


economical; and for the same reason—HONEST PIGMENT 
CONTENT. 


No fading anilines. Just sharp, definite, permanent 
copies . . . permanently guaranteed! 





MANIFOLD SUPPLIES COMPANY 


Manufacturers of 


PANAMA and BEAVER 
BROOKLYN, N. Y: 








(yf) 








Go After 
THE CATALOG COVER 


BUSINESS! 


Millions of catalogs are issued every year! 
of them must have a cover. 


very one 


feco Covers for catalogs are the smartest, most 
practical and most economical on the market. 


ACCOPRESS! 


INSIST ON THE 








BAKELITE 


VAR NIGH Re eine 


TECHNICAL DATA 


L/so for 
SALES BULLETINS, 
SERVICE INFOR- 
MATION, 
SALESMEN’S 
PORTFOLIOS, ete. 








The Four Simple Units Unassembled 


1. TOP COVER 

2. BOTTOM COVER 
3. FASTENER BASE 
t. COMPRESSOR 














Unlimited Capacity! 
Every commercial center available 
Vlade lo fil every sheel size 





ACCO PRODUCTS, Inc. 
39th Ave. & 24th St., Long Island City, N. Y. 
ENGLAND 
Acco Company Ltd. 


CANADA 
Acco Canadian Ltd. 


Toronto London 
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(New Machines and Devices— 
continued from page 41) 
two models, retailing at $13.50 and $16.50, and in two 
finishes: statuary bronze, with silver, and gunmetal 
with silver. As the illustration shows, the design is 
modern but not extreme. 

A laminated diffuser, called the Celestial luminaire, is 
built in three layers of glass: clear, opal, and blue. The 
device is said to make possible the use of a 100-watt 
bulb without glare over a four-foot radius. It delivers 
a white light said to approximate daylight. 

oe 
GERMAN SYLLABLE WRITER NOT ON MARKET 


On page 29 of the September issue of Office Appli- 
ances appeared an article regarding a new dictation 
machine designed by Dr. jiir Werner Stiiber, Konig- 
strasse, Leipzig, Germany. In response to our inquiry 
we have been informed that this device is not yet in 
production in Germany. The owner of the patent is 
willing to sell to Americans at a price of $10,000. There 
is no representative of the inventor in the United 
States. so that negotiations will necessarily be ad- 
dressed to the inventor at Leipzig. 

~~ 
NEW BICKETT SEAT COVER 

L. M. Bickett Company, Watertown, Wis., has a new 
woven fabric fibre cover for seat cushions. Attractive 
in appearance, it is said to be water resistant, pliable, 
and long wearing. Soft and smooth, its main advan- 
tage is coolness. Samples and stock chart available. 

~~ 

PORTABLE RADIO PHONE: THE CARRIER-CALL 


Sold in sets of two, a new device is being marketed 
by American Carrier-Call Corporation, 36 West 44 
street, New York, N. Y. It serves as a telephone trans- 
mitter or receiver, and may be installed in any room 
or building equipped with receptacles for plugging in 
electrically operated accessories. It is designed for 
local use on an estate or in an office building, and func- 
tions on direct and on alternating current. 

The unit is small: nine inches long, six and one fourth 
inches tall, five and three-fourths inches wide. Ship- 
ping weight is eight pounds. A type for interior use 
may be had designed for special frequencies. 

A knob set at the top of a slot makes the device a 
loudspeaker, bringing in a message from the other 





Carrier-Call Unit for Sending and Receiving 


unit. Depressed, the knob converts the receiver into a 
sending unit, for which the other becomes the re- 
ceiver. The knob can be locked at the bottom of the 
slot, making the device a semi-permanent transmitter. 
It can be set also as a listening device. A volume con- 
trol is incorporated. 

No special wiring is necessary for installation. 
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Exclusive Underwood Champion Keyboard 
Touch Tuning .. Individual Key Adjustment 
Long Line Space Lever 

More Readable Line Finder and Paper Scales 
Paper Centering Scales 

Large Cylinder Knobs 

New Type Rubber Vacuum Feet 

Writing Line Indicator 







Variable Line Spacer 
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Famous Underwood Touch and Action 


— 
es 


Overnight-type Carrying Case 





— 
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Underwood's High Standards of Precision 

Underwood produces 
atelalthiclai lacy and sells more type- 
writers than any other 
manufacturer in the 


Greatest Portable value...made ee ge ly ey 


in the World's Largest Type- ; idbeedineeae 


a 
1) 


writer Factory... by the Type- 
writer Leader of the world. 


Portable Typewriter Division = (AMM rs a “ 
UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters... . Accounting Machines... . Adding Machines 
Carbon Paper, Ribbons and other Supplies 
One Park Avenue, New York, N. Y. 


Sales and Service Everywhere 


Underwood Elliott Fisher Speeds the World’s Business 


The New “49°... 


UNDERWOOD ponraste 











62 OFFICE APPLIANCES 















RAND MSNALLY 


11 X 17 OUTLINE MAP 
of the 


UNITED STATES 
Showing Principal Cities 
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News for « Dealers 


BANKERS BOX ORGANIZATION Effects 
Improved Contact Plan and Selling flids // 


_—— attention of every LIBERTY distributor and dealer is called to the map 
Be)" Storage Filing Boxes shown above. It announces and pictures the new Bankers Box Organization 
_ i | general storage filing contact plan. Wm. J. Dalton is in charge of the central west; Folger Fellowes, the 

“gee is eastern district: Jim W. Cooper. Jr., the southern district; Horace Hamilton, the south- 

- ” western district; and J. L. Abbott, the far west. This set-up is the culmination of our 
effort to make more frequent contacts with LIBERTY dealers and to increase the 
effectiveness of LIBERTY cooperation in building dealer sales. The month by month 
volume of sales of all LIBERTY Products has been mounting steadily through 1936. 
The future is even brighter. Through this new contact arrangement, we have an 
important message to give you. We are confident that it will result in steadily 


fie" Permanent Storage Binders increasing sales. Your LIBERTY Sales and profits, through mutual cooperation, are 


. for ee records sure to reach new high levels. 








The year-end, maximum-selling season on LIBERTY lines is rapidly approach- 
€ ing. Our new sales aids and aids to salesmen are ready. It is important that 
every LIBERTY dealer use these acids. If you have not received samples. write. 
New folders. catalog ads. salesmen’s training helps available. No charge. 


String Tie Binders 
£2) N\xmtssis nas | BANKERS BOX COMPANY 
536-538 SOUTH CLARK STREET - CHICAGO, ILL. 
ESTABLISHED 1918 
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MARKWELL ANNOUNCES “NINE” STAPLER 
A new stapler for heavy duty work has been devel- 
oped by Markwell Manufacturing Company, Inc., 200 
Hudson street, New York. It is offered under the name 
“nine,” and is designed to drive a staple five eighths 
of an inch long through 155 sheets of twenty-pound 
bond paper. It will fasten together also such stock as 
cardboard and light gauge metal. 
ae 
DIEBOLD INTRODUCES NEW LEDGER SAFE 
The Diebold Safe & Lock Company, Canton, O., 
maker of fire-resistant safes for office records, has pro- 
duced a ledger tray safe with a revolving sliding tray. 





Diebold Ledger Tray Safe 


It is certified for two hours. The tray revolves 360 
degrees; thus the operator has easy access to either 
end. It can also be moved forward or back. Details 
about this new model and others of the Diebold line 
will be supplied by the manufacturers upon applica- 
tion. 
ee ee 
SAMECO STENO CUFFS 

Sameco Company, Inc., 503 East Elm street, Brock- 

ton, Mass., offers the trade an item which may be sold 





Steno Cuffs by Sameco 


women for home or office use: Sameco Steno Cuffs, 
selling at twenty-five cents a pair. These are made of 
a non-inflammable material that is washable and du- 
rable. Their design simulates lace, and they are said to 
be easy to put on as a protection to the sleeves. 
Packed in individual cellophane envelopes, twenty-four 
pairs to the counter display carton, the orders designed 
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From Purest Crepe 
To Finest Platen 





One of the 


The * Big Mill" for breaking down crude rubber. 
steps in making ‘‘Invincibles."’ 


Invincible platens are made complete under one roof! 
From the bales of purest crepe, fresh from the planta- 
tion, through every step of the process to the finished 
product ready for use, everything is done at the In- 
vincible factory. That is another reason for Invincible 
superiority. Rigid inspection of raw material, unsur- 
passed skill in manufacturing, modern methods are 
the three bases on which Invincibles are built. They 
bear out the fact that if better platens could be made, 
AWMCO would make them. 





Get Your Copy Free 


For your information, AWMCO has pre- 


930 
so¥ 
"0 






pared an interesting, profusely illus- 
trated booklet on platen manufactur- 
ing. It takes you through the various 
steps from raw material to finished 
It is yours for the asking. 





product. 
Just mail the coupon. 





AMERICAN WRITING MACHINE CO. 


115 Worth St., Est. 1880 NEW YORK, Nv. Y. 
American Writing Machine Co. 
115-117 Worth St., New York, N. Y. 


Gentlemen: 
of the booklet, “From Jungle to Office.’ 


Without obligation, please send me my copy 


, 


Name.. 


Street. 


City and State 


OAII1 
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Let the Typists 
Do Your Selling 


me eet 5 


FOR 





RUBBER KEYS 








, has made it unnecessary 


for you to sell the hard-to-reach executive. 
His own typists will sell him on Peerless 
Rubber Keys if you 


le Ss sales he Ip. 


use the newest Peer- 


Just let your salesmen hand out this actual 


sample of a Peerless Key, handsomely 


mounted on a card-with-a-message and eye- 
The 


girls will read the sales talk, try the Peer- 


fetchingly wrapped in cellophane. 


less Key and proceed to get the OK of 
the boss. 

s 
We're not guessing when we say this sales- 


aid will sell Peerless Rubber Typewriter 
Keys quicker than anything you've ever 


me ‘ rless 


tried. It’s doing just that for | 


dealers everywhere. Get your share of the 
new and replacement business now going 


Write us for details NOW. 


1 
pbecourving. 


pereigee 


TV PEWRITER KEYS 
PEERLESS KEY CO., INC. 


Vanufacturers of the only complete line of rubber kevs 


sold through dealers 
GENERAL OFFICE & FACTORY 
107 Mulberry St... Newark, N. J. 


NEW YORK: CHICAGO: 
321 Broadway 19 So. Wells Street 


| 








| 
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for holiday selling are supplemented by Christmas 
greeting folders, with a verse and gay design, one folder 
for each pair. 


MUN-KEE STAMP PAD BY BATES 
The Bates Manufacturing Company, 20 Vesey street, 
New York, N. Y., has a new stamp pad to sell at a mod- 
erate price. It is called the junior Mun-kee stamp pad. 






ae . 
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~ 
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Junior Mun-Kee Pad. 


1, Removable hinged 
cover; 2, Filler; 3, Reservoir; 4, Inking Slot; 
4 Base 


It has a removable hinged cover, reversible filler which 
can be renewed, and a permanent rubber base. Its de- 
sign embraces an inking slot and an ink reservoir. To 
be used with the pad is a new ink, which is said to dry 
quickly without being subject to evaporation, and to 
be free of objectionable odors. Non-fading, it is free 
from acids and alcohol; it will not smudge or “sweat’”’ 
in hot weather. All standard colors of ink are provided, 
and the pads are offered wrapped in cellophane. A 


circular will be supplied by the manufacturers. 
> 


NEW “PERMA” PRODUCTS BY FOX 
George E. Fox & Company, 319 West Ohio street, Chi- 
cago, is introducing a new line of manufactures under 





Perma Desk Chair Mat by Fox 


the trade name “Perma.” The first offered is the 
Perma reversible chair mat, guaranteed against holes 
or splitting. It is treated on both sides with a new 
method double color process, which offers a finish of 
satin smoothness, impervious to ink or alcohol. De- 
mand for the chair mat is coming from factories as 
well as from offices, for it serves a useful purpose at 
the benches of workmen. 


a 
RING AND POST INDEX TABS BY PARROT 
The Parrot Speed Fastener Corporation, Long Island 
City, N. Y., is distributing a new line of ring book and 
post binder indexes, employing Speedo transparent in- 
dex tabs. All tabs are clear, and of heavy stock. An 
assortment of colored inserts goes with each set, mak- 
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ALTRIINE L7ESKS 


MEET THE DEMAND 


for the modern in general office desks 








Art Metal Dealers Profit 


* The introduction of the 
new Airline series was Art 
Metal’s answer to the de- 
mand for modern general 
office desks. Now Art Metal 
dealers everywhere are 
profiting from the rush of 
orders that followed the 
initial announcement. 
The efficient design, har- 
monizing finish and rea- 
sonable price of the Airline desks have 
resulted in quantity purchases for many 
of the large offices that are being mod- 
ernized and enlarged. 

Every desk in the Airline series has the 
features that make Art Metal desks out- 
standing... Slide E-Z drawer 

suspension . .. Artolin tops 


... letter file drawers with 


Art Natal 


%& Modern Airline desks are 
available in a complete series 


of desk and table models. 


Suspension ...and several new features 
are shown in the Airline Desk Catalog. 
There are five different desks in the Air- 
line series; designed to meet every need 
of general office work. 

Get your share of the increased profits 
that will go to the active 
office outfitters who sell 
the Art Metal line. Write to- 





Progressive Ball-Bearing 


Jamestown, New York 


day for further information. 


U.S.A. 


—= 


ART METAL CONSTRUCTION COMPANY = 





JAMESTOWN e+ Ne ¥ 
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MODERN NUMBERING EQUIPMENT FOR MODERN BUSINESS 
AMERICANYISIBLE] “Se @ Se: | Sit 
Carbon ne poreahonegd AGHI = 


NI 















; All Stock 
Model 41 Copies 


Models 
3 Movement Machine 
Machine 


$12.00 


Construction — Model 
41 is fitted with 3 
movements, and may 
be set so that it will 
number either con- 
secutively, or in du- 
plicate, or repeat. 
Changes from one 
movement to any 
other movement are 
quickly made by 
throwing the lever at 






t 
INDICATOR 


Platforms Sold 











the side of the front Separately 
plate to the desired P 
movement. Model Price $15.00 
aT 
Model 21 41 
9 Movement Ribbon 
Machin ° 
6 5 4 3 an 1 ecg: Machine vis@.e 
t C2 ww $15.00 NUMBERS 
Fac-Simile Impression For Hectograph Fhits, vou 
ac-Simule impressio , a repeat work and cases what you - 9 
?.3-4 5.6-10-12 times, where ink pads 6 oO 4 3 ‘wg 1 


and repeat are not practical. 


Model 71 Lever-Operated Machine is de 


Fac-Simile Impression 














signed for repeating numbers ar 1. pungpemtive 
irregular number of times and then advancing to 3. Triplicate 
the mext consecutive number at the 4 4. Quadruplicate 
will of the operator. $12.00 5. Repeat 
Prefix Letter Wheels will be furnished at an ex Model 110 $7.50 
tra charge of $3.00 engraved with any 9 chara 5 Wheels 
ters or less. Affix letter or fraction wheels, $5.00 — 
each Each letter or fraction wheel reduces the 1 2 3 4 ” 6 Model 111 $8.50 
ber of figu rheels accordingly. Simil , 6 Wheel 
numbe igure wheels accordingly Fac- Sen = $25.00 els 





Let us solve your special numbering problems. Shown below are a few of the many different sizes 
of figures and various combinations that can be supplied, i.e., dashes, symbols, words, etc., can be 
engraved. Carbon Copy and Hektograph Machines—Ink Ribbon Numbering Machines—Price Markers 

Lot and Piece Numberers—Yardage Machines—Special Numbering Devices—Prices on application. 
Please mention Reference Number and give full details. Write for our latest folder describing all 





models, and dealers’ discounts. 














Ref 


Ret » 42345 2 SG VM1'7162A 


mw sasese || ® 410-123-456 
123458 sepia = => 54321 * 
»  123M5B | Tae 543.21 ™ CREDIT5 43215 
$s 123456 . ARR 205 3456 BRANCH 1235 
6 123456 1,234,567 


ele - 654 aie 
> ay 200 54321 207 5 2345 
12384: { c= a 2 

osase| | 120450| |= seze 


123456 12345) | Ph — eee 


AMERIGAN NUMBERING MACHINE COMPANY 


Atlantic and Shepherd Avenues, Brooklyn, New York 
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“COLUMBUS lives up to every- 
thing I expect from a good 
commercial pencil. First of all, 
it has wonderful writing qual- 
ities. Taking dictation with a 
COLUMBUS is a pleasure. It 
makes a rich black impression 


ing it possible for the user to arrange his own guides 
according to personal preferences or requirements. 

The ring book indexes come in sets of five, the post | 
binder indexes in sets of six. They are packed in boxes | 
of one dozen sets per size. The letter-size ring book 
index is presented in an attractive two-color carton 
with an easel attachment, making it convenient for 
counter display. 

—— a 

SIXTEEN-INCH LIBRARY GLOBE BY REPLOGLE 

Replogle Globes, Inc., 168 N. Clinton street, Chicago, 
Ill., has produced a sixteen-inch globe designed for a 
library table. A base of solid walnut, with carved claw 
feet, is so constructed as to take up a minimum of | 
table space, yet provide both the appearance and the 


... it sharpens to a long, firm 
point and the eraser does a 


clean job.” 


You r ch owe of 
A | popular 
Degrees 


~~ 





The Replogle Explorer af 
actuality of adequate support. The sphere is set at eye | 
level in an antique brass plated meridian. The metal | 
fork, also of antique brass finish, supports the meridian | 
on a ball bearing, making movement easy and noiseless. 


The meridian can be locked in place with a set screw. 
Retailing at $19.75, the “Explorer” has a height of | 

twenty-five inches. It comes packed in a heavy corru- 

gated container; shipping weight is twenty-four | 












pounds and seven ounces. 
An illustrated, letter-size catalogue of twenty pages DEALER: 
is available. “I like COLUMBUS because it is 


the quality leader in the 5c pencil 


—_—_—<@>- — 


PRESTO—A PERSONAL PAPER PUNCH 
Recently introduced to the market is a new punch | field. lt has a lot of selling angles 
made by the Metal Specialties Manufacturing Com- | .. . the fact that it is the companion 





| product to A. W. Faber’s famous 
“Castell” Drawing pencil. Also the 
profits are really something to talk 
about.” 














Presto Paper Punch 


pany, 3210 Carroll avenue, Chicago, Ill., called the 
Presto. It is small enough to be carried in a woman’s | 
purse or a man’s vest pocket. 

Carded in lots of a dozen, or individually, the device 
is offered at a retail price of ten cents. 

Because it is so inexpensive and requires so little 





Star SEALING MACHINES 


| With the pickup in business sales of 
Star gummed tape sealing machines are | 
mounting steadily. But it's not just better | 
business that is pushing Star sales toward | 


the 600,000 mark. Here are some of the 


reasons: 
1. A profit on every machine. 
2. A good turnover. 
3. A complete line. 
4. Nationally known product. 
The customer gets: 


1. A machine built for his require- 
ments. 


2. Years of trouble-free operation. 
3. A machine that is priced right. 


You can take advantage of this all Star 


today. 








line by writing for prices and discounts | 





The No. 5 Ster with serrated brass roller de- 
livers just the right amount of moisture to tape 
for perfect sealing. les any width of 
gummed tape up to 3 inches. 

The No. 6 Star is similar in design and con- 
struction but has the brush moistener preferred 
by many users. 


This hand: label ist has proved a 
profit maker to the jobber. It handles gummed 
labels, seals, stamps, or envelopes. A time 
saver for your customers. Its heavy brass con- 
struction makes it a lifetime performer. 


The 20 Star with narrow 





workmanship as the 5 and 6 
Star sealers. ideal for offices 
and stores. 


METAL SPECIALTIES MFG. CO. 


3210 Carroll Ave., Chicago, Ill. 


| plies, products of their own country. 
| articles made in the United States such as fountain 
| pens by Waterman and Parker, and products bearing 


OFFICE APPLIANCES 


space, it is immediately attractive to office workers 


| who use ring binders for records or notes, as it is 


readily available to perforate the odd sheets that 
turn up, unpunched, in the day’s work, and ought to be 
inserted in appropriate sections of the books. 


> 
ECONOMY STENCILS BY HEYER 

The Heyer Corporation, Chicago, IIll., now offers the 

trade a new stencil at an intermediate price, the Econ- 

omy stencil, selling at $2.25 a quire for letter size and 

| $2.50 for legal size. 


In blue for general use, or trans- 


STENCILS’ 


aipwalaglihaes ial 


Economy Stencils and Wax Stencils by Heyer 


parent for typewritten copy, it is appropriate for aver- 
age jobs and average work—runs up to a few thousand 
copies. 

Heyer wax stencils now are presented in a new pack- 
age. More delicate to handle than the dry stencils, 
these are offered at a moderate cost and are suit- 
able for use in making short runs of a few hundred 
copies. They sell, per quire, at $1 for note size, $1.25 
for letter size, and $1.50 for legal size. Interested deal- 
ers may write The Heyer Corporation for prices and 


samples. 
oe 


ZDENEK VAGNER OF BRNO, CZECHO-SLOVAKIA, 
VISITS THE UNITED STATES 

To familiarize himself with American factory man- 
agement and methods, Mr. Zdenek Vagner is making a 
five months’ visit in the United States, with his head- 
quarters the Underwood Elliott Fisher Company, One, 
Park Avenue, New York. Zdenek Vagner is the son of 
Franz Vagner, owner of the K. Vagner Company in 
Brno, Czecho-Slovakia, agent for the Underwood Type- 
writer Company in Moravia. K. Vagner Company is 
named for a preceding generation. The firm distrib- 
utes office furniture of wood and steel and office sup- 
Representative 


the name of Eversharp are also distributed. Zdenek 
Vagner has been a contributor to Office Appliances. 
SCHOOLS LOSE EQUIPMENT TO THIEVES 
Seven typewriters, six Royal and one L. C. Smith 
were among the loot of thieves who entered the Lan- 
caster Township Consolidated School, north of Bluff- 
ton, Ind. Eleven typewriters, an adding machine, and a 
duplicating machine were stolen from the Waterloo 
High School building, Waterloo, Ind. Both thefts oc- 
curred before school was opened for the season.—_AK 





What more appropiate Christmas gift than one of our 
beautiful sectional bookcase stacks in a finish to match 
other home or office furniture. Suggest these cases 
to your trade thru our free advertising circulars, with 
your imprint, and the handsome 32 page Sectional 
Bookcase Catalog printed in colors. There has been a 
surprising increase in the sales of Weis Sectional 
Bookcases. You, too, can sell ’em if you tell ’em. 


= © 
MONROE Sle MICHIGAN 


© Prepare for the 
hristmas demand 


a 
0 ! Cle’ >» Ask Now 
RL IPT for handsome Bookcase cir- 
culars with your imprint for 


distribution to customers. 


SECTIONAL [Bee 
BOOKCASES 




















Blank 



























Vertical Guides 








May all look alike BUT THERE IS A DIFFERENCE 
in the qualities of stock and the way they are made 
and packed. The Manila tag and pressboard stocks used 
in making Weis Blank Vertical Guides are noted for 
their minimum of variations in strength, thickness and 
appearance. All Weis Blank Vertical Guides are die 
cut, thereby insuring accuracy in size; are all carefully 
counted and packed in strong, good-looking boxes with 
uniform label printing on ends, which greatly aids in an 
harmonious appearance while on shelves. Always have 
a sufficient stock of Weis Blank Vertical Guides on 


hand to take proper care of your customers’ wants. 


MONROE jf Cle’ MICHIGAN 





New York Chicago Boston 
The Weis Mfg. Co.. Inc. Associated Stationers Adams, Cushing & Foster 
54-56 Franklin Street Supply Company Incorported 



































Pressboard Letter size show- 
ing the different widths of 
cut tabs and bottom locking 
rod tab No. 1 - - - 














Pressboard Check size 
with cut tabs and bot- 
tom locking rod _ tab 
No. 1 














Pressboard 
Document 
size 
May be had in four 
different widths 
































Ler 


Manila Letter size showing 
different widths of tabs. Also 
made without bottom locking 
rod tab No. 1 - - - 





Manila 
Document 
size 
Made in four 
different widths 





Manila Check size with 
cut tabs and bottom 
locking rod tab No. 1. 
Also made without 
bottom tab - - 





Pressboard Letter size show- 
ing the three widths of metal 
tabs. Bottom locking rod 
tabs No. 2 - - - 






























































—— “A Natural’ 


M Selling Metal Binder Clips 
When You Sell Filing Folders 


There are literally thousands who do not 
know what a convenience it is to have 
all the papers in a filing folder securely 
held in place by metal binder clips, there- 
by increasing the security and the filing 
and reference case. Suggest Weis Metal 
Binder Clips every time you get an order 
for filing folders. 


Tell "Em and You Can Sell ’Em 


€ yr 4, 
MONROE Vf c ce MICHIGAN 





New York Chicago Boston 
The Weis Mfg. Co., Inc. Associated Stationers Adams, Cushing & Foster 
54-56 Franklin Street Supply Company Incorporated 
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MISS MESMAN JOINS TROPICAL COMPANY 
Miss Regina Mesman, who for nineteen years was or- 
der clerk for the Dameron-Pierson Company, New 
Orleans, has severed her connections with that firm 
and last month was appointed assistant manager and 





A full color window display featuring the 
line of typewriter carbon papers and rib- 
bons which were created for exclusive 
Miss Regina Mesman distribution through the retail trade. 








buyer of the stationery department of the Tropical 
Printing & Stationery Company of the same city. 
Miss Mesman’s years of experience in the trade qual- 
ify her to act in the greater capacity and will stand her S Pp E N Cc E k I A N 
in good stead in her dealings with the public. Despite 
her many duties she always had found time to take an 
active part in the affairs of the Southern Travelers 
Club of which she was assistant to a former correspond- 


riesgo la TYPEWRITER CARBON PAPERS 


-— 


Secretary Quality 


and 


TYPEWRITER RIBBONS 












Tust whut Ive 
always wanted 
a DOPP-KIT. 


/ 






Bue your typewriter carbon paper 

and ribbon business on the high 
quality name which has always meant 
writing—and you will build a lasting 
business. 


The Spencerian line of Typewriter Car- 
bon Papers and Ribbons has been defi- 
nitely planned to meet specific as well as 
general office requirements. It provides 
complete coverage with a minimum num- 
ber of weights and finishes. It simplifies 
your stock requirements and aids your 


Yueal _ for MEN and WOMEN 


x DOPP-KIT 


UTILITY CASE ue. ' 
NEW coy DIFFERENT” Ay 





This New and Attractive Window and customers in the ‘Proper Selection’”’ of 
Counter Card is the Latest Advertising " 
Medium Offered to the Trade by the Dop- the carbon and ribbon for the desired 


pelt Manufacturing Company. 
result. 
al 


ALBANY TYPEWRITER EXCHANGE OPENS Your copy of the merchandising plan 
A new office equipment enterprise was launched re- 


cently with the opening of the Albany Typewriter Ex- which develops and holds business for 
change at 120 Court avenue, Albany, Ga., under the your store will be sent upon request. 
management of J. W. Starr. Mr. Starr has rented a 
well located and spacious store and will distribute Royal 
typewriters over approximately twenty counties in 
South Georgia. 







“SINCE 1858 THE BEST PEN NAME" 


* 
on 


BEACH PUBLISHING COMPANY MOVES 
Because of an urgent need for larger and more 
modern quarters, the Beach Publishing Company, of 
Detroit, last month moved from its former location 

at 1351 Book building, to 7338 Woodward avenue. 


PEN COMPANY 


349 Broadway Dept.P New York, N. Y. 
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The Christmas Gift 


of Distinction 


Very soon the shoppers will be in your store, 
looking for Christmas presents. Perhaps they 
have already been in and out. Typewriters, 
fountain pens, and desk sets have been and will 
be examined. 

Ilow many will go away how many have 
gone away because they were looking for 
“something different?’ Somefhing “useful” but 
still having the “feel” of a gift? 

TREASURGARDS can be sold to those people, 
Why? Because never before has there been 
available a personal safe of TreasurGarp’s 
distinctiveness. TREASURGARD is not an = un- 
sightly affair that people would hesitate to buy 
as a gift. Treasurcarp is useful. It is also 
beautiful. TreasurGarp is the gift for the person 
“who is so hard to buy anything for.” 

And here you may rightfully ask: “A Treast r- 
GARD? Well, what is it? What does it do? What 
gives you the idea [ can sell it as a Christmas 
gift? Is your TreasurGarp so much different 
from any other “Treasure Chest’?” 

We make haste to answer. 

First—TreasurGarp is a personal safe, built 
to protect its contents against fire, against 
pilferers, against peepers. 

Second —Because, first, others hay e sold Tres- 
SURGARD as a gift. Second, when you explain its 
purpose, shoppers will become buyers, for they, 
too, have valuable papers. And the friend for 
whom they are buying has valuable papers. The 
giver will be buying for the recipient protection 
which he does not own 

Third —Uad vou ever seen a TREASURGARD, 
you would never have asked the last question. 
TreasurGarp ts nota tin bor. tis not something 
you must hide in an inaccessible corner. Tres- 
SURGARD owners are proud owners. Their 
TREASURGARDS are part of a room's decoration. 
TREASURGARD, at one and the same time, pro- 
vides utility, safety, beauty 

Order your Christmas stock of Treast RGARDS 
today. Display them. Use the literature we 
furnish to bring in prospects. Talk about them to 
those who come to you looking for the better 
than average gift 

Cash in on Christmas with Treasurncanrp. 


f[ALL-MARVIN SAFE COMPANY 


. 4 HAMILTON, OHIO 
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PASSED AWAY 


B. A. HAINING 


Believed to have been suddenly overcome by an at- 
tack of vertigo brought about by a recent severe illness 
which he suffered, Byron A. Haining, manager of the | 
Detroit branch of the American Writing Machine Com- 
pany, 1133 Washington boulevard, was drowned when 
he fell into the Detroit river and sank before aid could | 
be summoned. He was forty-four years of age. 

Mr. Haining suffered a nervous breakdown in August 
and was believed to be on the road to recovery, accord- 
ing to his family and many friends, when the fatal 
accident occurred. He had suffered many spells of diz- 
ziness since stricken with his illness and it is believed 
that one of these was the cause of his untimely death. 

Born in New Brunswick, Canada, Mr. Haining took 
out his first citizenship papers when he joined the 
American Writing Machine Company in Detroit. He 











was a salesman in Saskatoon, Canada, when Henry 
Simler, president of the American Writing Machine 
Company, met him and appointed him manager of the 
Calgary branch where he made a wonderful record. 
Later Mr. Haining worked as a salesman in Chicago, 
and in 1930 was appointed manager of the Detroit 
branch, the position he held at the time of his death. 

“Through the years of my association with Byron 
Haining I became very fond of him,” President Simler 
said in speaking of the Detroit manager’s passing. “I 
always found him trustworthy, loyal and an enthusi- 
astic worker and a success in any position in which he 
was placed. I feel that I have lost a good friend and 
the company a very efficient member.” 

Mr. Haining is survived by his widow, a daughter, 
Barbara, his mother and two sisters. 
rl Be Be 
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DAVID W. BEAUMEL 


David W. Beaumel, founder and for many years pres- 
ident of D. W. Beaumel & Company, Inc., one of the 
pioneer fountain pen manufacturers, died October 1. 

Dave Beaumel started his business career as office boy 
for a jewelry company. After a few years he was em- 
ployed by one of the large pencil case manufacturing 
companies, where he soon displayed his genius for in- 
vention and for manufacturing methods. Before his 
second year with the case company, he invented his 
first fountain pen which he sold later to the Caws 
Dashaway Fountain Pen Company. His second well 
known invention was the Rival fountain pen which 
had high rank among the top feed pens. 

The company bearing Mr. Beaumel’s name was es- 
tablished in a little room about ten by fourteen at 17 
John street, New York. These premises were occupied | 
for twelve years when the business was moved to larger | 
quarters. | 

Throughout the history of the business, “Dave” Beau- | 
mel remained a painstaking and industrious worker. | 
A man of fine standards, who put his personal integ- | 
rity in the product of his factory. While the business | 
of the Beaumel Company never achieved a volume | 
comparable to that of the outstanding companies of | 
the time, the products of the little factory enjoyed | 
high prestige. Dave Beaumel knew the history of the | 
gold and fountain pen business. He was a source of | 
information upon the development of the art. But 
above all was the character of the man. A stranger 
meeting the modest and unassuming gentleman casu- 
ally would hardly guess that he was the head of a suc- 





cessful business and members of the trade calling UPON | (qumsssssssssssSsssSENEGS 








Feature 


HOTCHKISS 


MODELS 5A and 6A 











THERE’s no use kidding 

yourself—-HOTCHKISS 
is the name your customers know—Hotchkiss 
is the paper fastener to feature for profit. You 
have to sell Hotchkiss to fill the demand—you 
ought to concentrate on Hotchkiss to get the 
most sales. 

e Every Hotchkiss Stapling Machine is a leader 
in its class. In the big demand group the 
Hotchkiss leaders are Models 5A and 6A. 
Play these up every chance you get. Keep 
them on display and watch them sell. And 
don’t forget the new H52 Plier. 

e Hotchkiss 5A and 6A are the only machines in 
existence that will use, without clogging and 
without change of parts, any standard size 
staples with 14” legs and 4” crown from .019 
gauge up to and including the 2C staple. 
Model 5A holds 210 Hotchkiss Chisel Pointed 
Staples—Model 6A has a capacity of 105 
Hotchkiss Staples. Model 6A can also be 
used as a tacker. 

e Every desk in every office needs one or the 
other of these Hotchkiss leaders—and it means 
good business to sell them. 

Look over your stock and then write to us 


THE HOTCHKISS SALES CO. 
Norwalk Conn. 
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Vlew (Customers! 


New customers are made by displaying 


these popular priced, olive green, Steel 


Card Cabinets. 


New people are sold, people who never 
intended buying steel cabinets suddenly 


loosen up, throw away their old paper 





card files and buy these new cabinets 
because they are priced right ... and the 


@ DRAWER 4x6 -- List $4 dealer makes a handsome profit. 


2 DRAWER 5x8 -- List $5 


@ SPRING COMPRESSOR 

@ RUBBER FEET 

@ INTERLOCK FEATURE 

® SOLID BRASS HARDWARE 





(MADE IN THE 3 x 5—4 x 6—5 x 8 SIZES IN 3 POPULAR LENGTHS) 


PRONTO FILE CORPORATION, 636 BROADWAY, NEW YORK 
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The Hew 
SUPER-PRONTO 


Bofore b ru les — 
atk eee 5 pote a 


1. HAS IT AN AUTOMATIC STOP? 4. HAS IT AS MANY AS 6 ROLLERS? 

2. HAS IT A SLIDING SUSPENSION? 5. IS IT FIRE RESISTIVE? 

3. HAS IT AN ALL STEEL BACK? REMEMBER, ONLY THE SUPER-PRONTO HASALL 5. 
PRONTO FILE CORPORATION, 636 BROADWAY, NEW YORK 
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Get Ready for the 


MARKING DEVICES 
SEASON! 








Wearcx your sales volume on Marking Devices 
and allied items shoot up! From now until February 
lst is the year’s busiest time! 


To make sure that your volume sales will be profit- 
able sales, and that your customers will be gratified 
with your merchandise and your service, be pre- 
pared to supply FULTON MARKING-DEVICE 
ITEMS, the standard of the industry! 
DRI-KWIK FULTON 


STAMP PADS SELF-INKING 
A positive necessity where 


the rapid use of rubber STAMP PADS 


stampe is required. Impres- The standard utility stamp 
sions dry quickly without apts 

odor. Will not injure rubber pad, containing pure glycer- 
stamps. Various sizes and ine ink, unsurpassed in 
colors of inking. beauty and strength of color 


DRI-KWIK INK 
The finest ink on the market for use wherever the rapid use 
of rubber stamps is required. REMARKABLE FOR ITS 
BRILLIANCE, DEPTH AND PERMANENCY OF 
COLOR. A quality ink at a fair price, that enables you to 


meet “cheap”’ competition with an item of definitely superior 
value. A number of colors. 


FULTON STAMP PAD INK 


The ideal ink for standard pads 
FULTON SIGN and PRICE MARKER INK 


FULTON OPAQUE INK 
INDELIBLE INK 


All in a comprehensive line of colors 
RUBBER TYPE DATERS, PRINTERS and 


MOVABLE RUBBER TYPE 


Send for special folder on inks, stamp pads and other 
profitable items. 


Coming: Watch the trade papers for the announce- 
ment on Fulton’s new, sensational and modern 
LUMARITH DATER—destined to revolutionize the 
market in quality rubber stamp daters! 

















FULTON 


SPECIALTY Co. 
Elizabeth, N. J. 
Sales Office 
200 Fifth Avenue 

New York City 
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him were sure to find him at a workman’s table in the 
factory more frequently than at his office desk. He 
never lost his skill as an artist. He loved to work at 
his trade. A large number of friends will hold him in 


pleasant recollection. 








Mrs. Beaumel died on January 19, 1924. Surviving 
are Eva A. Beaumel, Mrs. Frank J. Kalsch, Walter D. 
and William R. Beaumel. 


i 
H. A. TOSTESON 

Herbert A. Tosteson, a member of the American Writ- 
ing Machine Company since 1911 and in recent years 
a representative of that organization at Los Angeles, 
died in that city on September 23 following an opera- 
tion in a local hospital. 

In 1911 Mr. Tosteson started his career with the 
American Writing Machine Company as bookkeeper in 
Los Angeles. His ability, however, won an early recog- 
nition and he was appointed manager of the San Fran- 
cisco branch. He held this same position also in Los 
Angeles and Denver, Colo. As part of his duties some 
years ago he began assisting President Henry Simler, 
and in that capacity has visited every branch manager 
of the company throughout the country. 

In speaking of Mr. Tosteson’s passing, President Sim- 
ler said: 

“He endeared himself to the organization and has 
been helpful due to his cheerful cooperation and 
friendliness. When it was necessary for him to carry 
out some disagreeable and difficult assignment, he did 
it in such a way that he secured the cooperation and 
support of those with whom he was working. It will 
be difficult for me to replace him, and we shall all 
miss him.” 

i 
A. H. SONN 

Albert H. Sonn, secretary and treasurer of the Wel- 
don Roberts Rubber Company, Newark, N. J., and a 
well-known author and artist, died September 23 fol- 
lowing a short illness. 

Mr. Sonn had been a director and officer of the com- 
pany since its incorporation in 1921. Despite his many 
duties he found time to take an active part in civic 
matters and was chairman of the library committee, a 
member of the executive committee of the Salmagundi 
Club, a member of the American Water Color Society, 
the American Artist’s Professional League and was 
secretary of the Artist’s Fund League. 

In addition to his work in water colors Mr. Sonn was 
also the author of a comprehensive work on early 


| American wrought iron, published in three volumes six 


years ago. 

Mr. Sonn is survived by a brother, Herbert, of Yose- 
mite Park, Calif., and three daughters, Miss Ione M. 
Sonn, Mrs. William L. MacRae, of Syracuse, N. Y., and 
Mrs. Harold E. Fritts, Hudson, N. Y. 


i 
BERT A. STEWART 

Bert A. Stewart, owner and president of R. A. Stewart 
and Company, New York, and of the Hill-Independent 
Manufacturing Company, Philadelphia, Pa., died Sep- 
tember 23 at his home in Newton, N. J., aged forty- 
seven. He was a director of the Superior Type Com- 
pany of Chicago. 

Mr. Stewart was active in the affairs of the Marking 
Devices Association, and enjoyed the fellowship of 
friends made through the organization. 

A thirty-second degree Mason, Mr. Stewart was 
honored by Masonic rites at his funeral, which took 
place at the Marble Collegiate Church, Fifth avenue 
and Twenty-ninth street, New York, with interment 
at Woodlawn Cemetery, in the same city, in the family 
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Again We Say—Stock Up to Meet the 


Growing Demands of Your Customers... 


Now is the time to check your stock and order merchandise needed 
to meet the increasing demand for fast moving ‘bread and butter’ 
items made by Globe-Wernicke. These everyday business neces- 
sities are widely known for their dependable quality and value. 


Be prepared to supply the needs of your customers by having what 
they want when ready to buy. Send for a free copy of our sta- 
tioners products catalog, together with prices and discount to dealers. 


131010) .4€ 07. \~) Hs 20) 5: 
HOME AND OFFICE 


These modern, “‘open- 
type’ bookcases are 
splendid examples of fine 
S Lolole MMeba-baa_paat-bat-} ab) ol 
veal (ct MbbeMn a Zo ME-bact-ta aie (-t 
eS (ep at MET Cob at balcehtb ab ole) ol SELF a 
sizes . shelves are ad- 
justable every half inch... 
oi sabbebal-MRc-Teahthal: bale MB aat-t 
atelet- tah ap ebabt-jat-ce 

Many book lovers prefer 
Globe-Wernicke sectional 
bookcases raat: to (- wap bal 








Waste Basket 


Everyday File Desk Trays 


Little General 


several distinctive designs 
Evate M-pa-batel- tac Gb ababt-)al-\- aa 
famous for long, useful 
service. They protect 
books from dust and 
e E-baatote i) permit ex- 
pansion to meet individ- 
ual needs 


Nine styles — in- 
dexed alr habetic- 
ally, days of week, 
days of month, etc.; 
also metal tabs 
with removable in- 
serts. Standard and 
legal sizes 








Wood desk trays 

_ rigid... sub- 
stantial...quartered 
oak, imitation ma- 
hogany or walnut 
and genuine walnut 

. letter and cap 
sizes 





Card Index Trays 


With or without 
hinged covers for 
3x5, 4x6, and 5x8 
cards. Wood filler 
in front prevents 
tabs of guides 
being mutilated. 


Clip Boards 
Striped wood or 
Masonite board. 
Clip has powerful 
spring for holding 
papers. Note, let- 
ter, cap, and way- 
bill size. 





File Attractive steel 


An attractive per- 
sonal file with Fance 
type lid and drop 
front. . . furnished 
complete. with 
folders and labels 
for indexing. 


Filing Shelf 
Hooks over drawer 
pull and leaves 
both hands free to 
file. Rubber bump- 
ers prevent 
scratching of file 
front. 





waste basket . . . 
easy to keep clean 

green, walnut or 
mahogany grained 
finishes. Also same 
colors in ‘“Duro- 
Velv” finish . . . 
with or without legs. 


‘Box Files 


Meet most every 
filing requirement. 
Available in fif- 
teen different sizes 
with many styles 
of indexing. 





ernicke 


Cincinnati, Ohio 


Globe- 


ITEMS NEEDI 








MAKERS OF OVER 4 


Service Steel and W i Office Fur 
und W i Equipme 


Stati ers’ Pues 
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You can’t fool the voters who have made Columbia 
“Silk Gauze” typewriter ribbons the leaders of the country. 
They know “there IS a difference” in silk ribbons—that 
not all silk ribbons are better than cotton just because 





’ to “QU Cy ”* hay red s oa 
Columbia “Silk Gauze’ have proved so. Glen Cove. N. Y.. U.S.A. 


That’s why they've turned in a record vote for 


“Silk Gauze’? MARATHON 


For its record of service—uniformly long life, clean cut 





originals and carbon copies, real economy—Columbia London, England 
“Silk Gauze” MARATHON has outdistanced all candi- 

dates. It has and will outperform other silk ribbons and 

last several times as long as the average cotton ribbon— 
producing more and better carbon copies* at the same time. 


Get on the band-wagon—try Columbia “Silk Gauze” 
MARATHON Ribbons and begin to enjoy the savings 


and better appearance which they bring to your typing. ee 
Milan, Italy 





*This is of particular interest lo users of billing 
machines where a number of clear copies are 
required. 


COLUMBIA RIBBON & CARBON MFG. CO., INC. 
Main Office and Factory: Glen Cove, L. I., N.Y. 


New York: 305-313 East 45th St. Kansas City, Mo.: Dwight Bldg. 





ENGLAND ITALY _ AUSTRALIA — Sydney, Australia 
Columbia Ribbon & Carbon Mfg. Co., Ltd. Columbia Nastri E Carta Carbona, S. A Columbia a Company 
22 Bush Lane, London, E.C.4 Via Tito Livio No. 6, Milano 134 66 City Road Sydney, N. S. W 


COLUMBIA 


TYPEWRITER RIBBONS & CARBON PAPERS 
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mausoleum. Friends from all sections of the Middle 
West and east coast attended. 

Mr. Stewart is survived by his widow, Mrs. Ethel 
Bergstresser Stewart, New York. 


i 0 oh 
S. S. FRENCH 


Shirley S. French, fifty-five, formerly vice-president 
and general manager of The General Fireproofing Com- 
pany, Youngstown, died September 18 after a long ill- 


ness. He became vice-president and general manager | 


of the company in 1912, leaving in 1926 to become gen- 
eral manager of The Berger Manufacturing Company in 
Canton, a position from which he retired because of 
ill health. Mr. French was president of the Youngs- 
town Chamber of Commerce in 1922 and in 1926 was 
elected a trustee and a member of the executive com- 
mittee of the Community Corporation. He was a mem- 
ber of the Youngstown Club, Youngstown Country Club, 
Canton City Club, Brookside Club, Congress Lake Club, 
and Union Club. He leaves his widow and four 
sons.—AK 
i oh 
R. D. HOPPER 

Robert D. Hopper, who was to have received a gold 
watch for completing thirty-one years of service with 
The General Fireproofing Company, Youngstown, Ohio, 
passed away on September 24. He was sixty-three 
years of age. 

Mr. Hopper had served in many departments of the 
company and for several years was superintendent of 
the Canadian plant at Toronto. He was to have been 
presented with the watch a week before he died but 
illness prevented. 

Mr. Hopper is survived by his widow, a son and 
daughter and a brother—AK 

= oh & 
ROY J. WILLIAMS 

Roy J. Williams, veteran employe of Lowman & Han- 
ford, Seattle, died recently at the St. Luke’s hospital 
in Seattle following an attack of pneumonia. He was 
forty-nine years of age. 

Mr. Williams had been a resident of Seattle for the 
past twenty-six years, twenty-five of which he had been 
employed by the pioneer stationery house, rising to the 
position of engraving department manager, a post 
which he held at the time of his passing. 

Besides his widow, Mr. Williams is survived by a son, 
John V. Williams, and a daughter, Mrs. William C. 
Greer, of Seattle, and two brothers—CML 

= & & 
ANTON CLEMETSEN 

Anton Clemetsen, founder of the furniture firm at 
Chicago bearing his name, passed away October 11 at 
his home, 2542 Logan boulevard. He was seventy-seven 
years old. He came to Chicago in 1886, and shortly 
thereafter established the business which he operated 
until his demise. Surviving are his widow, Hilda, one 
son and one daughter. The interment was at Mount 
Olive. 








Mr. Clemetsen was a craftsman of the old school, and | 


contributed materially to the advancement of the fur- 
niture industry of the United States. 
i oF 
J. G. SMITH 

Funeral services for James G. Smith, president of 
Roberts & Son, office outfitters and printers of Bir- 
mingham, were held in Birmingham last month fol- 
lowing his sudden death. 

Mr. Smith, who was fifty-four, was president of the 
Birmingham Chamber of Commerce. 


He was also a 
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. . and make the order read — 


"RP AULTLESS 
CASTERS 


and Floor protectors exclusively" 










It's becoming the national habit to change 
completely to Faultless Casters—and a 

simple sales idea is behind it all! 
We knew most men would prefer the easy 
swiveling Double Ball Bearings and smooth 
rolling action of the Faultless Office Chair 
Caster. So we showed office equipment 
salesmen how to make the 

Faultless Free Comfort Test. 
Believe us, it works like a 
charm! 

You simply install a single set 
of these casters for 
a few days’ free 
trial. Almost invari- 
ably this demonstra- 
tion leads to the 
equipment of the en- 
tire office—not only 
with Faultless Cast- 
ers but with Fault- 
less Desk Cups and 
Glides as well. 

No wonder salesmen 
take to the Faultless 
Free Comfort Test 
— it’s a guarantee of 
faster, bigger sales. 
Write for the busi- 
ness-getting facts to- 
day. 


No.2479 
Doudle Bali 
Bearin 
Caster wtt 
2-inch Ruber 
ex Wheel, 








CUSHION CHAIR GLIDES 
Faultless quiet Cush- 
ton Chatr Glides are 


ber. Steel reinforcing \ 
Srame prevents nati si 
pulling out. fg 





DESK CUPS 


Faultiess Unbreakable 
Rocktte Cups and Ruberez 











Cups for heavy stationary ’. wee 
surntiure protect floor Ae 4 {SS 
coverings. Rou and « ill =“e-"# y 
square shapes. SS - oiZ 


FAULTLESS CASTER CORPORATION 
Dept. OA-11, EVANSVILLE, INDIANA 
Branches in Principal Cities. Canadian Factory: Stratford, Ontario 


EE SSB a A A REET ITS R RI 
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DEPENDABLE 
ALWAYS 


Every dealer knows the satisfac- 
tion of handling goods in which 
he can place his full confidence; 
dependable products which can 
always be counted on to please 
his customer—to enhance the 
reputation of the dealer. 


KeusNoeR 


Koh-l-Noor Drawing Pencils are daily 
extending their field of usefulness. 
Technical men and others who appre- 
ciate quality, are more and more dis- 
covering how accurately graded 
these pencils are—how thoroughly 
dependable each degree is . . . Much 
of the substantial growth in demand 
is due to the finest of all advertising 
—the word of the satisfied user. 
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Most dealers have many customers 
who, when they buy copying pencils, 
always specify Mephisto.” Their con- 
fidence in the “Mephisto” has been 
acquired through many years of satis- 
factory use. They have come to de- 
pend upon it, for they have learned 
that in all climates and under all con- 
ditions, Mephisto" is always ready 
for the day's work. 


You know the merits of these two 
famous lines—why not get acquainted 
with other members of the Koh-l-Noor 
family? A catalog and price list is 
yours for the asking. 


KOH-I-NOOR PENCIL COMPANY, Ine. 
New York, N. Y. 


373 Fourth Avenue 
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| past president of the Birmingham Rotary Club, and of 





the old Southern Club, of Birmingham. He was also an 
active worker for the Community Chest. 

Relatives said he had been in ill health for several 
months.—RHB 

WALKER D. MORGAN 

Walker D. Morgan, chairman of the British subsid- 
iary of the Royal Typewriter Company, died at his 
home in London, England, October 10. Mr. Morgan 
was born in Nashville, Tenn. He was fifty years old. 

—— — ~~ 

NICHOL OF IBM FINDS EUROPEAN BUSINESS GOOD 

October 19 marked the return to this country from 
Europe of F. W. Nichol, vice-president and general 
manager of International Business Machines Corpora- 
tion. Mr. Nichol spent two months on a business trip 
which took him through fifteen countries of Europe and 
the Near East. Economic conditions and popular mo- 
rale, he declared, have improved everywhere; states- 


| men and business leaders refiect a hopeful optimism 


| vastly different from the spirit evident on his last visit 


several years ago. Recent changes in international 
trade policies are credited by him with improving rela- 
tions between countries and facilitating commerce, 


| with advantages already being realized by American 





trade. 

“The recent adjustment of currencies and the antic- 
ipated relaxation of quotas, tariffs and embargoes are 
conducive to closer international understanding and 
indicate a tendency among the nations to cooperate for 
peace and prosperity,” he affirmed. “These develop- 
ments, added to the favorable effect of the reciprocal 
trade treaties which have been concluded between the 
United States and other nations, greatly brighten the 
future for American foreign trade, an expectation 
which is already being realized in part.” 

Particularly pertinent to the field of office machinery 
and appliances was Mr. Nichol’s statement of the grow- 
ing awareness in Europe of the need for mechanized 
recording and accounting procedures, and of the ad- 
vantages to be derived by business organizations 
through the speed and accuracy with which facts and 
figures can be manipulated through the use of modern 
equipment. 

In Geneva at the IBM European center, forty-five 
of the company’s representatives assembled from nine- 
teen different countries to attend the largest meeting 
of foreign managers held in the history of the organ- 
ization. Mr. Nichol presided. 

The countries visited by Mr. Nichol on his tour were 


England, Switzerland, France, Austria, Hungary, Ru- 


mania, Turkey, Greece, Bulgaria, Yugo-Slavia, Italy, 


| Germany, Poland, Russia, and Holland. 


———_$—<——___ 
SAN ANTONIO NEWS NOTES 
From reports received from various members of the 


| Stationers’ and business equipment trades, sales volume 


is running approximately thirty per cent ahead of 1935, 
with indications pointing to a very good trade during 
the last quarter. Business equipment is enjoying a 
spurt in sales as new businesses are opening. Estab- 
lished firms are replacing wornout equipment with new, 
and business schools are making purchases of type- 


| writers and business machines. 


The sale of typewriters has shown a very marked 
increase in recent months with a scarcity of portables, 
and with orders for standard machines running close 
to deliveries. 

E. P. Haye, manager of the San Antonio branch of 
L. C. Smith & Corona Typewriters, Inc., reports that 
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A FIVE STAR FEATURE 
NATIONAL END-BOUND BOOKS 





% 1—Leather protects Ends and Corners. 

% 2—Leather Hubs protect back. Book ‘rides on cushions.”’ 

% 3—Durable Texhide Sides instead of book cloth, 
Waterproof-easily cleaned—offers additional protection. 

% 4—Pages of Green-White ‘‘Eye-Ease’’ Hammermill Ledger Paper. 
Ruled with a restful brown and green pattern, ‘‘easy on the 
eyes.”” 

% 5—New Registry Service. 


REGISTRY SERVICE 


National End-Bound Account Books with “ Eye-Ease’”” Hammermill Ledger now may be “ Registered” under 
individual numbers by National. It is simple and easy for users to secure this protection because all they have 
to do is fill in and mail the return post card which is enclosed with each book. This card, with a key number 
corresponding to similar number in the book, will be kept in the National’s vaults always. Anytime, therefore, 
National can certify the owner, or positively identify the book for him, his accountant, or attorney, in any 
court, tax or other proceeding. Series 2780, 2782, 2788 Column Books, Pages 11-16 and Series 2764 Account 
Books, Pages 47-48, Bound Book Catalog No. 29. 


ORDER NOW FOR FIRST-OF-THE- YEAR NEEDS 
Ask For Free Display Material and Circulars 


NATIONAL BLANK BOOK COMPANY are 


Bound Books—Loose Leaf—Visible Records—Machine Bookkeeping Equipment 


HOLYOKE NEW YORK BOSTON CHICAGO 
MASS. 100 Sixth Ave. 45 Franklin St. 328 S. Jefferson St. 
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AVYlew TRANSFILE 


TRADEMARK 






TRADEMARK 


SPECIALLY PROCESSED 
ASBESTOS COVERED 


FIRE RESISTIVE corrucaten soar Fite 
BALL BEARING DRAWER ACTION 


TRANSFILE first gave you steel reinforcing for strength. 
Then roller bearing drawer suspension for easy accessi- 
bility. Then the 2-Way Interlock to weld individual 
units into sturdy batteries. 






















And now TRANSFILE gives you in addition to all 
these, fire resistance. Specially processed corrugated 
board with the steel front offers an unbelievably strong 
resistance to heat and fire. It is absolutely non-inflam- 


mable . . . and vermin proof. The tremendous heat of « 
gasoline torch was concen- 
trated on one spot to estab- 


—PLUS a remarkable new Ball Bearing Roller Drawer lish its fire-resistiveness 
Action. Fully loaded drawers pull back and forth with 
finger tip ease. 


TORCH TEST 


The steel front and the entire outside of the case is 
finished in beautiful olive green. The FIREFOE looks 
and acts like your regular steel files giving both strength 
and fire-resistiveness at a fraction of the cost of steel. 
Ball Bearing Action of en- 
tirely new construction. Far 


Write for full information. superior to anything on the 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL ST., NEW YORK, N. Y. 
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‘BALL BEARINGS 





The DE LUXE 


4 STYLES 
12 SIZES 





The LEADER 


THERE IS A TRANSFILE FOR 1 
EVERY PURSE AND PURPOSE wal 
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his sales are running thirty per cent ahead of last 
year, and that he has experienced some difficulty in get- 
ting machines to fill orders. This is true of the L. C. 
Smith standard and of the Corona standard. Both 
machines are enjoying an increase in popularity with a 
substantial gain in sales. 

W. R. Vanderveer, branch manager in San Antonio 
for Underwood Elliott Fisher Company, filled an order 
for fifty Underwood typewriters for Draughan’s Busi- 
ness College, reported as the South’s largest commer- 
cial school. Mr. Vanderveer reports business well ahead 
of 1935, with the outlook for future business very good. 

G. S. Thorne, Paul Anderson Company, is another 
who is optimistic over the business outlook. He reports 
a good business in stationery and business forms. Nu- 
merous small business firms which are just getting 
started are responsible for many of the sales, he re- 
ports. 

” + * 

Plans are under way for reviving the meetings of 
San Antonio stationers. Regular meetings, held dur- 
ing the early part of the year, were abandoned during 
the summer months, but it is expected that stationers 
will reconvene again in October. Ross Seibert of The 
Clegg Company is local president. 


* * * 


Miss Dorothy Campbell has joined the staff of the 
Underwood Elliott Fisher Company, San Antonio of- 
fice, as cashier —BCR 

—_>—_——__ 
NEW SIGN ADDS MODERN TOUCH TO 
STATIONERY STORE 

A three-story sign recently installed adds to the at- 
tractiveness of the W. H. Kistler stationery store, Den- 
ver. 

An elongated, feather-edged quill extends upward 
from a pen point which curves toward the building at 
its lower extremity. Approximately halfway between 
point and tip, and at cross angles with the quill, is an 
enormous envelope, its seal side out. A brilliant yellow 
contrasting with a very delicate, azure blue background 
makes conspicuous the envelope as well as the name 
Kistler’s which is spelled out down the entire vertical 
distance of the sign. 

At night, neon lighting brings into bold relief the 
outlines of a yellow quill and green envelope. A chrome 
finished marquee of unconventional design adds the 
final modern touch to a modern store front—-ATW 

—___—_ 
HUTCHINSON EXHIBIT AT STATE FAIR 

The Hutchinson Office Supply and Printing Company, 
408-10 North Main, Hutchinson, Kansas, had a very 
complete booth-exhibit at the Kansas State Fair in 
Hutchinson for Fair Week. Features of the exhibit 
were continuous demonstrations of stencil duplicating 
machines in operation, as well as a modern line of 
office furniture and equipment. Fair visitors were 
urged to make the company’s plant their headquarters 
and see demonstrations of different office devices in the 
store as well as in the booth—_HDR 

St cae 


COMMERCIAL STATIONERY COMPANY 
ADDS TO STAFF 

Two new men have been added to the staff of the 
Commercial Stationery Company, 173 West Madison 
street, Chicago. They are John Swope, formerly with 
Office Stationery & Equipment Company, Inc., Chicago, 
and Hy Lechenger, a specialist in continuous forms, 
with many years of experience with autographic reg- 
ister work, who is well known in the trade. 
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“IL, 


Wicelile wm 
BACKED BY A POLICY 


of 
100% DEALER PROTECTION 





Vail sales plans are always defi- 
nitely shaped te accord every Vail 
dealer full protection. He receives 
the advantages of Vail co-opera- 
tion, quality products attractively 
packaged and excellent delivery 
service. 


Due to the universal customer ac- 
ceptance of VAIL Products, the 
Vail dealer moves his stocks quick- 
ly. Made right, formed right and 
finished right, every sale of Vail 
products insures satisfaction and 
repeat business. 


Our greatly enlarged facilities in 
our new modern plant, enable us 
to keep adequate stocks on hand of 
all sizes of paper clips, pins, brass 
fasteners, staples and thumb tacks. 
That is another reason why dealers 
“Mail It To Vail” when an order 
needs prompt attention. 


VAIL quality and prices will ap- 
peal to your customers and allow 
you a satisfactory profit. 


Write for Price List 
illustrating, describing 
and quoting our entire 
line. 


VAIL 
MANUFACTURING 


COMPANY 


900 East 95th Street 
Chicago, Ill. 








"MAIL IT TO VAILZ 











COMMERCIAL LAMPS 





The 
GUARDSMAN 


No. 1575 


An outstanding executive 
office lamp of modern style 
and beautiful finish. It will 
harmonize with any office 
furnishing, and lend dignity 
and distinction. Height 18°; 
Shade diameter 14"; Felted 
base 6”; Finish, all polished 
chrome; Chrome base with 
satin copper or cloister 





No. 2242 ? bronze shade; or All Nor- 
Guardsman Junior mandie bronze. 
Similar to mode! 1575, height List Price $16.50 
1749”. this lamp is built entire- 
ly of brass with electro 
finish and will withstand years 
of hard usage. Finish: Nor 
mandie bronze and ¢ 
List Price $13.5 


Faries Guardsman lamps are designed to meet the exacting 
requirements of executive office lighting. They shed a 
strong, even, restful light, properly directed to the working 
area of desk or table top. Due to the exclusive design of our 
reflector and luminaire there is no glare, either direct or re- 
flected, and shadows are so dissipated as to be negligible. 
These lamps are made entirely of brass, with electroplated 
finishes, they must be seen to be fully appreciated. 


NATURAL 
LIGHT 










Faries Natural Light offers perfect 
illumination to general office workers. 
By unprejudiced test, under actual 
office conditions, these lamps reduced 
errors as much as 50%; eye-fatigue 
as much as 66%; at the same time 

speeding up operations. Natural to"den orto 
Light eliminates glare and shadow, game Gafeee 


No, 1989 
No. 1998 


For attachment 
to billing, add 
ine. or be k- 


sine "&umps yet floods the working area with a Soe mjd: 
Finish : Statuary strong, even light. ye — 





No. 1934 










No. 1935 


A portable floor model for office A vertically adjustable floor 
« home study use. Height model. Height: 4934” to 56”, to 
4914" bottom of shade to floor bottom of shade. Arm extension 
Arm extension 16". Finish: 18". Pinish: Statuary bronze 
Statuary bronze or satin nickel List $13.50, with 14° metal 
List $16.50, with 14” metal Shade. 
shade 
_—_— rr ee wee Ie eae cee -—_— 
FARIE MANUFACTURING CO. 
DECATUR, ILLINOIS 


Please send full details and price data about: O.A 


Guardsman lamps [_]. Natural light lamps (7). 


NAME. 





ADDRESS... .. 
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NARCUS SUPPLIES DEMOCRATIC STATE 
COMMITTEE 

Narcus Bros., Inc., of Worcester, Mass., furnished 
sixty-six typewriters to be used by reporters from all 
over the United States at a meeting of the Democratic 
state committee of Massachusetts at which President 
Roosevelt was the main speaker. This well-known New 
England stationery and office supply house also pro- 
vided the committee with an electrical Mimeograph 
machine which won considerable praise from the com- 
mittee members for its speed and efficiency. 


a 


WADE COMPANY MOVING DELAYED 
Delayed by a large amount of necessary alterations 
on the building, the B. F. Wade & Sons Company, of 
Toledo, Ohio, will move into its new location at Jackson 
and Fourteenth streets about November 15 according to 
a statement issued by officials of the company recently. 


Ee 


THE MAUNSELL COMPANY IN NEW LOCATION 

The Maunsell Company, office equipment and supply 
house of Montpelier, Vt., last month moved into new 
and larger quarters at 41 State street. The company, 
which handles Ediphone, Marchant Calculators, Gen- 
eral Fireproofing steel equipment, and loose leaf de- 
vices, held its official opening on October 26 when 
scores of visitors called in to wish good luck and con- 
tinued prosperity to officials of the firm. 

—_>—_——_ 


HILLER REPORTS STEADY BUSINESS INCREASE 

R. C. Hiller, general manager of the Hiller Office 
Supply Company, Indianapolis, reports a steady and 
substantial increase in business since the company 
moved into its new quarters at 132 East Washington 
street last June. 

According to Mr. Hiller, the company has experienced 
increasing business since it was founded twenty years 
ago. This growth, however, had not reached its stride 
until the firm moved into its new and spacious business 
quarters where it was provided with additional space 
in which to display its complete stock of office equip- 
ment and supplies. 


SS eee 


WHOLESALE STATIONERS CONVENTION SET 
FOR WASHINGTON, D. C. 

The Wholesale Stationers Association will hold its 
next year’s convention at the Mayflower hotel in Wash- 
ington, D. C., on March 8, 9 and 10, according to a 
statement issued by Harold Whittemore, secretary of 
the organization, last month. 


a 


JOSEPHSON’S PRICE LIST WINS APPROVAL 

The recently-issued price list No. 28 of the Josephson 
Manufacturing Corporation, 401-403 West Fourteenth 
street, New York, N. Y., has received considerable praise 
and approval from dealers all over the country, accord- 
ing to officials of the company. 

The new book, which became effective September 15, 
contains thirty-one pages attractively illustrated with 
pictures of the various products manufactured by the 
firm including its lines of Zip-folio expanding wallets, 


| Utility expanding files, bankers’ cases and card index 
| files and Noetape expanding wallets and attorney file 


pockets. 
It is enclosed in a handsome brown cover one corner 


of which bears the seal of The National Stationers As- 
sociation. The cover is removable so that additional 


_ sheets may be added from time to time. 
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MODERN + SIMPLE + FLEXIBLE - LIGHT - INEXPENSIVE - MULTIPLE-GRIP 


KAMKET all-purpose loose-leaf device means MORE business, GREATER profits and 
a WIDER market for manufacturers of blank books, photo albums, pocket note- 
books, scrap-books, inventory pads, composition books, law brief folders, laboratory 
note-books, etc. 


KAMKET is the most inexpensive loose-leaf binding device known and the most prac- 
tical for any book requiring adding, removing or interchanging of pages. KAMKET 
has the appearance and all the advantages of a permanent binding plus the loose-leaf 
feature. 


It works like a charm... flip of the fingers and the sheets are released. It is ideal 
for very thin books. KAMKET provides the multiple-grip feature which minimizes tear- 
ing at the rings and makes possible the binding together of various sized sheets. All 
pages lie flat. 


Alert blank-book manufacturers, converters and manufacturing stationers are urged 
to mail coupon today and to take advantage of the rich market KAMKET makes 
available. 


Manufactured under U.S. Patent No. 1995590, other patents pending. 


Kamket Corporation, 
: 401 Broadway, 

if (( ) | New York, N. Y. 

T \ ( I | Tr \ ( ] Gentlemen: | should like to see samples of this revolutionary 


\'X | new binding. Send data on uses, costs, etc. 


SU Savin des Gee oe 


| 
LOOSE LEAF BINDING tt ss ocsssicrsete thea r 
TaN asi CORPORATION PETC Pe ee | 

| 


401 BROADWAY «+ NEW 
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ARE YOU CASHING IN? 





never have happened te you 






Believe it or not... Your office chair This may 
... but it CAN happen 
... AND DOES 








Bassick 476-7777 Chair Control 
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Bassick ‘76-7777 Chair Control 


wes an hen mpeapied 





Bassick 476-7777 Chair Control 





























NATION'S BUSINESS TIME BUSINESS WEEK 
CIRCULATION 275,000 CIRCULATION 615,000 CIRCULATION 95,000 


on this NATIONAL ADVERTISING 
for Office Chairs 


These Bassick ads, read by nearly 1,000,000 people, are 





telling your customers that they need new office chairs, THERE IS NO OTHER CHAIR 
right now. They’re spreading the story of Flotilt Control — CONTROL LIKE “FLOTILT”. 
to help you sell chairs equipped with this outstanding new 
development. It provides 


“Flotilt” control provides the most important and worth- Easier Action - - Better 


while sales advantage that has been available in the office Balance - - Security 
chair field in many years. Will it be you or your competitor Neat Appearance - - Safety 


who takes advantage of this outstanding opportunity? 

g S d 7 
Many progressive chair manufacturers are now equipping 
their chairs with this product which revolutionizes the tilting NO SPRINGS 


and swiveling action. Write for their names and complete NO SQUEAKS OR SQUEALS 
information. NO LUBRICATION 


THE BASSIGK COMPANY - BRIDGEPORT, CONNECTICUT 


— : It is the outstanding improvement in 
World's leading manufacturer of office chair caster: 


Office Chair construction in the last 
twenty years. 








Bassick -/o-77/7 Chair Control 
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MR. AND MRS. SEYMOUR VISIT HAWAII 


Fred P. Seymour, of Horder’s, Inc., Chicago, made a 
journey to Hawaii in October, a little pleasure jaunt to 
enable F. P. to get away from business for a short time. 
He was accompanied by Mrs. Seymour. The trip was a 
bit brief, as Mr. Seymour wished to return in time to 
comply with his citizen’s obligation to vote at the No- 
vember national election. 


> 





Four New Parker Dealer Aids.—For the purpose of aiding 
dealers in display work the Parker Pen Company has recently 
announced four new and handsome displays. Top right and left, 
natural wood platform and the new seztette boxes; lower left 


and right, Parker Vacumatic Deluxe tray and the Senior pen and 
pencil duette. 


eet coun! 
A CONVENTION VIA TELEPHONE 


An interesting description of how the chief official of 
the Faultless Caster Company, Evansville, Ind., held a 
sales conference over a twelve-town telephone hookup 
is contained in the September 17 issue of Printers’ Ink. 
The story was written by P. H. Erbes, Jr., and is a saga 
of modernized sales methods. 

The Faultless Caster Company official was B. H. 
Noelting who, with his four sons, is at the helm of the 
big concern. Under his directions salesmen were in- 
structed to be at their respective telephones at 8 
o’clock. At the appointed hour the Noelting who is 
sales manager opened the “meeting” from Evansville 
where all the officials of the company were gathered 
around the transmitters for a few words of greeting. 

While the salesmen listened in from the twelve cities 
in the hookup they were addressed by Vice-president 
William Noelting, Walter Noelting, who is in charge of 
production; Clarence Noelting, Earl R. Perrin, advertis- 
ing agent for the company, and several others. 

The session, which closed with “goodbys” all around 
was completed in thirty minutes. 


> 


SOUTH BEND MARCHANT OFFICE 
CHANGES ADDRESS 


Due to the need for larger quarters, brought about 
by a steady increase in business in its territory, the 
South Bend, Ind., office of the Marchant Calculating 
Machine Company last month moved to 515 Associates 
building, according to George M. Pence, sales agent of 
that territory. 








ABOVE: 
Open and in Use 


BELOW: 
Compact and Dust-Proof When_Closed 


The New “HANDICOPY” 








Model Duplicator 
Sets a Fast Pace 


The Duplicator Line of least resistance from now on will be Autocopy, for 
reasons any experienced office equipment dealer or salesman will quickly 
recognize. Of all models, Handicopy, illustrated above, will lead in pop- 
ularity. It has more practical work-saving features than any duplicator in 
its price field; many of them are new and exclusive; all of them cover refine- 
ments and service which mark peak value, set a new standard of mechanical 
simplicity and efficiency. Sturdy, compact, beautifully finished in stippled 
olive green; dust protected, and designed to meet the copying needs of a 
NEW PROSPERITY in Business, Industrial, Financial, and Educational 
activities. Where copies of anything drawn, written, or typed, are required, 
Autocopy’s Handicopy Model will produce them for a fraction of a cent 
and in a superior manner. 


| —w Autocopy 
Autee Duplicating Rolls Fit All 


= 


So oe 


Standard Machines 


They embody features that are the 
\ outgrowth of over 25 years’ intensive 
———— specialization in making duplicating 

rolls exclusively, which insure long- 
time service and efficiency under varying 
climatic conditions, yet cost no more than ordi- 
nary rolls. Autocopy white-surfaced rolls are 
available in all standard widths and lengths. 
Their use will make any duplicator do a better 
job of copying. 


e Clean, White Surface 
@ Will Not Crack or Peel 


e Exceptional Wearing 
Qualities 


e Make Brightest Copies 


Full Cooperation—Exclusive Territory 
Office Specialty Salesmen, Invited 


Autocopy Machines and Supplies hold a remarkable profit-making oppor- 
tunity for men and firms who are alive to changing conditions in Business 
and in Educational Fields, where quick, accurate copying must keep paces 
ahead of natural expansion. Autocopy will be a Line of least selling resist- 
ance for you, and there will always be a place in our selling organization for 
Specialty Salesmen who know how to cash in on new, more efficient, and 
easy-priced equipment and supplies of this distinctive character. Write 
today for catalogs and trade-discounts. Simply address: 


2 
450-60 W. Superior Street 
CHICAGO, ILLINOIS 
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HIGH POINT BENDING ISSUES NEW CATALOGUE 

P H R M A Containing attractive photographs and a wealth of 
descriptive matter of practically every number manu- 

eneee wana necuresen factured by the firm, a new thirty-two-page catalogue. 

listed as the No. 37, has recently been issued by the 


R E \ EB R S ] B L H; High Point Bending and Chair Company, Siler City, 
N. C. 


While many of the pages are devoted to swivel and 

straight arm chairs, many of them upholstered in fine 

C H A | R M A T S grade leather, as well as couches, stenographic and 
| plain wood chairs, a special section illustrates and de- 

_ scribes a number of posture chairs manufactured by 

S AV E the company. In this section, also, there are close-up 

7 : views of the new improved posture chair controlled 
Cut-off F LO O R 5, mechanism with which the various types of this chair 


Corners INOLEUMS, | are equipped. 


The catalogue also contains pictures of school and 
CARPETS, RUGS general institutional chairs, settees, jury chairs, stools 


and folding chairs. 
Copies of the new catalogue may be obtained by writ- 
ing to the High Point Bending and Chair Company’s 


Perma Reversible 
y Chair Mats represent home offices. 
an important item for 
. office use which every 
Y progressive office equipment and 
stationery dealer should stock. 





ss 
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orners 


GUARANTEED Against HOLES or SPLITTING 


Construction 
A Pretty Kettle of Fish.—That’s what Bob and Blaine 


Wiley, twin sons of B. G. Wiley, assistant general sales 
manager of All-Steel-Equip Company, said when they saw 
Both sides treated with new method double this double-armful of barracuda. Their dad, with Sam 

a irggs be Yocum of 925 Hill street, Los Angeles, dealer for A-S-E, 
process Smooth-as-Satin finish. landed this batch of baby man-eaters a few miles off Long 
Beach on a fishing trip this summer. Sam is the smiling 
stalwart in the center of the inset photograph. Mr. Wiley, 
shown in the a picture an" part of the catch, 
. . . recently returned to the All-Steel-Equip main office at 
Cut-off or rounded corners. Aurora, Ill., after a month’s business trip along the West 
: ? Coast in company with Lester L. Geil, A-S-E’s newly-ap- 
}. Maroon, Black, Brown, Green or Light Gray. pointed manager of the western equipment division. The 
trip included the cities of Seattle, Tacoma, Portland, San 
Francisco, Los Angeles and wound up with a swing back 
9653—36" wide 48” to end of lip nea dl, ee through the mountain states. It was made in the interest 
9654—48” wide 54” to end of lip 9.50 of promoting the newly-acquired All-Steel-Equip “Aurora 

citi Ui ceaediRiha Wien line of steel filing equipment. 

9655—40" Diameter 52” to end of lip $9.50 ———>—_— 


In ordering, please specify Cut-Off or Rounded Corners. ADDRESSOGRAPH CHICAGO OFFICE MOVES 
For the purpose of acquiring additional space the 
GEO. i FOX & CO. Chicago Addressograph and Multigraph Sales Agencies 
last month moved to new quarters located on the 
Office Specialty Manufacturers | fourth floor of the Pure Oil building, 35 East Wacker 
, . drive. The offices are under the management of J. B. 
Ward and W. H. Roquemore, Addressograph and Multi- 
FOX graph sales agents respectively. 

In celebration of the opening, both the Addresso- 
graph and Multigraph organizations held “open house” 
from October 12 to October 16, inclusive. Visitors, who 
420 Orleans Street Chicago, IL, U.S.A. came in large numbers, were given brief demonstra- 

tions of the various kinds of equipment offered for ad- 
dressing and duplicating, and then courteously es- 


Perma - Board 14” thick. 


Beveled edges. 


Style Size List Prices Each 
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It is unique in this important respect: it is 
backed by a watermark which consumers have able mi 
accepted for almost 100 years as a guarantee of quality — al. 
supreme quality and value in records and sta- head for a co 
tionery. By presenting interesting specimens oping the more ofita 
of the papers on which this extraordinary results from giving ¢ 1s ont rs 
prestige is based, it enables you to associate genuine quality; and eck ‘ds 
your products with a most unusual consumer _time~proven durability. Addre 
acceptance. You will find the portfolio to be 









* QUALITY EXCLUSIVELY 
since 





Chese leading PAPER MERCHANTS are equipped 
fo serve you on L. L. BROWN quality papers 





Each of these agents has a Mill 
Information Book which gives 
complete data about L. L. 
Brown products and samples 
of all stock items. Thus he is 


1. 


in his territory, he will gladly 


tion —_ Fn ect Brown 
paper. i grade 
which you want is not stocked 
and promptly get it for you. 








BEM a. 


ready to give you full informa- See catalog for stock lines. 
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THIS CATALOG IS YOUR GUIDE 
to a full range of quality record and correspondence papers. It 
makes it easy for you to recommend the precise paper which is 
most suited to a given use. Get a copy today from any L. L. 
Brown agent — it will prove very helpful for quick reference. 
BROWN’S Linen Ledger Brown's FINE Brown’s LINEN Brown's LINEN TYPEWRITER 


ADVANCE Linen Ledger RESISTALL Linen Ledger ADVANCE Bond ADVANCE Bond TYPEWRITER 
GREYLOCK Linen Ledger | RESISTALL Index Bristol GREYLOCK Bond GREYLOCK Bond TYPEWRITER 


.L.BROWN PAPER COMPANY 
Establisted 1849 
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corted throughout the various offices, salesmen’s rooms, 
service departments, etc. 

Friday was designated as Office Appliance Day. Many 
salesmen of other lines of office machinery were pres- 
ent to participate in the celebration. 

The two agencies occupy the entire fourth floor of 
the building. The western half being used by the Ad- 
dressograph organization and the eastern half being 
the Multigraph division. 





Dealers Everywhere Are Enthusiastic in Their 
Praise of This New Display Issued by the Bates 
Manufacturing Company as a Means of Aiding Sta- 


tioners and Increasing Their Sales.—The invitation 
to test the stapler seldom goes unchallenged, dealers 
declare. 


————<>>___—_—_——_ 


ALL-AMERICA FOOTBALL BOARD CHOOSES 
PARKER PENS 

The All-America Board of Football last month paid a 
special tribute to the Parker Pen Company when it 
announced that the Parker Vacumatic pen had been 
selected as a special award to be given each week for the 
nine weeks of the current football season to the ten 
outstanding college players in America. Each pen 
awarded will be inscribed with the words “All-America 
Rating” and will be accompanied by a card of merit. 

From the ninety players receiving this trophy pen 
the All-America Board will select the All-America team 
of 1936. 

The present board is composed of Christy Walsh, 
sports editor and syndicate writer, and the following 
nationally-known coaches: Glenn S. “Pop” Warner, 
Temple; Howard Jones, Southern California; Elmer 
Layden, Notre Dame, and Frank Thomas, Alabama. 

————_>————_ 
NATIONAL OPENS NEW OFFICE 

An attractive display room and office have been taken 
by the National Typewriter Company, at 1523 Olive 
street, St. Louis. The show room is finished in stucco, 
decorated in green and gold. The office is on the bal- 
cony which overlooks the display room, entrance to 
which is made through a winding stairway. The store- 
room is in the rear of the first floor and the repair shop 
on the second floor—HB 

> - 
TYBON CORPORATION IN NEW QUARTERS 

Forced by a continued increase in business over the 
past several months, the Tybon Corporation of Phil- 
adelphia last month moved into new and larger quar- 
ters at 147 North Twelfth street. According to officials 
of the company, which was formally located at 1026 
Filbert street, the new move will involve greatly im- 
proved facilities and the installation of new equipment 
as a means of rendering better service to the trade. 
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STURGIS| 


POSTURE CHAIRS 


MORE POPULAR THAN EVER! 


EASY TO SELL 
EASY TO DEMONSTRATE 

















No. 545 


Ne. 850 
These four chairs are breaking sales records 
for hundreds of dealers. 

You, too, can make money selling Sturgis 
Posture Chairs. 
There is a model for every need in a wide 
range of prices. 


New Catalog Just Out 


WRITE FOR YOUR COPY 


STURGIS POSTURE CHAIR CO. 
STURGIS, MICHIGAN 


NEW YORK WAREHOUSE STOCK: Cal Cameron. 
155 Leonard St., N. Y. Telephone—COrtland 7-1740 
SEATTLE WAREHOUSE STOCK: R. M. Devin, 
609 Third Avenue, Seattle 
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JASPER CHAIR COMPANY 


Comfortable 
Chairs 






No. 869 






No. 868 






of Popular 






Lifetime Among 
Service Business 
Men 
No. 865 
Fit for the finest offices . . . now... andin long life of good furniture but also have a fine 
"45... and beyond the half century mark. variety of design and color that impresses, 


Why not look ahead! You know this country, _ pleases and helps to sell. Solid American walnut 
and the business men who live there. You know _is available in a great many styles, and there is a 
they are successful and will continue to be. popular group of birch, finished mahogany or 
Jasper Chair Company’s Chairs can add to their walnut. Many leathers are offered—Dixie Veal- 
success and yours. Our leather upholstered skin, New Eagle grain, Moorish grain and Full 
numbers not only have the wanted comfort and Top grain. Get our catalog with full details. 


JASPER CHAIR COMPANY 


JASPER, INDIANA 


o. = GEO. A. LITCHFIELD E. W. THOMAS (Southwest) S. H. MacDONALD (West) 
Representatit es. Sales Mer. Daytona Beach, Fla. 521 Lloyd Bldg., Seattle 
JAMES 8. FOWLS (Southern) W. H. BROWN (Chicago-Midwest) 
R. J. FREEMAN (Eastern) 3414 Euclid Heights Blvd. 6708 Glenwood Ave., Chicago 


505 Fifth Ave., New York Cleveland , Ohio (Phone Rogers Pk. 3644) 
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AMERICAN ISSUES NEW SAMPLE BOOK 
An exceptionally convenient and complete sample 
book of Eagle-A typewriter and boxed papers has just 
been issued by the American Writing Paper Company, 
Inc., Holyoke, Massachusetts. 
The book is 914x114 in size and leatherette bound. 
In addition to an illustrated signature in the front 





Handsome New Sample Book Recently Issued to the Trade by 
the American Writing Paper Company, Inc., Holyoke, Mass. 


describing the boxed items, including tablets and en- 
velopes, samples of legal and testimony ruling are 
shown. Each of the twenty grades including bonds, 
linens, mimeographs, manifold, ectype and manuscript 
cover is conveniently indexed for quick reference. The 
book has double spiral binding which allows it to open 
flat for easy examination of any single sheet of paper. 
The Eagle-A line comprises over 800 items which fit 
every office need. 

The new Eagle-A typewriter sample books are being 
placed in the hands of stationers, engravers and print- 
ers handling Eagle-A typewriter and boxed papers. 

ssatiagiiaaaemed 
NATIONAL ISSUES NEW CATALOGUE 

Dressed in an attractive and modernistic three-color 
cover and containing illustrations of practically every 
item manufactured by the firm, a new catalogue has 
recently been issued by the National Brief Case Manu- 
facturing Company, 512 South Peoria street, Chicago. 

The new book consists of twenty-five pages each of 
which bears complete descriptive matter and pictures 
of the many lines made by National. These include 
Kary-All three-way zipper envelopes, zipper cases, cata- 
logue cases, sample cases, brief cases, accountants’ brief 
cases, insurance cases, and wallets. 

A special feature of the new catalogue consists of a 
number of pages devoted entirely to the National com- 
pany’s new line of “Dres-Sets” for women, also a com- 
plete line of “Dres-Sets” for men. These include sev- 
eral styles and sizes, both fitted and unfitted, and 
manufactured in practically every kind of leather. 

omnia 
ROITSCH EXCHANGE CHANGES NAME 

Coincident with a move to a larger and better 
equipped location at 275 Pearl street, Beaumont, Texas, 
the Roitsch Typewriter & Duplicator Exchange last 
month changed its name to The Roitsch Company. 

The new name was announced by Arnold E. A. 
Roitsch, manager of the company, who declared that 
the move to a new address was prompted by a need 
for larger and more modern rooms for display space 
and a service department brought about by a steady 
increase in business. The company is agent for new 
L. C. Smith typewriters, all makes of portables, R. C. 
Allen adding machines, the Dictaphone and the Niag- 
ara stencil duplicator. 
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Chanksginving 


is ever a final reminder that vacations 
are over and Harvest Time is here. 
Every dealer should now be busy 
gathering profitable business, the re- 
sults of creditable selling effort. The 
sale of highest quality material at a 
fair profit, and the giving of courteous 
service to all, cannot fail but produce 
good business. 


“M & V”’ wish to give thanks Ya 


-To the hundreds of loyal stationers who 
have favored them with Typewriter Rib- 
bon and Carbon Paper business. 


To the sales people who have sold their 
material, emphasizing ““M&’V™ quality. 


To the window trimmers who have built 
attractive displays with their goods. 


To the great multitude of typewriter users 
who insist upon having “M&V”™ ribbons 
and carbons, because they always produce 
best results and greatest service at the 
lowest ultimate cost. 


“M & V”’ renew their pledge Fa 


To furnish 


Highest quality goods 
Superior service 
Unlimited cooperation 


100% protection 


—Always 


MITTAG & VOLGER 


Incorporated 


Principal Office and Factories 
PARK RIDGE, N. J. 
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(The New York Business Show— 
Continued from page 37) 


e e 
ry The Exhibits 
Eve shipping room | ACCESSO DESK TRAY AGENCY, New York, N. Y., displayed 


the Accesso steel desk tray in letter and legal size and its unique extra 
arts such as stacking posts, interlockers and label holders. These trays 





urnished in four colors and two finishes are manufactured by Yawman 
| and Erbe Manufacturing Company under license. Manager Allan Fraser, 
Aé@eé the inventor of Accesso, was in charge. 
ACME CARD SYSTEM COMPANY, Chicago, Ill., and New York, 
N. Y. Visible card record equipment in cabinet, card book and swing- 
ing frame types were exhibited. There were special —— of personnel 
° ii li records, both large and small, having to do with Social Security. This 
ND U w exhibit was in charge of Manager E. C. Norrington and the New York 
18 = sales staff. Also in attendance was W. C. Schapple, advertising man- 

ager from Chicago. ; 
| ADDRESSOGRAPH COMPANY. (See Addressograph-Multigraph 

RITER STAND “ssi 
ADDRESSOGRAPH-MULTIGRAPH CORPORATION, Cleveland, 
Ohio, and New York, N. Y. The complete lines of Addressograph and 
Multigraph equipment were shown, including the new Class 900 Ad- 
dressograph and Class 300 Multigraph. Prominently featured was the 
Multilith, an offset lithographic press for business offices. A new type- 
writer keyboard Graphotype for embossing Addressograph plates was 
also displayed. E. J. Ferris, Addressograph branch manager, was in 
charge of that portion of the exhibit, while J. A. Finigan, ey 
branch manager, was in charge of that division. Mr. Page of the home 
office was also in attendance. 

ALLEN CALCULATORS, INC., New York, N. Y., demonstrated 
their new line of large capacity adding machines up to and including 
thirteen column capacity; the new R. é Allen ten-key calculator and a 
new cash register line. Gordon Laurence was in charge of the adding 
machines and Kenneth Phelps managed the calculator display. Presi- 
dent R. C. Allen was also present. 

ALLEN-WALES ADDING MACHINE CORPORATION, New 
York, N. Y. In addition to the company’s hand and electrically oper- 
ated adding machines of various capacities, a new model machine desig- 
nated as the Duplex was introduced. This machine is so constructed 
as to be adaptable either to accumulative or selective duplex operations. 
The machine includes two complete sets of adding dials to be used in- 
dependently or simultaneously. There was a machine with a trans- 
parent case electrically lighted from the inside to enable visitors to see 
the mechanical operation of the device. Division Managers A. E. Hen- 
derson and Milton Wiener were in charge. President . J. Pickering 
was also in attendance. 

AMBERG, A. J.. BUSINESS EQUIPMENT CORPORATION, 
New York, N. Y., featured the company’s latest developments in the 
new “Stream-Line” index demonstrated from actual set-ups; making 
suggestions toward solving filing problems; showing steel cabinets, 
desks, office storage cabinets and a complete line of guides, folders and 
file department accessories. Paul G. Amberg was in charge with Miss 
A. E. Patton, assisted by Miss S. Russell, » on Braun, H. A. Con- 
sidine, C. P. Cronin, J. A. Flanagan and C. M. Tompkins. 

AMERICAN AUTOMATIC ELECTRIC SALES COMPANY, Chi- 
cago, IIL, and New York, N. Y. Telephone brackets and copy holders 
of the company’s manufacture were shown. S. A. Martin, merchandise 
manager, was in charge. 

AMERICAN BUSINESS, Chicago, Ill., and New York, N. Y., ex- 
plained the service of the magazine American Business and displaying 
many of the books published and sold by the Dartnell Corporation. 


AMERICAN MULTIGRAPH COMPANY. (See Addressograph- 
Multigraph Corporation. ) 





% This special Sher-Man tubular steel yAMERICAN WRITING PAPER COMPANY, Holyoke, Mass., and 

‘ . . . ew York, ° : complete line of boxed typewriter papers was 

typewriter stand 1S 40 inches high and was shown. pe displayed were _~— eee instruments _ in the 

) : . . . testing of paper to acquaint the buying public with the rigid require- 

| designed especially for shipping rooms, shop ments which suet be met in meking typewriter papers. Advertising 

; : —— ” anager R. F. Linsert was in charge, assisted by members of the com- 
) offices, and similar places. It has the exclu —— yh FR Lt  -E  y4 

sive Sher-Man toggle joint foot locking device, APEDA STUDIOS, INC., New York, N. Y., exhibited for the first 

: : time direct color photographs that can be produced in any quantity, as 

lowering the solid feet to the floor or bringing well as their general line of work, including hand colored photographic 


7 cards, illustrative and commercial photography, photo murals 
and photographic transparencies. D. Anson Rosenthal was in charge. 


all four casters into play with a single mo- 
ARMSTRONG CORK PRODUCTS COMPANY, Lancaster, Penna., 





tion. Also available with four casters, or and Bow York, N. Y. ytanoloum Boors of aa kinds were featured, 
. } lJ . Special attention was called to the floor in the model offices installe 
rubber tipped or feet. It can be furnished by be ae | snepen may nae gen ae Soere, were ounaae de- 
: : : signed effects. ne color scheme employe rown Raybelle linoleum 
with a drawer for forms, and with or without with a ae seats 7. Another — ae was a soft green and 
: beige marbleized linoleum with tan and gray feature strips. he third 
shelves, as sig — many oe — y~ yer light gray Jaspe (two-tone) linoleum with canary 
i in the shipping room make yellow an ack feature strips. 

of a typewriter in pping AUTOMATIC BUSINESS MACHINES, INC., Pittsburgh, Penna., 
this Sher-Man 40 inch stand sell on sight. and New York, N. Y., demonstrated the Robotyper, an automatic type- 
Th b f th | t li f writer — in principle and design. Branch Manager Harry Henemier 

is i ut one o e complete line o was in charge. 
Phas P . AUTO-TYPIST SALES COMPANY, Chicago, IIl., and New York, 
Sher-Man tubular steel stands for typewriters | N. ¥. Two models of the Auto-Typist machine were shown—the stand- 


ard model which carries a single page letter to each roll, and the dial 


and other business machines. Standard selector Auto-Typist which handles paragraphs or letters on each roll. 


. . | A. L. Johnson was in charge. 
models meet every office requirement for BECK DUPLICATOR COMPANY, New York, N.Y. Speedograph 
. -}- duplicators, rotary automatic and handfeed and flat bed machines were 
convenient use, portability, and economy of | features of this exhibit. F. F. Fecher, general manager; T. Danheiser, 


C. A. Kenworthy, Sally J. Brown, Owen Morris and Preston Stowell 
were in charge. 

BETTER PACKAGES, INC., Shelton, Conn., and New York, N. Y., 
displayed Souteey_ Mare and labeler machines for counter and ship- 
ping room use. M. ; aggoner was in charge. 

BRUNSVIGA CALCULATING MACHINE DIVISION. (See 
Ralph C. Coxhead Corporation.) 

BURROUGHS ADDING MACHINE COMPANY, Detroit, Mich., 
and New York, N. Y. Among the company’s other products, especially 


SHERMAN-MANSON featured were a new high-speed bank posting machine; several models 


of calculators in new dress; a new fanfold billing machine which com- 

CTURING COMPANY | bines advantages of electric carriage operation with the ability to auto- 
MANUFA matically shift carbons from one set of multiple forms to the next in one 
motion. New York Manager A. E. Spalthoff was in charge. Also in 
625 South Kolmar Avenue, Chicago attendance were several officials and executives from the home office, 


including W. S. Sproul and J. L. Stewart. 
iti" 


space. Any model can be furnished with the 
new undershelf stationery cabinet. 


Write for general catalog and price list, 
and new sales-help literature. 


+ 4 UIT ENUM — , CARDISCOPE, New York, N. Y. 
| SLERSITE COMPANY, ‘The, New York, N.Y. demonstrated a 
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AACTUAL side-by-side competitive tests are 


most clearly proving the superiority of 
Niagara Duplicators over other stencil dupli- 
cator machines. This is significant. Side-by- 
side demonstrations leave no doubt in your 
customer's mind. He sees the difference... 
right there! @ From the moment impression 
paper enters a Niagara, its swift progress 
becomes one smooth, simple operation .. . 
every step of which is automatically con 


trolled. That's the key to the Niagara's as 





cally controlled precision is built right into 
every Niagara model, from the new record- 
breaking Niagara K2 (twice as fast as any 
previous standard automatic-feed stencil du- 
plicator) to Niagara's low-priced, hand-op- 
erated models. @ It is because of this auto- 
matically controlled accuracy that Niagara 
Duplicators alone achieve HAIR-LINE Regis- 
tration. Every finished Niagraphed job has 
clearly visible superiority superiority 


your customer can see! 


NOTE: Niagara Products for Eastern distribution are shipped from 


our New York Plant, and for Western distribution, from our San Fran- 


cisco Plant. Address all communications to our San Francisco office. 


5815 THIRD STREET ¢ SAN FRANCISCO e U.S.A. 
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NIAGARA DUPLICATOR CO. 


e CABLE “‘NIADO”’ 








..2-way Feather- 
touch® Point... Streamlined 
Balance® . . . ONE-STROKE 
Vacuum and Lever Filling, 











Jhis Year... 


Nearly every gift line gets SOME 
Christmas advertising—but Sheaf- 
fer’s gets year ’round 4-color nation- 
al newspaper and magazine adver- 
tising and radio coverage, PLUS the 
heaviest color advertising in the 
industry this Christmas. 

Look for full-page 4-color ads in 
the principal publications this No- 
vember and December — publications 
such as “‘Saturday Evening Post,’’ 
‘“‘National Geographic,’’ ‘‘Esquire,’’ 
“College Humor,”’ “American 
Weekly,’”’ “‘This Week,’’ and many 
other magazines and big-city news- 
papers. 

The color campaign is augmented 
by black and white newspaper in- 
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FOR THE GIFT OF A LIFETIME 


sertions —by advertising over 34 
great radio stations. 

Sheaffer’s has made it possible to 
have not only the highest unit of 
sale, but also to sell a pen and pencil 
together instead of only one unit. 
The Sheaffer Lifetime gift set is 
the one sought by discriminating 
buyers. 

You work no harder to sell Sheaf- 
fer’s but you get more for your 
effort. Isn’t it smarter to push 
Sheaffer’s? 

Build a good display and suggest 
Sheaffer’s for Christmas. 


W. A. Sheaffer Pen Company, Fort 
Madison, iowa. 


Reg.U.S.Pat.Off. 











SHEAFFER'S 
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CONSOLIDATED EDISON COMPANY of N. Y., INC., New | 


York, N. Y., demonstrated proper office lighting and air conditioning. | 
COXHEAD, RALPH C., CORPORATION, New York, N. Y. ew | 
models of the Mathematon automatic electric calculating machine, hav- | 
ing a new method of automatic division, were on display, as well as the | 
new Varityper composing unit and the Coxhead writing machine. W. 
T. Criswell was in charge of the Mathematon exhibit and General Sales 
Manager W. R. Brown managed the Varityper display. Ralph C. 
Coxhead, president, and Stuart P. Coxhead, treasurer, were in attend- 
ance constantly. 
DICK, A. B., COMPANY, Chicago, Ill., and New York, N. Y.. The 
complete line of Mimeographs, Mimeoscope, Mimeotype dry stencil pa- | 
per, Mimeograph inks and other supplies and accessories were shown. | 
Considerable interest was observed in the three-color reproduction on 
the Mimeograph. Philip A. Bennett, New York City branch manager, | 
was in charge, assisted by Leopold Flatow and Frank A. Conaty. il 
DICTAPHONE SALES CORPORATION, New York, N. Y. Dic- 
taphone dictating machines and accessories were on display. A speed 
writing contest was conduct d for Dictaphone operators chosen from 
mercantile establishments using Dictaphone installations. Competent 
demonstrators were in attendance. Branch Manager Carol Lyttle was 
in charge. Also present was President J. L. McIntosh. 
DICTOGRAPH PRODUCTS COMPANY, INC., New York, N. Y. 
Intracommunicating systems were demonstrated as well as the Accousti- 


con. 

DITTO, INC., Chicago, Ill., and New York, N. Y. Duplicators of 
all kinds, including direct process rotary types, the S 10 systems rotary, 
R 1 automatic rotary, gelatine, R 2 el_ctric rotary, gelatine, R 3 hand | 
rotary, gelatine; the entire F5 series of gelatine flat bed models were 
displayed. Also shown were Ditto rotary cut index cards, especially 
processed. In attendance were President H. T. Worthington; Vice- 
President K. M. Henderson; General Sales Manager A. N. Steele; Ad- 
vertising Manager F. Gregor, Jr., and New York Manager E. E. Gun- 
daker. 

DU-ALL CHECK BOOK COMPANY, INC., New York, N. Y., 
introduced the Du-All combination check book and cash book, so de- 
signed, it is said, that at one writing of check stubs on safcty paper one | 
has a complete cash book or summarized analysis of receipts and check | 


payments. Because of the debit and credit arrangement of the distribu- | 
tion sheets which are a part of the check book one is enabled to keep | 


six account books in the one book which is the checkbook. Ellsworth 
B. Dreher and Charles A. Frost, joint inventors of the book, were in 
charge. 

UUN & BRADSTREET, INC., New York, N. Y., showed Dun & 
Bradstreet reference book and pocket editions, also sample reports. 
Gencral Sales Manager J. L. Fleming and Advertising Manager A. M. 
Sullivan we:e in charge. 

EDIPHONE. (See Thomas A. Edison, Inc.) 

EDISON, THOMAS A., INC., West Orange, N. J., and New York, 
N. Y. Ediphone dictating and transcribing machines were featured. 


S. E. Charles was in charge of the exhibit. Nelson C. Durand, vice- | 


president, was a visitor. 

ELLIVTT ADDRESSING MACHINE COMPANY, Cambridge, 
Mass., and New York, N. Y. In addition to their known lines of ad- 
dressing machines, several new models, including the low.st priced mo- 
torized machine; a margin print addressing machine which will feed 
newspapers automatically; Elliott carbon int.rlkave machine which 
prints forms like statem nts and the Elliott statistical machine were on 
display. R. DePace, New York manager, was in charge. Harmon 
Eiliott, president, was also a visitor. 

FACIT ADDING CALCULATORS, INC., New York, N. Y. (See 
Allen Calculators, Inc.) 





FORCE, WILLIAM A., COMPANY, New York, N. Y. Especially | 


featured were three new models, including the Quick-Set variable num- 


berer; electric price tag marker and electric check endorser. The com- | 


pany’s other products were also shown. R. H. Oaklcy was in charge. 

FRIDEN CALCULATING MACHINE COMPANY, Oakland, 
Calif., and New York, N. Y. A full line of calculating machines was 
shown. Especially featured were two new models—F and S. C. C. 
Simons, New York distributor, was in charge. Also in attendance were 
Mr. Friden and Gen-.ral Sales Manager John M. Lund. 

GENERAL FIREPROOFING COMPANY, THE, Youngstown, 
Ohio, and New York, N. Y., displayed representative pieces of its en- 
tire line, featuring Goodform aluminum chairs for offices and institu- 
tions, Superfiler, the mechanized file, and GF “duty-matchd” desks. 
In the various model offices were desks and chairs showing modern 
finishes and upholsteries, safes, wardrobes, Secr.taires, all trimmed 
with GF’s new anodized aluminum trim. One of the offices was equipred 
with professional walnut equipment and alumnium chairs and the other 
is h.ghly modern finished in gun metal and satin aluminum chairs. A 
complete line of as equipment was also shown. A. J. Ball, general 
sales manager of the furniture division, was in charge, assisted by H. H. 
Suender, manager of desk and chair sales, and C. W. Straubel, manager 
of filing equipment sales. 

GEYER, ANDREW, INC., New York, N. Y. Geyer’s Stationer and 
Business Equipment Topics, a trade journal of stationery and business 
nga, was displayed. Service Manager Alfred E. Gall was in 
charge. 

GOWA & COMPANY, J., New York, N. Y. (See Standard Mailing 
Machines Company.) 

GREGG PUBLISHING COMPANY, New York, N. Y., showed the 
original Spiral line in an assortment which includes stenographic note 
books, order books, analysis pads, school and college composition books, 
memorandum books, drawing pads and music writing books. Also dis- 
played were the new Spiral note book holder and the official Gregg 
shorthand fountain pens. W. G. Fry was in charge, assisted by I. J. 
Agins and D. T. Warner. 

GUIDE SYSTEM & SUPPLY COMPANY, New York, N. Y. 
Initial display of the new fire resistive Firefoe Transfile made of spe- 
cially treated corrugated board with asbestos covering. This new file 
has an ingenious, easy operating, ball bearing drawer action. The file | 
is vermin proof. Shown also were other members of the Transfile cor- | 
rugated board file family, including the DeLuxe, the Leader and the | 
aa models. President Irving Kremsdorf was in charge. | 


UNLOCKE, W. H., CHAIR COMPANY, Wayland, N. Y. This | 


exhibit consisted of the Gunlocke 20th Century group of office furniture, 
including a new complete line of executive posture chairs. Leather uv- 
holstered office chairs, club chairs and davenports were also shown. 
Ernest Child and Howard W. Gunlocke of the home office and John 
Stahle were in attendance. 

HAUSERMAN, E. F., COMPANY, New York, N. Y. A complete 
office layout consisting of reception room, general office space and two 
private offices using Hauserman Mastcrwalls three inches thick, show- 


ing both solid partitions and steel and glass. This exhibit was in con- | 


junction with General Fireproofing Company furnishing desks, chairs, 
files, counters and other appliances in their line; Consolidated Edison 
Company System, furnishing lighting and air conditioning of various 
makes; Armstrong Cork Products Company supplying flooring for en- 
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or GREATER 


“LOOSE LEAF 
EQUIPMENT 


The Cesco Line with its many new features— 
improved types of equipment and modernized 
accounting records will enable your sales de- 
partment to increase your loose leaf volume. 
It is the logical line for progressive dealers. 
Here are a few outstanding items: 


The VIS-DEX 
A New Visible Binder with Automatic Built-in Shift 

Visible Books have come to be recognized as 
one of the outstanding achievements of 
present day record keeping. The market is a 
constantly expanding one. With the new 
automatic shift binder we offer a range of 
visible equipment unapproached by any man- 
ufacturer. Also non-shift binders. Send for 
new catalog of Visible Equipment. 


NEW PAY ROLL RECORDS 
Pay Roll taxes under the Federal and State 
laws call for a revision of Pay Roll records. 
We have a comprehensive and complete set 
of forms designed for various types of pay 
roll for either hand or machine posting. 
bocklet describing the different records and 
outlining the correct accounting procedure 
sent free on request. Don’t overlook this 
unlimited market. 

NEW IMPROVED POSTING MACHINE 
EQUIPMENT 

A new line of Binders, Forms and Trays that 
represent the utmost in operating efficiency. 
Our new “Gravity” Type Binder works auto- 
matically—no keys or cranks to turn. Forms 
are carried in stock for all the recognized 
bookkeeping machines. 


Exclusive Agencies Available 
No matter how well you may be satisfied with 
your present connection, an investigation of 
the Cesco Line is suggested. It’s worth your 
while to get our catalog and dealer’s exclusive 


agency plan. 


The C.E. SHEPPARD CO.., 


44-Ol 21*' Street.- LONG ISLAND CITY, N.Y 














Dealer’s Choice— 


But No Gamble 


At the recent exhibit of office chairs 
at the National Stationers Associa- 
tion convention in Chicago, the 
Artility display received the most 
complimentary interest from hun- 


dreds of dealers present. 


Demand increases steadily and gives 
dealers quick turnover and sure 


profits. 





Non-ad justable chairs for occasional uses 


Artility posture chairs as well as the 
non-adjustable types are built to 
tand the strain of constant hard 
usage. They are very comfortable, 
and attractive in a variety of uphol- 


stery colorings and materials. 


Write for dealer’s proposition 


Artility Metal Products, 


Elkhart, Indiana 


Inc. 
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tire space; Masonite Corporation supplying acoustic ceilings throughout. 
V. Kiorboe was in charge. 

HIRES, CHARLES E., COMPANY, Brooklyn, N. Y., displayed 
water cooling eset of various kinds. Sales Manager H. O. H. 
Quinn was in charg 

HOLMES ELECTRIC PROTECTIVE COMPANY, New York, 
N. Y¥Y. Guardians of the business show maintained their headquarters 


here. 

HOTEL PENNSYLVANIA, New York, N. Y. For the convenience 
of visitors, exhibitors and officers of the various companies a lounge 
was set up 

HUNTER ELECTRO-COPIST INC., Syracuse, N. Y., and New 
York, N. displayed a new device for reproducing originals of many 
kinds. B. Cumber was in charge 

INTERNATIONAL BUSINESS. MACHINES CORPORATION, 
New York, N. Y. Electric bookkeeping and accounting machines of 
many types; time recording equipment; proof machine for banks; the 
Ticketograph; sectional radio equipment; traffic recorder; autograph 
time recorder; secondary clock movement; Recordolok; Insto_ywere 
shown. The tabulating machine division new models included the Fifty; 
finger-print sorting machine; alphabetic ae ey and accounting 
machine (thirty-two type); gang-summary punch and ledger-posting car- 
riage were also displayed. The writing machine division exhibited a 
new electric billing machine and carbon paper ribbon feed. The Ticket- 
ograph featured Types No. 3 and 4. Those in charge included L. B 
Flaws, metropolitan manager of the tabulating machine division; E. E. 
Ford, metropolitan sales agent of the time recording and industrial scale 
divisions; R. W. Davidson, metropolitan sales agent of the writing ma- 
chine division; S. Mozell, special representative of the Ticketograph 
division, and Frank McKennett, manager of the bank proof machine 
division. 

INTERNATIONAL TIME RECORDING COMPANY. (See In- 
ternational Business Machines Corporation.) 

KEE LOX MANUFACTURING COMPANY, New York, N. Y.. 
showed a representative assortment of the company’s carbon papers and 
inked ribbons, as well as the Kee Lox carbon device for handling con- 
tinuous forms in regular typewriters. Manager John A. Noonan and 
Assistant Manager Edward R. Foudy were in charge. 

MARCHANT CALCULATING MACHINE COMPANY, Oakland, 
Calif., and New York, N. Y. The company’s line of Silent Speed cal- 
culators, all electric and fully automatic, were shown. New York Man- 
ager John K. Conway was in charge. Edgar B. Jessup was present 
throughout the week. 

MARKWELL MFG. COMPANY, INC., New York, N. Y., featured 
the complete line of Markwell stapling machines and staples. A giant 
model of the Markwell was the center of much interest. S. M. Obstfeld 
was in charge of the exhibit. 

MASTER-CRAFT CORPORATION, DIVISION OF SHAW- 
WALKER COMPANY, Kalamazoo, Mich., and New York, N. Y., dis- 
played a complete line of Master-Craft binders and loose leaf systems. 
R. E. Maloney, vice-president, was in charge. 

McCASKEY REGISTER COMPANY, Alliance, Ohio. Various types 
of visible filing equipment, such as boards and cabinets used in connec- 
tion with the os ge * dual control on inventory, tool check and tool 
investment control, cost and production control, machine control and 
various other Ag controls, made up this display. This exhibit was 
in charge of C Secbeta, manager of the industrial division, assisted by 
New York Representative C. T. Miller; W. A. Young, New Jersey 
representative; F. E. West, Philadelphia representative, and Roy W. 
Price, New England representative. 

MONROE CALCULATING MACHINE COMPANY, Orange, N. J. 
This exhibit was planned to illustrate the company’s complete figuring 
service for business. It presented representative models in its line of 
adding calculators, listing and bookkeeping machines, check writers and 
signers with demonstrations to show latest Monroe features and their 
advantages in present day accounting. Leighton Forbes, sales manager 
northeastern division, and Ralph rego, manager of the New York 
downtown district office, were in charge, assisted by other district man- 
agers and representatives of the metropolitan area. J. R. Monroe, presi- 
dent, and W. R. Cummings, vice-president, were here. 

NATIONAL CASH REGISTER COMPANY, THE, Dayton, Ohio, 
showed a complete line of bookkeeping and accounting machines and 
cash registers. A very interesting feature of the exhibit was the giant 
mechanical display of their itemizing and total printing cash register. 
Competent demonstrators were present. During the week, Col. E. A. 
Deeds, president and chairman of the board; S. C. Allen, vice-president 
and general manager; L. H. Thompson, vice-president in charge of do- 
mestic sales; G. Haig, director of advertising; R. H. L. Becker, adver- 
tising manager, and W. L. Poulton, manager of accounting machine 
sales, were among those in attendance. 

NATIONAL FEDERATION OF FOREIGN TRADE ASSOCIA- 
TIONS, New York, N. Y., illustrated by charts and figures the impor- 
tance of foreign trade. Interesting pamphlets containing much infor- 
mation were available. Vice-President Francis T. Cole, erry Tipper, 
Jr., F. Donnell Courtney and Arthur E. Lee were in attendance. 

NEISON CORPORATION, THE, New York, N. Y., demonstrated 
for the first time the Neison duplicator, said to be capable of making 
up to five hundred sharp, clean copies of any form or message that can 
be typed, written or drawn, The machine is of the rotary offset type. 
The furniture in the booth, modern custom style aluminum, was made 
by Warren McArthur Corporation. Mr. McArthur is also the inventor 
and patentee of the process by which the stand on which the duplicator 
is moumes is made. George Neidich and Col. Herbert Sonneborn were 
in charge. 

NEW YORK TELEPHONE COMPANY, New York, N. Y. A va- 
riety of communication facilities particularly adapted to the needs of 
the business world were featured in this exhibit. Practical demonstra- 
tions were given of their uses. 

NIAGARA DUPLICATOR COMPANY, San Francisco, Calif., and 
New York, N. Y., displayed the full line of Niagara duplicators, among 
which was the K-2 speed model. Visitors to this exhibit witnessed a 
+ of Model C2-R. President L. John Himes and G. Halpern were 
in charge. 

OFFICE APPLIANCE COMPANY, THE, Chicago, Ill., and New 
York, N. Y., explained Office Appliances, the news and technical trade 
journal of the ofice equipment industry and its service to readers. C. H. 

verly, eastern aé was in charge, assisted by George C. Wheeler. 
Secretary John A. Gilbert of the home office was also in attendance. 

OFFICE PUBLICATIONS COMPANY, New York, N. Y. A 
monthly journal circulated among office equipment dealers and users. 
William Schulhof was in charge. 

ORMIG CORPORATION, New York, N. Y. Hand and electrically 
operated duplicators with and without automatic paper feed were dis- 
played. Featured especially was the Simplex line printing machine with 
two moistening devices of different widths. This machine, it is said, 
will transcribe individual lines of different widths from part lists, in- 
struction sheets, purchase orders or payrolls to individual time tickets, 
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Safe now in Life- 
time steel are the 
transferred records 
of the Colonial Trust 
Co., Pittsburgh. No 
more dusty bundles 
to unwrap. No more 
boxes to be pulled 
from shelves. Any 
record available by 
merely opening a 
drawer. 


YOU GAIN IN THREE WAYS when you work a transfer room transformation like 
the one pictured above: 

1. You get an immediate profit on a substantial volume of business. 

2. You entrench yourself more firmly in the user’s office. He gives you other 
business because of the excellence of the service you have rendered. 

3. You line yourself up for future yearly additions. 

* 7” * 

To those who sell Shaw-Walker*, this month and next present the greatest oppor- 
tunity of a decade. Why? 

Because, with business on the increase, active files must be cleared out. There are 
more papers to be transferred. 

Because, with reference to transferred records more frequent, your customers are 
daily growing more exasperated with the paper cases and other expedients they have 
endured through the depression. 

Because genuine Shaw-Walker Lifetime steel transfer cases are at the lowest 
prices in history. And there’s a size for every record. 







Join those who are already turning this 1936 opportunity into extra profits. Get 
in touch with Shaw-Walker today. 


GHAW-WALKER 


MUSKEGON, MICHIGAN 

















*With the Shaw-Walker Buyers’ Gumpe even your inexperienced men can get trans- 
fer time orders. It describes, pictures, and prices: Transfer Cases—1i2 sizes. Indi- 
vidual Folders—four weights; reinforced and single edge; Manila and Kraft. Mis- 
cellaneous Folders. Corner-Clip Folders. Folder Pasters. Complete new systems— 
Ready-Made and Tailor-Made. It tells how to transfer records. It tells how to 
rearrange the record flow in any office for safety, convenience, and economy. 
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ST EVERYWHERE 


STANDARD B & P 
Flexible Hinge Ring Books 


@ Concerning the sales appeal of any stationery 
item, we believe the dealer's opinion to be more 
dependable than the manufacturer's claims. 

The dealer knows what his customers want and 
what they will accept. No one is better qualified 
to judge whether or not a product will sell. Here 
is what one of Philadelphia’s leading stationers* 
thinks of the selling qualities of B & P Flexible 
Hinge Ring Books. 





SELLING 


‘I consider the B & P Flexible Hinge Line to be 
far ahead of its field. The practical convenience 
of these ring books has made a tremendous hit 





Flexible Fabrihide 


Cover 
with my customers. In the short time since | 
introduced the line, [I’ve sold several hundred 
books. They are easily the fastest seller in my 
store.” Genuine Leather 


Flexible Cover 

Equally impressive reports are coming in from 
all sections. There must be a reason for this 
phenomenal demand. Actually, there are a number 
of reasons. 

B & P Flexible Hinge Ring Books possess several 
unique features that have instant appeal to buy- 
ers. These exclusive features cannot be obtained 
in any other ring book. 

They sell at a price which compares more than 
favorably with that of less efficient ring book items. 

They are backed by the prestige of the B & P 
Standard, which is known and respected by every 
buyer of blank books and loose leaf books and 





forms. 
Incidentally, B & P Flexible Hinge Ring Books 
are priced to insure the dealer a substantial profit 


on every sale. And there are plenty of sales. @ One of the outstanding features of this line is the patented flexible hinge, 
exclusive with B & P. This hinge permits the book to open flat, and to stay 
flat without pressure. No metal on outside of cover. For prices and complete 


Prepare to share in this profitable business—send 
in your order today . details, consult Catalog No. L-22, Pages 10, 11 and 12 


oe BOORUM & PEASE COMPANY 


P. O. Box 272, City Hall Station, New York City 























os BROOKLYN BOSTON CHICAGO ST. LOUIS 


84 Hudson Ave. 29 Otis St. 538 S. Wells St. 212-148. 7th St. 


VISIT OUR NEW YORK SALES & DISPLAY ROOM AT 349 BROADWAY 





eR RL 








SN er ee ge eee © 








NOVEMBER, 1936 


progress slips, material advices or pay receipts. A. F. Niendorff and 

. M. Benello were in charge. 

OXFORD FILING SUPPLY COMPANY, New York, N. Y., fea- 
tured their semi-steel files through a cut-away model showing construc- 
tion and the display of the various steel parts. Rol-labels were also 
shown as well as a machine installing Nu-Prong fasteners in Oxford 
folders. The company’s filing supply items, both stock and special, were 
displayed. Various system layouts in the drawers of Oxford files re- 
ceived much attention. R. A. Jonas, Jr., R. P. Jonas and C. E. Reynell 
were in charge. Members of the New York sales staff were also in at- 
tendance. R. A. Jonas, Sr., the founder of the company, visited during 
the week. 

PIKE, E. W., & COMPANY, Elizabeth, N. J., showed Flash-O- 
Lens, an illuminating magnifying glass. E. W. Pike was in charge. 

POSTAGE METER COMPANY, Stamford, Conn., and New York, 
N. Y., demonstrated the company’s complete line of postage negeres 
machines and mailing room equipment. New York Manager S. 
Sells was in charge. General Sales Manager W. R. Greenwood was 
also in attendance. 

POSTAL TELEGRAPH-CABLE COMPANY, New York, N. Y., 
conducted a service for visitors and exhibitors. In charge was Mrs. 
J. J.. Mullins. 

POSTINDEX COMPANY, Jamestown, N. Y., and New York, N. Y., 
showed the company’s various products, including the Better Sight index 
and lamp. New York Manager W. N. Dervoe was in charge. 

PROGRESSIVE MECHANICAL CORPORATION, New York, 
N. Y. “Fastnrite,” a new type of paper fastening machine, was dis- 
played. The machine is said to be easy to handle and fastens from two 
to twelve sheets. President L. J. Peton was in charge of the exhibit. 

PRONTO FILE CORPORATION, New York, N. Y., showed cor- 
rugated board collapsible storage files as well as a complete line of steel 
card cabinets in single and double drawer units. Especially featured 
was the new Super-FPronto, a fire-resistive steel backed corrugated file 
with suspension roller bearing drawer action and automatic stop. Mr. 
Gould was in charge. President Sol Scheinman was also in attendance. 

RAND McNALLY & COMPANY, Chicago, Ill, and New York, 
N. Y., emphasized the use of maps and map-tack systems as applied to 
the problems of distribution. Also featured was the Commercial Atlas 
and Marketing Guide, a publication containing maps and geographical 
statistics needed by the executive from the geographical side of his busi- 
ness. Miscellaneous folders and other commercial printing jobs in which 
maps are used; smaller atlas publications, globes and juvenile books 
adapted to premium use were also shown. O. E. Anderson, manager of 
the Eastern map division, and M. P. Sadow were in charge. 

ROLLPRINT PRESS COMPANY, 1709-13 West Hubbard street, 
Chicago, Ill., and New York, N. Y., demonstrated the Rollprint press 
which is said to print from rubber dies paper, cloth and other materials 
from rolls, cutting off the size, te and slitting in the same 
operation. H. M. Magid was in charge. 

ROYAL TYPEWRITER COMPANY, INC., New York, N. Y., 
featured typewriters in standard models, wide carriage widths and spe- 
cial attachment styles; portables; typewriter accessories; Roytype rib- 
bens; carbon papers, etc. Albert Tangora, typewriter champion, giving 
speed demonstrations, attracted much attention. A tap dancing act on 
the keys of a large replica of a Royal typewriter and the radio feature, 
“King Football Speaks,’ with the personal appearance of Eddie Dooley, 
football commentator star of the Royal radio broadcast, were also of much 
interest. Advertising Manager W. H. Beckwith had Suacpe of design- 
ing, constructing and operating the exhibit, and J. H. Forshay, manager 
of the New York sales office, was in charge of the selling organization 
staffing the exhibit. H. A. Way, secretary; L. C. Myers, patent ex- 
perimental department; M. V. Miller, sales manager; . A. Metzger, 
portable sales manager, visited. 

SANDERS DISPLAYS, Maplewood, N. J., and New York, N. Y., 
ay the new Cardiscope, movable display units. Mr. Humphrey was 
in charge. 

SHAW-WALKER COMPANY, THE, Muskegon, Mich., and New 
York, N. Y. The company’s “Built Like a Skyscraper” steel business 
furniture, insulated products, specialized indexing and several specialty 
items such as space-saver guides, corner clip folders and visible equip- 
ment were shown. In the business furniture line, a special feature was 
a complete office consisting of a sixty inch steel desk, four drawer filin 
cabinet, two chairs, a costumer and a waste basket. F. deP. Townsend, 
vice-president, was in charge. 

STANDARD MAILING MACHINES COMPANY, Everett, Mass., 
and New York, N. Y., demonstrated the electric model of the Standard 
New Process duplicator, the operator being blindfolded. A complete 
line of duplicating and mailing machines was also shown. These in- 
cluded envelope sealers and stamp affixers in both hand and electrically 
operated models. Assistant Sales Manager Allan E. Bruce was in 
charge. Also in attendance were A. W. Vanderhoof, vice-president and 
general manager, and the New York distributors, J. Gowa & Company. 

STANDARD REGISTER COMPANY, THE, Dayton, Ohio, and 
New York, N. Y. A “speed tester” for testing Kant-Slip continuous 
forms; a demonstration of typing continuous forms on a new model 
electric typewriter; electric registers of various types; a new electric 
registrator feed attachment for the Addressograph; an I. B. M. alpha- 
betic tabulating machine equipped with the registrator platen; a large 
number of specimen continuous forms selected to illustrate the different 
types of systems in use, were some of the points of interest in this ex- 
hibit. K. K. Lawson, manager of the systems service department, was 
the factory representative in charge. He was assisted by sales and 
service representatives from the New York area and the Boston, Phila- 
delphia, Pittsburgh and Washington sales offices. 

_STARK, JULIAN, New York, N. Y., showed the Kleen-air portable 
- conditioning unit for the office and home. A product of Continental 
otors. 

STROMBERG ELECTRIC COMPANY, Chicago, Ill., and New 
York, N. Y., showed all models of employees’ in-and-out recorders, in- 
cluding the new No. 15, various types of time stamps, job recorders, 
program instruments, master and secondary clocks and process instru- 
——. New York District Sales Manager Leon W. James was in 
charge. 

TABULATING MACHINE COMPANY. (See International Busi- 
ness Machines Corporation.) 

THREE SIXTY FIVE PRODUCTS, Wadesboro, N. C., displayed 
and Semnsstretes the Wave-On decorative materials. A. V. Davis was 
in charge. 

TICKETOGRAPH COMPANY, THE. (See International Business 
Machines Corporation.) 

TYKAR CORPORATION, New York, N. Y., featured an automatic 
carriage return and line spacer attached to all principal makes of stand- 
ard ty ewriters, also attached to a wide carriage machine. Sales Man- 
seer illiam J. Curtis and Chief Engineer Andrew F. Mulhare were 
in charge. 

UNITED STATES DEPARTMENT OF COMMERCE, BUREAU 
OF FOREIGN & DOMESTIC SERVICE, New York, N. Y. This 
exhibit consisted of graphs and charts showing the trend of foreign and 
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Byum? 


ON NEW RAND MSNALLY 


INDEXED* GLOBES 





You ll cash in Pie and triply— 


on globe sales this Christmas if you arrange special 
displays like this featuring the new Rand MSNally line! 
e Rand MCNally globes are famous for their accuracy 
and fine craftsmanship. They're ideal gifts for business 
executives—for every family interested in travel and 
world affairs. 
e The new Rand M¢Nally 
line is more handsomely 
styled this year than ever 
before. But selling prices are 
lower—make volume sales 
easier — will bring substan- 


tial dealer profits. 





RAND MSNALLY & COMPANY 


NEW YORK CITY CHICAGO SAN FRANCISCO 
111 Eighth Avenue 536 South Clark St. 559 Mission Street 
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No. 87 


MAJESTIC 


Customed by MAJESTIC 


You recognize that immediately. The 
charm, dignity, richness and luxury of this 
number are all due to the subtle touches 
of MAJESTIC craftsmen. Words fail to tell 
the story your eye catches at first glance. 
It's in good taste. 


Deep seated, superbly finished, neatly 
appointed, carefully customed with fine 
leathers this number has real sales appeal. 
It's a headliner. 


It's profitable to be a MAJESTIC dealer. 
The franchise is open to a limited number 
of reputable merchants. 


Write for our latest catalog on your letter- 


head. 


MAJESTIC LOUNGE COMPANY, Inc. 
NEW YORK OFFICES AND SHOWROOMS 
& West |8th St., New York 


CHICAGO SHOWROOM * MERCHANDISE MART 
Factory Bridgeport 


REPRESENTATIVES 
MIDWEST M. V. Follin, 220 Fairbanks Road, Riverside, II! 


SOUTH O. D. Mann, 2919 Rosedale Ave., Houston, Tex 
H. D. Blake, Box 64, Rachel, W. Va. 


PACIFIC COAST L. B. Downing, 50 Hawthorne St.,” San Francisco 

SOUTHEAST L. H. McDaniel, 2518 Jennings Ave., Fort Worth, Tex. 

WASH. and BALTIMORE Henry C. Roesser, 11 Beaumont Ave., 
Catonsville, Md 
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domestic trade. In attendance were several members of the staff to ex- 
plain the many services available to American concerns by the Bureau 
of Foreign and Domestic Commerce in presenting necessary facts and 
figures pertaining to the nation’s business. 

UNIVERSAL FIXTURE CORPORATION, New York, N. Y. Steel 
shelving, steel display cases, counters, Universal Swing-Wing displayors 
and steel lockers were on display. Sales Manager R. L. Juretie and S. 
Goldberg were in charge. 

VARITYPER DIVISION, RALPH C. COXHEAD CORPORA- 


TION. (See Ralph C. Coxhead Corporation.) 

VISIBLE RECORDS EQUIPMENT COMPANY, Chicago, IIl., and 
New York, N. Y., displayed the Flex-Site Visible unit which opens up 
to a flat writing position at once with no releasing mechanism. Ray- 


mond W. Brown, New York manager, was in charge. 

WESTERN UNION TELEGRAPH COMPAN New York, N. Y. 
An attractive temporary telegraph office set up for the handling of any 
telegrams offered. A display featured the many ways in which the com- 
pany’s messenger, errand and distribution service can be used J advan- 
tage by various business groups. District Superintendent J. W. Boyd 
was in charge. 

WATERMAN, L. E., COMPANY, New York, N. Y., 
tain pens and writing utilities. E. A. Granett was in ‘charge. 
Kastner, sales manager, was a visitor. 


Business Show Guest Book 


exhibited foun- 
Ed. J. 





A 
Joseph Adragna, Mimeo Repair 
Company, New York, 
W. H. Alexander, Ideal Stencil 
Machine Company, New York, 


N. Y. 

Chas. T. Fame . W. Allen Com- 

Scenes, , 

H. Pw A llen, 38 . Allen Com- 
pany, —, N, J. 

Cc. P. Arberg, Cummins Perfora- 
tor Company, New York, N. Y. 

Owen B. Ash, Deemer & Com- 
pany, Scranton, Penna. 


B 

S. M. Babson, Bates ae. Com- 
pany, New York, N 

Eleanor Blass, Business ‘Machines 
Service, New York, N. 

J. J. Brady, Munson Supply Com- 
pany, New York, A 

George C. Brainard, The General 
Fireproofing Company, Youngs- 
town, Ohio 

Burt Brewster, Wilson-Jones 
Company, Philadelphia, Penna. 

— N. Briggs, Sun Rubber 

ompany, New York, N. Y. 

Joke E este. Spencerian Pen 
Company, Boston, Mass. 

Bob Brown, Bn a pas a 
Company, New York 

W. R. Brown, Ralph C. Coxhead 
Corporation, New York, N. Y 
. B. Buckwalter, National a 
Book Co., New York, N. 

W. E. Button, Wholesale ns, 
rier Company, New York, 


Underwood El- 
Fisher Company, ew 
York, We 


N. 
ee Carroll, Globe Typewriter 
Exchange, New York, , 2 
Andrew Cerruti, Underwood El- 


E. I. Campbell, 
liott 


liott Fisher Company, New 
York, N. Y. 

Ww. j. Christie, Royal Typewriter 
Company, New York, 

Tom Cole. The Globe Wer- 


nicke Co., Cincinnati, Ohio 

D. R. Cooke, Marchant Calculat- 
ing Machine Company, Wash- 
ington, D. C. 

Geo. H. Crossan, Underwood El- 
liott Fisher Company, New 
York, N. Y. 

D 


J. A. Davilla, Jr., 
liott Fisher Company, 


a Penna. 
Office Devices 


Dorey, 
Company, Philadelphia, Penna. 
E 


G. D. Emtage, 
Equipment Company, 
delphia, Penna. 

S. H. Ensinger, 
Inc., Buffalo, N. 

W. A. Ericson, Allen-Wales Add- 


Underwood El- 
Phila- 


Columbia Steel 
Phila- 


Remington-Rand, 
, 4 


ing Machine Company, New 
York, N. 
Jomee V. Ferriter, New York, 


William Franz, Royal Typewriter 
Company, New York, WY 
. H. Fucci, Business Dachine 
Service, New York, N. Y. 


G 


J]. W. Galland, Wholesale Type- 
writer Company, New York, 


N. Y. 
J. W. Golden, Metalstand Com- 
wae Philadelphia, Penna. 
old Business Furniture 
Comesan, Philadelphia, Penna. 
A. A. Goldstein, C. E. Sheppard 
Company, Long Island, N. Y. 


Edward Goldstein, Atlas Record- 
ing ——S Company, New 
York, N. 

A. R. Goodale, Meriden, Conn. 


H 
M. P. Hall, Hall Office Equip- 
? Company, Clarksburg, W. 


a. 
Paul Hartmann, London, E.C. 1, 


England 
Marcus Harwitz, Regal Type- 
writer Company, ew York, 
% 4 
T. A. Hughes, Underwood Elliott 
Fisher Company, New York, 
me Bs 
Clayton E. Hunt, Jr., Remington- 
Rand, 
James T. Hurley, Oxford Filing 
Supply Company, Brooklyn, 


Oxford Filing 


J 
R. A. Jonas, Jr., 
Brooklyn, 


Supply Company, 
" ¥e. 


J. Joslin, Utica oe Supply 
a *— Utica, N. 
Clyde Jungbluth, ‘7 EI- 


liott Fisher Company, New 
York, N. Y. 

K 
Julius M. Kahn, David Kahn, 


Inc., North Bergen, N. J. 

Charles I. Karasek, Jaclin Sta- 
tionery Corporation, New York, 
N.Y 


Leo F. Kavanaugh, Keystone Of- 
fice Appliance Company, New 
Bedford, Mass. 

B. Kess, Regal Typewriter Com- 
pany, New York, Y 

Philip G. Knebel, 
— Pen Company, 


4 
Adam Kunze, New York, N. Y. 


Esterbrook 
Camden, 


L 
Thomas QO. Laird, Thomas O. 
Laird Company, Charleston, W. 


Va. 
W. I. Lampel, Art Steel 
New York, 


Com- 
pany, Inc., ws 
Allen Calcula- 


Gordon Laurence, 
tors, Inc., New York, 

Irving M. Levy, Art — _ 
pany, Inc., New York, 

R. D. Luming, Fulton ate 
Company, ew York, N. Y. 
Harry Lynn, Esterbrook Steel 
Pen Mfg. Company, New York, 


N. Y. 

J. Arthur Lyons, Reliable Type- 
writer & Adding Machine Com- 
pany, Chicago, fu. 


M 

Evelyn Maddox, Johns-Manville 
Company, Atlanta, Ga. 

L. Malmsman, Regal Typewriter 
Company, New York, WY 

Cc. S. McAlister, American a. 
forator Company, —4 o, Ill. 

J. B. McCormick, L. mith & 
Goreme teins " Syracuse, 


Jos. J. McElgun, Queen Ribbon & 
Carbon ompany, Brooklyn, 


N. Y. 

Stanley McGar, J. F. Molloy 
Company, Meriden, Conn. 

W. McParlan, American Address- 
ing Machine Company, New 
York, N. Y. 

ae 3 Messina, Professional Print- 
ing Company, New York, N. Y. 


Metzger, Royal Type- 
writer Company, New York, 
ya s. Morse, Morse Typewriter 


Company, Inc., New York, 
N.Y. 


Ralph Morse, New York, N. Y. 
Lou Mory, Branford, Conn, 
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OT it down just as a reminder, the address of your 
J nearest Shipman-Ward branch office. If you are 

doing business in the west, it’s Los Angeles .. . 
in the middle west, it’s Minneapolis or Ward’s head- 
quarters in Chicago .. . in the east, it’s New York 
City . and in Canada, it’s Montreal. © When or 
dering direct from your nearest branch you save both 
time and money, and in the typewriter and typewriter 
supply business that means something. @ All Ship- 
man-Ward services are available at each branch .. . 
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all necessary equipment has been installed and ready 
to go and guided by a staff of experienced typewriter 
men. ® Whatever your requirements are . . . Platen 
Grinding, Japanning or Duo-Nickel Plating, the 
branch is equipped to render fast, dependable service. 
All Ward’s office equipment and stationery store Sup- 
plies, Typewriter Parts, Adding Machine Parts, etc., 
are available right from stock. @ Lest some forget . . . 
we suggest: Make a note to send all your orders for 
Shipman-Ward products to your nearest branch. 


SHIPMAN-WARD MANUFACTURING CO. 


321 Broadway 





4401 RAVENSWOOD AVE. + CHICAGO 


Headquarters 


BRANCH OFFICES ® NEW YORK CITY @® LOS ANGELES ® MINNEAPOLIS © MONTREAL, QUE. 


314 W. Olympic Blvd. 116 S. 4th St. 20 St. James St. West 
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Get set NOW for 


REAL VOLUME on 
HOLIDAY GIFTS 


with popular SENGBUSCH 
Chrome Dip-A-Day Desk Sets 


*These sets have just what your 
customers look for in metal desk 
set gifts—lasting beauty, general 
utility, and lifelong durability. 
The modern design and chro- 
mium finish, with black, red or 
green enamel trim, give these 
items the powerful eye-appeal so 
necessary during the holiday 
shopping season. With thousands 
of people discovering the amazing 
writing ease of the new iridium- 
tipped, gold-plated pens with which 
these sets are now equipped, it is no 
wonder that sales on these sets are 
going up. Decide now to make it a 
bigger profit season by stocking the 
fast-moving Sengbusch Chrome Dip- 
{1-Day Desk Sets. 


NATIONALLY ADVERTISED in ESQUIRE 


7 ~ F Attractive New Folder 
that does a real selling job 


A beautiful 4-page folder in colors will be off the press in a few days to 
help you sell Sengbusch Chrome Dip-A-Day Desk Sets. Space is provided 
for your imprint. Order your free supply now, so that you can put them 
to work for you before the holiday season starts. Designed to stop all 
traffic in your store, a beautiful counter display that is self-dispensing 
is also being prepared. 









Now You Can Offer Your 
Customers Exceptional 
Values In Desk Sets For 
Home and General Office 



































No. 1800 Use. 


$6.50 








No. 1806 
$6.50 


$12.00 





DIP-A-DAY PENS WITH IRIDIUM-TIPPED 
GOLD-PLATED POINTS 


Pe ena. nn 4 iene shdenkdbianiar en / .. 80.85 ea. (list price) 
No. 66 (banded with Chrome)... .. . .. 1.00 ea. (list price) 


The new iridium-tipped, gold-plated points will fit any of the 
50c stainless steel pens you have in stock, or may have sold in 
the past. Here is your opportunity to go back and sell these cus- 
tomers a new point. 


Iridium-tipped, gold-plated pen points evensa due eas 
(Medium, Fine, Extra Fine) 


SENGBUSCH 


SELF-CLOSING INKSTAND CO. 
1115 Sengbusech Bldg. Milwaukee. Wis. 


Canadian Distributors 
Brown Brothers, Litd., Terente, Canada 











No. 1801 
$10.25 
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R. H. Mould, Utica Office Supply 
Company, Utica, N. Y. 

Donald G. Murphy, New York, 
N. Y. 


R. Nathans, Wiliam & Saylor, 
New York. N. Y. 

Georg: G. Neidich, Neison Cor- 
poration, N-w York, N. Y. 


George A. Nitschke, Automatic 
P-ncil Sharpener Company, 
New York, N. Y. 

Oo 


Arthur Oesterreicher, New York, 


Henry Ohl, Professional Printing 
Comvany, New York, N. Y. 
Victor Safe & 

Company, New 


Benjamin Okin, 
Equivrent 
York, N. 

S. 2. Opvenheim, Scholastic Cor- 
poration, New York, N. Y. 


Lee Paddock, Wilson-Jones Com- 
pany. Boston, Mass. 

Lora V. P>-rry, Fawn Brands, 
Ltd, New York. N. Y. 

H. H. Phillins. Pryor Tynrewriter 
Companv. Trenton, N. J 

L. A. Phillins. Phillips Process 
Comnanv. Rochester, N. 

Ww J. Pickering, All-n-Wales 
A‘ding Machine Company, 
New York. NY. 

A. P. Pohl, Jr., Business Machines 
parece Company, New York, 


A. G. Preston, Utica Office Sup- 
ply Comrany, Utica, N. Y 

T. H. Prior, Pryor Tynewriter 
Fxchang*, Trenton, N. J. 

William Purvin, Superior Tvype- 


writer Company, New York. 
N. Y. 

R 
C. H. Reed, Underwood Elliott 


Fisher Company, New York, 

_ we 

George L. Rogers, Chicago, Tl. 

D. Donald Rowe. Parrot Speed 
Fas*en-r Corporation, Long Is 
land City, N. Y. 


S 

George B. Samurl. L. C. S~ith & 
Corona Typewriters, Boston, 
Mass 

H. O. Sauer, National Cash Ree- 
ister Company, Cincinnati, Ohio 

Ph‘lin E. Scott. Esterbrook Stee] 
Mfg. Company, Camden, 


V. J Seward, Underwood Ellintt 
Fisher Company, New York, 


N. 

H. E. Shi®etts, Marchant Calcu- 
sating Machine Company, Chi- 
cago, 

Henry Simler, American Writing 


oe 


Machine Company, New York, 


Harry C. Smith, H. E. Smith 
Company, New York, N. Y. 
H. E. Smith, H. E. Smith Com- 

pany, Newark, N. J. 

Harry D. Snyder, Parrot Speed 
Fastener Corporation, Long Is- 
land City, N. Y. 

H. M. Sonneborn, Neison Dupli- 
cator Corporation, New York, 


E. G. Stacy, Spencerian Pen Com- 
pany, New York, Be 

J. L. Stewart, Burroughs Adding 
Machine Company, Detroit, 
Mich. 


T 

W. L. Talbert, Talbert Typewriter 
Exchange, Casper, Wyoming 

Mrs. W. L. Talbert, Talbert Tvne- 
= Exchange, Casper, Wy- 
omin 

Jessie a Taylor, Globe Tyvewriter 
Exchange, New York, 
. H. Taylor, Remineton- Rand, 
Inc.. New York, N. Y. 

Russ’ ll G. Thompson, Remington- 
Rand. Inc., Mideletown, Conn. 

Tim Thrift, Elliott Addressing 
Machine Company, Cambridge, 


Mass. 

Cc. G. Tollefsen, Manufacturer's 
Representative, New York, 
N. Y. 

J. B. Turner, National Bus‘ness 
Show Company, New York, 
me Wa 


U 
C. R. Underwood, American Writ- 
ing Machine Company, New 
York, N. Y. 


Vv 
Fredrick Vagner, K. 
Brno, Czechos'ovakia 


C. F. Wagner, Cooke & Cobb 
Companv. Brookivn. N. Y. 

H. S. Walcott, All-St-el Eouiv- 
ment Company, Inc., New 
York, . 2 

W. B. Wallace. F. S. Webster 
Companv, New York, N. Y. 

H. L. Wittemore. Richardson Al- 
oF a Richards, New York, 


N , 

R. N. Wood. 
Pen Mfg. Company, 
N 


George B. Wray, Jasrer Office 
Furniture Company, New York, 


N.Y 

E. T Wright, U. S. Typewriter 
Ribbon Mfg. Company, Phila- 
delphia, Penna. 


Vagner, 


Esterbrook Steel 
Camden, 


Z 
H. E. Zimmer. Columbia Ribhon 
& Carbon Mfg. Company, Glen 
Cove, N. Y. 


STAEDTLER ANNOUNCES PRICE INCREASE 
Prompted by a policy adopted by many other manu- 
facturers and also by increasing prices of raw mate- 
rials which necessitate a higher price for finished prod- 
ucts, J. S. Staedtler, Inc., 53 Worth street, New York, on 
October 1 announced a raise in prices on all Mars and 


Globe-Trotter pencils. 


In making the announcement R. J. Urmston, gen- 
eral manager of the company, explained that the de- 
cision to raise prices rather than substitute inferior 
materials was reached as a means of maintaining the 
quality for which Staedtler has been famous since 
1662. Mr. Urmston also declared that business on the 
entire Staedtler line has been unusually good this year 
and, regardless of the political situation, will continue 


to improve. 


8 
A.M.A. HOLDS CONFERENCE 


At the time of going to press the American Manage- 
ment Association is scheduled to open its office man- 
agement conference at the Hotel Commodore in New 
York City. Several prominent speakers were to ad- 
dress the delegates upon points of interest and matters 
pertaining to the industry, according to Alvin Dodd, 


president of the association. 


A full and complete report of the conference will ap- 
pear in the December issue of Office Appliances. 
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IT’S TIME to LOOK 
1937 offers New Fields 
of PROFITS with 


MEILINK 
SAFE DRAWERS 







FURNACE 
TESTED 


All Meilink 
Safe Drawers 
bear the Meil- 
= One Hour 


Showing a Ledger Size Safe 
Drawer with Posting Tray 
Equipment. 

* 


New full ball bearing 
drawer slides mounted on 
the bottom of the drawer 
earry heavy loads with 
ease. 


Every Office Needs These Handy Efficient Units 


Unmatched in possible interior features and sizes 
that will meet the needs of the modern office, giving 
fire protection for any combination of records all 
contained in a single unit. 

It is unnecessary to leave important records, cor- 
respondence, etc., without fire protection. The 
Meilink Safe Drawer brings the protection right 
to the worker’s desk. There’s no loss of time—no 
heavy loads to carry from place to place—just roll 
the Meilink Safe Drawer to the desk where the work 
is being done. 





Three Size Drawers 


Letter Size « Cap Size « Ledger Size 


If you do not have the full information on these 
units write or wire today for prices and discounts. 
The Meilink Safe Drawer opens up a new field in 
selling fire protection. 


The Lowest Cost Protection in 
Meilink's History 
co 


Meilink-Built 
Fire-Resistive Products for Every Business 
Office and Home Use 
Provide “‘Better Protection’”—35 Years of Protection Service 
Modern Systems of Cash Protection 


MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 
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NEW BOX FOR FIBROIN STENCILS 
| A new and attractive box, modernistic in form and 
| done in colors, has recently been adopted by the Fib- 
roin Stencil Corporation, 306 W. Adams street, Jackson- 
ville, Florida. 

The new container, which is exclusively for the Gold 
Bond dry stencils manufactured by Fibroin, is cleverly 





i 


Fibroin’s New Box 


— al 
WITHOUT A RIVAL ! | designed and bears the Fibroin motto “Speed” in one 


| corner and a gold seal bearing the legend “Quality 

D Oo RS Oo N J a Sealed In” in the lower left-hand corner. 
tA cs According to Ben DuPre, president of the Fibroin 
TH EF TRU LY MODERN | Corporation, the new box was designed as a means of 


providing quick identification of the Gold Bond line. 
; : C p 


% PUT yourself in your customers’ place, and your 
choice will be DORSON, Jr.! Already DORSON, Jr. 
is the fastest selling time stamp. Truly modern, 
DORSON, Jr. is sold under an unconditional guarantee. 
This fact, plus DORSON, Jr.'s unrivalled position as 
“the time stamp built by time-instrument experts,” 
and the many serviceable features make DORSON, Jr. 
the time stamp customers buy on sight. A hand-set 
dater sets day, month, year, A. M. or P. M., with a 
simple turn of a wheel. The patented stand keeps type 
off ink pad* when not in use, so that printing dial 
does not gum nor rot as commonly occurs in other 
time stamps. The 40 hour lever clock movement— 
these and other improvements give DORSON, Jr. 
marked customer preference. 


*This does not in any way restrict DORSON, Jr.’s range 
of usefulness. DORSON, Jr. may be used on any ink pad! 


Distributors : | 


—— 














Consolidated Stamp Mfg. Co. The Louis Melind Co. 
47 Church St. 362 W. Chicago Ave. 
New York, N. Y. Chicago, Ill. 
The Superior Type Co. 593 Market St. 
3940 Ravenswood Ave. San Francisco, Calif. 
Chicago, Ill. The Eagle Stamp Works 
368 Market St. 162 N. Franklin St. 
San Francisco, Calif. Chicago, Ill. Unique Display by Du Pont as Seen on the Board- 
& | walk at Atlantic City—the Nation’s Playground. 





| 
| > 


INDIANAPOLIS COMPANY WINS CONTRACT 
The Indianapolis Office Furniture Company, Indian- 
apolis, Ind., operated by Bowman Elder, was success- 
ful bidder on a contract for equipping the new ad- 
| ministration building at Indiana University, at a cost 
of $11,610, last month announced the Federal PWA 
office at Indianapolis —AK 
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CLECTED/ 


Wherever desk quality is truly appreciated . . . wherever desk 
dealers believe that customer satisfaction is the keystone of profits 
. . » there you will find the Steelcase line of desks invariably elected 


to first place. 

The year in and year out success of Steelcase is steadily earned 
and definitely deserved. Users like Steelcase serviceability and deal- 
ers like Steelcase saleability. Do those last nine words contain a 
hint for you? 


Your letter of inquiry will bring information of value to you. We 


suggest that you write us today. Address: 


METAL OFFICE FURNITURE COMPANY, GRAND RAPIDS, MICHIGAN 


Y Vy? 
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STEELCASE 
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SOVEMBER 


(Meetings—Continued from page 60) 

The spirited battle which usually features the last 
tournament of the season lasted all day, with only a 
short time out for lunch. 

One of the principal features of the day occurred 
during the evening when George W. Fairchild, a mem- 
ber of the association since its founding, was presented 
with a handsome kit bag of walrus hide, a wallet bear- 
ing his initials done in gold and a check for seventy- 
five dollars. These were presented to Mr. Fairchild by 
President Louis Tavernier on behalf of the entire asso- 
ciation membership in recognition of the former’s sev- 
enty-fifth birthday on October 17 and of his services 
to the golf association throughout the years. In ac- 
cepting the gifts Mr. Fairchild spoke with great feeling 
of his appreciation of the tribute and the value he 
placed on the friendships he had formed among the 
members of the Stationers Golf Association. 

During the dinner in the evening there was an im- 
pressive moment when the assembled members rose to 
drink a silent toast to the memory of Arthur C. Bain- 
bridge and Morris Popper, both of whom passed away 
during the year just completed. The late Mr. Bain- 
bridge was president of the golf association for many 
years while Mr. Popper had been a valued member for 
a considerable time. 

Following the dinner a nominating committee con- 
sisting of Mr. Fairchild, Harold McNeal, of the Binney 
& Smith Company, and Andrew Pfaff, of the Joseph 
Dixon Crucible Company, presented the following slate 
which was unanimously elected for the coming year: 

Eberhard Faber, chairman of the board; L. H. Taver- 
nier, president; W. G. Whittemore, vice-president, and 
Fred Huber, secretary and treasurer. Members of the 
board elected were Ray Weissenborn, Julius Kahn, Jack 
Kemp, James E. Neary, Ray Urmston, Harrie Copeland, 
Larry Schmidt and Harry Levy. 

ees 
CONNECTICUT VALLEY STATIONERS MEET 

Responding to a call flung far and wide, a fine rep- 
resentation of members and friends of the Connecticut 
Valley Stationers’ Association assembled in the Hotel 
Bond, Hartford, Conn., on October 19. 

For luncheon the members assembled in the hotel 
ballroom as guests of the Hartford Rotary Club. 
Charles P. Garvin, general manager of The National 
Stationers Association, was guest speaker. His subject 
was “Platforms and Soap Boxes.” 

Mr. Garvin expressed considerable pleasure at the 
opportunity to return to the Hartford Rotary Club. 
After putting his audience in good humor with the reci- 
tation of several illustrative stories, he suddenly 
switched to the serious, outlining four points he wanted 
to emphasize in his talk, the first of which was “Soap 
Boxes.” 

“Soap Boxes,” said Mr. Garvin, “were used by in- 
significant people of inferior stature and mentality who 
found it essential to get their chins up above the crowd 
in order to impress them.” He said, in spite of the 
tremendous effect of the service clubs such as Ro- 
tarians, and their great contribution toward worldwide 
peace and tranquility, the use of the soap box was one 
of the chief ingredients of the chaos now extant—using 
freedom of speech to break down the principles under 
which they endured. He also indicated his belief in the 
approach of the time when in this country, the use of 
soap boxes will have to be outlawed. 

The next point Mr. Garvin emphasized was plat- 
forms. 
able to anyone and always discarded after use. 
brought a chuckle from his hearers. In this regard 





These he defined as temporary structures avail- | 
This 


Good 






MIMEOGHAPE 


PAPERS 


DONT JUST 
"HAPPEN"! 


For every kind 

of use there's a kind 

of paper that does 

the job better, ry 










cheaper, easier. Rockwell- 
Barnes has spent years in 
building a compact line of 
commercially profitable 
mimeograph papers that 


= 


covers the whole 








field of use. 


The 
ROCKWELL- BARNES 


LINE INCLUDES 


A 

Best 
lee the 
Pie rh Sop eT oe 








and there's a good 
dealer's profit, too. 








ROCKWELL- BARNES 
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ia:{efey points the Way 


to larger 








SALES! 


A Complete Line of all Styles| 


Reports from all over the country 
indicate that holiday buying Is start- 
ing early this year, with an obvious 


public preference for quality goods. 


This year’s array of STEBCO zip- 
per portfolios represents a complete 
line of all styles and prices to fit 
every purse and purpose—and allows 


the dealers a generous profit. 





To avoid delays and disappointment 
place your stock orders at once for 


your Holiday requirements. 











Send for the STEBCO Catalog! 


Stein Bros. Mfg. Co., Inc. 
564 W. Adams St. Chicago, Ill. 


New York Office and Display Rooms 


Empire State Building, Mr. E. R. Manning in charge 

















BUSINESS CASES 





HOLIDAY 
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Mr. Garvin explained there were a number of things 
he might say about the political situation in the pri- 
vacy of a meeting which propriety would not permit 
over the air. He dwelt briefly on the unreliability of 
platform promises by politicians. Although he had no 
brief to hold for business and professional men, he said 
they were not as brazen in their misrepresentations 
from platforms, nor did they expect people to swallow 
what they say. It was his thought that a little ap- 
plied psychology in handling those who insist upon be- 
littling the intelligence of the people with such bunk 
would be very much in order. 

The third point he emphasized was “Structures.” 
Structures, he declared, cannot be built on bunk or 
conversation, but are builded from the minds and 
efforts of men for their public service. The job of 
every right-thinking citizen in the United States and 
the world was not only to build new structures soundly, 
but to perpetuate the old. No country can serve a 
great number of people for a great length of time with- 
out firm structures, the lasting things of life for which 
we are so greatly indebted to our forefathers. 

Following the meeting busses awaited the members 
and they were whisked away to the Aetna Life Insur- 
ance Company in which premises a pleasant hour was 
spent. To examine this tremendous personal service 
institution is to come away with a feeling of pride and 
accomplishment in the business in which we are en- 
gaged. The busses then took the group to the Hart- 
ford Times building, where they were privileged to see 
a newspaper put to press. It proved to be very in- 
teresting. 

And then back to the Hotel headquarters for the 
cocktail hour and dinner which was served promptly, 
after which First Regional Governor Leo Burt called 
the meeting to order. His first act was to pay tribute 
to Gus Fischer for the fine job he did in preparing the 
day. Mr. Burt welcomed all who were present and re- 
ported briefly on his trip to The National Stationers 
Convention, saying it would be difficult for him in his 
very short space of time to give an adequate report and 
preferred to leave it in the hands of those more able. 
He then introduced Harry Tehan, sales manager of 
Charles M. Higgins & Company whose subject was “The 
Value of Association Membership.” 


“I value my membership. I think it is a distinct 
asset in my work. People have asked me many times 
whether I was in this work because I liked the lime- 
light or whether I just enjoyed working overtime be- 
cause the general manager was my pal. Well, I don’t 
give a cuss about the limelight. It’s hard on the eyes, 
but the general manager is my pal and that is one rea- 
son why I like the work. In addition to that, I havea 
host of friends among the members and I find the 
officers swell fellows and fine business men and I also 
find a growing realization on the part of the mem- 
bers that we should deal one with the other. In other 
words that we should build up each other’s businesses 
and that the original idea of the association—the de- 
velopment of more fraternity and more codperation be- 
tween the manufacturer of commercial stationery and 
office equipment and the distributor of commercial sta- 
tionery and office equipment, is a worthy cause. 


Alone in Makeup 


“The National Stationers Association stands almost 
alone in the type of make-up that it has but it cer- 
tainly has proven that it is set up in an economical way 
and that it does get results, and to quote from Evan 
Johnson, editor of Office Appliances, on page thirteen 
of the October number which has just been issued, he 
says: 

‘The story of the National Stationers As- 
sociation Convention opens on the following 
page. It is a story of a thriving industry, of 
alert and colorful figures, told in a language 
at times as simple as speech can be, at times 
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Now—at Transfer Time—replace worn out 


FILE GUIDES 





In thousands of offices throughout the country 
filing systems have been limping along with dog- 
eared guides or inadequate indexing in some form. 
You have seen them—files with only four or five in- 
dex guides per drawer—files that required 10 minutes 
searching instead of 10 seconds finding—*‘can’t- 
find-it”’ files. 


Business has improved in many lines to such an 
extent that buyers are receptive to time-saving sup- 
plies and equipment, and this is your opportunity to 
get your sales force into a real campaign to sell file 
guides. 


Oxford card index and vertical file guides are 
recognized throughout the country for their sturdi- 
ness, high quality and fine workmanship. They are 
available in several grades in many styles, including 
alphabets up to 10,000 sub-divisions. 


Oxford steel tab guides with bright colored cellu- 
loid windows offer equipment that will be a credit to 
any filing system. Oxford celluloided pressboard 
guides (celluloided in color) are also remarkably 
serviceable and attractive. Lower priced grades are 
available for all purposes. 

We suggest you send today for a new sample kit 
of Oxford guides which not only shows samples but 
also gives a few pointers on how to sell file indexing. 


OXFORD FILING SUPPLY CO. 


340-A Morgan Avenue Brooklyn, N. Y. 





Onkord 


FILING FOLDERS—INDEX CARDS 
FILING GUIDES—RED FIBER 
POCKETS AND ENVELOPES 
CORRUGATED BOARD FILES 
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Jumping Another Step Ahead! 


Announcing the Peerless 


Non-Suspension Tabulating Card File 





Here is another revolutionary idea in filing 
equipment. A money saving device for 
the convenient filing of Hollerith Cards 
that sacrifices none of the efficiency of the 
progressive ball bearing type of equip- 


ment. 
The new FLOATING ROLLER BEARING non-sus- 


pension principle permits these files to operate 
with the slightest finger pressure even when heavily 
loaded. Due to a most modern method of con- 
struction, rebounding of the drawers while oper- 
ating has been eliminated. 


' 
; 
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825 
DIMENSIONS 
Wide High Deep 
Outside housing 19/7, 52 28 
Inside tray My 3Yy 25-11 /16 





SINGLE TRAY 


Each case contains twenty-two drawer-type trays, 
which are removable. Drawer trays are easily 
handled and can be removed or replaced with 
great speed. The handling of the old tray has 
been eliminated, just remove the light convenient 
drawer tray. Rigid construction with sides, back 
and front of uniform height permits stacking when 
removed from the case. Positive locking com- 
pressors which operate smoothly keep the cards 
under perfect compression. 

STACKED TRAYS 






The entire unit has a filing capacity of 561 inches 
accommodating approximately 92,265 standard 


tabulating cards, allowing 160 cards per inch. ( Olive Green $121.00 
LIST PRICE 

Our policy of EXCLUSIVE DEALER DISTRIBUTION is but ion ans  higg or —" page 

xtra for locks $ 11.00 


one more reason for you to tell your customers about this 
new and unusual piece of equipment. 


: 
PEERLESS STEEL EQUIPMENT CO. 
UNRUH AND HASBROOK STREETS 
PHILADELPHIA, PA. 
BRANCH OFFICES 
NEW YORK BALTIMORE, MD. BOSTON, MASS. CHICAGO, ILL. LOS ANGELES, CAL. 
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salty and pungent, with a train of arresting 
overtones. Friendliness and sincerity, devo- 
tion to duty, faith in man and in the great 
order of things, intelligence, knowledge and 
codperation found voice on the platform, in 
the lobby, at the booths of the exhibition, 
about the napery and glassware of the 
tables. 

‘There was a long and thoroughly detailed 
rendering of account in the statement of 
what the association has done in the past 
year. There was a stimulating challenge to 
the membership for achievements to be per- 
formed in the year to come.’ 


“And again on page twenty-eight when he speaks of 
the magnificent book which Office Appliances issued 
complimentary to the convention and known as ‘Along 
the Way with NSA’: 


‘The brochure was impelled by the desire 
to acquaint newer members of the organiza- 
tion with the effort required to bring the as- 
sociation into being, to refresh the memory 
of the older members with the past achieve- 
ments and to impress all engaged in the field 
with the importance of The National Sta- 
tioners Association which has been the 
greatest single factor in advancing the pres- 
tige of the business.’ 


“Gentlemen, there is value in a membership in The 
National Stationers Association. It is the greatest value 
I know of in the business for it brings the greatest 
returns for a small investment of money that I know 
anything about.” 

Chairman Burt then introduced Jerry Sprott, presi- 
dent of The Globe-Wernicke Co., who gave his impres- 
sions of the convention. 


Sprott is Speaker 


Mr. Sprott said he thought we all lose a tremendous 
amount of value in life by not contacting our friends 
frequently enough. What progress he had made in 
life, he said, was due to the friends he had made. He 
believes that happiness and comfort in life are in direct 
ratio to the friends one has. 

Referring to the convention in Chicago he said he 
observed and heard less criticism of the conduct of the 
meeting, and the program than he had ever heard 
before. He said it has always been one of the functions 
of conventions to complain and criticise about this and 
that, but he was happy to report that at Chicago he 
observed none of it. The present time finds Mr. Sprott 
more convinced than ever that the competition of his 
company is not the good friends who are engaged in 
the same business, but from without the industry. That 
competition, he said, was doing a job of selling that 
makes us look like pikers. Consequently, it was his 
opinion if there ever was a time when manufacturers 
and retailers must pull together, it was now. “If we 
are to meet this competition and do the work that is 
to be done, we will have to get together to do it. We 
must do a creative job, and it must be done by the 
people who are now working in our field. We have an 
obligation to perform—to do the best job in the best 
way we can.” In closing he stated that it was his opin- 
ion that if each of us has given our best when we 
leave the world, we can only be adjudged as successful. 
Mr. Sprott’s remarks were received with considerable 
enthusiasm. 

The chair then recalled Mr. Garvin, who spoke con- 
cerning the work of the Association. In preface he 
sketched the great interest of all parts of the field, an 
interest greater than ever, in merchandising. He said 
it had been the purpose of the association to try to 
develop methods of thought and a program which 
might be of value to all of the people engaged in this 
jndustry. It has been their purpose to try to find out 
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EVERY OFFICE 
NEEDS THEM 





Dealers: Harter Handistands mean business 
for you. Quick, easy sales due to high qual- 
ity at low prices plus big demand. Retail 
prices start as low as seven dollars per stand 
. .. Every office needs additional utility desks 
for typewriters and office machines—for hold- 
ing ledgers, files and charts. Harter Handi- 
stands exactly meet this need . . . Write us for 
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ROTO-DEX 


TELEPHONE INDEX 


Making Sales Records 


Here’s a new, improved telephone index that’s 
really going to town. Note the sleek smooth lines, 
the beautiful bronze finish, the fully concealed 
mechanism. It’s a modern appliance for modern 
offices. Stationers handling ROTO-DEX are mak- 


ing record sales. Stock up now for holiday trade. 





Roto-Dex Specifications 
Unbreakable pressed steel construction. 
Renewable tape type, space for 736 names. 
Concealed mechanism geared for speed. 
Non-tarnishing brushed bronze finish. 


Individually packed in display box. 


LIST PRICE $1.75 
Liberal Discounts to Jobbers and Dealers 





Manufactured by 


MILLFRED MANUFACTURING CO., 


757 Venice Blvd., Los Angeles, Calif. 


INC. 


* 


DISTRIBUTORS 


Frank A. Weeks 
Manufacturing Co. 
311 Broadway, New York 


Defiance 
Sales Corp. 
72 Spring St., New York 
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what business needed, and what they, as an association, 
might recommend. In traveling around the country, 
it was Mr. Garvin’s observation that a great share of 
the interest in the program for the betterment and 
growth of industry at large comes from out West, where 
dealers seem to be alive to the opportunity and the 
job that has to be done. 

The great throng at The National Stationers Asso- 
ciation convention went there, he said, because they 
wanted to learn all they could about selling merchan- 
dise, and management. They were not there to quar- 
rel or argue about methods and means. It was for this 
reason they had put over the exposition. The main 
part of the convention was given over to treatment of 
selling from seven angles and the classical treatment 
of these subjects was ably handled by speakers from 
our own business. Those meetings at the convention, 
ostensibly for the purpose of thrashing over complaints, 
were so poorly attended that they were not worthwhile, 
but the meetings where merchandising was considered, 
the attendance was over 900. In his opinion it was 
evidence of the new thought that had swept the in- 
dustry—the time when manufacturers and dealers have 
reached the realization that they must get together 
to merchandise instead of quarrel. In times past it 
was his opinion that the stationers had had an easy 
time in handling commodities—and had rested in their 
complacency. But, today they find themselves faced 
with new problems. 

“We have a job ahead of us,” said Mr. Garvin. “The 
contest for the consumer’s dollar is real. If we are go- 
ing to get our share, we must get down to business.” 
It’s a good thing for the future of this business, he said, 
when young men such as approached him at the meet- 
ing that night wondered about the future of the bus- 
iness and the opportunity it might hold. 

Speaking of the exposition at the convention itself, 
he said it was his belief that more comradeship among 
competitors was built up around the exposition than 
he had ever observed before. It was particularly pleas- 
ing to him to find dealers had brought five, six and 
eight salesmen to listen to the proceedings. 

> 

N. Y. STATIONERS TO FORM BOWLING CLUB 

With Harrie E. Copeland appointed chairman of a 
committee for the purpose, the Stationers Golf Asso- 
ciation of New York last month launched plans for the 
forming of a bowling team. 

As soon as Mr. Copeland accepted the chairmanship 
from President L. H. Tavernier he announced tentative 
plans of the bowling organization which included a 
meeting to be held every other Tuesday night featuring 
a dinner and an hour of bowling as a means of devel- 
oping a good team to play other similar organizations 
in the stationery and allied lines. 

At the same time Mr. Copeland issued a number of 
questionnaires in the shape of cards asking each mem- 
ber of the organization to express his sentiments re- 
garding the proposed team. 

ER a 
COLUMBIA RIBBON & CARBON EXPANDS 
SALES FORCE 

R. L. Banks of the Chicago office of the Columbia 
Ribbon & Carbon Manufacturing Company, Inc., Glen 
Cove, Long Island, N. Y., recently announced the ex- 
pansion of the selling force. There are three new men 
at work in the sales field: Chester Anderson, Cyrll 
Anderson, and A. L. Hanson. 

Events at the Chicago office were marked last month 
by a visit of the organization’s vice-president, A. B. 
Holmes. 
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and your third, fourth and fifth 
profits from the sale of “Y and E” 
Files. Your second profit comes 
from the companion sale of a 
“Y and E” Direct Name Sys- 
tem — the most efficient finding 
and filing system ever devised. 
The third profit comes from 
making periodical checks of the 
system — and expanding it to 
meet the customer's changing 
requirements. The fourth divi- 
dend is the folders you sell at 
transfer time and the fifth is the 
transfer equipment. Here's the 
most profitable line any house 
ever offered — just one more 


reason why the “Y and E” Fran- 


chise is so valuable. 





Designed for Convenience — the 
“Y and E“ Accesso Desk Tray has be- 
come an exceedingly popular office 
tool. This profitable non-competitive 
item is proving an excellent opening 
sales wedge for ““Yand E’’ Franchise 
holders. The illustration shows how 
conveniently it can he attached to a 
file drawer pull by using a File Shelf 
Adapter. 
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GUILD ADDRESSES PINE TREE STATIONERS 


Walter R. Guild, confidential secretary of the Steel 
Manufacturing Institute in Boston and the Boston sta- 
tioners Association, was guest of honor and principal 
speaker at a meeting of the Pine Tree Stationers Asso- 
ciation held on Thursday, October 22, in the De Witt 
Hotel, Lewiston. Mr. Guild in addition to speaking on 
the Robinson-Patman Bill also explained to his listen- 
ers the mechanics of the steel industry. 

a 


COOLEY NAMED HEAD OF SEATTLE CLUB 
W. A. Cooley, district agent of the Marchant Calcu- 
lating Machine Company, last month was elected presi- 


dent of the Seattle Office Appliance Club. Mr. Cooley’s 
appointment came a few days after the club had taken 








W. A. Cooley 


its annual three-day outing and salmon fishing expedi- 
tion at Orcas Island, Washington. 

The Seattle Office Appliance Club is composed of the 
Marchant Calculating Machine Company; Pacific 
Manifolding Book Company, Inc.; Northwest Envelope 
Manufacturing Company; The Todd Sales Company; 
Tourtellotte Bradley, Inc.; Bank & Office Equipment 
Company; Ditto, Inc.; Multigraph Sales Agency; Sys- 
tems-Audits-Surveys; H & M Ribbon & Carbon Com- 
pany; Underwood Elliott Fisher Company; Postage 
Meter Company; Royal Typewriter Company, Inc.; Bell 
Towel & Linen Company; Chas. R. Hadley Company; 
Addressograph Sales Agency and the Ediphone Com- 
pany. 

Mr. Cooley, who is the son of the late “Dad” Cooley 
of Burroughs fame, supervises Montana, Northern 
Idaho and almost the entire state of Washington for 
Marchant. 

ditiineacans 
CHICAGO TYPEWRITER MEN HOLD ANNUAL 
MEETING 


The usual meeting place—the Medinah-Michigan 
Avenue club, forty members of the Chicago Typewriter 
Dealers Association gathered for the annual meeting 
and election of officers on the evening of October 13. 
The members enjoyed dinner together and President 
L. M. Albright called the meeting to order at 8:15 P. M. 
He paid a verbal tribute to A. B. Froehlich, who had 
passed on suddenly a few months before. In perfect 
agreement, the members present voted that a resolu- 
tion be drawn up indicating the high place in the 
esteem of the association that was occupied by Mr. 
Froehlich. 

Before engaging in the primary business of the eve- 
ning, President Albright introduced John J. McCormick, 
manager of the portable division of L. C. Smith & 
Corona Typewriters Inc. Mr. McCormick responded 











One 


point on which 
all agree . . sss es 


THE C-J 500 LINE 


“THE DEALERS’ CHOICE” 


Dealers everywhere have discovered that the new 
Corry-Jamestown 500 Line has what it takes to cap- 
ture the customer’s vote. Smart appearance—qual- 
ity construction—exclusive Corry-Jamestown fea- 
tures—plus reasonable price make sales jump and 
customers satisfied. 


The 500 Line meets every standard filing requirement 
direct from stock. It offers a complete range of styles 
-plus a wide selection of 
optional drawer inserts. 
Equally important is the 
fact that they are so priced 
that you can successfully 
bid for business at a good 
profit for yourself. Con- 
veniently located branch 
offices and warehouse 
stocks assure prompt deliv- 
eries and service. 


















Wire or write for 
additional infor- 
mation today. 


Interested dealers should 
inquire about our attrac- 
tive exclusive dealer fran- 
chise. Complete confiden- 
tial information sent on 
request. 


CORRY-JAMESTOWN 
MANUFACTURING CORP. 
CORRY, PENNA. 


Export Department — 5713 Euclid Ave., Cleveland, Ohio 
Cable Address: CORJAM 
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HERE'S nothing vague or vices are, you may learn without 


shadowy about what's put cost or obligation and in a 


ting more and more Dicta- surprisingly brief time— by a 


phones into offices of every sort demonstration right in your 


and size. Dictaphone gives results own othce. A phone call to our 
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briefly, expressing his pleasure at being a guest during 
the evening. 

The regular reading of the minutes was dispensed 
with. Secretary Hazen Ames read a letter of apprecia- 





E. A. Hug 


tion from Harry Rice for a cash donation made by the 
association last summer. 

Treasurer Frank Marin proudly presented a report 
which showed an increase in the balance on hand over 
the amount in the bank at the same time last year. 

The preliminaries out of the way, President Albright 
called for the annual election of officers. The follow- 
ing were chosen by acclamation: President—E. A. Hug, 
University of Chicago Book Store; Vice-president—Otto 
Earnest, Typewriter Inspection Company; Secretary— 
Hazen Ames, Ames Supply Company; and Treasurer— 
Frank Marin, Typewriter Sales & Service. 

Just before the meeting adjourned, the new president 
assumed the chair and announced that the appointive 


offices would be filled before the next meeting. 


It provides short cuts through 
detail work. It smooths out office 
routine. It saves time, cuts down 
errors, cuts out costly misunder- 
standings. The near-miracle that 
Dictaphone works in speeding 
up your handling of correspon- 
dence is today only one ofa dozen 
uses of at least equal importance 


Just what these unique ser- 


local ofhce will convince you 
there's no catch in this offer. Or 
as a first step toward that inter- 
esting test, we invite you to read 
a part of Dictaphone’s brass- 
tacks story in the booklet, 
“What's An Office Anyway?” 
Send the coupon below for it 
today. It’s a mighty absorbing 


story! 





Tue Trend To Dictaphone Sweeps On 
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The word DICTAPHONE is the Registered Trade-Mark 
f Dictaphone Corporation, Makers of Dictating Machines 
a Accessories to which said Trade-Mark is Applied 


Among the Prominent Users of Dictaphone Are: 
Mather Bros., Inc., Atlanta, Ga 











Anchor Cap & Closure Corp., Long Island City, N. Y 
Beckett Paper Company, Hamilton, Ohio 
Automotive Daily News, Detroit, Mich 
Exclusive Nuphonic recording and reproduction of the improved Dictaphone 
duplicates the human voice almost perfectly 
A tew overseas territories are open for our valuable exclusive franchise 
For full particulars, write to our International Division, Bridgeport, Conn 
Dictaphone Sales Corporation, 420 Lexington Avenue, New York, N.Y 
In Canada—137 Wellington St., West, Toronto OAt! 


] Please send me my copy of 
“What's An Office Anyway?" 


I want to see your 
representative 
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N.A.P.S.B.0. CONVENTION 


A score of commercial exhibits of supplies used in the 
schools, including office machinery, office supplies and 
office furniture, were a feature of the twenty-fifth an- 
nual convention of the National Association of Public 
School Business Officials at the Hotel Jefferson, St. 
Louis, October 12 to 16. The exhibition hall was in- 
stalled in the Gold Room, across the hall from the 
Crystal Room, in which the programs and sessions of 
the convention were held. 

Of special interest to exhibitors were the diagrams, 
illustrations and figures on free supplies, supply quotas, 
requisitions and annual purchases, which were given on 
portable stands erected on the mezzanine floor of the 
hotel. 

Under the classification of supplies were listed the 
average amount of supplies used per pupil in the St. 
Louis public schools. The figures on writing pencils, 
for example, were shown as follows: 1930-31, $6.21; 
1931-32, $6.61; 1932-33, $6.12; 1933-34, $5.40; 1934-35, 
$5.69. 

Similar data on the amount of crayons, erasers, 
paints, papers and drawing pencils used per pupil was 
also shown on the display stands.—HB 
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LADIES ARE GUESTS OF 
NEW ENGLAND TRAVELERS 


Setting a precedent in answer to the request of scores 
of members, the New England Travelers Club staged 
a mixed meeting at the Needham Golf Club, Needham, 
Mass., on October 30, at which ladies were invited to 
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BUILT FOR 
SERVICE 


The Empire State Building was de- 
signed to house many and varied 
commercial interests. Its construc- 
tion is sane and sound. 
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are designed to house many and varied 
commercial records. Their construc- 
tion, like that of a great building, 
combines utility with strength. 


Below: —— 9 of Columbia Filing Cabinets loaded to capacity with glass photographic 
negatives 


Colemble construction assures poe satisfactory service when the combination 
of heavily loaded drawers and fr ds the utmost in quality. 
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COLUMBIA STEEL EQUIPMENT CO. 
PHILADELPHIA 


LINCOLN-LIBERTY BUILDING N. E. COR. BROAD & CHESTNUT STS. 
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AMERICA'S Distinctive STAPLERS 


FOR DISTINGUISHED SERVICE 
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DEALER CO-OPERATION @ SALES HELPS e¢ LEAFLETS e¢ DISPLAYS e¢ ELECTROS ¢ MATS 
LIBERAL ALLOWANCE ON OLD OR SLOW MOVING COMPETITIVE STAPLERS 


WE INVITE INQUIRIES FROM SELECT DEALERS 


MARKWELL MFG. & 3% INC, e ESTABLISHED 1919 bad 200 HUDSON STREET 


NEW YORK, N.Y. 
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participate in the various events including the golf 
tournament. 

The tournament, which started at twelve-thirty and 
ended four hours later, was one of the most peculiar 
ever put on by the club in that the rules governing it 
called for mixed foursomes in which no man was per- 
mitted to play golf with his own wife and many of the 
lady players frankly admitted that prior to teeing off 
they had never seen a golf club in their lives. Mean- 
while a bridge tournament was held in the clubhouse 
for the ladies who did not care to play golf. 

At six-thirty in the evening the Travelers and their 
guests sat down to an old-fashioned Halloween turkey 
dinner in a room attractively decorated by a hard- 
working ladies committee. Following the meal there 
was a distribution of prizes for golf and bridge, and an 
evening of dancing brought the successful meeting to 
an end. 

~~ 
SQUARE CLUB OPENS FALL SEASON 

The Fall season of the Stationers Square Club of 
Greater New York, No. 576, was officially opened when 
the organization held a meeting in the Greeley Room 
of the Governor Clinton hotel on October 15. 

The speaker of the evening was Edward H. Levine, 
assistant district attorney for Kings County. After he 
was introduced by President Harry Yager, Mr. Levine 
gave an interesting talk on subjects connected with the 
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NOW- 3 Proven FAST 
SELLERS in Triple-Profit 


GIFT oET 
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Qutopoint 
PENCIL 


America's fast- 
est-selling pen- 
cil, with fa- 
mous wobble 
proof GRIP- 
TIP—the per- 
fect writing tip. 
Easiest pencil 
to write with 
Always works. 





Qutopoint 
POSTALETT 
Personal post- 
age scale; for 
pocket, desk or 
home use. 
Weighs up to 8 
oz. with accu- 
racy. Saves 
Postage. Stops 
delays in mail 
delivery. Saves 





KNIFE 
Open it with 
one hand—a 
new way! 
Blade by 
“Gits” —Made 
of highest car- 
bon steel, slides 
outend of han- 
dle, locks in 4 
positions! No 





broken finger 
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Made of Bake- time. Made of 


operation of criminal prosecution. 
Bakelite. 


The meeting came to an end after three minutes of 
silent prayer for the club’s departed member, the late 
Jerry Weil. 

> 

AMES TO ADDRESS ILL. CARBON ASSOCIATION 

Hazen Ames of the Ames Supply Company will be the 
guest of honor and principal speaker at a meeting of 
the Illinois Carbon and Ribbon Association to be held 
at the Hamilton Club in Chicago on November 5, ac- 
cording to a statement issued by Fred W. Neely, pres- 
ident of the organization. 

At this meeting Mr. Ames will explain and demon- 
strate his company’s typewriter platens and their rela- 
tion to carbon and ribbons. This talk and demonstra- 
tion, according to Mr. Neely, will give association 
members a store of knowledge which will be invaluable 
to them in serving their trade. 

According to plans made by an entertainment com- 
mittee, a special Thanksgiving dinner will be served 
and several prizes will be awarded. 

The previous meeting of the association was held on | | 

| 





Utterly Unique . . A NATURAL 
FOR HOLIDAY GIFT TRADE 


@ This combination includes three most useful 
gifts for any busy man! Irresistible for people 
hunting gifts for the “man who has every- 
thing.’” The kind of present everyone likes to 
give because it includes two very novel items 

a new kind of knife, and this new persona! post - 
age scale. Bound to sell, too, because millions 
know AUTOPOINT quality. This set complete 
sells for $3.50—-just about the price the big 
bulk of Christmas shoppers prefer to spend 
and brings you maximum net cash profit. See 
this set now —order from jobber or write direct 
for sample set on approval. (U.S. A. only) 


October 6 with a large group of members and their | 
guests present. Following a dinner, the balance of the | | 
evening was devoted to a round-table discussion upon 

the nature of the coming winter program. 

—__~>— | | 
CRANE AND COMPANY HONOR VETERANS | | 

Employees of Crane and Company, Topeka, Kans., | 
on October 6 paid a tribute to a pair of veteran work- | | 
ers by attendance at a banquet given in their honor. | | 
The veterans are John P. Gustafson and Thomas J. | _W__ 
Mackey; each has fifty years of service to his credit. 
The banquet was served at the Hotel Kansan Roof Gar- 
den. One hundred and eight employees were present. 
Mr. Mackey early in his career learned the book- 
binder’s trade. Subsequently he was given charge of 
the stock room. After being made city salesman, he 
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was given charge of the selling of the printing depart- | C) Gusnstote tadermasion en The Bal ES Vi 
ment and was made chief estimator, the capacity in | 
which he is still employed. | — 
Mr. Gustafson started his service in the same year [a 
that marked the start of Mr. Mackey. Mr. Gustafson we oie 
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LETTER TRAYS 


Combine fine quality and low 
price to a remarkable degree 
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Made in largest variety of style, size and finish. 


IMPERIAL METHODS CO. 
Forest Park Illinois 
Gerard D. White 


100 Worth St 
New York City 


Western Representative 
C. J. Schubert, Jr. 
307 E. Third St., Los Angeles 
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joined the firm as assistant superintendent. The Crane 
plant was burned in 1889. Immediately after the fire, 
Mr. Gustafson was given charge of the sales depart- 
ment, which he managed until 1904. At that time he 
was made the head of the shipping department, the 
function he fulfills at this time. 

Charles A. Mitchell, secretary and sales manager, 

















J. P. Gustafson T. J. Mackey 


presented the speakers. Frank S. Crane, president, re- 
viewed the history of the firm, which was founded by 
his father, the late George W. Crane, in 1868. Dr. 
Frank Crane, grandfather of the present president, was 
one of the founders of Topeka. 

Mr. Mackey and Mr. Gustafson spoke informally on 
their fifty years of service to the company. W. P. 
Feder, a representative for the firm for twenty-one 
years in western Kansas, also talked, pointing to the 
growth of the county supply trade, which has expanded 
from five houses to sixteen. 

The evening was closed by a discussion of advertis- 
ing and selling problems by Mr. Mitchell—ATW 


>. 
CHICAGO OFFICE APPLIANCE MANAGERS 
ELECT AND HEAR TALKIE 


The annual meeting and installation of officers of 
the Office Appliance Managers Association of Chicago 
was held on the evening of October 9 at Medinah Ath- 

















A. L. Dunphy 


E. L. Capehart 


letic Club. W. D. Lawrence of Felt & Tarrant Manu- 
facturing Company, the retiring president, presided 
until the new officers were chosen after which they 
assumed their duties. E. L. Capehart of International 
Business Machines Corporation was elected president; 
A. L. Dunphy of Ditto, Inc., vice-president; Donald 
Oakes of Postage Meter Company, secretary-treasurer. 
Mr. Lawrence and Harry Shifflette, Marchant Calculat- 
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10 FOOT-CANDLES OF 
GLARELESS LIGHT within 
a radius of 2 FEET FROM 
BASE. That's the amount of 
light prescribed by optical av- 
thorities for the working surface. 








FIRST TIME in lamps—the CELESTIALITE luminaire! 


Only Lite-Master gives you Celestialite — and only Celestialite filters 
light through triple glass, scientifically filtering out the harmful rays, scien- 
tifically producing a light that approximates daylight, non-glaring, restful. 

Diffusing light so that the prescribed 10 foot-candles are delivered 2 feet 





from the base, Lite-Master stands alone in its sales appeal—and backing up 
its performance advantages are definite style features. 


Here’s a lamp that will meet with ready acceptance in a rapidly growing _ THE LITE-MASTER 
LUMINAIRE of Celes- 


market. Order Lite-Master now—use the coupon. ripe : 
I tialite (shown in dotted 


MODEL 34 (illustrated), finished in Gunmetal and Silver or lines) diffuses soft, 
Statuary Bronze and Silver—retail list $13.50 white light, eliminates 
OTHER MODELS fo retail at $16.50 eye strain 
GREIST MANUFACTURING COMPANY, NEW HAVEN, CONN. ie 


[] Please send us sample Lite- 





Master at regular trade discounts wens 





[_] Please send us complete sales ADDRESS CITY 


information and catalogue page Signed 
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makes it advisable to modernize 


your 
present business procedures, Inv estigate 
the advantages of International Business 
Machines. Here are machines and devices 
accuracy and 


designed to bring speed, 


greater economy. 


Accounting . . statistics . . time recording 


time indicating correspondence 
sound distribution / property protection 


counting weighing—all of these 
are fields in which International Business 
Machines and methods are applied with 


profitable results. 


Behind the long line of Internationals are 
forty-seven years of experience helping 
business and industry to establish and 
maintain profitable methods of operation. 


Tell us your problem. We shall be glad 


to give all possible assistance. 


‘ j RB) 
Va nal Busine s hould wt 
nternational B ess Ma ’ } 
n be pr ab appli. d , 
r near V/ f 


INTERNATIONAL 


BUSINESS 2 MACHINES 
CORPORATION 


GENERAL OFFICES: 270 BROADWAY, NEW YORK, N. Y 


BRANCH OFFICES IN PRINCIPAL CITIES OF THE wORLOD 
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ing Machine Company, were selected as members of 
the board of control. 

Mr. Capehart entered into his new task with an en- 
thusiasm which indicates another active year. His 
first move was to suggest and have adopted a contest 
for Chicago salesmen of all companies represented in 
the organization. Each company’s top man for the 








Z. Donald Oakes 


months of November and December is to be given a 
suitable reward at the January meeting. 

After the business session A. E. Blackstone of Dicta- 
phone Sales Corporation showed the new motion pic- 
ture entitled, ‘““‘Two Salesmen in Search of an Order.” 
It showed interestingly and instructively the right way 
and the wrong way to try to sell a new order. Some 
members brought salesmen to the meeting to see the 
picture. 

wii 


NEW YORK TYPEWRITER DEALERS MEET 


The regular monthly meeting of the National Type- 
writer and Office Machine Dealers of New York was held 
in the Hotel Dixie on Wednesday, October 14, when a 
record number of members turned out to hear a dis- 
cussion of several angles of the local typewriter parts 
situation. Further discussion of this factor is expected 
to be a part of the November meeting of the organiza- 
tion. 

_—s 


PHILADELPHIA STATIONERS MEET 


Members of the Philadelphia Stationers Association 
held their regular monthly meeting on Thursday, Oc- 
tober 15, at the Bellevue-Stratford hotel. A record 
number attended the gathering at which the principal 
speakers were Charles P. Garvin, general manager of 
The National Stationers Association, and Theodore 
Grayson of the University of Pennsylvania. 

_ 
HOPKINS PROMOTED BY HARTER 


David G. Hopkins, who has been in charge of the de- 
velopment of Harter Corporation business in eastern 
Michigan and Northern Ohio, last month was trans- 
ferred to the home office to assume charge of Harter 
dealer contacts there. According to officials of the 
company, this move means a decided expansion in sales 
service to Harter dealers. 

Mr. Hopkins, who previous to going to the Michigan 
and Ohio territory was in charge of the Harter office in 
Cincinnati, has been in the sales end of the posture 
chair business for approximately ten years. During 
this time, he has developed scund and unusual ideas in 
the proper merchandising of posture chairs which will 
serve him in good stead in his new position. 
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Many office workers 
think 

There’s nothing like a 
MASTER PINK 

For “‘clean up”” work 
—for “error chas- 
ing”” 

And every kind of soft 


erasing. 












( Approzi- 
mately twice 
actual size) 








Y OU can’t imagine a more 
handy eraser-of-all-work, than 


Weldon Roberts Eraser MAS- 
TER PINK! (2 sizes, Nos. 2020 
and 2021). 


Made of a special formula resil- 
ient pink rubber, in handy, ellip- 
tic shape. MASTER PINK can 
be sold in substantial volume for 
innumerable requirements for 
soft erasing, including all types 
of pencil work and cleaning. It 
is highly popular also with stu- 
dents, draftsmen, and artists. 
Feature it as your” eraser 
‘“leader.”” It is a leading prod- 
uct of America’s leading manu- 
facturer of erasers. 


WELDON ROBERTS RUBBER CO., Newark, N.J. 


America’s Eraser Specialists 


Waldon Rovents 





SLOW 


Correct Mistakes in Any Languag: 
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NATIONAL 
The ALL PURPOSE LINE 


Typewriter Carbon Paper 





THE LINE 
FOR YOU! 


The line that is winning 
dealer popularity 

Because of 
user satisfaction 


It offers a minimum of grades to 
meet a maximum number of require- 
ments. It simplifies the technical 
problems of dealers and salesmen in 
selecting the correct carbon paper to 
cover any particular need. 


Sold under the BUCKEYE mer- 
chandising plan which classifies type- 
writer paper requirements 
and demonstrates how to meet them 
precisely with NATIONAL “The 
All Purpose Line.” 


carbon 


Write now for full details. Ask for 
a copy of the Buckeye booklet. 
Dealers have found it indispensable. 


The Buckeye Ribbon & Carbon Co. 


GENERAL OFFICES 





1458-1468 E. 55th St. Cleveland, Ohio 
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(Seen and Heard in Southern California—Continued 
from page 55) 

ture, Keuffel & Esser lines and the Memindex of the 

Wilson Memindex Co. A third blotter held a view 

of Boulder Dam, the largest engineering work of 

its kind in the world. This blotter, along with the 

firm’s advertising, gave interesting particulars of the 


| Electrical Age Exposition in the Pan-Pacific Audi- 


torium, Los Angeles, October 10-18. A fourth blotter 
used half its advertising space to announce the Na- 
tional Air Races in September. 

This method of handling blotters for general dis- 
tribution advertises the issuing firm and the renowned 
invention or event announced, and provides a handy 
reminder to those who receive the blotters. We are 
told that this sort of blotter advertising is being asked 
for. 

7 . « 

Angelus Typewriter Company in New Premises.—The 
company named in the caption hereto is now installed 
in its new store at 528 South Spring street, Los Angeles, 
where space in excess of 3,000 square feet is devoted to 
the sale of office machines. A service department has 
been installed back of the show room with expert work- 
men assigned to that work. 

The move to new quarters was made necessary by the 
increase in business which this and other concerns in 
the office equipment field have of late encountered. 

The Angelus Typewriter Company was founded in 
June, 1912, by Fred Rothman, who by hard work and the 
exercise of good business judgment created a strong 
organization in the sales, rental and repair field. 

Early in 1934 Mr. Rothman brought Dave Bishop into 
the business. Mr. Bishop has been in the office 
machinery business since 1923. Together these gentle- 
men have broadened the scope of the business until 
today the company is recognized as one of the strong 
organizations in the office equipment field of Los 
Angeles. 

The company, in addition to the sale of new and re- 
built office machines, maintains a service department 
which absorbs the activities of five expert mechanics. 
The typewriter division is under the direction of Ray 
P. Miller, and the adding and calculating machine divi- 
sion is under the supervision of W. Harold Williams. 
The office force consists of three people. 

In addition to new portable typewriters, rebuilt type- 
writers, and adding and calculating machines, the 
company handles a complete line of filing equipment 
made by the Steel Furniture Manufacturing Company, 
Ltd. This department is directed by H. E. Sutler, an 
experienced steel furniture man. Popular types of used 
duplicators and dictating machines are also available. 

Mr. Rothman is prominent in Los Angeles social and 
fraternal circles. In business he is a confirmed 
optimist, holding that machines can be sold even under 
adverse conditions provided they are properly displayed 
and demonstrated with vigor and courtesy. 

* « ca 

Loose Leaf Man Praises Big Convention.—J. L. An- 
derson who represents the Wilson-Jones Company in 
California, Arizona and Nevada, called on the trade in 
Los Angeles a few days ago on his return from Chicago, 
where he had attended the notable annual convention 
of The National Stationers Association. He was enthu- 
siastic over the meeting. The attendance was truly re- 
markable and gave testimony to a growing interest in 
the excellent work the association is accomplishing. 
Mr. Anderson makes his headquarters in San Francisco. 


* * * 


September Harry Crewdson Month.—Harry Crewd- 
son, sales manager of the Underwood Elliott Fisher 
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for selling features 





“Look under the paint” has become more than a mere advertis- 

ing phrase. INVINCIBLE dealers have learned through ac- 

—_ tual experience that it is a sound, effective selling theme. It 
f impresses the prospective buyer and wins his interest quickly. 

Why? Because it approaches a problem from his viewpoint and 

helps him in deciding how to get the greatest value for the 


money invested. 


Send for “under the paint” selling ammunition 


N ew literature is just off the press. It’s packed with 
INVINCIBLE “under the paint” features—the kind of infor- 
mation you can use with telling effect in your daily sales work. 


Send the coupon below. 


“GO AHEAD WITH INVINCIBLE” 


if INVINCIBLE METAL FURNITURE CO. 
£q Factory and Executive Offices, Manitowoc, Wis. 
Nae \\ <n NEW YORK CHICAGO LOS ANGELES 





; d °° W;,Mer,, "= 
STEEL FURNITURE Fee A pie 
DESKS . . . FILE CABINETS a 
COUNTERS . . . CUPBOARDS , A, tg 
CONCEALED SAFES . . . LETTER eee 


TRAYS ... WASTE BASKETS .. . ETC. 
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A New 


GUNN 


OFFICE 
DESK 





No. 7060 
60x34 
Individual and Distinctive— 
Graceful—Pleasing in Design 
— Serving Popular Demand This new Gl NN number introduces — a 
number of interesting features of exterior 
not previously available in its grade. It 


is available in oak, walnut and mahogany 
finishes and in standard sizes. It is offered 
at a most attractive price, filling a long 
known gap in office desk offerings. Full 
details will be sent dealers on request. 


Gunn Furniture Co., Grand Rapids, Mich. 


ESTABLISHED 1889 
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_— HAWS Free from 
BALANCED ACTION === m7 
Mechanical 
Details 


CHAIR IRONS 


ENERGY SAVING COMFORT 
A COMPLETE IN YOUR OFFICE CHAIR 


LINE OF OFFICE 





Unmatched comfort will be found in chairs equipped with this 


TYPEWRITER new rubber cushioned iron. These cushions are not merely 
AND substitutes for springs but are shock absorbers on which the 
STOOL IRONS. weight of the occupant in any position is evenly distributed. 
The ball bearing swivel is a feature of this fixture and together 
CATALOGUE they provide the utmost in comfort. 
ON REQUEST. 


NEARLY TWENTY YEARS EXPERIENCE IN BUILDING CHAIR IRONS 


COLLIER-KEYWORTH COMPANY 


GARDNER, MASSACHUSETTS, U. S. A. 
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Company, celebrated his thirtieth year of association 
with the Underwood in September. The sales force 
helped along by making September Harry Crewdson 
month—and boosting sales. Incidentally, every Pacific 
Coast office of the U. E. F. Company went over its sales 
quota. *. = es 


New Men Join L. A. Staff of U. E. F.—D. C. Clewell, 


formerly with the accounting machine division of the 
Underwood Elliott Fisher Company at Chicago, has 


joined that company’s accounting machine staff at the 


Los Angeles office. 


Henry Pritchard, formerly with the calculating ma- | 
chine division of Remington Rand, Inc., has joined the | 


adding machine division of the Underwood Elliott 
Fisher Company at Los Angeles. 

Bailey Buys Tiernan Stationery Department at 
Riverside.—W. H. (Bill) Bailey, who for nearly eighteen 
years was salesman and sales manager for the Grimes- 
Stassforth Stationery Company at Los Angeles, has 
purchased the stationery department of R. A. Tiernan 
& Co., office machinery dealers, at Riverside, Calif. 
He joined the Grimes-Stassforth staff as a salesman in 
1918 and for some years traveled country territory. 
Later he became sales manager. 

Mr. Bailey is well known and has a wide circle of 
friends. Office Appliances joins in good wishes. 


Golden State Travelers. 


Various matters pertinent to the objects of the or- 
ganization were discussed. 


x a * 


Johnson Goes on Trip.—J. A. Johnson, manager of 


the Los Angeles branch of the U. E. F. Company, left on | 


October 14 to call on the sub-branches in his territory. 
He returned with good reports on October 20. 

Carbon and Ribbon Dealers.—The Carbon and Rib- 
bon Dealers Association of Southern California held 
a get-together meeting on October 8 at the Clark hotel, 
W. E. Sibertson, president, presiding. There was a 
moderate attendance, many members being out 
town. 


The association will hold a Christmas celebration on | 


the first Thursday in December at the new plant of 
the Western Carbon Manufacturing Company, Pico 
street at Olive. Manager Bland and staff will receive 
the guests. Refreshments will be served. 

Remingtonians Celebrate——As a part of a country- 
wide series of Remington Rand business shows occurring 
simultaneously at all the major offices of that company 
on October 20, 21, 22 and 23, the Los Angeles office of 
Remington Rand Inc. swung into line on Tuesday, Oc- 
tober 20, when Manager H. A. Ecclestone and his staff 
of salesmen opened the doors of their rearranged and 
redecorated sales rooms to the public. Appropriate 
window displays were designed to make the passer-by 
desire further information. Within the great room, 
roughly estimated at 50 by 100 feet, every article, ma- 
chine and device made by the vast Remington Rand 
organization was on display. In front at the right as 
one entered were the typewriters—standard, noiseless 
and portable in their several models. At the left was 
the Kardex display, showing some astonishing devel- 
opments and improvements in the field of card index- 
ing. Along the south wall were steel filing cabinets 
with ingeniously contrived systems and supplies housed 
within them. 

The show opened at one o’clock P. M. Right from 


About twenty-five members | 
of the Golden State Travelers club held a dinner meet- | 
ing at the Roslyn hotel, Los Angeles, on October 5. | 


of | 





| 
The Modernized, Beautiful 


BATES INDEX 
The Perfect Gift 
for MAN or WOMAN 





The new streamline design of the Bates 


Index has met with universal praise. It’s 
the handsomest index we have ever made. 


In principle it is the same Bates Index. 
It lists 720 names and numbers, and you 
can instantly find the one you want—just 
“spin the knob and follow the red line.” 


Three rich new finishes: Seal Brown, 
Black with Silver Trim, and Boxwood 
Green—all at $2.50 list. Be sure you are 
well stocked for the Christmas gift trade. 


Bates 


QUALITY PRODUCTS 


THE BATES MBG. CO., Orange, N. J. « New York Office: 30 Vesey St 


Makers of Bates Numbering Machines, Bates Staplers, Bates 
File Fasteners, Bates Eyeleters, Mun-Kee Stamp Pads, etc. 
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Here's what they 


say about GENCO 


“| felt that you would be interested to know that we 
are very highly pleased with the Genco Stencil Dupli- 
cating Machine which we purchased from you a short 
time ago. This machine has now become a very impor- 
tant cog in our Office Service Department and through 
its use we have saved its purchase price time and time 


again."’ 
REX COLE, INC. 


LONG ISLAND CITY. N. Y. 


This is just one of many evidences of the fact 
that the new GENCO is the Stencil Dupli- 
cator buy of the century. Check over these 
features. What other low priced duplicator 
has them? 


|. A closed drum holding !/2 |b. of ink at one load- 
ing—with inside mechanical ink distribution—abso- 


lutely leak proof. 


2. Absolute, accurate registration possible only with 
our new positive paper stop. 


3. Fully machined to close tolerances for high pre- 
cision and accuracy—not merely a stamped job. 


4. Speed! Experienced operators attain sensational 
speed and even the novice can make perfect copies 


quickly. 


You'll be 100% right if you 
start at once with GENCO. 
Get the whole story today. 


Territories are being allotted. 





GENERAL DUPLICATOR CORP. 


148 LAFAYETTE ST., NEW YORK, N. Y. 
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the start people began coming, and soon every man 
on the floor was busy explaining and demonstrating 
articles on display. 

Typewriters included the new Remington Noiseless 
for which is claimed “writing perfection with silence’”’; 
the new No. 11 short-stroke Remington standard ma- 
chine; the new Remington Model 16 with many im- 
provements; and Remington portables in several mod- 
els, including the Junior, Speed, Noiseless, De Luxe, and 
desk model Noiseless and desk model No. 9. 

In the visible index lines several interesting models 
were shown, including an improved Kardex cabinet 
which holds thirty per cent more material than its 
predecessors; Kardex visible desk equipment, including 
book units, “zipper units,” desk units, frames, stands, 
brackets, rotaries, panels, etc. In addition to the fore- 


| going there was the Kardex floor model on casters for 


use beside the desk and several other models new and 
improved, together with supplies, the whole covering 
every sort of information control needed in an office. 

The Remington Rand show in Los Angeles was an 
outstanding success, instrumental in booking many or- 
ders and recording many prospects. 

aniematls 

FRIDEN OPENS NEW FACTORY IN OAKLAND 

Marking the initial unit of a five-acre factory project 
now being developed according to a planned expansion 
program, the Friden Calculating Machine Company, 
Inc., last month opened a new factory in Oakland, Cali- 
fornia. 

The new plant, which was officially opened on Octo- 





\ Portion of the New Friden Factory 
(Clyde H. Sunderland Photo) 


ber 5 with a celebration in which more than 400 em- 
ployes and officials participated, is one of the most 
modern and completely equipped factories on the 
Pacific Coast. One of its principal features is the in- 
stallation of glass walls which extend completely 
around the building and permit the natural lighting 
essential for precision work such as is required in the 
manufacture of calculating machines. In addition, ac- 
cording to officials of the company, latest methods on 
plant efficiency have been employed to insure frequent 
checking and close supervision of every stage of manu- 
facture from raw material to finished product. 

The building includes a separate wing in which are 
housed the administrative offices, a large reception 
room and private and general offices. In this section, 
as in every part of the entire brick structure, unneces- 
sary ornamental and traditional style were completely 
eliminated and only features of practical value were 
retained. 

The Friden company recently announced its new 
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GO after bigger Christmas 
volume with this fast-selling, 
smartly-styled new Imperial 
desk. It’s designed expressly 


for the hundreds of men and 
women in your community who own 
portable typewriters. 










This is no ordinary knee-hole desk 
with a makeshift drawer arrangement 

but a special new type of desk 
with a swing-out platform that 
locks rigidly into position—at 
the correct 26-inch height for 
typing — counterbalanced by 
springs. 










It’s packed full of *‘eye appeal” 
modern lines, choice figured 
Walnut, solid cast brass hard- 
ware, indexed Jetter file. And it 
carries a special price that will 
interest a big army of Christmas 
shoppers in your town. 


Plan — now — to profit from the 
*“*hottest’” holiday number on 
the market. Write for details of 
the many exclusive selling fea- 
tures and the special price 
today. 

No. 95 Portable Typewriter Desk is one of 
twenty new Imperial Home Desks and Book- 
cases that are now ready to help you “‘cash 
in’’ on this year’s increased volume of Christ- 
mas buying. If you have not already seen the 
brochure illustrating these timely Imperial 
specialties, write for it today. 

For the latest styles and advancements in 
office desks and matched suites, be sure to 
ask for a copy of the Imperial Desk Selling Kit. 
It will build additional desk sales for you. 
























Imperial No. 95 
Portable Typewriter Desk 
(42” x 23" x 30° high) 
Design Patented 


IMPERIAL DESK CO. 


EVANSVILLE, INDIANA 


139 


HERE’S A SPECIAL HOLIDAY NUMBER 
THAT WILL BRING YOU 


EXTRA 
PROFITS! 












































Stationers and Carbon Dealers— 


CASH IN on this exclusive arrangement 


TYPEWRITER RIBBONS, 
is making real profits for deal- 
ers all over the Country. The 
extra margin of profit comes be- 
cause we under no circum- 
stances compete with you. No 
company salesmen seek direct 
business, no special company 
concessions are offered to take 
the cream of the business over 
your head. 

You probably know the advan- 
tages of CLEANGRIP CAR- 
BON— it’s the only one on the 


The fast moving STORMS 
COMPLETE LINE, headed 
by CLEANGRIP CARBON 
PAPER and STORMTEX 


q er ab 
S - 
“CORDs eTeER™ 








= 


H. M. STORMS COMPANY 


market that has Built-in curl 
resistance. “Built-in curl re- 
sistance” means that on those 
days when ordinary carbon pa- 
pers curl causing the typist loss 
of time, annoyance and waste, 
CLEANGRIP Carbon paper 
is easily handled. You know 
the sharp writing quality of 
STORMTEX RIBBONS and 
their demonstrated endurance. 
Let them boost your sales, and 
let our dealer policy boost your 


profits. 


Write today for full information 


Makers of "The Complete Line” of Carbon Papers and Inked Ribbons. 


561 GRAND AVE. 


BROOKLYN, N. Y. 
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No. 26'/UL No. 26UL 


THE MILWAUKEE CHAIR COMPANY—MILWAUKEE, WISCONSIN 











Quality Built—Priced Right! 












Built Like 
\ 
Stonewall 


THE 200 SERIES 


A line of Jackson desks offering outstanding merchandising value at prices that 
will move them in volume. Built like a stone-wall, in oak, combination mahogany 
| and combination walnut. Highest craftsmanship at its best created this quality 
| desk line. Write for complete particulars. 
Th fhee Furni MD. inape 
> . asper, 
e Jasper Office Furniture Co. }23? 









Indiana 
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model “F” some of the exclusive features of which are \s 
automatic multiplication and division, automatic re- 
turn-clearance and automatic carriage tabulator. Ac- 


cording to John M. Lund, general sales manager for 


Friden, this model has been so favorably received that | Z 
a further addition to the plant will be necessary within | ? 
the next six months. | 

ee 


NOELTING JOINS HARDWARE AGE 
FIFTY-YEAR CLUB 

B. H. Noelting, president and general manager of the 
Faultless Caster Corporation, Evansville, Ind., was re- 
cently honored by “Hardware Age” when that prom- 
inent trade journal appointed him a member of its 
Fifty-Year Club. 

According to a brief summary of Mr. Noelting’s career 
which accompanied his photograph in a recent issue 





“= THE AEALSOURGE OF 


of Hardware Age, Mr. Noelting began his career in the 


retail hardware business in 1880, entering that field at | 
the age of twenty-nine. In 1890 he left to enter the | 
furniture hardware manufacturing business, organiz- 


ing his own firm in Nebraska City, Nebr. 

On September 1, 1913, the plant was moved to Evans- 
ville where facilities were available to greatly enlarge 
the lines manufactured. In 1924 the company again | 
expanded its lines when it entered the furniture trim- 
ming field. 

Mr. Noelting was in partnership with Wright & Wil- 


helmy, Omaha, Nebr., in the retail hardware business 
in 1880, later becoming sole owner of the organization. Low prices or extra discounts, allowances 
Still active at the age of eighty-five, he is a director of 


oe fear ie for trade-ins or free goods, will never 
the Mississippi Valley Improvement Association anda | : “ g . 


member of Rotary International. His hobbies are his | noticeably increase your income account. 
grandchildren, his church, and waterways and high- But when vou sell vour customers “‘Real 
ways. : . ‘_r —_ 
. — | Stapling Satisfaction”’ they ungrudg- 
ALLEN ANNOUNCES THREE IMPORTANT ingly share with you that palpable plus 
APPOINTMENTS 


in value and let you take a fair profit 

Ralph C. Allen, president of Allen Calculators, Inc., 
New York City, last month announced the election of 
Carl Johnson of Grand Rapids, Michigan, as vice-presi- 


for the greater service you have rendered. 


dent and director of the company with headquarters at . 

the American Can Company’s plant property in Grand Only ACE Machines afford 
Rapids. In announcing the appointment, Mr. Allen : : : 

a Real Stapling Satisfaction 


“Mr. Johnson’s promotion is well earned in that he 
has devoted his full time and ability most diligently 
since the company began its career about five years ago 
and had a successful previous ten years’ work in the 3415 N.Ashland Ave. Chicago 


same plant along similar lines.” tp 
Two more appointments announced by Mr. Allen were THE WORLDS BEST STAPLING MACHINES 


ACE FASTENER CORP. 
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CARBON SELLING SIMPLIFIED 


IMPERIAL 


Is the Answer to 
Direct-Selling Competition 














\ OST of your customers want to give you all 
4 l their business. It is more convenient and less 
7 expensive for them. If they are giving their carbon 
paper orders to direct-selling manufacturers it’s 
* because you lack either the right line or the knowl 
edge of their needs which your competitor offers. 
e 
You can correct this condition by concentrating on 
e Imperial Carbon Papers and Typewriter Ribbons. 
Imperial gives you the right line to meet any com- 
° petition on both quality and price. Imperial has a 
* grade for every requirement and Imperial invites 
comparison on every selling feature. 
€ 
More than that—Imperial gives you and your men 
a. the knowledge needed to gain your customer’s con 
fidence and his business. The Imperial Carbon Paper 
bd Merchandiser makes every man an authority—en 
ables him to specify the right grade for every pur 
° pose—-helps you help your customer. 
With the Imperial line and Imperial cooperation you 
can compete with direct-sellers. Write for an Im 
perial Merchandiser and let us prove it. 


IMPERIAL MANUFACTURING CO. 


The Manufacturer with the Dealer’s Viewpoint 


01-407 Mulberry St., Newark, N. J. 


321 Broadway, New York 19S. Wells St., Chicago 


IMPERIAL 


CARBONS and RIBBONS 
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those of Roy E. Wing, former assistant factory manager 
of the Burroughs Adding Machine Company, who now 
becomes production manager of the Allen calculators 
plant at Grand Rapids, and Kenneth P. Phelps, who 
takes over the position of manager of the calculators 
division of the company at the New York executive 
headquarters. Previous to joining Allen, Mr. Phelps has 
served for a considerable time as metropolitan manager 
for another well-known firm. 


i 
KNELL TELLS EUROPEAN CONDITIONS 


Europe with a stabilized currency and minus its pres- 
ent towering tariff walls would offer a tremendous 
market for sheet steel office furniture. 

That was the opinion voiced last month by John 
Knell, president of the All-Steel-Equip Company, Inc., 
Aurora, Ill., upon his return from a lengthy tour 
through Britain, Germany and France. 

Mr. Knell in disclosing observations made on his jour- 
ney declared that the British have a slight lead over 
their neighbors in both the quality of their products 
and the degree to which these products find acceptance. 
He said that steel is beginning to find its way into busi- 
ness and commercial institutions but that its progress 
is slow. As an example of this, Mr. Knell said, steel 
filing equipment was not introduced into the Bank of 
England until two years ago. Another concrete ex- 
ample of this factor, the traveler pointed out, was a 
visit he paid to the new display rooms and warehouse 
of Hahn & Kolb in Stuttgart, Germany, where he saw 
the large and modern building entirely outfitted with 
new wooden furniture. 

Mr. Knell also reported the fact that American prod- 
ucts in his field were considered generally superior to 
those of European manufacture. In this connection he 
said: 

“An English manufacturer told me that our steel 
products were considered superior. While strongly 
enough constructed, European steel equipment falls be- 
hind American equipment in design refinement and in 
appearance. In addition, I was also informed, stand- 
ardized items manufactured on a quantity production 
basis are practically unknown.” 

Mr. Knell also explained that north European coun- 
tries would offer a worth-while market for American 
steel goods if a different tariff situation obtained. 

The business observations drawn by Mr. Knell were 
really only incidental to a delightful vacation tour 
through England and Germany. France he visited very 
briefly, stopping only a short time in Paris. In England 
he spent much of his time in London, traveling besides 
to Plymouth, Exeter, Bath, and several beauty spots 
less frequently visited. 

In Berlin he saw the American colored boy, Owens, 
draw the applause of thousands of Olympics spectators 
on Das Reichssportfeld. 

Stopping in Germany he enjoyed immensely. The 
hard postwar years apparently have not lessened the 
traditional German passion for cleanliness and order or 
the German ability to find life interesting and enjoy- 
able despite certain harsh aspects. He mentioned the 
groups of youngsters he had seen taking their walking 
trips, the “Youth hostels’—often reclaimed Junker 
manors—where the state accommodates these young 
travelers at extremely low rates. German youth, he 
said, seems to be enthusiastic toward the Nazi pro- 
gram. 

Mr. Knell reported that he found the German people 
extremely hospitable toward all foreigners and that the 
label “Amerikanischer” obtained for its bearer especial 
consideration everywhere. 
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THE / ALL PURPOSE ROTARY 
STENCIL DUPLICATOR 


FEATURES 


. Less working parts than 
any other duplicator on 
the market. 
. Size of sheet: From post- 
card to legal size form. 
Perfect registration. 
Raising or lowering of 
print. 
Stripper. 
Inside inking. 
Adjustable to thickness 
of stock. 
Speed of automatic feed, 
5000 per hour. 
. Speed of regular model, 


Other Popular SPEED-O-PRINT Models! 
1000 per hour. 


, Palate to the vary top of HAND FEED MODEL —Substantially built, easily operated; 

postcard of sheet. full sized, all modern features. Prints to very top; speed 1000 sheets per 
1l. Fully guaranteed. hour. Lowest priced legal sized rotary stencil..........+eeseeseeees $9950 
Dealers: Write for prices and f.0.b. Chicago 


samples of work. Speed-O- The NEW JUNIOR Model: Printing surface 534 x 854 in.; sheet size from 


Print is one of the fastest 


selling lines of duplicators on postcard to 6 x 942 in. Ideal for restaurants, grocers, druggists, Mianéwde $4 900 


the market today. f.0.b. Chicago 
WRITE TODAY FOR DEALER’S CATALOG! 


SPEED-O-PRINT CORPORATION 180 W. Washington St. Chicago, Ill. 








Automatic 


Speed-O-Print 


© PP NOW -w pw 
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For Smartness and Durability—Buy the New 


4 ‘Quality-Bilt’’ Pressboard Binder Covers 
he 


















Genuine pressboard with embossed title plate. Two piece | 


construction with extra strong cloth hinges. 


Equipped with the NEW “Quality Park” Fasteners, made of 


extra strong material to withstand constant use without breaking. 


Made in all sizes—either open end or open side. 


QUALITY PARK 
ENVELOPE CO. 


11-116 Merchandise Mart 
Expenting CHICAGO 


| 
| 
Factory at St. Paul | 


























Vew Indiana 


Chairs INDIANA DESK 





is recognized as the most dis- 
tinguished furniture designer 


Ilis name is engray ed upon the s« roll of the grace the private ollice of any ** President.” 
‘‘Immortals.”” Our No. 3000 Series is a true lhe beauty of design is heightened by the use 


. mig : . of genuine walnut exterior and interior, and 

. Sher: = thly appreciated by Ex- : : , 
Pool your he raton und is highly apy pete richly figured quartered walnut veneers, beauti- 
shipment with ecutives, who have a knowledge of what con fully finished. Increase your sales and profits 


stitutes “Fine Furniture.” This suite would by featuring this gorgeous desk. 


OFFICE APPLIANCES 


heraton 






of the 18th Century 


COMPANY, Jasper, Indiana 




















Vew Indiana 






Upholstered 
Office Chairs 







Leaders your offi furniture 

lepartment Beautiful lesigns 

strong oustruction fine crafts 

anship ind wmaterials solid 
walt . Titetan crushed grain leather Pow shipments y be 
rdered with Indiana Desk 1 quality ' d oof sales and satis 
faction for the ? ha Catal ind details or 


New Indiana Chair Company = jNoiN% 

















SMOKER 
FOR ONLY 





al 


iarls 
LIST 





BUILT FOR LOBBIES, RECEPTION 
ROOMS, HALLS, OFFICES, CON- 
FERENCE R 0 0 MS — WHEREVER 
LARGE GROUPS GATHER! 





Modern design-—extra large apacity 
low cost: ti ‘l’remier’’ model Ash Away 
Smoker ffers an unusual combination of 

t ips of ciga 

ffir re t eople gather 

it} xelusi tu Ash Away dis- 

tigl ash con 

' ghted base which eliminates 

! s on re f 7 unique, up 

ate A Aw s eri I Writs 

teday | nfor n and special 
prices 


The NAGEL-CHASE 


MANUFACTURING COMPANY 
2811 N. ASHLAND AVE., CHICAGO, ILL. 


THE WORLD'S LARGEST SMOKER MANUFACTURERS 
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NEW ENGLAND TRAVELERS NOTES 


With Gus Fischer acting as chairman, the Connecti- 
cut Valley Stationers Association held a meeting at the 
Bond hotel in Hartford on October 19. A feature of the 
gathering, which was held in conjunction with the Ro- 
tary Club, was the appearance of Charles P. Garvin, 
general manager of The National Stationers Associa- | 
tion. After the meeting the visitors inspected the of- 
fices of the Aetna Life Insurance Company and the | 
plant of the Hartford Times, where they watched the | 
printing of a special edition. 


* * * 


The Boston Stationers Association opened its Fall 
schedule with a meeting in the grill room of the Boston 
City Club on October 5, a feature of which was a fine 
turkey dinner. The guest speaker of the evening was 
Walter R. Guild, secretary of the Stationers Open Price 
Plan for Boston and the Boston division of the steel 
furniture group. 


* * * 


Tickets are now on sale for the New England Travel- 
ers Club Christmas party which will again be held in 
the Parker House in Boston, December 9. A committee 
is busily engaged in arranging several special features 
for the party this year including dancing and a floor 
show. 

The closing game of the Boston Stationers Associa- 
tion and the New England Travelers Club was held at 
the Stoney Brae Golf Club on September 23 and was 
one of the most successful gatherings in recent years. 
All players were grouped in two teams, the red and the 
blue, piloted respectively by John Brooks and Guy Hart. 
The reds won by a difference of only forty-three 
strokes. 

Following a splendid dinner prizes were awarded to 
Lee Paddock, Harry Chandler, Cort Worth, J. B. White, 
Reg Packard, Jim Armington and Jim Towhill. A spe- 
cial prize, donated by George Maginnity, was won by 
Sam Reese. 

* + a 

Following their election at the September meeting of 
the Pine Tree Stationers Association, held at the 
Penobscot Country Club, Bangor, Me., the following men 











are now in active control of the organization: Presi- 
dent, Leon Berry, W. W. Berry Company, Waterville, 
Me.; vice-president, Arthur P. Stevens, Dillingham’s, 
Bangor, Me., and secretary-treasurer, Horton Frisbie, | 
Roberts Office Supply Company, Portland, Me. 


* * * 


Members will be glad to know that Bill Steele, who 
recently spent three weeks in the Salem hospital, is | 
now out and about and looking the picture of health. | 


* * * 


After serving eighteen years with the G. H. Tilden 
Company, of Keene, N. H., our old friend Fred D. 
Mitchell has branched out for himself with a new book 
and stationery store in the same city. Every member of 
the club wishes him all the success in the world in his 
new undertaking. 

* * * 

The News Shop, Brattleboro, Vt., has recently made 
several changes and improvements in its establishment 
which include a lowered front and the installation of 
new pictures. 





: ca 
The above news items were gleaned from the N. E. T. | 


Club News, official organ of the New England Travelers 
Club, 
| 
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The Speedway is made to meet the 
streamlined speed demanded by TO- 
DAY’S business. The modern business 
tempo is ever accelerating — going 
faster and faster. Speedway, the fast- 
est and most easily operated file fas- 
tener on the market, gives this greater 
speed in filing by overcoming old-time 
common weaknesses. It does so with- 
out loss of effectiveness which usually 
accompanies more rapid work. On the 
contrary, Speedway’s combination of 
covered prongs and quick, smooth oper- 
ation gives greater efficiency—greater 
protection against loss, than has ever 
been known. For up-to-date principles 
of operation and construction Speed- 
way has no close rival. Business people 
want modern filing equipment .. . 
Sell them SPEEDWAY. 

































COVERED PRONGS 


Quick-action compressor completely 
covers prongs. Eliminates accidental 
opening and engagement with other 
papers. 


FASTER ACTION 


Speedway operates in half the time of 
other fasteners. Compressor moves 
with light fingertip touch. 


FULL PROTECTION 


Speedway gives the quick, smooth 
operation and positive protection that 
customers expect in a file fastener. 


A SPEED b SELL PRODUCT 


PARROT SPEED FASTENER CORP. 
37-18 NORTHERN BLVD., LONG ISLAND CITY, N. Y. 
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APSCO Wizard Pencil Sharpeners 


-always of rugged steel construc- 


tion<have won an enviable record 


wherever they have been used. 


Here's why you should be interested! APSCO’S 
record of service means an outstanding record 
of sales and profits for you. Increased sales 
and faster profits are constant because the de- 
mand for APSCOS is based on solid business 


principles — quality, reliability and satisfac- 


tory service to public and trade — alike. 


Display APSCO Pencil Sharp- 
eners prominently and WATCH 


YOUR SALES INCREASE! 


AUTOMATIC PENCIL SHARPENER CO. 
58 E. WASHINGTON STREET, CHICAGO, ILLINOIS 


OFFICE APPLIANCES 


AUTOCOPY SALES PLAN WINS APPROVAL 
Dealers throughout the country are voicing enthu- 


Siastic approval of the recently inaugurated plan of 
Autocopy, Inc., Chicago, whereby the company’s prod- 

















Abbott 


Samuel Offer G. H. 


ucts are being sold through established dealers and 
through agents. 

The new plan was created and launched by Samuel 
Offer, president of U. S. Duplicator Company, who or- 
ganized the newer concern of which he is also presi- 
dent. Mr. Offer was assisted by G. H. Abbott, sales 
manager of Autocopy, Inc., who previously spent twen- 
ty-two years with one of the leading manufacturers 
in the industry occupying the position’of president. 

According to Mr. Offer the new sales plan embraces 
the manufacture of new machines which were devel- 
oped for dealer contacts under the direction of Mr. 
Abbott. 

Among the various models made by the company all 
of which employ the gelatin roll principle, is the re- 
cently-introduced Quik-Copy model, manufactured 
specially for school and teacher work although it has 
applications in other fields. 


——- - 


TYPEWRITING SPEED STAR VISITS 
OKLAHOMA CITY FOR U E F 

Miss Remo Poulsen, of New York City, former world’s 
amateur typewriting champion, and who at present is 
rated the fastest woman typist in the world, visited 
Oklahoma City recently under the auspices of Under- 
wood Elliott Fisher Company. 
| Placing fifth among 91 participants in the interna- 
| tional typewriting contest held in September at Tor- 
onto, Ontario, Miss Poulsen won the distinction of being 
'the highest ranking woman contestant with a record 
| of 121 net words a minute for one hour. She won her 
| world’s amateur championship in 1930, typing 114 net 
words a minute for 30 minutes. 
| Miss Poulsen, touring the country, gives speed and 
accuracy demonstrations using an Underwood machine. 
| Her Oklahoma City exhibitions took place at all busi- 
| ness schools and high school commercial departments 
'and, also, in the Underwood Elliott Fisher offices at 
220 West First street. W. C. Welch, branch manager, 
here, accompanied her while she was in the city. 

During her demonstrations, Miss Poulsen emphasizes 
the importance of correct position at the typewriter, 
correct fingering for accuracy, and the necessity for 
absolute concentration. 

Typical of the interest her demonstrations arouse 
are questions asked by students at Blackwood-Davis 
Business College, where her initial Oklahoma City ap- 
They were, whether she had 
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AND THE NEW CHL 
removable upholstering 


A still better day’s work— greater comfort with the same high 
standard of correct’ posture support maintained—is the 
promise of this new equipment. Users will be quick to realize 
the benefits—employers will appreciate the satisfaction of 
their typists and stenographers. 


First-class tufted material covered with imitation Spanish 
Grain Leather in a pleasing brown shade is made up in the 
form of removable upholstering that can be drawn over the 
seat and back like a glove. Non-shifting—long-lived. 


UHL dealers have a double sales opportunity in the new 
UHL upholstering, from the renewed demand for ‘*Postur- 
Chair” due to improved appearance and comfort, and in 
the requirement for upholstering for the hundreds of **Pos- 
tur-Cheirs”’ now in use in their localities. Rush your initial 
order for display and demonstration. Ensuing re-orders 
are sure to follow quickly. 


The Toledo Metal 


Furniture Co. 


Manufacturers also of “Little Dandy” and 

“Economy” stands, No. 7070 Typewriter 

Desks. File Stools and Tables, Vault Trucks, 
Cafeteria Tables, etc. 





1610 Hastings St., Toledo, Ohio 





Your Customers Will Like This Desk 
Which Is Just One Number in a VARIED LINE. 


All Are Sturdily Constructed, Well Designed 
and Priced Low. 


ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 





UHL “Postur-Chair” 
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Look for this TRADE MARK 
when you look for Ring Books. 
For the past 30 years it has 
stood for quality plus. 


The most complete line of Ring 
Books made — backed by a 
manufacturer whose policy is 
100°, for dealer cooperation at 
all times. 


Why not switch to 


TRUSSELL Now! 


TRUSSELL MANUFACTURING CO. 


Poughkeepsie N. Y. 














SPEED NMe 


Solves All Stamping Problems 


Tops them all... The 
only Sponge Rubber 


STAMP PADS 


Best from any angle. 
Provide clean sharp 
impressions and will outwear and outperform 
A wide line of 




















any other pad. Large capacity. 


models for office, bank, shipping room, factory, 






meat inspection, etc. 


#400 TYPE BRUSH and CLEANER 


builds business. 





A fast-selling specialty that 
Repeat orders on Cleaner refills and brush tips 
keep profits steady. Not only best for type, but 






unusually effective for fabrics, gloves, etc. 





Other SPEED-MO products include Ro- 





tary Daters and Time Stamps; stamp 






and marking inks; etc. 






Write us for descriptive folders, 


prices, and trade discounts. 


RIVET-O MFG. CO. 
43 Jason Street ORANGE, MASS. 
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oe, 
-gOlG PLACES 
ING 

a 

—AND MAKING MONEY 
FOR DEALERS! 











ASE STEEL EQUIPMENT 


‘ 


Now—more than ever, dealers are “going to town” 
with the big A-S-E line of steel equipment—in- 
cluding Cabinets to meet every need, Lockers, 
Typewriter Stands, Shelving—and the A-S-E 
“Aurora” line of Filing Equipment. 


It’s a lusty, vigorous line. Good looking. Built 
with the skill of over 20 years’ experience. Held 
to a rigid standard of high quality. AND PRICED 
RIGHT! 


Send today for literature, prices, discounts. No 
obligation. 


ALL-STEEL-EQUIP COMPANY 


INCORPORATED 
12 JOHN STREET 


% a 


STEEL COSTUMERS 


| Sanymetal Steel Costumers exclu- 
sively feature: 


AURORA, ILL 








Modern lines, enduring imitation 
wood finishes, and “balanced” 
construction. 


Sanymetal Steel Costumers are 
guaranteed to stay upright even 
when the load is all on one hook 
..+ do not loosen or warp... 
have no rough edges to catch at 


clothes. 


List Prices F.o.b. Cleveland, Ohio, 
are as follows: 


Green or gray........ $10.00 
Mahogany, walnut or 
oak ... 11.00 


White enamel......... 13.50 
Write for dealer discounts and 
descriptive folders. Sanymetal 
Costumers are regularly moving 
items. 


THE SANYMETAL PRODUCTS 
COMPANY, INC. 
1681 Urbana Road, Cleveland, Ohio 
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taken training in a business school; if it is necessary 
for her to practice fingering calisthenics at all times; 


and, if it is possible to think in terms of syllables in- | 


stead of single letters when typing. She answered 
“ves” to all of these questions, adding that she herself 
thinks in terms of complete words. 

A number of students seemed relieved, and some in- 
structors were puzzled when she gave her official bless- 
ing to the practice of placing copy to the right of the 
typewriter. She said her reason for this preference is, 
that with the copy on the left, speed is often lessened 
through interrupted vision as the left hand shifts the 
carriage. 

Miss Poulsen stresses the fact that to attain high 
averages of speed, accuracy, and complete concentra- 
tion, a machine of quality is imperative; and she casts 
her vote for Underwood. 

Other points visited in Oklahoma included Ponca 
City, Bartlesville, and Tulsa. She went from Tulsa to 
Dallas, Texas.—EVH 

ee 
STANDARD MAILING MAKES FOUR APPOINTMENTS 

The appointment of four new representatives in va- 
rious sections of the country was announced last month 
by the Duplicating Machines Division of the Standard 
Mailing Machines Company, Everett, Massachusetts, as 
part of its nation-wide plan of expansion. E. W. Slick 
has been placed in charge of the company’s Albany 
agency and J. M. Scott has taken over the Rochester 
agency. Both men are new in the Standard organiza- 
tion but possess a rich background of experience in the 
office equipment selling field. 

Other appointments announced by the company were 
those of Arch MacInnes and B. H. Cooper as salesmen 
with the N. M. Minnix Company, Standard Washing- 
ton, D. C., representative. Both Mr. MacInnes and Mr. 
Cooper are thoroughly familiar with government meth- 
ods and duplicating and mailing requirements. 

—>—___ 


NEW HOWELL CATALOGUE IN COLORS 


Howell modern Chromsteel furniture may now be re- 
viewed in a new catalogue of thirty-four pages, not 
counting the covers, which bear interesting illustra- 
tions of the furniture in actual settings. The catalogue 
is available in the usual binding and in the Spiral 
style, the latter in a limited edition. It is specified as 
Catalogue No. 16, and it is an attractive piece of com- 
mercial book making. 

The front and back covers, of sturdy paper stock, 
bear identical reproductions, in color, of a photograph 
showing a modern reception room or lounge. Many 
pages are in two tones, the upper half being white, the 
lower alternating in delicate bluish and salmon hues, 
with narrow bottom margins in light blue or salmon. 
Two pages of general explanatory and descriptive mat- 
ter precede the displays of the furniture itself. Col- 
ored illustrations are used in about every other spread. 
Articles for stores, offices, and reception rooms are 
shown, including a generous assortment of smokers. 

a ee 
NEW RAND MC NALLY CATALOGUE OUT 


Amply illustrated with pictures of the company’s 
numerous types of world and celestial globes, a new 


and attractive catalogue was issued last month by Rand | 


McNally & Company. 

The new book, which is listed as the No. 336, con- 
tains thirty-two pages, each of which carries complete 
descriptive matter of practically every type of globe 
manufactured for the office, home and library. 

Two new world globes are featured in the catalogue. 
They are the Livingstone and the Stanley, a handsome 
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SINCE 1904, 

The LEADER 

Carbon Paper 
Quality! 


€EN-zTReKOTED 
CARBON PAPER 


. together with the perfected Cen-Tr- 
Koted Backing Sheet . . . is the newest ad- 
vancement achieved by this outstanding 
Discover its sensational superi- 

A real sales-builder! 


concern. 
ority now! 


Send for our helpful 
booklet ‘‘ Carbon 
Paper Facts.”’ It will 
be sent to you free on 
request and will give 
you many informa- 
tive facts on Carbon 
Paper. 





An Exclusive Agency on Grand Prize 
Carbons and Ribbons in your city 
is a sure step toward grealer profits. 
Write for our dealer proposition 
booklet. 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 


J. Francis O’Connor, Pres. 


Head Office and Factory: 1451 Harrison St., San Francisco 
Chicago: 608 So. Dearborn St. 


Los Angeles Houston, Texas Portland, Ore. Denver 
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| 
LONG RECOGNIZED | 
SPECIALISTS 


IN 


HECTOGRAPH 
CARBON 


| For All | 
| GELATIN and SPIRIT TYPE 
| DUPLICATORS 


We are specialists in the manufacture | 

of Hectograph Carbon and Ribbons. In | 

fact we are recognized as having de- 

veloped one of the best and most com- 
plete lines on the market. 


We can meet every Hectograph Dupli- 
cating Requirement. It will pay you to 
send for prices and samples. 


PHILLIPS PROCESS CO., Inc. 
| 82 St. Paul Street Rochester, New York 


| 








VECO 








INDEX TABS 





Enlarged 
view show- 
ing the sci- 
entific Veco 









design for 
holding the 
tab anugly 













| ical a Veco tabs are easily 
inserted and do not 
/ slide out accidentally 


tHe VEIT co. 


INDEXING & FILING SUPPLY MANUFACTURERS 

















L.1947 East Kirby Street, DETROIT, MICHIGAN ___| 
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illuminated floor stand globe and a table model globe 
respectively. Both models are lighted from within the 
globe which may be rotated at will. 

The new book also includes pictures of two handsome 
celestial globes—the Orion and the Gemini. These are 
attractive table models, the simplified operation of 
which is described in a comprehensive non-technical 
manual which accompanies each model. 


> 


BANKERS BOX COMPLETES NEW CONTACT PLAN 
Based on the conviction that it is part of the man- 
ufacturer’s job to help the dealer sell, a new contract 
arrangement with dealers has recently been created 
and placed in operation by the Bankers Box Company 
of Chicago. 
Although the Bankers Box Company has long en- 





Horace T. Honiton 


Folger Fellowes 


joyed the reputation of substantially aiding dealers to 
build sales, the new arrangement results in a double 
advantage, first, more frequent contacts with Liberty 
dealers and distributors, and, second, the rendering of 
effective aid in training salesmen in dealers’ organiza- 
tions in the best ways to demonstrate and sell Liberty 
products. According to officials of the company, expe- 
rience has shown that it is not sufficient to convince 
and sell the buyer in a stationery store—he needs the 
aid of some expert to help his salesmen master the 
sales points of the line—which is a major feature of 
the new campaign. 

In the Bankers Box Company plan the country has 
been divided into sections with a contact man in each. 





J. L. Abbott 


William J. Dalton has been placed in charge of the 
Central West; Folger Fellowes, the eastern district; Jim 
W. Cooper, Jr., remains in the southern district where 
he is well known; Horace T. Hamilton has charge of 
the southwest district, and J. L. Abbott handles the 
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DESKS 


with character 
—sturdily constructed 
—superbly designed 
The JASPER DESK CO. record of 
more than sixty years of desk build- 
ing proves our desks sell and satis- 
fy. Dealers make this combination 

















No. 246 





finished dull lacquer 










mahogany and 
New York Warehouse 







aeeag hie be of good quality and reasonable price 573 Broadway 
sizes: 30, 5 32 . “n os 3 
as ee especially profitable. Our catalog New York, N. Y. 
and 60x34. . 5 


° - Fo q P a ao Chicago Representative 
showing all the wide range of styles yw. ee eros Glenwood 


sent on request. Ave., Telephone ROGers Park 
3644 


JASPER DESK COMPANY, JASPER, INDIANA 


VUL-COT 


-the National ed ke as 











Popular Office Chairs 









QUALITY CRAFTMANSHIP... 
MODERN STYLING... 
EXTRA COMFORT 


Office furniture dealers can 
make greater progress and 
do more business with 
Jasper Seating Co. chairs. 
Keyed up to present day 
demands in points of style, 
construction and comfort, 
their self evident value often clinches the sale for 
the entire ensemble—desk, 
table, cabinet, etc. Good 
furniture . . . prompt ship- 
ments. Catalog and details 
on request. 





Jasper Seating Co. : gypER-STRONG,DOUBLE-ROLLED FIBRE TOP! 


JASPER, INDIANA NO METAL TOPS to dent, bend, corrode or scratch. The Vul-Cot 

wastebasket is constructed throughout of National H'A‘R'D Vul- 
CHICAGO: L. H. Farber, 329 So. canized Fibre. NO SOFT FIBRE! Will not crack, split or splinter. 
Wabash Ave. Phone: Webster 3217 Used in 87 per cent of business offices. In olive-green, maroon 


brown, oak, walnut and mahogany. Liberal sales policy. 
NEW YORK: Office Furniture Ware- 


house Co., 573 Broadway NATIONAL VULCANIZED FIBRE Co. 
Wilmingion, Delaware 
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MONARCH 
BRAND 





“for tired 


executives 





No. 6904 


On the job—every day—for long hour stretches 


and confronted with problems that require 


action, the Big Boss must take “‘time out” to 
think and plan. Here’s a chair that will provide 
rest for the tired body and generate heaps of 


brain-power. 


Suggest one for every private sanctum. See our 


Catalog—64. 


J\urphy (air @mpany 
@wensboro, Kentucky 


— 64 years of quality experience 





















CARBONS 
AND 
RIBBONS 


Quality products that assure con- 
sistent, topnotch performance 
through the year—packed in col- 
orful, eye-taking containers that 
make introduction and getting in 
service so much easier. Feature 
this line! Codo carbons and rib- 
bons are guaranteed for five years 
against deterioration in stock. 
They have been accepted exclu- 
sively in hundreds of offices by 
reason of high grade and uniform 
results. We shall be glad to help 
you solve your ribbon and carbon 
problem. 


Codo Mfg. Corp. 


Coraopolis, Penna. 
New York Chicago 




















Tuff-Press 
GUIDES 


are guaranteed indefinitely against torn off 
Labs. 

Many people are unable to tear off a tab 
even after folding it over a number of times. 

Monarch Brand Tuff-Press is the best and 
most suitable stock for guides ever made. It 
is superior to the so called genuine pressboard. 
There is nothing else like it on the market. 

Yet Tuff-Press guides are priced lower than 
any pressboard guides on the market. 


Let us send you sample and prices. 


Grand Repids S/MgCUpaabEd Mi chigen 











PERFECTION ME 











{ 


TALS 


for ring books and post binders— 
a service for manufacturing stationers 


Ss 


Your needs in various sizes of ring or post binder 
metals can be quickly and acouabely supplied 
from our ample facilities. 

Many manufacturers and wholesalers can best 
keep their trade informed by means of loose leaf 
catalogs. By using PERFECTION metals, you 
can provide them with fast action binders, durable 
for lifetime service. The information is thus kept 
up to date, complete and at low cost. Sales and 
service manuals, too, are most efficient when in 
loose leaf form. 

Be sure to have our catalog on file. 
you realize on many opportunities. 


It will help 


Pacific Coast Representative 
. & D. Loose Leaf Co., 427 San Pedro St., 


_LOOSE LEAF METALS CO., INC. 


6816-6824 Arsenal St. ST. LOUIS, MO. 


Los Angeles 
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western states. Mr. Fellowes is the son of Harry L. 
Fellowes, president of the company. 


A second phase of the new arrangement covers the 


factor of selling aids for dealers. This is designed to 
successfully meet the many problems in the field and 
involves the use of numerous advertising pieces made 








W. J. (Bill) Dalton 


Jim Cooper 


famous by the Bankers Box Company’s advertising 
campaigns. 

The Bankers Box Company was incorporated in 1918 
to make and sell Liberty storage boxes. At present the 
company manufactures three lines, the added products 
being Liberty permanent storage binders, for binding 
loose leaf records, and the Liberty string tie binders, 
for packaging small records. 

In speaking of the new contact plan President Fel- 
lowes pointed out that the increase of business gen- 
erally would result in a great increase of records to be 
stored. He declared that the truth of this fact is al- 
ready evident in the continually mounting sales of the 
company. 

—— 


SENGBUSCH OPENS EXTENSIVE DEALER PROGRAM 


Launched in time to materially affect the sales of 
the Christmas gift season, the Sengbusch Self-Closing 
Inkstand Company, Milwaukee, last month opened an 
extensive promotion plan to aid its dealers to obtain 
the maximum turnover on the Sengbusch lines during 
the holiday season. 

Just off the press is a colorful four-page folder on 
Sengbusch chrome Dip-A-Day desk sets. This at- 
tractive piece is written to appeal to all classes of cus- 
tomers and is lavishly illustrated with pictures of the 
various desk sets calculated to put the readers in a buy- 
ing mood. These folders are provided with space for the 
dealer’s imprint. 

The 1937 version of the Dip-A-Day pen display, 
which will be ready in plenty of time for the Christmas 
holiday shopping season, is a self-dispensing counter 
display in color. It features two of the popular models 
of Dip-A-Day pens which have found great public de- 
mand due to their unusual writing ease. Although us- 
ing the minimum of counter space, the new display is 
expected to accelerate pen sales wherever it is ex- 


hibited. 
> 


ROYAL TYPEWRITER ACTIVITIES AT CHICAGO 

Keeping in step with the general progress made by 
the Royal Typewriter Company, the Chicago office, 
under the direction of Paul Jones, has established a 
record of transacting enough business in the first ten 
months of 1936 to equal the entire volume of the office 
in 1935, which was the best year in the company’s his- 
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This ts St. Johns 
Office Table No. 24 
Northern Grey 
Elm. Golden Fin- 








EXTRA QUALITY 


- LOW PRICE RANGE 
- How Can St. Johns 


Above is just one of the new 
office table designs from St. 
Johns. Like every St. Johns 
piece, there’s extra quality 
built into it. It’s built with 
more strength . . . fine work- 
manship, fine finish, good look- 
ing business-like lines. It’s 
typical of St. Johns, and St. 
Johns tables have been favor- 
ites since 1868. Only because 


ish. Top, %" 
thick. Lew, 24," 
qquase sizes: 
x 36, o7 x 42, 
27 x 48, 27 x 54, 
27 x 60 and 30 x 72. 
Shipped K. D.: 
Packed two of one 
top-size in crate. 


Do It? 


St. Johns is the world’s largest 
table factory can it offer tables 
like this down in the price 
range that attracts 95% of 
your customers. Standard 
office colors, golden, mahogany 
or walnut; sizes 24x36 to 
34 x 72; ample capacity; dove- 
tailed drawers with 3-ply bot- 
toms. Write now for catalog, 
supplement and price-list. 











ST. JOHNS TABLE COMPANY, Cadillac, Michigan 


OFFICE FURNITURE WAREHOUSE COMPANY 
573 BROADWAY, NEW YORK 





desired sha 
For cradle 


slides in 


cations. 


107 North Franklin Street 





“KILIAN’ 


Ball Bearings for 
Masel reset Owes Furniture 
(0. 8. Patent 1.783.623. Canadian Patent $24,059. Other patents pending. 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in an 
(No ooft stampings used whetesover.) 

ides our ball bearings and rivets are in one 
ides in United State 95% of filing cabinet drawer 
ited States and Canada operate on “Kilian” 

bearings. Samples made to your specifi- 


Kilian Manufacturing Corporation 








- 


Syracuse. New York 











HIGH POINT 
OFFICE CHAIRS 


The Apex of Value 


a. 


An array providing for 
every office use with up 
to date refinements in de 
sign and construction 
Equipped with Bassick 
Rubber Compression 
Posture Control. 


HIGH POINT Posture 







OFFICE APPLIANCES 


tory. A favorable circumstance is that the increase in 
business volume is accompanied by a parallel increase 
in collections. 

L. J. Carbush has been taken off a regular commer- 
cial territory and is now handling school sales in the 
Chicago territory. 

Lloyd G. Roberts, son of John Roberts, dean of Royal 
salesmen in Chicago, has been promoted to a better 
territory. 

A. J. Fortin was recently transferred from the Royal 
office in Worcester, Mass., to Chicago where he now has 
a loop territory. 

Three recent dealer agency appointments are as fol- 
lows: 

Ideal Typewriter Exchange, Chicago, has taken all 
the south side territory of the city south of Sixty-third 
street. C. M. McCullem is in charge of sales. 

National Office Supplies Company, Waukegan, IIl., 
L. A. Morris directs typewriter selling activities. 

Chandler’s, Inc., Evanston, Ill. J. L. Johnson is 
charged with the responsibility of Royal sales. 


Chairs in particular are 
rapidly growing in pop- 
ularity. Handsomely de- 
signed and finished, com- 
fortable—upholstered in 
genuine leather or mo- 





hair frieze. No. 7214 
HIGH POINT New 
Catalog! All about the A 


new line. New patterns 
to meet new demands 
Write for New Catalog 
No. 37. 


High Point Bending & Chair Co. 


SILER CITY, NORTH CAROLINA 

















specify Graffco 
for better MAPTACKS 


Treasure! This handsome old chest is 

said to have accompanied Napoleon on 

his many wars. It was exhibited by 
the Diebold Safe & Lock Company at 
the recent N. S. A. convention. 





—_—___<— 


HARRIS RETURNS FROM EUROPEAN JAUNT 
Ward Harris, Ediphone agent in San Francisco, re- 
turned to the Bay City in late September following a 
two-month automobile tour of England, Scotland and 





Ireland. 
a? ; Mr. and Mrs. Harris sailed from Montreal aboard the 
oe? ; K | S.S. Duchess of Atholl for their leisurely tour of the 


British Isles. According to Mr. Harris he found ever- 
improving business conditions in Great Britain, which 
condition, he said, was particularly true of Ediphone 
which was showing a substantial monthly volume 
abroad. 

Mr. Harris was also optimistic over the business out- 
look in the San Francisco district. He said: 

“Out here in San Francisco conditions are also better 
than they have been for many years and the future 
looks exceptionally rosy.” 


If you want quality, uniformity, and 
dependability in Maptacks, specify 
Graffco. You'll find millions in use, 
high-spotting maps and charts wher- 
ever facts must be known. 
Unbreakable spherical heads; perfect 
tool steel points. Made and stocked 
in an almost limitless combination of 
sizes, colors, and symbols. 

> 


If you have a Maptack problem, bring 
it to Graffco for pant 0 ‘ “BILL” GOFF TAKES A STREET LOCATION 

‘ “Bill” Goff, Inc., who had occupied space at Madison, 
Wis., in the Bank of Wisconsin building, has graduated 
to a street location, taking space at 123 West Mifflin 
street. In the new location Mr. Goff has about three 
times the space occupied previously. He is able to carry 


GEORGE B. GRAFF CO. 
Cambridge, Mass. 


64 Washburn Ave. 
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STATIONERS / 175 your 


LINE... EXCLUS/VELY/ 


“STEEL-STRONG”’ PRODUCTS ARE SOLD 
THROUGH DEALERS ONLY. 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure ... with the guaranty of Members of The 
Nat’l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, etc. ... and each product 
has been developed to tke highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


STEEL STRONG “PRODUCTS 

















BILL STRAPS 


THE C.L.DOWNEY CO. cincinnatio. 
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DOPP-CRAFT 





The above case comes with or without metal, has leather gus- 
sets all around, and has gusseted pockets, making a roomy 
compact case. The disappearing handles make this an out- 
standing number. 


Dopp-Craft cases are proving ready sellers in most stores. 
They are the latest in design, and come in a wide range of 
styles and leathers, making it possible to satisfy all classes 
of trade. 

If you are not now selling the Dopp-Craft line, write for our 
catalog, which shows a complete line of quality cases at 
reasonable prices. 


CHARLES DOPPELT & CO. 


OPPOSITE MERCHANDISE MART 
412-420 Orleans St. Chicago 








DYECLENE 
The Warwel (Cleanser 


Hectograph and ink stains are ugly and 
only partly smeared off by the average 
cleanser. 


DYECLENE not merely dissolves the 
stains, but it destroys the color and in- 
stantly removes the stain. You will 
marvel how soft and white DY ECLENE 
leaves your hands even though a mo- 
ment before color stains made them a 
sight. 


PRESTO CHANGE 
and. the Stain is gone! 


That is just the way DYECLENE works. it 


dees not injure the skin ...in every way a 
boon to the office and shop worker. 


Send for a sample bottle of DYECLENE T0O- 
DAL! You will be pleasantly surprised and con- 
vineed, 


AMERICAN MANIFOLD PRODUCTS CO. 


MANUFACTURERS OF HIGHEST QUALITY 
TYPEWRITER RIBBONS AND CARBON PAPERS 


2900-2924 Darwin Terrace Chicago, Ill. 
Territory for Energetic Agents Still Available! 























CLIP-ONS 


will keep them in order! 


CLIP-ONS are genuinely satisfac- 
tory paper clips. They fasten cor- 
respondence, enclosures, briefs, 
etec., neatly and securely. Cannot 
slip off or pick up other papers. 
3 sizes, brass or nickel—100 in a 
box, 10 boxes in a carton. Sample 
and prices to Stationers. 







OSWEGO, N. Y. 


Clip-On Corp. 
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BICKETT CHAIR MATS 
The “Rufbak” eliminates shifting 
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DUPLICATOR ROLLS 


Statistics prove that today there are more 
gelatin duplicators in actual use than stencil 
machines. Every machine is a potential user 
of gelatin rolls or films and other hecto- 
graphic supplies—which assure a substantial 
and repeating profit to the progressive dealer 


who can supply them. 
For more than 25 years Graphic ~~ = Rolls 
Square Type 








6 


Solid Colors: Black, 
Maroon, Brown, 
Light Green, Dark 
Green. Marbleized 
colors as desired. 





Bickett Chair Mats 
are made of durable, 
high grade rubber. 


have been recognized everywhere for their uniform- ; _ Round Type ee Type Sg 
ity, lasting quality and dependability. Only the 38", 40”, 42”, 44” Diameter — 38 x38", 40” x40”, 42”x42”, 44° x44" — 
highest grade of materials are used in our controlled 15°x18" Extension to fit under desk 18x24” Extension to fit under desk 
See 
manufacturing process to secure finest copying qual- o”. tia”, Ya" Thick 
Bickett products are Respirator Cushions, Bickett Cushior 


ities. —— Rolls are furnished with spindles to Other 
fit any make of duplicator. Pads and Chair Pads, Bicco Type 400 Cushions, Bi-Front Cushions, 


Write us today for our dealer's proposition and Settee & Booth Seat Pads, Typewriter Pads, Cuspidor Mats, Table 
our new illustrated Price List. & Desk Leg Shoes, Fabricushon Mats and Runners 


- Sans DUPLICATOR COMPANY: “7 Stock Bickett Products for Christmas Trade. 
CHICAGO BOSTON CLEVELAND Respirator Cushions provide complete SATisfaction 
a Manufacturers of a Complete Line of lL. M. Bickett Company, Watertown, Wis., U. S. A. 














Duplicating Machines and Supplies 








A BUSINESS GETTER No. 













anna 
eathers 








Where the finest is required in up- 
holstery leathers, whether on land, on 
sea or in the air LACKAWANNA 
LEATHERS are used. 


The new United States Supreme 
Court, the new battleships and des- 
troyers of the U.S. Navy, and the new 
Douglas transport sleeper planes are 
all equipped with LACKAWANNA 
LEATHER. 

LACKAWANNA LUXOR LEA- 
THERS have been developed to meet 
the demand for a more satisfactory 
leather at a moderate price. Samples 
sent on request 





2 Vertical 


‘pemer 2 Horizontal Pockets 














Here is an elegant zipper type envelope with 
instant sales appeal. Made of top grain cow- 
hide, smooth finish, zipper fastens around 
three sides. Leather lined. 





Just one of the complete National Brief Case 
Line ... the line that offers a suitable brief- 
case for every conceivable need. 


Write today for the NEW 1937 
National Brief Case CATALOG! 








The Lackawanna Leather Co. 
1900 Grand Avenue, Hackettstown, VN. 4 





BRIEF CASE 
MFG. CO. 


NATIONAL etotonte 
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a much larger stock than formerly, and also has the 
benefit of two fine display windows. 


In the short time since the street location was occupied 
a decided pickup in business has been noted, and many 
more customers have entered the store. 


Shelving finished in an ivory tint. This adds beauty 
and dignity to the store, as well as making the stock 
on the shelves stand out prominently. 

Office Appliances expects to have a photograph of 
the new store of “Bill” Goff, Inc., for an early issue. 


ey 


American Red Cross 





The Annual Red Cross Roll Call from 
Armistice Day to Thanksgiving Day. 

During this period the great organi- 
zation puts on a nation-wide campaign 
for funds with which to carry on its 


valiant and everlasting battle against 
famine, disaster and epidemic. 
SS 


BUTLER EXTENDS ACTIVITIES TO EAST 

Following out a program of expansion mapped out 
recently by Matt Spoden, president of the firm, the 
Butler Cushion Key Company, 406 South Main street, 
Los Angeles, will shortly extend its activities to the 
Eastern states. 

The company is well known throughout the West, 
including California, Oregon and Washington, as the 
manufacturer of 100 per cent rubber Butler key, made 
for use in connection with every type and make of office 
machine. 

According to Mr. Spoden, Marvin Kent is sales man- 
ager of the company and H. C. Spoden is representative 


in Chicago. 
- —_<g>——__—_ 


RELIABLE ISSUES NEW CATALOGUE 

A new confidential catalogue containing up-to-date 
information and prices on practically all types of office 
machines has been issued by the Reliable Typewriter 
& Adding Machine Corporation, 303 West Monroe street, 
Chicago. 

The new book, enclosed in an attractive two-color 
cover, is listed as the No. 870 and is the work of J. 
Arthur Lyons, president, and Emma E. Hanfler, man- 
ager of the export department of the company. It car- 
ries full descriptions, illustrations and prices of check- 
writers, adding machines, calculating machines, billing 
and bookkeeping machines and standard and portable 
typewriters. 


The location is | 
central, but one block from Madison’s busiest corner. | 


A striking ef- | 
fect has been secured through the use of modern steel | 





| 
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STATIONERS’ SPECIALTIES 








INDIA INK--AFRICAN STYLE 


Higgins India Ink is really African in its jet 
black color. A smooth-flowing pure carbon ink, 
it has set a world standard of excellence. 
Artists and draftsmen everywhere depend 
upon Higgins to do the best by their work. It’s 
an old habit, and a good one, for there’s more 


than fifty years of knowing how in every drop 





of Higgins. 
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CHAS. M. HIGGINS & CO., INC. 
271 WINTH ST., BROOKLYN, N.Y. 




















NEW PROJECTING SIGNAL 
COOK 


SPECIFY aa 


2V slo 


WHEN 


ORDERING ™“~ 


















PATENT 
L OW TA B “CLINCHER GRIP” 
HIGH VISIBILITY a te. 
ee a ee « Oe ple tae 


case. Extra large “window” aids 
progressive signaling. Pat. “V"’ 
Points spread easily to receive 
paper edge, and do not catch 
onto other cards. Complete sam- 


ple card, prices, discounts, on WILL NOT RUST OR 
request. TARNISH 
THE H. C. COOK CO., 14 BEAVER ST., ANSONIA, CONN. 


Signals for Every Modern Filing Requirement 


__ eee 


STAINLESS 
STEEL 


J 
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HONEST VALUES IN 
EACH PRICE BRACKET! 


EVANSVILLE DESKS 


Regardless of style changes, this 


Desk can always be sold at a profit 






No. 1160 —From one 
of the New Evansville 
Square Leg Groups. 






“The desk you need, at the 
price you want to pay” 


Have you written for the new catalog? If not, do it today. 
SYVANSVILLE DESK COMPANY 
BUILDERS OF WOOD OFFICE DESKS 
EVANSVILLE INDIANA 








“ 


PLO COODbObb6b6b666 > 


For quality in 
loose leaf rings, 
buy 


CARPENTER 
HANDY RINGS 
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PPP LES 


Made of solid brass, 
heavily nickelled, 
naturally wear for- 
ever without rusting 
or becoming loose. 








200066066 4tt>d>é>-i>- 


PPP PLLLLPLLOPLLe 


00006040 


Display illustrated 
consists of five popular sizes 
of the best Loose Leaf Rings on the 
market. 

Sizes 12"-34"-1"-114"-2" Diameter 


Write For Prices 
Sold by the Stationer who sells THE BEST 


The E. W. Carpenter Mfg. Co. 
MA oae Lear Mel BRIDGEPORT, CONN. 


LOOSE LEAF METALS 


FPPP LLLP e 
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NATION AL Oypenriter & Ollice Hackine 





DekesA SSOCIATION NEWS 


Lamont H. Wood, President 
Midwest Typewriter Company 
Kansas City, Mo. 


Mrs. Jessie I, Taylor, Treasurer 
Globe Typewriter Company 
New York, N. Y. 


Ernest E. Thornton, Vice-president 
California Typewriter Fxchange 


Los Angeles, Calif. 


J. Pau! McWilliams, Secretary 
800 Grand Avenue 
Kansas City, Mo. 





Board of Directors 


Irwin Vincent, Western Type- 
writer Company, Topeka, Kan.; 
James P. Ward, Sr., Sh'pman- 
Ward Manufacturing Company, 
Chicago, Ill.; Theodore Schafer, 
United Typewriter Company, 
New York, N. Y.; Harry Russell, 
Office Equipment Company, Des 
Moines, Iowa: W. T. Corney, 
Thomas & Corney, Ltd., Toronto, 
Ont., Canada; Clarence Bills, 
Typewriter Sales & Service 
Company, Washington, D. C.; 


G. S. Cambias, G. S. Cambias 
Typewriter Exchange, New Or- 
leans, La.; Hugh J. Williams, 
Iowa Supply Ccmpany. lowa 
City. Iowa: Elmer L. Young. 
Young Office Equipment Com- 
pany, Chicago, Ill.; W. F. Claus- 
ing. Interna'ional Tvpewriter 
Exchange, Chicago, I'l; F. C. 
Waltz, Waltz Typewriter & Add- 
ing Machine Company, Cincin- 
nati, Ohio, and R. H. Pres‘on, 
Preston Typewriter Company. 
Knoxville, Tenn. 


Frank Marin of the Typewriter Sales & Service, 18 
North Wells street, Chicago, has been elected a director 
of our association to replace the late Art Froehlich. Mr. 
Marin has attended our conventions from Los Angeles 
to New York and is deeply interested in the work of the 
association. Officials and members of our organization 
realize that we are to be congratulated upon his accept- 
ance of this important post. 

The National Typewriter and Office Machine Dealers 
Association has just begun a membership drive. Quota 
has been set for 200 new members. A general letter was 
mailed to all officers and directors on October 16 and 
a list of the members in their respective territories was 
furnished every officer. Each will immediately begin 
getting in touch with various dealers in their territory 
and ask them to join the national association. 

* & + 

The Association has been mailing bulletins to deal- 
ers every three weeks which have contained helpful 
information regarding sales, window displays, store in- 
teriors, etc. After January 1, these bulletins will be 
confined to members only. If you are not a member 
and wish to enjoy the cooperation of the National 
Typewriter and Office Machine Dealers Association, 
send your check immediately to J. Paul McWilliams, 
secretary, 800 Grand avenue, Kansas City, Mo. The 
dues are only ten dollars and will pay you up to Decem- 
ber 31, 1937. This will help your association in elimi- 
nating some of the problems existing in the industry. 

+ aa * 

A general letter went out from the offices of L. C. 
Smith & Corona Typewriters Inc., Syracuse, N. Y., stat- 
ing that the company has taken the Smith-Corona 
“Special” off the market. This was a special machine 
that was sold to jewelry and furniture stores. The 
national association wishes to express to the L. C. 
Smith & Corona organization our sincere thanks for 
this fine codperation which is appreciated by all type- 
writer dealers. 

The national association is arranging a Christmas 
program on the merchandising of portable typewriters, 
office and home machines. This program will have 
many pictures of window displays, store arrangements 
and other important ideas which will help you to cap- 
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CERTIFIED 
PAPER 


—— 


Cash Registers 
Adding Machines 
Stenotype 
Teletype 
Police Signals 
Addressographs 












Red ink end-marked. Va- 

riety of sizes, colors, car- 

bonized, duplicate and 
triplicate rolls. Precision- 
made to insure perfect 
operation. 


COA 


LYNN PAPER PRODUCTS MFG. CO. 


2000 HOWARD ST DETROIT, MICH. 














ALL 














ARE 


essential to 
S —= = profitable 


< APlizrig, ) selling of 


* 


ribbons 
4. 
QUALITY SERVICE DEALER 


PRICE 

PROTECTION 
FOUR features stand out in “ LITTLE” Carbons 
and Ribbons. They produce clear cut, per- 
manent impressions, absolutely uniform in 
weight and grade—modern, attractive packing, 
branded line, or imprint if desired. Prompt and 
accurate attention to all orders—no substitutions. 
We protect the dealer’s interests—we have estab- 
lished and we hold fast to a policy of loyal dealer 
cooperation. Prices are in line with first-class 
manufacturers—superior value throughout. 
seen our folder “PERTINENT 
It tells an extraordinary story of 
SERVICE AND PROTECTION 
Glad to send it on request. 








Have you 
FACTS”? 
QUALITY, 
since 1888. 


A.P. Little. Inc.. Rochester, N.Y. 
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&M Memory 
Masterpieces 


For the Office-- 
For the Home-- 
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All year 
round 
Sellers 

17 Choice 
Models 





No.19 


Cal-Pad Sr. 
Retails at $2.75 


DEALERS: 


Send for your copy of our new 
descriptive folder showing the 
New Complete Line of 

Memory Masterpieces’ 
for 1936. 


a 
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No. 213 “Prince” 
Retails at $2.50 


New York Distributor 
Mutual Stationery Co., Inc. 


368 Broadway, New York | 





Finch & McCullouch, Aurora, Il. ) 
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FILE 
POCKETS 


still lead the way to 
greatest filing satisfac- 
tion. 


















































Sturdily constructed 
from first-quality red- 
rope stock, their lasting 
serviceable qualities 
make them the cheap. 
est buy in the long run. 


“Vertex” Pockets will 
satisfy your customers 


ALVAH BUSHNELL CO. 


925 Filbert Street PHILADELPHIA 
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(Patented) 


Samples and 
prices gladly 
sent. 





Cok 








the better paper fastener 


Here's a new 
over in a big 


paper fastener that has gone 
way. Slight finger pressure 


slides the lock bar to one side releasing 


both prongs simultaneously. 


When the 


lock bar is returned to place it binds both 
prongs securely and the entire face closes 
so no parts are exposed. 


Our new catalog and price list also shows 
our complete line of 


FIBERTEX 


pockets. 


expanding wallets and file 


NOETAPE utility expanding file. 
Send for your copy today. 





JOSEPHSON MANUFACTURING CORP. 
401 W. 14th ST., NEW YORK, N. Y. 
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PRACTICAL and CONVENIENT 
MACHINE BOOKKEEPING 
EQUIPMENT 
REDUCES OPERATING EXPENSE 


ADJUSTO 
TRAY-BINDER OUTFIT 
Model E-1120 
Combines all good features 
of Posting Tray and Binder, 
providing capacity, secu- 
rity and efficiency in opera- 


tion. 





Made for sheets of any size 
Used with any bookkeeping machine 


ADJUSTO 
COMBINATION OUTFIT 
Model L-1420 
Current Ledger, Trans- 
ferred Accounts and Sur- 
plus Sheets all in one unit. 
Furnished with or without 

hood. 


Write for Details and Wholesale 
Price List 


LEFEBURE CORPORATION 
Cedar Rapids, Iowa, U. S. A. 


























Serving the needs of modern business 





Bentson 





Bentson 


LOO 


steel filing cabinets 


The high degree of protection and 
convenient ready reference required in 
files for American business are built 
into these serviceable cabinets. Outer 
case of furniture steel is securely 
welded to a rigidly reinforced inner 
frame. Drawers operate on cradle type 
10-roller bearing joined suspension 
slides. Various combinations of corre- 
spondence, card and document drawers 
are available. The fine workmanship 
and material of Bentson 700 offered 
at so moderate cost give dealers op- 
portunity to do exceptional file cabinet 
business. Illustrated folder and full 
details on request. 


Mig. Company 


Manufacturers of Steel Filing Cabinets and Steel Office Desks 


illinois 





| Aurora 











300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years ; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 
417 South Dearbern Street 
Chicago, 111. 
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italize on the holiday business. If you want your copy 
of this program, write immediately to the secretary. 


We have received word that Mr. Waltz of the Waltz 
Typewriter Company is making fine progress with the 
arrangements for the 1937 convention. We understand 
this will be a real constructive meeting and Mr. Waltz 
is losing no time carrying out his plans. Mr. Waltz, we 
are all with you. Let us know how we can codperate or 
what we can do to help. 

> 
McLANE RETURNS TO NEW YORK 
FOR SPENCERIAN 

Following an absence of several years during which 
he has ably represented the firm in Chicago, Albert 
McLane last month returned to New York to carry on 
his work there on behalf of the Spencerian Pen Com- 
pany, 349 Broadway, New York. 

When Mr. McLane returned to the East he took with 
him an enviable sales record which he hung up in the 
Windy City due in part to his thorough knowledge of 
the stationery field and principally to his ability to 
assist dealers in the development of new business. He 
will establish headquarters at the home offices of the 
company. 

At the same time officials of the company announced 
the appointment of Harold F. Blum as a member of 
the Spencerian Pen sales organization to cover the 
central and middle western territory with headquarters 
in Chicago. 

Mr. Blum is also well known to the stationery trade 
in this territory in that he covered the same ground 
for many years with a line of high quality writing 
paper. He resides at 1001 South Third avenue, May- 
wood, Il. 

eee 
ILLINOIS OFFICE MACHINES COMPANY OPENS 


Headed by two men who possess several years of 
experience in the field, a new office equipment and sup- 
ply house was recently opened at 237 North Monroe 
street, Peoria, Ill., under the name of the Illinois 
Office Machines Company. 

The firm, which is distributor for the Friden calcu- 
lating machine, is headed by H. L. Hansen and E. V. 
Siebenthal. Under plans adopted and placed in opera- 
tion by the two men the new company is equipped to 
rent and repair calculating machines and to supply 
trained operators for all types of equipment. 

Mr. Hansen, who has had more than eleven years of 
experience in the field, was formerly district manager 
for the Monroe Calculating Machine Company in Cen- 
tral Illinois, while Mr. Siebenthal was district manager 
in the same territory for Comptometer and has figured 
in the calculating machine business since 1922. 


OAKVILLE ISSUES YELLOW BOX CIRCULARS 

The Oakville Company, Division Scovill Manufactur- 
ing Company, Oakville, Conn., last month issued two 
new circulars which are now available to retailers 
stocking the Oakville Yellow Box line. The circulars, 
one descriptive of Oakville Brass “T” pins, the other 
of Oakville Brass Wedge Point Pins, are in keeping 
with the design of a series of six released a short time 
ago. 

For those Oakville dealers who have not as yet re- 
ceived their supply of the previous group there are 
still limited quantities available, according to officials 
of the company. The original set of six circulars fea- 
tured Oakville clips, bank pins, paper fasteners, thumb 
tacks, clamps and Oakville O.K. paper fasteners. 
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OU AVAls 
VERTICAL FILE GUIDES 
METAL TAB GUIDES . . ° ° 
METAL ANGLE TAB GUIDES . . ° 
CELLULOIDED PRESSBOARD GUIDES . ° 
PLAIN MANILA GUIDES .- . ° ° 
CARD INDEX GUIDES . . . ° 


Durability File Guides are produced in Alphabetical, Daily, Monthly, 
and Geographical Sets as well as Blank Guides in both high grade press- 
board and 20 pt. Manila stock to give lasting satisfac- 
tion, 
Before preparing your inventory for the forthcoming 


transfer season be sure to inspect this high grade line. 
Actual samples and interesting catalog for the asking. 





C. L. BARKLEY & CO. 


ESTABLISHED 1921 
cManufacturers of Filing Supplies 
517 S. JEFFERSON STREET CHICAGO, ILL. 











Lamp as shown is No 506 


Start the lamp season right by selling Calvert indirect 
desk and office lamps. Test our type of light against 
all others. Eighteen different styles in various finishes. 
Write for catalog and prices. 


THE CALVERT LAMP CO. 


300 E. Federal St. Baltimore, Md. 




















162 








No. 200 


*62° 
Popular BECAUSE BEST FOR THE PURPOSI 


| TWIRLIT 











] 

| 

Perforating paper for individual office uses is a fre- 

quent task and every office needs an efficient tool for 
it. TWIRLIT is the tool. A half inch of paper (equiva- 

lent of 150 sheets) is drilled at one operation by any 
TWIRLIT mode! and the line provides different models 
for drilling one, two or three holes at one time, and 

| for four hole sizes from %4 to 13/32 inch. The two 
and three hole models have adjustable drill heads. 

etched scale, and back and side guides for accurate 

placement. 


Catalog and full details sent on request. 


Mitchell Binder Co. 


HAGERSTOWN 








} 
| 
MARYLAND | 





Aad 


TYPEWRITER 
TABLE 


This new ASCO number 
has been produced by pop- 
ular demand—and it fills 
the billl 26%" high. 
Wooden table top 17'% 
x 14°. Sliding woode: 
side leaf 10° x 10”. 
Ball bearing casters. In 
beautiful olive green, choc- 
olate and maroon finishes. 
A low priced table popular 
wherever introduced. 





ART STEEL CO., Inc. 


300 E. 145th St., New York, N. Y. 


Three complete lines of low priced 
card cabinets—12", 15° and 18° 
deep. Built to exacting ASCO 
standards. Single double 
drawer units. 


CARD SIZES 
DRAWER CAPACITIES 
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NORTHWEST TRAVELERS NOTES 


By A. J. Nordstrom, Correspondent 

Ray Hammond, Harry Spurlock’s successor as north- 
west representative, is the newest member of the North- 
west Travelers Club. The entire organization greets 
him and at the same time wishes him the best of luck 
in his new venture. 

Fred Scheafer, Bob Valleau, Roy Clarke, Kar! Keisel, 
all past presidents of the club, were in Minneapolis at 
the same time in one group last month. The only 
past presidents missing were Harry Short and LePage 
Friedman. In the same group were Gene Mitchell, 
present ruler of the Travelers, and Vice-presidents Stan 
Griebel and Herb Morgan. Although secrecy shrouded 
the unusual gathering it is rumored that there is some- 
thing brewing in connection with the program of the 
next regional meeting over which Governor Ed Hansen 
will preside. 


The new roster and by-laws of the club have been 
mailed to the members and the Miller-Davis Company 
is to be thanked for a grand job of printing. 

Joe Griedl, one of the old timers at the Miller-Davis 
Company, is proud of his son, Dick, who recently dis- 
tinguished himself as a baseball star when he played 
with the Insulite team in the City League 

Wally Lund, of the E. W. Lund Company, Duluth, is 
back on the job after a long illness and convalesence 
in a Duluth hospital. We all congratulate him on his 
recovery and return to work. 

Bob Pinney, now with Acme visible, was a visitor in 
Duluth recently. 

A number of the boys have oiled up the trusty shot- 
guns and gone after mallards and teals with varying 
degrees of luck. Among these were Ed Hansen, Art 
Grayston, Roy Clarke, Fred Johnson, A. & E. Supply 
Company, and Peter Hoffman, Jr., of Hastings. The 
writer can vouch for the excellent marksmanship of 
Peter after attending a wonderful duck dinner cooked 
and served by Mrs. Peter Hoffman, Sr. 

> 
BURGER SAILS ON LONG CRUISE 

Arthur Burger, secretary of the Art Steel Company, 
Inc., of New York City, and Mrs. Burger sailed last 
month aboard the S. S. Santa Lucia of the Grace Line 
for a thirty-two day voyage and vacation. Mr. and 
Mrs. Burger’s journey will take them through the 
Panama Canal and to a number of the sea-coast towns 
of Western South America from which they plan to 
supplement their regular ship travel by airplane excur- 
sions to various interesting points. 

— > 
CIRCULAR DESCRIBES AMES NEW LONG-WEAR 
PLATEN 

Describing and illustrating the firm’s new “long- 
wear” platen for typewriters, an interesting, two-color 
circular has recently been distributed to the trade by 
the Ames Supply Company, 564 West Randolph street, 
Chicago. 

The principal selling feature of the circular is an 
actual-size photograph of a platen which is divided 
into sections one of which is the “long-wear.” The de- 
scriptive matter explains that the platen was broken 
down in an automatic testing machine for forty-seven 
hours without the use of a ribbon or of paper and the 
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BRIGHT VALUES 


IN LEATHER 
FURNITURE 


Rich, comfortable, dura- 
ble, luxurious, these are 
the attributes cf BRIGHT 
leather furniture. In 
styles and designs to 
please even the individu- 
alist who must have some- 
thing entirely different. 


Good, honest, quality 
craftsmanship. Fine ma- 
terials. Every BRIGHT 
number is a real value. 


Our new catalog is ready. 
Write for it. 


BRIGHT CHAIR CO. 
Inc. 
127-133 Bleecker Street 
NEW YORK, N. Y. 














Make Your Ribbon 
& Carbon Dept. 


Profitable! 


CROWN PRODUCTS 
Will Build Profits Into Your 
Ribbon and Carbon Trade 


Modern business requires Typewriter Ribbons and 
Carbon Papers that afford the maximum of Speed, 
Economy, Legibility and Permanence. 





Crown Products, with Quality and Service guar- 
anteed, meet all requirements of business and have 
been satisfying customers for over 35 years. 


Crown Dealers and Dis- 
tributors are covering 100 
foreign countries and every 
state in the U.S. A. 


The outstanding service 
of Crown Products insures 
the profitable re-order 
business. 


A few exclusive terri- 
tory franchises available. 
Address inquiries for 


Prefit Opportunity to 


RIBBON & CARBON MFG. CO. 
ROCHESTER, N. Y. 








CROWN 
782-790 St. Paul St. 
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| NEW POSTAL and OFFICE SCALE 
TAKES COUNTRY BY STORM! 









$739 


What an ovation! No sooner was the new Borg Parcel 
Post and Office Scale announced when we were deluged 
by an unprecedented flood of orders. And many of the 
orders came from persons who have never seen the actual 
scale . . . both from this country and abroad! 

No wonder! This new scale by Borg is sensational! 
Imagine! A parcel post and office scale only 8x10 inches 
in size and 2 inches high! . .. modern, compact, pre- 
cision-built, outstanding in appearance and performance. 
And 25 exclusive new features make it the finest scale of 
its kind! Write for full details—now! 


BORG @w4“"SCALES 


MANUFACTURED BY THE SCALE DIVISION 


GEORGE W. BORG CORPORATION 


—=469 EAST OHIO STREET CHICAGO, U. S. Aca 








YOU'LL Schl 


TO EVERY WOMAN 


® Here’s the season's smartest answer 
to the quest for a “different”? 25c 
Gat... 


will deiight any stenographer, office 


a lovely, useable article that 


worker, housewife, hostess! 


* Smart Sameco Steno Cuffs of non- 
inflammable crystaloid in lace effect 
fit any wrist... “match” any dress 

. slip on or off in a jiffy. Keep 
sleeves fresh and neat! Cash in on 
them as a Christmas Gift 
item—beginning now! 


= OG!» AY 


Display cartons of 24 
pairs, each in cellophane 

envelope Novel, sales 

clinching Christmas Gift 

Card included free with oacs 

each pair STE NO CUFFS 





SETTY ANN 
BRAND 








SAMECO COMPANY INC., 

503 East Elm Street, Brockton, Mass. 
RUSH trial display carton Sameco Lace-Pattern Steno Cuffs 
with novel Christr-as Gift Cards included, at attractive trade 
discount, terms 2% 10 days, net 30 days. Also send list 
liberal quantity discounts. 





Firm Name 
By 
Address 
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DARNELL 
Office Chair 


CASTERS 


¢ BUILD and HOLD 
BUSINESS 


Your customers will 
appreciate the smooth, effortless, quiet operation 
of Darnell Casters. Famous because they 


Always SWIVEL. and ROVE- 


Darnell Casters have longer life and give the 
maximum of floor protection. Made of highest 
quality materials throughout. Office Furniture 
and Appliances Factory-equipped with Darnell 
Products indicate the manufacturer’s high regard 
for quality. 


The new Darnell Caster and Wheel Man- 
ual is now ready for distribution. 


D A R N E L L Write for 


CORPORATION, LTD. FREE Sample 
Set of Darnell 
P. ©. Box s ‘ 
“ty Sg Pte Noiseless Glides 
and Special 


36 N. Clinton, Chess lines Propesition LY O METAL PRODUCTS 


Dealers nl 
2811 River Street, Aurora, Illinois 








Featuring the Darnell Patented 
Double Hall-Bearing Swivel 








VOUR CUSTOMERS 
WILL LINE TH 


The New “500” Line of Lyon 
Steelart Cabinets was designed 
to meet the demand for a sturdy, 
attractive office cabinet of me- 
dium weight. Of welded con- 
struction, these cabinets will 
stand the abuse of long, hard, 
continuous use. Finished in du- 
rable enamel, in two soft colors— 
Lyon green and flat brown. Avail- 
able in single and double door 
style. Equipped for either stor- 
age or wardrobe purposes. Write 
for illustrated Bulletin’ No. 855, 
























































You ll always be &lad you specified W h en Yo u re A 5 k e 4 
EAGLE-OTTAWA LEATHER 


The practice of 
thrift begins with 
the purchase of 
value. The dealer 
who selects Eagle- 
Ottawa leathers 
for his furniture 
covering is most 
fortunate. He re- 
ceives REAL value 
in his purchase 
and creates satis- 
fied customers. 





Eagle -Ottawa 
leathers were 
conceived as s 

quality products. C an Yo u G ive T h em ? 
Down through 
the years strict 
adherence 
to quality ideas 
has continued as 
an unbroken tradition. Specify Eagle-Ottawa leathers on 
every occasion for complete satisfaction. 


Conditions are changing daily in the Industry. Are 
YOU keeping pace with them? Timely information 
will help you plan sales, act decisively, push profitable 
items, keep your stock up to date. 
“The information your Service Bureau gave us 
was just what we needed and placed us in a posi- 
tion to secure additional business that otherwise 
we could not have gotten.” A. R. Taylor Co., 


EAGLE-OTTAWA LEATHER CO. Memphis, Tenn. 


OFFICE APPLIANCES brings you the latest styles, 








GRAND HAVEN MICHIGAN news and trade gossip every month. The Service 
‘ Bureau helps you gain information, lists and data 
The Standard Name For Fine Leathers gratis, almost impossible to gain elsewhere at any 
price. 
Sweareomes isk for your FREE copy of OFFICE APPLIANCES 
New York 2 Park Avenue San Francisco 569 Howard St. and subscription particulars. 


th... tc fella. mane. Oc een an THE OFFICE APPLIANCE COMPANY 


High Point, N. C. P. 0. Box 386 417 So. Dearbom Street Chicago, Illinois 





























NOVEMBER, 1936 


“long-wear” section emerged at the end of the test as | 


good as new. 


Copies of the circular may be obtained by communi- 

cating with the Ames Supply Company home offices. 
ee 
POLAR ISSUES ANNIVERSARY CATALOGUE 

As a means of celebrating its twenty-fifth anniver- 
sary and at the same time calling the attention of the 
trade to several new items recently added to its lines, 
the Polar Manufacturing Company, Philadelphia, last 
month issued a new and handsome catalogue. 


Measuring eleven inches by eight and one-half inches 
and dressed in an attractive colored cover the new book 
contains forty-eight pages, each of which is amply il- 
lustrated in colors and contains abundant descriptive 
matter of the various numbers manufactured by the 
firm. 

On the first page appears a brief statement over the 
signature of M. R. Landes, owner and general manager 
of the company, which refers to the anniversary and 
the catalogue contents in the following manner: 


“1912-1937—Over this period of twenty-five years 
Polar products have built up and maintained a stand- 
ard of quality and service, best appraised by the con- 
tinuous patronage of America’s premier stationers and 
office equipment dealers. The following pages of this 
twenty-fifth anniversary catalogue are a complete 
showing of the 1937 Polar line attractively displayed to 
facilitate and increase your sales.” 


According to Mr. Landes, who said that copies of the 
catalogue are available “for the asking,” plans have 
been completed whereby any of the electros contained 
in the catalogue will be furnished free of charge to 
dealers for use in their house organs, folders, and cata- 
logues. Dealers interested may communicate with 
Polar Manufacturing Company’s home offices at 401 
North Broad street, Philadelphia. 

SMITH-CORONA CONTEST LAUNCHED 

During the months of October, November and De- 
cember, the branch managers of the L. C. Smith and 
Corona organization will be engaged in an all-products 
contest in which five managers will receive two tickets 
each for a winter cruise. 


In the various contests which the company has 
staged branch managers have participated in the prizes 
only to a minor degree. It has rather been their task 
to help salesmen and dealers win. It was the thought 
of the company that the branch manager should be 





featured in this contest and that they should have the | 


opportunity to win the big prizes. 
The branches have been divided into five divisions 


and for the month of October in each case two offices | 


have been matched in competition depending upon 
their sales potentialities. 
winners will be matched against other winners. At the 
end of November the winners will be rematched so that 
there will be five who will win a cruise. 

While some of the offices will be eliminated as far as 
the cruise prize goes at the end of October, they will 
still be in a race for cash prizes so that there will be an 
incentive for all to keep in the contest up to the end of 
the year. 

> —— 
MYERS BECOMES L. L. BROWN AGENT 

The long established firm of R. M. Myers & Company, 
Inc., of Rochester, N. Y., is now an agent for Advance 


At the end of October the | 


Bond, one of the one hundred per cent white rag papers | 


made by the 
Mass. 


L. L. Brown Paper Company of Adams, 
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No. 1104—66"x 36” 


A RISHEL MODERNE 


In Genuine American Walnut 


Style—Craftsmanship—Beauty 


Ask for New Catalog 
of Complete Line 


Some Desirable Territory open 
for Experienced Salesmen 


J.K. RISHEL FURNITURE COMPANY 


Williamsport, Pa. 











Your Guarantee 
ON 


EFF & C POSTURE CHAIRS 


Promotes 





Sales 


Every chair 
carries a_ five- 
year guarantee 
against imper- 
fections. 


Write for catalog. 


Sold through Dealers only. 


The Fritz-Cross Company 


304 East Fourth St. St. Paul, Minnesota 
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S$SSSSSSSSSS 
Big Profits 


FOR YOU, 


Besides saving your customer up 
to 50° on everything in the way 
of Addressographs, Duplicators, 
Dictaphones, Multigraphs, Fold- 
ers, Sealers, etc. Supplies and 
parts for every machine, at a 


Discount. 





526 Pruitt Bldg. Chicago 











Newly Improved 


‘*GAYLO’®? 
METAL 
FOLDING CHAIR 


$425 .., 


f.o.b. Chicago 


GAYLO 


Correct Posture 
Chairs are now 
RIVETED AT ALL 
JOINTS. Made 
of heavy U.- 
shaped COLD 
ROLLED STEEL. 
Chairs can be 
bolted together 
in rows, groups of 
two or more. 
Ideal for 
schools, clubs, 
churches, of - 
ices, etc. 


Now finished in BAKED 
SYNTHETIC ENAMEL 


GAYLO is comfortable and rigid in its construction. It opens 

and closes quietly and quickly. Folds flat—stacks easily. 

Seat and back heavily upholstered in Spanish Leatherette. 

Rubber tipped non-skid Front Legs. Furnished in attractive 

Mahogany, Black, Green, Tan and Bone-White colors. 
BRIDGE TABLES furnished to match. 


| SALESMEN—A few vacancies open | 


GAYLO MFG. CO. 
820 NO. MICHIGAN AVE. CHICAGO, ILL. 
























+ 





+ 


Albany. Ga The Albany Typewriter Exchange has been opened at 120 
Court avenue by J. W. Start He has distribution in some twenty coun 
ties of South Georgia for the Royal typewriter 

Beaumont, Texas.- The Roitsch Typewriter & Duplicator Exchange has 
moved to 275 Pearl street This company has changed its name to The 
Roitsch Company 

Chicago, tll.—-The Ideal Typewriter Exchange, 452 East Seventy-fifth 
street has taken the south side territory of the Reyal Typewriter Con 
pany, In covering sales South of Sixty-third strect 

New York, N. Y¥..The American Writing Machine Company, Inc has 
moved from 374 Broadway to 114 Worth street 

St. Louis, Mo.—The National Typewriter Compeny 1 
effective display room at 1523 Olive street 

Peoria, Ill The Illineis Office Machines Company has been estal 
lished at 237 North Monroe street by H. L. Hansen and E. B. Siebentha 
The company has distribution for the Friden calculating machine 

Savannah, Ga Tippins & Burchett, 16 West Bryan street, has beer 
established to do an independent service business for office machines of 
Various types 





San Francisco, Calif.. C. H. Billington, manager of the Smith-Corona 


branch reports that the new Corona speed model has done much to in 
crease the volume of sales in this territory September closed with 110 
ders booked for filling, and October is proving the heaviest month of the 
present year He therefore is hoping to land the free trip prize the com 
pany is offering to the manager making the best showing in the contest 
of October, November, and December At the present rate sales will run 


well above those of last year, and last year was a big come-back year 
Walla Walla, Wash.-_The Jaynes Typewriter Exchange has moved t 
ll‘, South First street 
Waukegan, Ill National Office Supplies Company has beet ppointed 
local dealer by the Royal Typewriter Company, Inc 





ADDING MACHINES 


Grand Rapids, Mich._-Roy E. Wing, formerly with the factory staff 
f the Burroughs Adding Machine Company, has joined Allen Calculators 
Ine as production manager ; 

Seattle, Wash W A. Cooley, son of the late “Dad Cooley, has beet 
elected president of the Seattle Office Appliance Club Mr. Cooley is 
district agent for the Marchant Calculating Machine Company 

South Bend, Ind.—The local office of the Marchant Calculating Ma 
chine Company operated by George M. Pence, has moved to 515 Asso 
ciliates building 











OTHER MACHINES 


Chicago, til The local branches of the Addresso graph and Multigraph 
have been moved from West Jackson boulevard to the Pure Oil bui'ding 

East Wacker Drive 

Hutchinson, Kans The Hutchinson Office Supply & Printing Con 
pany made a display at the Kansas state fair, showing office equipment 





and machines 


San Francisco, Calif...Ward Harris, agent here for the Ediphone, has 
returned from an European trip Mrs. Harris accompanied hin 





STATIONERY. 


Chicago, I.- William Reuter, of the Crowley-Reuter Stationery Con 
pany, Kansas City, Mo., returned to his home October 23, accompanied 








by Mrs. Reuter The Reuters had been in Chicago since the conventior 
of The National Stationers Association Mrs. Reuter had the 1 fortune 
of a fa'l, which incapacitated her 

Detroit, Mich...The Beach Publishing Company ha wed fr 1351 
Book building to 7338S Woodward avenue 


Dinuba, Calif.._Mr. and Mrs. E. C. W. Scruggs have purchased the 
Dinuba Stationery and Book Store at 11 North L. street from Mr Mollie 


L. Hurst The store carries a very complete line of stationery and office 
supplies 

Madison, Wis Bill Goff, Inc formerly in the Benk of Wisconsir 
building, has moved to a street locetion at 123 West Mifflin street, one 


block from the busiest intersection in the city 


Rochester, N. Y R. M. Myers & Company, In has been appointed 
igent for Advance Bond of the L. L. Brown Paper Company 

San Francisco, Calif W. E. Jennings has joined the sales force of the 
Pacifk Stationers 95 Mission street ind covering the district fror 
San Francisco south to Santa Maria 

San Francisco, Calif.-.Wilbur & Sor manufacturers of office cheir 
ushions ii M on street, have appointed H. K. Lea, 521 Lloyd Build 


ig, Seattle, as their representative in the Northwest Pacific territory 

San Francisco, Calif Ernest Wallace, located at 356 So. Broadway 
Los Angeles, spent several days in the Bay District in behalf of the sev 
eral lines he represents He plans shortly to visit his different factories 
in the East 

San Francisco, Calif M. A. App'e, representing th Graybar’’ lines 
ind located at 143 2nd street, has added the representation of the Han 
Paper Corporation, Long Island City, N. Y also of the New England 
Stationery Company Bostor Mass ind f Rubber Products Ine 
Akror Ohi 
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NEW SALES OPPORTUNITIES 


ARE ALL AROUND 
tS TODAY 

LET US MAKE 
THE MOST OF 
THEM BY OF- 
FERING QUAL- 
ITY MERCHAN- 
DISE 


Let the Hanson Merchandising Plan 
Help You to 


SELL 
MORE 
SCALES/ 


OU realize, of course, 
that every business 
office should possess an 
efficient postal scale, because of its general con- 
venience and the postage it saves. But no mat- 
ter how seeming the need, there still remains the 
problem of transferring scales on your shelves into 
active service. Even Hanson scales, though perfectly 
constructed and comprising every known improvement, 

need to be backed by a successful merchandising plan. 
Lael ~~] ~ °o ™ 


There zs such a plan—‘‘The Hanson Weigh,” plus per- 
sonal service especially adapted to your particular sales INTERNATIONAL 














EXTRA SERV- 
ICE IS REN- 
DERED WHEN 
YOU SELL A 
QUALITY 
PRODUCT 





problems. Hanson dealers are provided with this TYPEWRITER 

service. Hanson scales must—and do—move into 

their ultimate mission—that of giving unvarying and BOEB000080609 

efficient service to industry. This is the objective of the ———--——— — — — — - — - — — - - - - - | - 
I 


Hanson Merchandising Plan. Send for it now. Let it 
establish for you a profitable postal scales department. 


Hanson Scale Co. Name 
525 N. Ada St. Chicago, Ill. — 


City a ; Stale 


Munson Suppry Co., 348 Hudson St., New York City 
Please send information about the New Key 
New Package and Counter Display to 























PEN AND PENCIL SETS 


Combination Re-New- Point 
Fountain Pen and 
Push Pencil 






PROTECTS 






Fast-moving 
Holiday Item 


The universally welcome gift item for man or 
woman, boy or girl. Attractively boxed. Choice of 
12 styles of accurately graded Re-New-Points for 
the fountain pen. Push Pencil feeds 2 feet of lead 
without reloading. A new point as you need it 
with a simple push of the thumb. Write for in- 
formation about free counterand window displays. 


-_ ae The new World Speedrite Model B is built to 
—— meet the demand for a moderately priced ma- 
chine capable of safely writing checks—drafts 

and money orders in the various currencies of the 

R world and furnished in the desired combination 


etail at of 12 different world currencies. 


ee (5th 8 00 Write for our attractive Speedrite circular today! 
Matched Sets AND UP 
ESTERBROOK Steet Pen Mec. Co. HALL-WELTER CO., Inc. 


86 Cooper St. Brown Bros., Ltd. 181 St. Paul St., Rochester, WN. Y. 


Camden, N.J. “ Toronto, Canada 
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IF IT’S NOT IN YOUR STOCK 


DRAW ON OURS 
SAFES 



















| “KARLO” 


The Quality Type- 

writer Stand ... of 
| modern design, with 
features of proven 
merit... 
“KARLO” Stands harmonize with 
the best of modern furniture and 
appeal to those who desire to com- 
bine modern appearance and mod- 
ern efficiency. Easily rolled from 
place to place on large, noiseless 
| casters, the height of the top is 
easily adjusted from 26 to 38 
| inches above the floor by a ball 


bearing handwheel. 


FILES 


FOLDERS 





GUIDES 


STAPLES 


STAPLING 
MACHINES 








WASTE 
BASKETS 


IN NEW YORK STOCK 


7" 


DEALERS: Order two 
“Karlo” stands for dis 
play and demonstration. 
Price and details on re 
quest. 

















CAL CAMERON 
155 LEONARD ST. 
NEW YORK, N. Y. 


Karl Manufacturing Co. 


640 Front Ave., N.W. Grand Rapids, Michigan 


4 
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For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 





The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 














IMPOSSIBLE? 


—Then try 


CORRASABLE BOND! 


Krase a whole paragraph with an ordinary 
pencil eraser, and leave no unsightly evi- 
dence of corrections? If you think it 
can’t be done, prove it to your own satis- 
faction! Ask your Dealer for samples of 
this new, Eaton-developed CORRAS- 
ABLE BOND and make your own tests! 
CORRASABLE BOND is a paper you 
need! Investigate its time - and - money - 
saving qualities today! 


EATON PAPER CORPORATION 


Typewriter Paper Division 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


The Office Appliance Company 


417 S. Dearborn Street 
PITTSFIELD, MASSACHUSETTS a” 
VEW YORK: 21 Bast 0A S CHICAGO East Jackson Blod shicago, ° 


Stocke S ’ \ ISCO at 77 fission Ntreet 
ete + . D464 S++ S4+S4+S4+O+ S++ S+ S++ O+ S++ 


PEPE ¢ OO 4 G4 G+ G+ G+ G+ G+ S++ H+ S1S+S+S1+S+S+S+S 
9 040404040 104+04+04.04+04+044540+ 54015101011 S401 
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RIBBONS AND CARBONS 


Chicago, I11.—Three new salesmen have joined the local office of the 
Columbia Ribbon & Carbon Company, Inc.—-Chester Anderson, Cyril An 
derson and A. L. Hanson 

Chicago, !1.—Frank Cooper, president of the Codo Manufacturing Cor- 
poration, left October 26 on a ten day trip to eastern points His main 
objective was a visit to Coraopolis, Penna., the location of the home 
office and plant. Mr. Cooper plans a trip west soon 

Philadelphia, Penna.—The Tybon Corporation of Philadelphia has 
moved from 1026 Filbert street to 147 North Twelfth street 

San Francisco, Calif.—Jos. Lanum is now calling on the trade of the 
San Francisco Bay district for Mittag & Volger, Inc. He has acted as 
shipping clerk for the local branch the past eight years. 

San Francisco, Calif.—W. G. Huston, manager of the San Francisco 
branch of Mittag & Volger, Inc., spent the latter part of October on a 
trip to Salt Lake City and Denver in behalf of the company 

San Francisco, Calif.—It was a large group that gathered at the Lido 
Cafe, October 15, for the installation of the new officers of the Carbon and 
Ribbon Dealers Association A generous dinner enlivened by short talks, 
and special entertainment gave life to the occasion. 





* * * 


United States Exports of Typewriter Ribbons, Carbon Paper, Duplicating 
Machine Parts, Filing Folders and Index Cards—August, 1936 
4400 
Dupli 
cating 
ma 
4750 chines, 
Filing folders parts 
index cards, 302 9395 & sup 
and other Typewriter plies 
office form-~ ribbons for 
) Value Lb Value Value 


Carbon 
paper 
Countries LI Value Doz 
Austria _— , : : ni 70 6$ 7 
Belgium 256 «$ s 22 § 25 if 2,047 
Czechoslovakia ‘ 78 214 
Finland ‘ 250 637 14 210 | 97 
France ..... 31 5 
Giermany .. , 41 l 
Gibraltar . da 15 31 
Greece . . > 11 l 22 7 24 
Lithuania . sese 2 eee 
Netherlands 2.4 1,201 206 101 234 i4t 2,12 
Norway .. ‘ 434 
U. S. S. R. (Russia ° ° ‘ 26 
Spain ...... , no 175 i 4) 
Sweden .... ° 8 i 311 
Switzerland . 8,075 682 
United Kingdon 703 46¢ 
Canada ‘ 21,056 5,890 2,433 
British Honduras 201 i 
Costa Rica 1,327 S44 
Guatemala 88 40 
Honduras 163 R87 a8 1 
Nicaragua 602 201 24! = 
Panama 575 2 
Salvador .. . 8 0 
Mexico .. 940 611 1,1 
Newfoundland ani 

Labrador , 1,950 } 
sermuda ... 745 St . : ° 2 
Barbados ; > , Is ‘ . 
Jamaica . 182 680 137 101 4 168 171 
rrinidad and Tobag 2 25 57 
Other British Wes 
Indies ‘ g 
Cuba , ° 72 
Dominican Republi 2,225 631 38 
Netherland West Indies 6,23 1, tf 410 343 1 12 ” 
French West Indies sees oes ace cece 3 
Haiti, Republic f 1,331 229 268 Hod 
Argentina .. 1,41 78 2,451 r 2 
Bolivia .... 57¢ 4 os 581 
Brazil ° 2 645 1,27 5S8t 5 168 1,969 
Chile 4. 7s 63 os4 40 117 617 
Colomolia 6,575 1,504 Si 33 483 1,125 332 
British Guiana 20 4 
Surinan 2 
Peru 842 
Uruguay 49 317 
Venezuela 1,5 Bo 
Saudi Arabia 
British India il 
British Malava 0 2 
China . . 1,124 152 1,612 S3t 20) 511 
Netherland India 52 7 131 250 71 42 1 ,2e 
Hong Kong.. 77 1 55 29 ) 121] 53 
Iraq .... ee 24 rf 
SD ecackse 214 ‘ l ° 
Kwantung vat 
Palestine . 144 108 ; 
Philippine Islands 0,04 2, 16¢ 1,925 848 2 665 2,027 
SOOM ccvccce ee 5 i Is 40 
an ae 90 52 21 oh 
Turkey ..... 2 2 it it 5 104 
Other Asia.. . 155 s 2 t 
Australia oetce 5 2 3,854 2,177 130 35K 837 
French Oceania... oe 4 , : 16 
New Zealand.......... ee 5 4 td 221 
British East Africa . , 45 107 
Union of South Africa 590 17 1,120 795 27¢ 647 
Egypt ... ° 338 270 1( 
Liberia . : ee 696 13 eeee 
Mozambique ‘ ae ‘ 54 55 
Canary Islands... oe se ‘ , eee 2 


46 


~ 





te 
te 
— ht Od i 





068 


’ 
~ 
¥ 

¥ 


044 


Total os 86.903 $24.37 45,980 $30,943 9,717 $22,371 $37,638 

Shipments to 
Hawali e* 
Puerto Rice 
Virgin Islands 


$ 1,390 290 $ 917 $ 2,731 
1,255 205 446 632 





German Music Writing Typewriter 
Brief information was printed in the September issue of Reichsverbands 
Nachrichten (Berlin) regarding a typewriter capable of writing notes for 
music. The description indicates that the machine affords the usual 
characters for writing the musical score. This writing machine naturally 
requires the skill of a musician in its operation 
Further details are awaited with interest 





WE OFFER THE FINEST 
LINE OF 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 
11-13-15 Vandewater Street 
New York 





























Folders by WARSHAW 


\ rare value these WARSHAW filing 


Round cornered, of heavier 


In all 


folders. 
stock and perfectly scored. 
standard cuts. 


Give your customers more for their 
money with WARSHAW filing sup- 
plies. A post card brings you complete 
information. 


MAIN STREET 


WARSHAW MFG. CO., Inc. arddktyn' NY: 


ROLL LABELS . GUIDES INDEX CARDS REINFORCED FOLDERS 
PROTEX STICKONS . MENDING TAPE . GUMMED INDEX TABS 
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WE, AS MANUFACTURERS 
OF THE MOST COMPLETE 
LINE OF MARKING DEVICES 
IN THE COUNTRY 


SAVE YOU MONEY 


CN RUBFER STAMP PROCUCTS, PADS, INKS, 
C ATERS, NUMEERERS & ACCESSORY ARTICLES 


For the Following Reasons 
Shipping costs—ability to com 


plete order at one source of supply. 











i ved Dy making one order 
[ Kup and one payment 
lity of a tablished firm 
‘ 7 y . ; + > 
hat stands back of its merchandise 
.¢@ 
4. Better service 
. , , 
r mercnand! pecause I 
Toe TLITT Ver 
A , 
' ' 
6b. Alway W r le prices. 
ger selection of merchandise. 
Ms r tern? +} t 5 . ] } ; 
4 I Int thin IS De I 1ereq [ y ine 
r buyer ror your needs in marking de 
+ — + ~ 
J is a trial and see for yourself 


Louis MELIND COMPANY 


OF CALIF. 
362 W. Chicago Avenue 593 Marke: S:reet 
CHICAGO, ILLINOIS 


SAN FRANCISCO, CALIF. 


TRINER 


BEAM POSTAL SCALES 
ELIMINATE 
POSTAGE WASTE 








Under 
Weight 
instantly 
shown by 
this indicator 


WITHIN 10 GRAINS! 


That is now the postoffice scale sensibility and tolerance 
for checking postage. 

Forty-eight cents to 96 cents per pound prevailing 
postage cost must be checked by every mailer to prevent 
costly postage waste. 

Triner refinements make this close-weighing accuracy 
possible. Permanent balance, special alloyed steel pivots, 
perfect alignment and operation of moving parts, to- 
gether with sturdy, high-grade construction, insure de- 
pendable and lasting service. Capacities 9 oz. to 4 Ibs. 
in various models, with computing charts on those of 1 


Ib. and over. 
Send for detailed description and prices 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage, Hlinois 
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MARKING DEVICES 


Chicago, Ill Harry Traugh, of the Louis Melind Company, returned 
a short time ago from a trip south, where he found business conditions 





good 





BUSINESS OPPORTUNITIES 


Important to Manufacturers 





The following detailed inquiries, received direct from readers of OFrFict 


APPLIANCES, are tangible business opportunities 
4) ; 


Where inquirers submit references mention is made in the item 


Wants Abroad 


Italian Distribution Offered._fortex, Via. G. Washington 50, Mil-no 
Italy, specializing in the sale of office furniture, will entertain proposi 
tions to represent American manufacturers of adding and calculating ma 
chines, or other office devices 

Distribution Offered Abroad..Accessories Marketing Company, 45-49 
Crown House, 147 Regent Street, London, W. I., is interested in receiving 
data concerning office efficiency appliances and gadgets for office and com 


This company has a sales organization covering the whole 


ercial use 

f Great Britair We are informed that it can handle adequately a sole 
elling franchise on any line This rganization has had many years 
experience in merchandising Please mark communications for the atter 


mm of Mr. Patrick Mahony 


Wanted Here at Home 


Canadian Typewriter House Asks Agencies... The Sterling Typewrit 
Company, 1211 Ford Hotel, Montreal, Quebe contemp'ates taking agen 

es for various items of office equipment and typewriter riding ma 
chines, check writers, etc Kindly mark mai.ings for the ittention of 
Morris Tietolman, M*nager 


Exclusive Steel Filing Equipment Agency Wanted The MeC'loy Com 
pany, 622 Liberty avenue, Pittsburgh, Penna wishes to secure an exclu 
sive agency on a line of steel filing equipr t Please n mai ) 
the attention of Mr. B. Weinberg 


October Business Cepenanty Incomplete 


f Pportus pr 
na 
ip* t mf j , ) 
‘ y 
ipp mpar for 1 ’ 
f , { f 








Geneva, Ill The Modern Steel Equipment Company has beer hartered 
to deal in metal; incorporator I L. Guertner, H. G. Knuth and Ma 
Knuth 

Mandan, North Dak.—Ridley’s Office Furniture has succeeded the sta 
tionery department of the Crescent printing company 

New York, N. Y¥.——-Mr. and Mrs. Arthur Burger are enjoying a prolonged 
vacation, cruising in the Caribbean sea and also down the West coast of 
South America Mr turger is secretary of the Art Steel Company, In 








LL. @ @ st Yo oe F 


Benton Harbor, Mich Baker-Vawter Company, In« has been chartered 


in Delaware to manufacture loose leaf products 











PENS AND PENCILS 


San vopeeae. Calif.—Lloyd Wagner, with the Jos. Dixon Crucible 
Company branch, 444 Market street, returned from a trip south reporting 
business ant, and the trade very optimistic 

San Francisco, Calif.._David Kahn, Inc. is now represented in the Wes 
by O. H. Davison & Co., 74 New Montgomery street David Kahn, In 
is maker of the popular priced pens and pencils, and made at North 
Bergen, N. J Walter J. Willoughby, of the Davison Company, has beer 





t 


having fine reception for the line and has booked son e large holiday 
orders 
> 
A Bit of Pen ered 
The Irish Stationer quoted Mr. R. Kerr, M lecturing at the Royal 


Scottish Museum regarding the writing pen a ained certain primitive 
ystems of record keeping, citing the Message Sticks’’ of the Australian 
iborigines and the knotted cords of the ancient Peruvians The story of 
the invention of writing was outlined, from its origin in the drawing of 
pictures, of objects and scenes, an art practiced by prehistoric man thou 
sands of years before our era The pictorial hieroglyphics of the ancient 
Egyptians, some of which came to be used as purely phonetic symbols, 
were the source of our own alphabet 


The briliant idea of creating an alphabet by se'ecting a limited nun 
ber of symbols from among the Egyptian hierog’yphics was probeb'y due 
to some ancient Semetic peop ¢ The alphabet thus created was adopted 


and adapted by the ancient Greeks, and then passed on t the ancient 
Romans, from whom it descended directly to us 


After dealing briefly with the various materials for writing, such as 
tone, clay, wood, papyrus, parchment and paper, the lecturer sketched 
the history of the pen itself, starting with the reed quill of ancient 


Egypt, touching on quill and metal pens, and concluding with the foun 
tain pen 
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U. S. TYPEWRITER RIBBON MEG. Co. 






RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Sansom at Tenth Street Philadelphia, Penna. 








“PERFECT’—An Executive Office 
. Chair Cushion of Exceptional Value 
. for Your Autumn and Winter Offering 


Show it in both your office furniture and commercial 
Stationery displays . .. it’s a leader both as sales 
stimulator and profit maker. Covered with a fine 
grade velour in brown, green, taupe and maroon, 
“PERFECT” is a tailored cushion, 1% or 2 inch thick- 
ness, boxed edges. One piece sponge rubber interior, 
very resilient—will not pack. A popular price item 
for volume sales. Full details on request. 


The Perfect Rubber Seat Cushion Co. 






Executive 
Style 














“PERFECT” Sponge Rubber Cushion 5200 Akron Street Philadelphia, Pa. 
l 
PROTECTION fRu.uearens: | [stall ommesd Saeose ese 


The office moistener 
without a fault 





Wonper LOCK offers -*Moisen-It 





positive theft proof pro- 
tection for locking se- 
curely every kind of 
drawer, file or door. Can 
be instantly applied. No 
holes to drill. No nails 
or screws. No tools re- 
quired. Kvery store, 
oflice, factory and home 
a prospect. Write at 
once for full particulars. 





For envelopes, stamps, 
labels, gummed tape, fin- 
ger tips, etc. 


Durable Efficient 
Sanitary—Saves Time! 
Quickens Business! 














AL purpose type, designed for drawers, 


Priced at $1.50. You can’t buy better at any price. 
The Colytt Laboratories 


desks. files, cash registers, etc. 


WnbDER [Ock 53 W. Jackson Blvd., Chicago, IIL. 565 W. Washington Bivd. CHICAGO 
Western Dist Ibu or: AD MS SFECIALTY CO., 420 Market Street, San Francisco Calif. INQUIRIES FROM THE TRADE SOLICITED 





















Susco STANDS 


for All Adding and Bookkeeping 
Machines and for All Typewriters 


In offering TUSCO, dealers can recommend equipment fitted to the 
customer’s need. The sturdy and efficient 100 line, of which No, 102 
(left) ig a member, is especially popular for standard typewriters, 
standard adding machines, portables, directories, etc. 

The TUSCO Universal Stand (right) is adaptable to over 95 per 
cent of all office machines, Its cast iron top is slotted and drilled to 
accommodate practically every type of office machine and fitted with 
pads in cups to reduce shock and deaden noise. A mechanical equalizer 
compensates for unevenness in floor. Cam brake operated by toe touch 
Carries heavy machines easily on 3-inch rubber tired casters. 

Full details and prices on request. 


TUBULAR SPECIALTY MFG. CO., 


1940 Stanley Ave. Detroit, Mich. 
Export Dept.: 41 Water St.. New York City—Cables “Bunam.”’ 
REPRESENTATIVES 






Tusco 
Universal 


Cc. E. Ritter, 2451 E. 78th St., Chicago (phone REGent 1110) 
» Western Wholesale Stationers, Ltd.. 307 E. Third St.. 
Model 102 Los Angeles, Calif. 
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Now, METALSTAND carries the sta- 
tionery supply, too! Not only does it 
bring the typewriter to the work, 
provide convenient additional table 
area on the side leaves if desired, re- 
quire a minimum of floor space and a 
maximum of security—Now, in addi- 
tion, METALSTAND is fitted with a 
drawer providing handy storage for 
letterheads, carbon, second sheets. ete. 


Now—METALSTAND WITH 
DRAWER at No Extra Cost 


This feature is added value with no 
added cost. The price is still $5.00 for 
the 14x17 size in olive green, with side 
leaves at small additional cost—and 
the 17x24 size is but slightly higher. 


AND BESIDES THAT, METALSTAND 
is still shipped subject to dealer’s 
approval. You’ve every reason to 
rush your order. 





METALSTAND CO., 135 N. 22d St., Philadelphia, Pa. 























A PROFITABLE 
REPEAT ITEM 


lMationally advertised. At- 
tractively packaged. 
Supplied in six sizes. 
Brush-in-cap can, Half 
Pint, Pint, Quart, Gallon 
cans and handy tube. 
Preferred for over a dec- 
ade for every paper-join- 
ing need in the Home, 
Office, School and Studio. 
Stocked by leading jobbers 


Write for Sample and Dealer's List 8B 


UNION RUBBER & ASBESTOS CO. 
TRENTON, N. J. 








You can Actually Staple 
from 2 sheets up to 

a Pile of Paper 

This Thick (3%") 

with the New 
ACME No. I 
Heavy Duty 
Hand Stapler 















| 


ACME 
STAPLE 
COMPANY 


1643-1647 Haddon Ave. 
CAMDEN, N. J. 














Meilicke Systems, 
cover computations of 
Payrolls Unit Costs 
Express and Freight Charges 
Interest 


Time 


Tonnage Discount, Etc. 


End Mistakes— 
Double Speed with 





Precaliculated, ene 
Verified Answers ities 
Meilicke Systems, Ine. “icin 































Attention to Detail— 


by discerning and critical buyers, is responsible for the constantly in- 
creasing demand for StamperKraft inks, pads, rubber type and other 
marking needs. They want just as much service, attractiveness in ap 
pearance, and freedom from irritation in a stamp pad as they do in a 


new typewriter. That's why they select Stamperkraft 


THE SUPERIOR TYPE COMPANY 


3940 Ravenswood Ave. Chicago, Illinois 











Easy to put in use 

Safe and Secure 

Quick Reference e a 
LOOSE LEAF 


HOLDER 


Fastens the transferred sheets in a 
neat, compact binding, easily 
handled and referred to. Accommo- 
dates any size of sheet or distance 
between centers; interchangeable 
poste of various length provide 
capacity to meet your requirements 
$350 New York. Write for 
sample and details 
F. B. Mfg. Co. 


1228 Intervale Ave. 
NEW YORK, N. Y. 


Rer dozen sets, f.o.b., 















i 6 Sell Satisfaction 
in duplicator ink 


ROOCO 


Produces first class results on both 
open and closed drum types of 
stencil duplicators. 

It well advised economy to use 
this high quality ink. Send for sam 
ples and prices. 


H. D. ROOSEN Co. 
Brooklyn, N. Y. 
Factory 
Foot 20th St. 


Chicago 
609 S. Clark St. 
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Just read the dial 
and affix postage. 


Made in several 
styles, beautifully 
finished in Green 
or Gold Bronze. 
“STANDARD” For sale by lead- 
2 Ibs. & 4 Ibs. ing dealers 
everywhere. 


The warranted ac- & 

curacy of Pelouze 
Postal Scales pre- 
vents loss in post- 
age on over-or- 
under weight 
mail. Self com- 
puting dials for 
all mail matter in- 
cluding parcel 
post by zones. 


snaionaam, || PELOUZE MANUFACTURING CO. 


“Columbian,” 242 Ibs. 


“Crescent,” 1 Ib, 232 E. Ohio Street Chicago, Illinois 




















No. 2 “Victor,” 2 Ibs. 
a 3 4 "Victor," 4 Ibs. 


ommercial,"’ 6 
“Mail & Express," 10 Ibs. 














MYSTIK FURNITURE GUARD 


Attached quickly by 
anyone without tacks 
or glue 


15¢ 


GREEN AND BROWN 





Keeps furniture new 
Saves Hosiery 
Liberai Dealer Dis- 


counts 


MARBER CO. 
20 E. Jackson, Chicago 

















DEALERS WANTED 

(One in a territory) 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will get 
more key business by sell- 
ing 


MASTER 
SPEED KEYS 


(no rubber to wear out) 
Write for our interest- 
ing proposition. 


Speed Key Mig. Co,, Inc. 
299 Columbus Plac 
Brooklyn N. Y. 











Have You 


a Friend—o business acquaint- 


ance who might like to keep in touch 
with office equipment by reading 





Henevensuenseanve 


mveneuenevenane 








H Office Appliances? If so, send us : 
H the name, address and business and dhe 
we will send a sample copy with Ns LAY 
our compliments. P<? quatity. We 
he - \ 
THE OFFICE APPLIANCE COMPANY SEALED KW of 
; 417 S. DEARBORN STREET, CHICAGO, U. S$. A. yer ay \\ 
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STENCILS 


Write at once for 
samples and complete 
information 


FIBRON 


STENCIL CORPORATION 


409 WEST ADAMS STREET... . ..JACKSO FLORIDA 





“ccf eee ee ee 
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Capitalize on this 
established demand 


- VERY firm needs business cards! order to a local engraver or printer 


and other MARKI 


The retail stationer — with who will run them on THE CARDS 
whom offices are accustomed to THAT DETACH WITH PERFECT 


dealing—can have a large part of EDGES, and make an additional 
this trade by carrying our Sales Port- profit on the cases. Write for further 
folio, which is replete with the latest details and business card samples 
n business card design. Give the from the Sales Portfolio. 
New York City Detroit 
Richard C. Loesch Co Seaman-Patrick Paper Co 
Pittsburgh Grand Rapids 
Chatfleld & Woods Co. Carpenter Paper Co 
Cincinnati Houston 






The Chatfield Paper Co L. 8S. Bosworth Co., Inc. 
St. Lowis—Tobey Fine Papers, Inc. 


The JobnB. WIGGIN 


National 1162 Fullerton Ave. 


oO OO a oe rr 


_——— eee ee a a a at he a 


The “Aluminum” Pocket Seal 





NG DEVICES 





POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


MEYER & WENTHE- CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 
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Engravers Chicago —_—-----......- 


ee a eo 
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Inspect the high quality and get the 
attractive prices of Browne-Morse 
office equipment and supplies. Put 
your stock in order with merchan- 
dise that sells. . . . . The Retail 
Trade is hitting a new high level. 


Are You Prepared ‘0 casu w 


on improved business conditions? Write today. 


Begin now to sell more with real profits. 


Browne-Morse Company 
MUSKEGON, MICHIGAN 


LOOSE-LEAF 
and 


VERTICAL 


ALPHABETS 

MONTHS 

NUMBERS 
STATES 


her Special mera of 1 i+ 2) > 4 , 
TRANSPAQENT INDEX TABS by the FOOT, 
CEL‘U-DEX CORP, 





| Main Street BROOKLYN, NEW YORK 





Calling Cards 


imerica’s 


$1.50 
Lowe s/ 
* 
Prices Wedding 
Invitations 
for $7.95 
Cenuine * 
Less trade 
K-ngraring discount 





NATIONAL ENGRAVING CO. 


BIRMINGHAM, ALABAMA 
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Grippit’s package fits the hand, is easy to see on a cluttered 
desk . . . Grippit rubs off work and fingers and leaves them 
clean . . . Grippit never wrinkles paper . . . It is Peelable, 
Waterproof, Transparent, Stainless, Non-inflammable . . . Write 
for Free Tube and Profit Story to Harriman-Welts Products Co., 


200 Summer Street, Boston, Massachusetts 











These revolving metal 
cabinets are increasing 
the sale of Moore 
Push-Pins, Pushless 
Hangers and Maptacks, 
for dealerseverywhere. 
Start today to increase 
your sales volume and 
profit. Order an assort- 
ment of MAPTACKS ... MAPTACK DISPLAY 
or PusH-PINS and Holds Complete 
PusHLess HANGERS. Assortment 

the cabinets are FREE, 


MOORE PUSH-PIN Co. 


113-125 Berkley St., Philadelphia 
The Original Manufacturers of Pu«h-Pins 
Pushle+s Hangers and Maptacks. 



































PUSH-PIN and 
HANGER DISPLAY 
Holds Assorted Sizes 10c 














"YOUR QUESTIONS | | 
| ANSWERED FREE | 








Subscribers to Office Appliances have free 
access to a competent service bureau which 
is prepared to answer almost any question 
relative to office equipment. 


A considerable number of our readers have 
found that this service in itself is worth 
many times the subscription price. 














i 


The Office Appliance Company, 417 South 
Dearborn Street, Chicago, U.S. A. ::2:33 

















ALLEN-WALES 


A record of more than 25 years’ satis- 
factory servic» recommends Allen-Wales 

Adding Machines and The Allen- 
Wales Franchise to office machine 
Dealers of experience and sales 
power equal to a first-class 
proposition. We offer a valuable 
business getting opportunity 
Write today for details. 








Allen-Wales 
Adding Machine 
Corporation 


515 Madison Ave. New York, N. Y. 
OE TTT $$ 








A WONDERFUL SUBSTITUTE FOR 


A WNITRO-Cellulose DRY STENCIL 


With ALL The Characteristics The Trade Desires! 


Will not tear on the roller of a typewriter or on the 
drum of a duplicator. Ajir or water does not affect 
its film, because it is “sealed’’. 


Styli work on any type writing plate will produce 
work equal to the best. This is so essential in a stencil 
that gives 100% satisfaction. 

The durability of the stencil enables you to use it often, 
when put away properly. Write or call for samples. 


PEERLESS PRODUCTS CO. 


200 N. JEFFERSON ST. - - - CHICAGO 
HAYmarket 2972 
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PROGRESS PAPERS 
A COMPLETE LINE—PRICED RIGHT 





Adding Machine Rolls Mimeograph Papers 
Cash Register Rolls Typewriter Papers 
Duplicating Papers Scratch Pads 





Ruled Papers for School and Office Use 


Write for samples and a 


STATIONERS’ PRICE LIST 


BRADNER SMITH & COMPANY 


333 S. Desplaines Street CHICAGO, ILLINOIS 


= ho j gees 
1, toga REBUILT yals 
Sad. ei ae Sear Ol 


AND CORRECTION FLUID 
and. Repeat Orders VIC TOR SAMPLES 









































Write today for the new REGAL Merchandising Plan 


Regal Jypowniter Company, Inc. rata | Vict Safe & 


DEPT. C Equipment Co. Inc. 


75 OCaruch a. Vow York, VY. Y. NORTH TONAWANDA, N. Y 


(Pens 




















WHEREVER INK IS USED “H. A.” 
INK ERADICATOR IS A NECESSITY 





- We Standard 
or O er 
re . Yi . “ 
exclusively Thirty Yeon 
« Anyone who 
SINCE 1876 oe 
our famous 
brand H. A. 
Ink  Eradi- 
cator a valu- 
able help in 
removing er- 
%& COMMERCIAL LINES, in Steel, Silver Alloy and Gold Plate MB be pers 
paper and (TRADE MARK ~~.) 
%& EXCELLENT NEW SCHOOL SERIES white coth- FOR SALE AT ALL LEADING JOBBERS AND 
%& IMPRINTS A SPECIALTY ing STATIONERS 
P 4 Not Cheapest, But BEST 
TURNER & HARRISON H. A. INK ERADICATOR CO. Cable Address : 
PEN MANUFACTURING CO. 1707 Zerega Ave. New York City ERADICATOR 


Originators of Special imprint and Vial Style ink Eradicators 





1215 SPRING GARDEN STREET PHILADELPHIA, PA. 











The 
ADAMS 


Ideal BOOK RING 


THAT FLATTENED JOINT is there 
for a purpose—to keep the ms | al- 
PATENTED ways right side up. No need to hunt 
FER. 17,1920 JAN. 11, 1028 and fumble to find the place where 

mOV. 6, 1923 the ring opens, if it’s an Adams ring. 





Here is the simplest, quickest-operat- 

ing and most satisfactory ring ever 

Seven Sizes invented for perforated sheets or 
Inside Diameters: binders of all sorts. Allows binder or 
sheets to lie flat when open at any 






Card-cases, any size; loose-leaf envelopes, punched; 








menu covers; factory record protectors; tag holders, No. 000, %."" No. 1, 1%’’ point. The enlarged joint, nicely 
bill-fold envelopes; stamp tai , etc. Made of No. 00,%’’ Wo. 2, 1%’ rounded and smoothed, keeps ring 
acetate (slow-burning) transparent cellul We | Ne. 0.%" No. 4, 2%" right side up in position to be in- 


build to ht your particular need. Write us for details. | No. 6, 3°’ pay A 8 wholesaler. We also 





MARKILO COMPANY, Mfrs. manufacture inexpensive loose leaf metals. 
3633c S. Racine Ave. Chicage, U.S. A. Beary T. Adams ae Co. Chicago. fitinets. — 
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WHY YOU CAN LOSE 
VOLUME TYPE CLEANER SALES e 


The hundreds of users of typewriters in your neighborhood will 
NOT repeat on an inefficient type cleaner A long profit on such , 
a type cleaner acts as a boomerang and cuts your volume down to 

l 


a slow walk 


DOUBLE YOUR PRESENT SALES WITH 


CLARO TYP SCRAP 


the modern type cleaner 


Over 4000 dealers know Clarotype is the one type cleaner that re 
peats and keeps stenographers sold. It makes two sales where you 
now make one In a year it will easily double your type cleaner 
sales because it is a quality product that does a thorough cleaning 
job, quickly, and without messiness And does it from top to 
bottom of the bottle. Order from your jobber or direct from The 


Clarotype Company, Inc., 16-M Hudson Street, New York City 











Wepewet Betas Pate IDEAS 


Write to 


THE 






PRICE $700 POST FREE 





TECHNY, ILLINOIS The most valuable money- 


For Quotations on: BACKING SHEETS, STYLUS making volume ever placed 
PENS, LETTERING GUIDES, STENCILSCOPES, hen, ttn: Metin: Wile 
STENCIL FOLDER BOXES and CUSHION SHEETS —femteien massie 980 tints 











in connection with every de- 
S pP Dy ED Be partment of your business. 
‘TELEPHONE INDEX 

RETAILS AT $1.00 





Press Comments: 


. “ . The book contains some 178 payes of common 
Sturdily built and beautifully sense suggestions for commercial stationers and 
° ° dealers in office equipment. It is conveniently divided 
finished in black, brown and into four sections, as follows: Organization; Adve 
tising and Publicity; Selling Ideas; Window Display 

green. and Selling Ideas for Specific Lines. An index in 


the front of the book classifies the subjects treated 
and gives the numbers of the pages where the sta 
tioner may find suggestions on the particular phase 


Attractively boxed. Weight 14 oz. of his business that he may be interested in at the 
time. The subjects run all the way from account 


ry” , ’ SP ie ta ’ rer books to window dressing and are written in such a 
| HE SPE El EX ( if YMPAN y way that the volume is an excellent reference book 
, —Office Appliances. 
Sales Directors: TARA SALES COMPANY 
The Scrap Book can be dipped into almost any 


843 South Los Angeles Street where, and useful hints on a wide range of subjects 
Los Angeles, California presented in a very readable form, will be found on 
every page. 
—The Newsagent, Bookseller’s Review and 


Stationer’s Gazette. 
ee a It was a distinctly good idea to bring togethe: 
such a series of approved ideas, and the volum: 


should meet with a warm welcome. 


Brands —The British Printer. 


A good idea in itself and admirably carried out 


DUPLICATOR INKS —The Stationery Trades Journal. 


DU-WA-CO Duplicating Ink is more than 


Actual Size 3x4x2% 








ink. I f i i ‘ , on 
[> cccompliched weshalendhip oa — Send Your Order with Remittance Today 
ing room, critical endurance in your advertis- to the Publishers 


ing department, and the final analysis of pull- 
ing power in the presentation of your literature. 


Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and other government TD 
. . J . 


offices, also schools and corporations. We can 








- help you extend your sales. Write. 
GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C., ENGLAND 
woaeet Distributors unham-(xJatson @ 
Supply Ce, 431 been St. Manufacturers of Ink Specialties 
m Franoleco, Calif. 644 SO. CLARK ST., CHICAGO 4 
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IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 


METHODES 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include ““METHODES” in your ad- 
vertising appropriation: It pays. 


Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X¢ France 








EVEREADY $3.30 


Three Gelatin Sheet 
Duplicator 
Highly Efficient, Though 
Low Priced, 9x13 in.; also 
14x20 in. $7.50 


HECTOGRAPHS 


Metal Trays or Oak Panels 
Hectograph Refill in 
Lithographed Tins 
Gelatin Sheets 
Domestic—Export 


Stationers, School Supply 
Dealers, Specialty Sales- 
men, Typewriter Dealers, 
Write | 


Hectographia Co., 52 Bond Street, New York, N.Y. 




















The Jype Cleansr 
Jypists Lhe — 
MARTENS 


Quick, clean and thorough— 
and no mess. Sure typists go for 
it. Are you getting your profit 
on this fast moving item? Most 











dealers are. Get our free intro- 
ductory offer today. 


MARTENS TYPE CLEANER CO. Wy 5dar ny’ 














When you are in need of — 


STATIONERS GLASSWARE 
STATIONERS HARDWARE 
STATIONERS CALENDARS 
STATIONERS SPECIALTIES 


Send to 


Frank A. Weeks Mfg. Co. 
311 Broadway New York, N.Y. 








ee. DIAL 
nist On on 8 


® 








Stanley R.Bristow 
24 Central Ave.West Orange.N.J. 














@s 


Efficient and economical. 
Will keep correspond- 
ence and papers a s 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 
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ROYAL PORTABLE DEALERS: Am |! pleased...or am 





| PLEASED! All over the country, football fans are 






rushing to dealers’ stores for Royal’s Score Books 
-»-and Royal Portable sales are shooting sky-high! 
GET YOUR SHARE BEFORE THE WHISTLE BLOWS!* 


*Get set to cash in on Royal's All-America 


Football Contest 





ROYAL TYPEWRITER COMPANY, INC. 
2 Park Avenue, New York City 


SELL ROYAL AND YOU SELL THE MOST / 
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A STENCIL 


FOR EVERY PURSE AND PURPOSE 


* ECONOMY DRY STENCILS 


w He il that will save vou real n 
obs. Made in Blue and Transparent 


LIST PRICES 


LETTER SIZE 
LEGAL SIZE 


* WAX STENCILS * 


used ort runs, mainly typin Wax Sten 


ind require moderats are in handling 
LIST PRICES 


NOTE SIZE er q $1.00 
LETTER SIZE } 1.25 
LEGAL SIZE per q 1.50 


SEND FOR FREE SAMPLES 


THE HEYER 


yy ey eee 


THE HEADLINERS! 
ROYAL BLUE, ROYAL PURPLE 
ROYAL WHITE 


Che three stencils shown on the leit 
are first rate performers—real head 
liners! All three stencils are similar, 
all are capable of running many thou 
sands of sharp, clear copies. Royal 
Blue, popular with many users because 
of its traditional blue color, is a tough, 
durable stencil that will produce extra 
line copies and stand up under hard 
treatment. Royal White is favored by 
many who do only typing because ol 
its legible, black-on-white appearance 
while being typed. Royal Purple, much 
like Royal Blue, appeals to many Ibe 
cause of its pleasing, restful purpl 
color. All are sold in Note, Letter and 
eval Sizes to fit most machines such 
as Lettergraph, Mimeograph, Neo 
style, Rotospeed, Niavara, cl 


LIST PRICES 
NOTE SIZE pe 
LETTER SIZE 
LEGAL SIZE 


a 
ECONOMY 
STENCILS 


STENCILS: 


~ijpangtiiudaenae 








Thi Net 


UNDERWOOD 


es See Page 67 
te 





Underwood Elliott Fisher 
Speeds the World's 


Business 





UNIVERSAL 
PORTABLE 








